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NEW  YORK,  SATURDAY,  MARCH  1,  1924 


No.  40 


rade  Romance  That  Lies  Behind 
Billion  Dollar  Press  Industry 


Review  of  the  Varied  Uses  and  Distribution  of  the  Eleven  Billion  Agate  Lines  of  Paid  Space  Published 

By  Dailies  of  the  Nation  Last  Year 


ivASSUH,  pahsun,  yo’  sputify, 

^  an’  you  argify,  an’  yo’  ’spostulates 
I  K.,  but  de  folks  in  the  congregation 
ie/t  kickin’  cause  yo’  don’  ’splain  where- 

i!" 

Thus  did  the  firing  committee  explain 
teir  mission  to  the  colored  preacher. 

In  other  words,  one  of  our  friends 
bted  this  week  that  our  exposition  of 
cwspaper  lineage  published  last  week 
as  excellent,  except  that  it  didn’t 
’sp'iain  wherein.” 

“Nobody  reads  a  column  of  statistics,” 
t  opined.  ”Give  us  some  facts  about 
lis  billion  dollar  industry.  W'e  know 
ho  pays  $300,000,000  or  so  for  news- 
»pcr  circulation— that’s  just  you  and  me 
nd  the  rest  of  us.  But  who  buys  $625,- 
DODOO  worth  of  advertising  space  in  the 
ewspapers?  Why  do  they  buy  it  and 
ihat  does  their  purchase  mean  to  them 
ad  to  us?  Seems  to  me  there’s  a  good 
tory  for  you.” 

He  was  right.  There  is  a  good  story. 

[o  more  potent  influence  on  the  buying 
^'ts,  and  through  them  the  daily  work 
sd  ^y  of  the  nation,  exists  than  the 
aSy  newspaper — news  and  advertising, 
low  is  that  influence  exerted  ?  VVhat  are 
w  grand  and  semi-grand  divisions  of 
K  $^,000,000  that  was  invested  in  the 
ifcs-producing  abilities  of  the  daily 
Ewspaper  press?  What  do  they  indicate, 
ow  are  they  working  on  the  people  who 
uy  and  re^  newspapers  ? 

To  reach  the  answer,  we’ve  got  to 
fork  dirough  statistics,  though  this  is  a 
BB-statistipl  story.  The  most  conven¬ 
ed  statistics  for  the  purpose  are  those 
of  the  New  York  newspapers,  which  re- 
cmed  about  10  per  cent  of  the  national 
Mvestment  in  newspaper  advertising. 
.New  York’s  divisions  of  lineage  will  not 
to  every  city  and  town  throughout 
«  United  States,  but  they  do  apply  to 
“any  and,  in  the  mass,  are  'believed  to 
•Wesent  approximately  the  division  of 
the  nation’s  bidk  advertising  investment 
■long  the  various  services  and  commod¬ 
ities  advertised. 

Topping  the  list,  as  might  be  expected, 
Me  the  department  stores,  which  includes 
every  size  and  phase  of  that  national  in- 
from  the  Titans  of  New  York, 
*™adelphia  _  and  Chicago,  to  the  three- 
*Mle  emporiums  where  Mrs.  Farmer 
tpends  her  Saturdays  and  the  money  Paw 
reeved  for  the  hawgs. 
l^rk  avenue  and  Huckins’  Run  are 
to  the  magnet  with  equal  force  for 
“Mr  ^inese  rugs  or  kitchen  rag  car- 
Dresden  dinner  sets  and  Sebring 
®*kery;  sable  wraps  and  Rochester 
'^***y*to;jvcar ;  gems  from  the  Rand  and 
*°Per-briUiants  from  Nevada;  solid  gold 
ypfam  pms  and  “second”  tires  for  the 
Chippendale  and  Grand  Rapids’ 
!®*^its  superior;  ringing  goblets  from 
and  scullion-proof  tumblers 
“^Ohio;  Mah  tongg  layouts  from 
^  Shanghai  and  the  30-ceni 
for  a  pinochle  contest;  Rus- 
gw  aviar  and  Minneapolis  flour.  "The 
[wparlment  store  seeks  to  fill  all  needs. 


By  ARTHUR  ROBB  and  how  to  keep  pace  on  other  instru¬ 

ments  with  its  sounds  of  torment.  Most 
”  ■■■  of  the  instruments  advertised  were  auto- 

_ _ _ _  _ .  ___  _  matic  pianos,  ;^onograi[^s  and  their  re- 

WHO  BUYS  N£WSPAPE1R  ADVERTISING?  .spective  records,  with  a  scattering  fire  of 

ijceleles,  guitars  and  curious  horns,  “rhe 

^^jpkEPARTMENT  stores?”  you  answer.  Yes,  to  the  extent  of  2S  per  cent  piano,  laiown  of  old,  continues  to  hold 

of  the  total  of  $625,000,000  that  was  bought  last  year.  Just  that.  What  ®  ,  •  t  j.  .  i.  . 

.  ,  .....  ,  „  ,  .  ,  And  speakmg  of  music,  what  about 

the  iiienhant  princes  and  pnnrelings  invested  was  equalled  by  the  purveyors  ^adio?  Here  is  an  entertainment  as  un- 

of  luxury— our  motor  cars,  fur  coats,  phonographs  and  saxophones,  jewelry  known  to  newspaper  advertising  3  years 

and  face-powder,  comforts  that  appeal  to  Stuyvesant  and  Sweeney  alike,  if  ago  as  it  was  to  Genghis  Khan.  In  1921 

we  may  awipe  a  line  from  the  New  York  DaUy  Newa.  »  few  daring  pioneers  advertised  “genuiro 

crystals,  with  a  promised  range  of  50 
.Xlmost  half  as  much  advanced  the  names  and  the  claims  of  the  tailors  miles.  Last  year  make_rs  and  sellers  of 

and  the  shoemakers.  The  cahinet-makers  and  carpenters  of  Grand  Rapids  radio  apparatus  spent  $5,000^000  in  new- 

1-1  papers  to  tell  the  wide-^orld  about  thar 

sjient  $a0,0fl0,000  to  advertise  their  handiwork.  The  church  and  its  latest  ever-changing  stock-in-trade,  some  of 

competitor,  the  radio  man,  almost  matched  dollar  with  dollar  in  1923.  which  was  obsolete  '^fore  folks  could 

,  ,  .  .  .1-  .  •  1  >  I  •  .  1  get  to  the  stores  to  buy  it.  Now  the 

There  s  romance  aplenty  in  the  nnhlmkmg  touU  of  columns,  inches,  and  p^her  carry  rumors  that  listeners- 

agate  lines  if  you’ll  stand  back  from  their  midst  and  watch  them  move,  their  in  may  be  made  to  pay  for  the  privilege 

wonders  to  perform.  before  many  months.  Does  that  mean  the 

entry  of  broadcasting  firms  into  competi- 
■  '  tion  for  ear-patronage?  Does  it  mean 

a  great  new  department  of  newspaper  ad¬ 
it  counts  the  day  off  the  calendar  when  can  form  an  idea  of  the  anmunt  spent  m  vertising?  It’s  something  to  be  looked 

it  cannot  call  the  world  to  and  into  its  exchanging  used  cars,  but  it  was  trifling  forward  to. 

portals,  and  its  loudest  voice — practically  in  com^rison  with  the  value  of  the  And  while  on  mobile  topics,  let’s  not 

its  only  voice — is  ffic  daily  newspaper  ad-  commodity.  overlook  railways,  steamships  and  re- 

vertisement.  And,  it  automobiles  are  not  a  pure  sorts  as  advertis^  luxuries.  Yankees  are 


WHO  BUYS  NEWSPAPER  ADVERTISING? 

jp^EPARTMENT  store*?”  you  answer.  Yes,  to  the  extent  of  2S  per  cent 
of  the  total  of  $625,000,000  that  was  bought  last  year.  Just  that.  NHiat 
the  merchant  princes  and  princeling*  invested  was  equalled  by  the  purveyors 
of  luxury— our  motor  cars,  fur  coals,  phonographs  and  saxophones,  jewelry 
and  face-powder,  comforts  that  appeal  to  Stuyvesant  and  Sweeney  alike,  if 
we  may  awipe  a  line  from  the  New  York  Daily  Newa. 

Almost  half  as  much  advanced  the  names  and  the  claims  of  the  tailors 
and  the  shoemakers.  The  cabinet-makers  and  carpenters  of  Grand  Rapids 
s|)ent  $30,000,000  to  advertise  their  handiwork.  The  church  and  its  latest 
competitor,  the  radio  man,  almost  matched  dollar  with  dollar  in  1923. 

There’s  romance  aplenty  in  the  unblinking  totals  of  columns,  inches,  and 
agate  lines  if  you’ll  stand  back  from  their  midst  and  watch  them  move,  their 
wonders  to  perform. 


And  while  on  mobile  topics,  let’s  not 
overlook  railways,  steamships  and  re- 


its  only  voice — is  nic  daily  newspaper  ad-  commodity.  overlook  railways,  steamships  and  re- 

vertisement.  And,  it  automobiles  are  not  a  pure  sorts  as  advertis^  luxuries.  Yankees  are 

It  paid  the  newspai^s  last  year  $161,-  enough  luxury,  turn  to  the  druggists  seeing  the  world  these  days,  more  thgn 
000,000  for  the  privilege  of  crying  its  prepar^ions — the  infinite  variety  of  pou-  ever.  Giant  liners  leave  New  York  every 
wares  to  24,000,000  American  families,  dres,  lip-sticks,  lotions,  hair-removers  and  few  days  t^und  on  long  cruises  to  the 
Much  of  this  investment  went  to  urge  hair  restorers,  make-you-lat  and  make-  Mediterranean,  or  even  round  the  world, 
upon  purchasing  America  the  luxurin  you- lean  preparations  that  assault  the  every  cabin  filled  with  O^gonians, 
that  have  made  our  life  one  of  Sybaritic  eyes  of  milady  from  the  graphic  sertions  lowaiis,  Hoosiers,  and  Tarheels,  thirsty 
case  compared  to  that  led  by  our  fathers  and  the  more  sober  blade  and  white  of  for  knowledge  of  this  sphere,  and  for 
and  mothers.  the  newspapers.  _  No  mentwn  need  be  other  things,  it  may  be  guessed.  All 

The  advertising  of  out-and-out  luxuries  made  of  the  linknents,  tonics,  plasters,  were  lured  from  their  wintry  homes 
is  itself  stupendous.  It  fills  about  25  and  other  cures  for  all  ills  of  man  and  n  -wspaper  copy  that  radiated  the  com- 
lier  cent  of  newspaper  space  and  its  re-  beast  that  used  to  be  advertised  heavily  fort  of^the  tropic  seas.  California  and 
turn  to  the  newspapers  was  almost  $150,-  and  still  have  a  respectable  sum  behind  the  Inland  Empire  of  the  Northwest, 
000,000  in  1923.  them.  Today’s  advertising  of  drug;gis_ts’  1-lorida  and  Glacier  Park,  and  the  rail- 

Take  amusements,  which  invested  about  preparations  goes  largely  into  cosmetics  roads  which  serve  them,  call  on  the  East 
$20,000,000  in  newspaper  advertising,  and  conveniences  for  the  ladies,  which  and  the  North  to  meet  the  South  and  the 
Most  of  it  was  done  by  theaters  of  all  led  the  pharmacal  phalanx  into  news-  West,  in  newspaper  copy  that  appears 
classes,  from  the  22-cent  movie  to  the  paper  columns  last  year,  $17,500,000  throughout  the  nation  and  in  unescapable 


$7.70  revue.  A  little — infinitesimally  lit-  strong. 


tie — appeared  over  the  signatures  of 


size  and  style.  It  cost  the  railways. 


Next  we  have  jewelry — diamonds  from  steamships  and  resorts  about  $26,000,000 


league  baseball  clubs,  fight  promoters  and  Amsterdam  and  near-diamonds  from  last  year. 

wrestling  impresarios,  but  the  value  of  Providence;  pearls  from  Ceylon  and  And,  finally,  giving  the  man  his  in- 
free  news  space,  accepted  by  these  inter-  French  necklaces  which  never  saw  the  nings,  tob^co  firms  continued  to  buy  ad- 
csts  as  legitimate  advertising,  would  prob-  place  de  I’Opera;  jade  earrings  from  vertising  where  it  helped  them  most, 
ably  rival  the  department  store  total.  Qiina  and  elsewhere;  jeweled  cases  and  Afore  than  $4,200,000  was  their  invest- 
The  movie-house  stands  forth  as  the  gold-tipped  holders  for  the  young  lady’s  ment  last  year,  most  of  it  in  cigarette 
most  persistent  and  consistent  amuse-  cigarettes,  besides  a  host  of  other  beau-  copy,  but  not  neglecting  cigars  and  bulk 
inent  advertiser  of  the  present.  tiful  ornaments  which  fond  fathers,  hus-  tob^co.  Cigars  have  come  to  the  front 

Then,  watch  the  automobile  manufac-  bands  and  friends  bestow  upon  their  strongly  in  the  past  few  months, 

turers.  driven  at  last  to  put  the  bulk  of  ladies  before  and  after  marriage.  For  The  total  of  these,  luxuries  all,  is  near 

their  investment  into  newspaper  space.  aH  of  which  purposes,  jewelers  used  $150,000,000. 

They  had  to  break  production  records  newspaper  space  valued  at  $20,000,000  Not  a  luxury,  to  be  sure,  but  not  a 

last  year  to  keep  overhead  from  eating  last  year.  necessity  for  the  mass  of  us,  is  real  es- 

Music  is  another  of  our  democratic  tate,  transactions  in  which  were  adver- 


iip  ail  the  profits;  they  had  to  sell  their 


huge  product  to  realize  the  possible  luxuries,  though  not  so  much  of  it  is  tised  to  the  extent  of  $45,000,000  in  1923. 

profits;  they  had  to  get  the  cars  into  home-made  as  when  we  were  younger.  Big  city  real  estate  advertising  in  the 

the  public’s  hands,  even  on  the  “dollar  Johnny  doesn’t  perform  at  the  piano  these  past  few  years  has  included  a  great  vol- 
down,  rest  when  we  grt  it”  system,  and,  days,  nor  does  Lydia  raise  her  voice  in  ume  of  small  four  and  five-liner  classified 
by  the  grace  of  prosperity  and  $34,000,000  sOTig,  when  the  young  folks  gather  for  a  advertisements,  offering  property  for 
worth  of  newspaper  advertising  they  did  party.  Neverth^ss,  musical  instrmnmts  sale  and  for  lease,  but  it  has  also  been 
it.  They  sold  more  than  4,000,000  new  and  musical  instruction  were  advertised  enhanced  by  lavish  display  advertising 
cars  of  all  grades  and  kii^s  but  year,  in  newspapers  to  the  tune  of  $10,000,000  of  promoters  opening  new  tracts  in  the 

and  their  cost  for  advertising  in  news;  last  year.  Most  of  the  latter  was  in  the  outskirts  of  crowded  cities.  Many  a  fam- 

papers  was  about  $8  per  car.  Mo  one  nature  of  'mitnietioa  on  ^  saxophone  ily,  forc'd  to  desperation  the  rising 
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flood-mark  of  rents,  has  been  led  from  lively  dressed  biped  on  the  plaoet. 
the  landlord's  grip  to  the  open  suburbs.  And  so  with  men,  too,  though  rlothing 


UFOLLETTE  OR  DANIELS 


buying  and  building  homes  which  will  be  manufacturers  are  quoted  as  complaining  Scripps  Dailie*  Publish  First-pace  An- 


sments  of  Presidential  Booms 


that  we  now  purchase  an  automobile 
with  the  money  that  used  to  buy  a  semi¬ 
annual  new  suiL  Maybe  they  are  right.  Amid  the  political  fireworks  of  the 
Ma>'be  they  don’t -advertise  enough  to  week,  the  ^-rockets  sent  up  by  the 
overcome  the  supwior  fire  of  the  auto-  Scripps-Howard  newspapers  attracted 
mobile  man.  Their  expenditure  in  news-  wide  attention.  On  Monday  these  news¬ 
papers  in  1923  was  estimated  at  $13,000,-  papers  published  flrst-page  editorials 
000,  about  a  third  of  the  investment  of  lauding  Josephus  Daniels  as  the  Dem- 
the  automobile  clan  and  the  women’s  ocratic  candidate  for  President,  and  on 


BOOM  FOR  MUI 
FOR  PRESIDDIT 


their  own  unencumbered  a  few  years 
hence.  Let  the  economists  say  whether 
that  is  good  or  ill. 

Closely  allied  is  the  advertising  of 
building  materials,  which  approached 
$2,000,000,  and  was  aimed  in  general  at 
inducing  the  public  to  use  the  best  ma¬ 
terials,  wear-resisting  components,  in  the  _  _ _  ,  _  _  —  _ _ 

new  homes  that  are  rising  and  the  older  the  automobile  clan  and  the  women’s  ocratic  candidate  for  President,  and  on  Baltimore,  Md.,  Feb.  18._, 
structures  under  repair.  shc^s.  Theft's  something  to  look  into.  Tuesday,  the  same  papers  pronounced  newspaper  man  in  the  Presideat’ir 

.Not  a  distaiit  cousin  to  real  estate  Something  else  worth  a  second  look  is  Senator  Robert  M.  La  Follette,  a  logical  the  possibility  being  opened 

copy  is  tinawial  advertising,  whicli  in  the  advertising  of  the  boot  and  shoe  Republican  candidate  for  the  highest  of-  ^  active  group  of  political  “progr* 

New  York  includes  insurance  copy  in  manufacturers  and  merchants.  They’ll  lice  within  the  gift  of  the  people.  who  fought  once  for  Roseveltun 
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Baltimor*  Man  Starts  M«.-. 
WichiU  Editor  as 
Caadidata—— Editor  Says 
Thought  Is  His  Papw 


Vetera 


fHc  *0 

1  structu 
of 


ptrtorce 
ot  the 


addition  to  the  straight  stock  and  bond  tell  you  that  the  industry  can  make  ^ree  Huge  pictures  of  these  men  were  pub-  ranks  of  the  Bull  Moose  party 
business.  Some  recent  estimates  have  times  the  number  of  shoes  that  the  ooun-  lished.  Both  were  declared  not  only  "'en  feel  that  present  political  in 
placed  the  total  of  this  advertising  last  try  is  now  w'earing  out  in  a  year.  They  free  of  the  taint  of  oil,  but  possessing  more  auspidous  for  the  success  of} 
year  at  $^).000,000,  o^ers  from  $30,000,-  want  to  sell  us  6  or  8  pairs  at  a  time.  In  the  courage,  ability  and  in  gfeneral  quali-  gressive  third  party  movement  ' 
000  to  $35,000,000.  Estimates  by  Editor  fact,  some  of  the  manufacturers  approach  ilied  to  make  the  race  and  serve  credit-  time  in  a  generation. 

&  Publisher  indicate  that  the  $30,000,000  insanity  cverj’  time  they  consider  the  ca-  ably,  if  elected.  Victor  Murdock,  who  recently 

total  is  approximately  correct.  This  pacity  of  their  factories  against  the  ca-  TTie  newspapers  do  not  make  promises  chairman  of  the  Federal  Trai 
large  member  of  the  newspaper  family  pacity  of  the  market,  and.  they  get  rid  of  of  support,  but  m^e  it  clear  that  these  mission  to  becorc  editor-in<to 
has  lived  down  in  great  measure  its  past  some  surplus  by  dumping  shoes  without  two  men  are  considered  acceptible  pres-  Wichito  Eagle,  is  the  man  this 
of  ill  repute.  The  newspapers  have  closed  trade-marks  into  retail  outlet  shops  to  idential  timber. 

thsir  doors  tightly  against  the  promoter  compete  at  cut-throat  prices  with  their  _ 

who  thinks  an  oil  well  is  a  good  place  to  trade-marked  brands.  Yet,  the  sum  total 

deposit  the  savings  of  the  uninfoynjed,.  of  their  newspaper  advertising  in  19^ 
proletariat,  or  the  gentry  who  specialize  w-as  abouf  $5,700,000. 


grooming  to  bring  forth  as  a  ' _ 

among  the  radicals  and  progre^'J 
the  country.  They  believe  ^  is  cri 
hind  whom  not  only  the  moderatdy) 


in  40  per  cent  returns  on  investments  for 
others. 

Advertising  which  is  called  tinaudal  is 
today,  by  and  large,  a  safe  guide  for  the 


Lynn  Journalists  Form  Press  Club 

_ _ _  .  Newswriters  and  editors  of  the  Lynn,  gressive  elements  would  stan^  bt 

And  then,  tb^  are  little  want  ad-  Mass.,  newspapers  have  formed  the  Lynn  who  could  lead  along  “sane"  Him 

vertisements,  bringing  in  their  50  cents  or  Press  Club.  Membership  is  confined  to  Non-Partisan  Leag^uers  and  FanK- 

a  dollar  apiece  and  working  all  sorts  of  men  and  women  in  die  editorial  and  re-  borites. 

_ _ _ _ ^ _ _ _  wonders.  They’ll  find  your  dog  or  bank-  portorial  departments  of  the  local  news-  Robert  L.  Stevens,  of  Baltimore, 

man  of  little  or  great  means  who  has  book,  they'll  tell  you  where  you  can  buy  papers  and  others  residing  in  Lynn  who  nation^  committeeman  from  It 
fun^  available  for  investment  outside  that  summer  bungalow,  or  that  home  in  are  employed  on  out-of-town  newspapers.  National  Progrpsive  Pa^, 

his  own  circle.  the  suburbs;  they’ll  bring  you  a  buyer  for  The  following  officers  were  elected:  Theodore  Roosevelt  founded,  is 

But,  while  luxuries  have  occupied  most  your  old  automobile ;  they’ll  rOTt  that  va-  president,  Harold  F.  Moulton ;  first  vice-  stigator  of  the  moven^t.  Mr. 

of  our  comment,  let  it  not  be  thought  cant  apartment  that  is  eating  its  head  off  president,  Harvey  L.  Southward;  second  communicated  wrth  a  nundKrd 
that  necessities  are  not  advertised.  Food-  in  taxes;  they’ll  find  you  a  job  at  $10  a  vice-president,  Mrs.  Margaret  Kimball  members  of  Roosevelt’s 

stuffs,  for  instance,  from  which  three  week,  or  $25,000  a  year,  whichever  you  Herlihy;  recording  secretary,  George  E.  t 

meab  a  day  for  a  month  could  be  chosen  care  to  hold,  or  they’ll  find  the  man  to  Sprague;  financial  secretary,  John  G.  About  two-thirds  of  those  wl 

from  among  articles  advertised  in  the  hold  the  job  for  you.  They’ll  do  lots  of  O’Brien;  treasurer,  Eidward  E-  Yeaton;  expressed  readmess  to  back  ] 

newspapers,  spent  $17,000,000  last  year  in  other  thing;s  which  aren’t  half  appreciated  board  of  directors,  George  B.  Grant,  Wil-  dock,  who  was  one  of  the  straw 

telling  the  public  of  their  quality  and  yet,  and  for  doing  them  last  year,  they  lard  C.  Qiase,  Harold  D.  Valpey,  ers  of_revolt  from  the  Kepublna 

health-producing  characteristics.  The  brought  the  newspapers  ‘  the  handsome  Michael  Zack  and  Clarence  L.  Mo^y. 

old-time  cracker-barrel,  mentioned  a  sum  of  $40,(^,000.  _  _  _  _ 

while  ago,  is  no  more ;  the  5  cent  a  Another  division  of  advertising  which 
pound  prunes  which  were  visited  by  flies  has  come  to  the  front — so  much  so  that 

and  smudg>' -handed  youngsters ;  the  it  has  forced  front-ip^e  news  space  for 


New  Advertisers  in  Iowa  Press 


in  1912. 

Armed  with  these  responses 
number  of  States  Mr.  Stevens 
cated  with  Mr.  Murdock  asking 
he  would  be  willing  to  head  a  rerinli 


Results  are  rewarding  the  efforts  of  u  i  o  ’  ■  o-  ir 

loose”  milk  which  the  grocer  sold  for  its  i^rs — is  that  of  the  churches  and  the  Iowa  Daily  Newspaper  Association  * iNatioual  rrogressive  m 
4  cents  a  quart  after  suitable  treatment  at  charities.  Religion  has  become  big  news  to  .^ell  their  market  to  national  adver-  non-commttal.  He  oH’ 

the  cold  water  tap;  the  dearth  of  fresh  in  recent  months,  but  for  sevCTal  years  tisers.  Although  the  co-operative  cam-  presmt 

vegetables  in  winter ;  the  ai)ples  that  it  has_  been  a  growing  element  in  the  ad-  paign  is  barely  under  way,  publishers  re-  u 

were  fit  to  eat  if  you  got  the  top  layer  off  vertising  Columns.  Last  year  churc^s  port  that  among  the  accounts  so  far  he  got  tne  swing  M  n 

the  barrel  first ;  all  these  are  history  to  and  charities  spent  $6,200,000  in  telling  started  in  Iowa  newspapers  are :  Peet  "  j  i  j '  ““ 

.American  citizens  of  1924.  Things  were  their  story  to  people  who  would  not  other-  Brothers  Soap  Company,  Kansas  City,  ^ 

cheaper  when  these  prevailed,  yes ;  but  w-ise  have  heard  it,  or  who  had  heard  and  for  all  subscribing  papers  and  Mona- 

§ow«*‘  *  Mobile  Oile,  of  Council  Bluffs,  la.,  for 

new  field  for.  ms  s6M.  almost  all  of  the  papers.  The  associa- 

Pirolishets  thetiKclves  are  beginning  to  tion’s  committee  is  now  soliciting  several 

learn  how  to  tell  their  story,  too,  through  other  important  accounts,  at  least  two  of 

their  own  columns  and  those  of  their  -  ■  *  . 

contemporaries.  The  advertising  of  news¬ 


people  who  read  advertising  will  not 
accept  them  any  longer.  The  higher 
price  has  in  most  cases  brought  value  far 
in  excess  of  the  increased  cost. 

Furniture,  another  necessity  if  you  are 
not  a  flivver  tramp,  received  twice  as 


which  are  expected  to  break  shortly. 


much  paid  publicity  as  foodstuffs.  De-  papers  and  magazines  in  daily  newspapers 
partment  stores  no  doubt  contributed  last  year  was  valued  at  $12,000,000. 
much  to  the  advertising  appropriation  of  Miscellaneous  divisions,  none  of  which 


Lynch  Lends,  Five  to  Three 

Reports  from  405  local  uiiioiis  of  the 


and  left  the  door  open  by 
definite  refusal. 

Inquiries  among  pro^cssivts  in 
more  reveals  a  very  friendly  attiti 
ward  Mr.  Murdock.  They  fed  tia 
has  been  a  competent  and  fewfes  i 
man  of  the  Federal  Trade 
they  like  his  personality  and  s 
make  a  forc^td  candidate, 
his  possible  candidacy  on  a  thi 
ticket  was  somewhat  of  a  shock 
however,  since  his  possible 


$30,000,000,  but  the  part  done  by  houses  have  a  prominent  p|ace  in  Ae  scale,  but  international  Typographical  Union  on 

specializing  in  furniture  and  house  eqmp-  all  of  w-hich  are  bringing  their  influwice  nominations  for  officers  of  the  latter  \fr  Ste^s^Klaresthat  maiijtf 


inent  accounted  for  the  greater  part  of  it.  to  bear  on  nwspaper  readers,  spent  about 
Here  again,  the  civilizing  influence  of  ad-  $80,000,000  in  toto  last  year.  .Art  ex- 
vertising  has  opened  the  doors  and  lost  hitntions,  auction  sales,  dancing  schools, 
the  key  of  the  old  New  England  front  hotels  and  restauranU,  office  appliances. 
r<xjm,  once  opened  only  on  Sundays  and  iwblic  utility  companies,  schools  and  col- 
for  funerals.  leges,  and  the  colimms  of  legal  advertis- 

Every  room  in  the  modern  house  is  a  ing.  read  by  the  interested  few,  all  are 
living  room,  with  garnitures  that  make  included  in  this  total, 
it  pleasant  and  comfortable  to  live  in.  It  is  a  marvelous  panorama  indeed  that 
Handsome  rugs  now  leave  a  margin  of  newsi>aper  advertising  lays  before  the  eye 
hardwood  floor,  easily  kept  clean  and  of  the  understanding  ticholder.  The  field 
good  to  look  at.  Plush,  tufted  furniture  and  the  scope  of  the  spectacle  are  grander 
las  gone  away  with  the  “whatnot.”  than  they  were  a  few  years  ^o,  but  who 
Chairs  that  invite  sitting  and  tables  tliat  shall  declare  that  the  Iknit  has  been 
fold 
in  use, 
thousand 

ous  walnut  _ _ _  . 

modern  apartment,  where  space  is  meas-  l>a-st  24  months.  Similar  e.s'tinction  awaits 
ured  in  expensive  square  feet.  .And.  fash-  the  prophet  of  today,  but  the  newspaper 
ions  in  furniture  are  changing  about  as  makers  and  newspaper  users  can  find 
fast  as  those  in  women's  clothing,  next  plenty  of  reason  in  the  present  situation, 
on  our  list  of  advertisetl  necessities.  as  outlined,  to  keep  their  mental  pro- 

In  New  York  and  many  other  cities,  cesses  projected  into  the  future,  for  their 
where  women  are  now  buying  their  rai-  mutual  prosperity  and  well-being. 

ment  in  “specialty  .shoi>s.''  this  class  of  - 

advertising  represented  a  total  invest-  „  •  .  n. .  i 

ment  of  ^1,000,000.  Not  much  need  to  Newsprint  Output  Increases 

detail  it — if  yon  want  a  testimonial,  look  Production  of  the  International  Paper 


placed  James  M.  Lynch,  former  president 
and  candidate  opposing  the  present  in¬ 
cumbent,  Charles  P.  Howard,  in  the  lead, 
238  to  157.  .All  other  candidates  on  the 
L>'nch  ticket  were  in  the  lead,  with  the 
exception  of  one  of  the  six  delegates  to 
the  .AnKrican  Federation  of  Lab<ir,  the 
sixtli  in  total  vote  lieing  Frank  Morrison, 
of  Mr.  Howard's  colleagues. 


Linogmpk  Co.  Promotes  Pinkerton 


VV.  W.  Pinkerton,  for  the  past  9  years, 

unth  thp  nf  ^  vparv  crwHit  in 


people  who  wanted  Henry  Ford  to 
the  Presidential  race  would beb^Rj 
Murdock.  He  believes  substanta! 
paign  funds  could  be  collected  to 
a  movement  in  his  favor. 

“I  know  of  no  other  man  in  the 
who  would  be  so  wdl  armed  wi 
with  which  to  make  a  vigorous  I 
progressive  national  politics  as  tl 
chairman  of  the  Federal  Trade 
sion,”  declared  Mr.  Stevetu 
burrowed  into  the  heart  of 
every  predatory  business  interest 

_ A _  TT^  1 _ _ _  ' 


Park  Row,  New  York, 
new  duties  Feb.  25. 


He  assumed  his 


_  very  soon  and  you  i 

how  quickly  his  name  will  be  ^ 
by  real  progressives  everywhere 


Safety  Chief  Dines  Reporters 

Brigadier-General  Smedley  D.  Butler, 


Sersmton  Sunday  Telegran  MI 

The  Scranton  Sunday  Telegra 


son. 

iTurles 
the  nvmft' 
The  Oreg 
is  uinler  tr 
L.  Jackson 
and  writei 
hope  tor  a 
For.  wh 
40  years  t 
citic  Sort 
over  the  < 
Daily  Jou 

retirement 
a  man  of 
li^tfully 

ab^utely 
of  vast  p 
So  that 
ot  the  pro 
sands  in  ( 
who  will 
their  poj 
given  to 
the  mode! 

Xo  one 
and  philo 
tion  that 
phases  in 

I.  'Th 

II.  Tl 
great  ne 
perfectio! 
chanical 

X'or  w 
tering  th 
The  d 
of  joum; 

It  was 
years  ur 
Jackson, 
ment  of 
Pendletc 
first  occ 
Oregon 
corresp 
Gallery 
continui 
Out  ! 
shall  bt 
who  lia 
one  ma 
Sam 
istic  ci 
tion  all 
heretof 
both  a 
the  lin 
and  a 
ness  0 
For 
ofiice 
higher 
towarr 
embod 
the  tin 
might 
when 
into  h 
.Anc 
means 
propo 
social 
ment. 
His  V 
ness  ' 
his  CO 


about  you.  Sheer  silk,  where  once  lisle  Company  was  larger  during[  1923  than  in 
concealed  a  comely  ankle;  an  annual  coat  any  other  year  in  the  history  of  the 
of  real  fur,  sutolanting  the  old  black  conqtany,  it  was  announced  this  week, 
woolen  that  served  three  seasons  before  with  an  aggregate  of  537,927  tons,  of 
retiring  to  make  jackets  for  the  little  which  352,518  tons  was  newurint.  In 
folks ;  satin  pumps  that  walk  their  posts  1922  production  aggregated  43^809  tons. 


Philadelphia’s  new  EHrcctor  oi  Public  recently  sold  to  a  SorMtt 

Safety,  gave  a  dinner  to  Philadelphia  represent^  by  William 
newspaper  men  who  have  been  covering  business  manager  of  the  _ 

his  activities  since  he  took  office,  Thurs-  (Pa.)  Press.  C.  H.  De*'5y'  *“^ 
day,  Fd).  28.  listed  as  publisher  of  the  Telegno^ 

_ past  several  months,  will 

editor  under  Mr.  Hughes. 


Pubitsker  Buys  Printing  Compsuiy 


ATthnr  EL  Starkey,  editor  and  publisher  Chapman  Named  Paris  P.  A  A. 
of  the  Saugus  (Mass.)  Herald,  has  pur-  Jack  (Thaptnan,  reporter  andfk* 

,  .  -  .  .  ,  ,  .  ^ _ _  .  cliased  the  iirinfing  plant  formerly  pher,  New  York  E>ailv  New*, 

111  sunshine  or  blizzard — but  why  go  on.  of  which  273,953  tons  was  newsprinL  owned  by  the  McKay  Publishing  Com-  appointed  chief  of  the  i*aris  ooc*, 
Bveryont:  knows  that  the  American  girj.  The.  previous,  ftoopdoii^t  was  5M<492  pony  of  that- town,  and  will  conduct  it  in  &  Atlantic  Photos,  succeeding' 
and  woman  is  today  the  most  attrac-  tofts  ih  1916.  connection  with  his  newspaper  hereafter.  Drdli^ 
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E  di  t  ur  &  Publisher  for  March  1  ,  1924 
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JACKSON  RETKES  AFTER  40  YEARS  IN  FIELD 

Veteran  Portland  (Ore.)  Journal  Publisher  Held  Ethics  Above  All  Else  During  His  Long  Service — 
Moved  from  Small  Town  After  25  Years  to  Make  Newspaper  Giant  of  Northwest 


ir.  foundations  laid,  the  super- 
*  structure  erected,  now  tlic  architect. 
«  »ri..rce  of  ill  l>«alth.  yields  the  direction 
^  STthe  activities  to  his  competent  young 


THE 
1  stn) 


By  JOHN  LATHROP 


ethics,  when  he  accepted  the  rule  that 
no  |>)Iitician  might  pay  for  the  support  of 
the  editorial  or  news  columns.  T  he  ad- 
^Tiarles  Samuel  Jack.son,  at  least  for  vertising  columns  were  open  to  all  legiti- 
ii.  miment.  retires  for  a  deserved  rest,  mate  political  advertising.  But  the  pur- 
i  Thr  Oregon  Oaily  journal  at  Portland  cliase  of  ever  so  large  sjwce  would  nowise 
•i  the  management  of  Capt.  Philip  influence  the  policy  of  the  paper.  In 

r  lackson.  \Vhereat,  publishers,  eilitors  brief,  support  might  be  had  by  no  con- 
writers  will  join  in  sympathy  and  sideration  other  than  proper  consideration 
a  speedy  recovery.  of  the  public  good,  as  he  saw  it. 

'pnr  when  "Sam”  Jacks»m.  veteran  of  Mr.  Jackson  was  one  of  the  earliest 
ill  years  of  newspaper  work  in  the  Pa-  pioneers  in  evolving  for  publishing  the 
-fir  Northwest,  asked  his  son  to  take  economic  systems  which  have  placed 
cine  •  _  till*  Orevon  modern  ioiirnalism  on  niiite  as  hiirh  a 


down  the  other,  and  laliored  for  it 
through  every  year.  ^'et.  always  he  was 
the  boon  companion  of  men  high  in 
linance,  industry,  commerce,  civic  effort 
and  political  life,  and  in  no  year  and 
at  no  moment  in  any  year  did  one  of 
them  long  scorn  the  opinions  of  Sam 
Jackson. 

His  grasp  of  the  essentials  of  business 
and  economics  applied,  was  in  fact  not 
much  this  side  of  marvelous. 

And  this  applied,  not  only  to  business 
and  industry  in  general,  but  also  to  the 


inents  and  proposals.  Any  Journal  man 
or  woman  will  have  support  in  making 
excursion  out  into  the  realm  of  reason¬ 
able  experimentati-m,  or  in  the  applica¬ 
tion  of  proven  devices  to  newer  condi¬ 
tions. 

"One  might  cite  B.  Frank  Irvine,  the 
enthusiastic  altruist,  able  editor,  truly 
great  orator,  and  specialist  in  educational 
advocacy;  Marsltall  Dana.  Fred  LxKkley, 
Jennings  Suter,  Felix  Mitchell — for  35 
years  in  the  journalistic  entourage  of  Mr. 
Jackson — Donald  Sterling,  Capt.  Philip 
Jackson,  and  still  others.  In  brief,  by 
and  large,  the  Journal  staff  is  a  company 


the  3ctivc  direction  ot  tlic  modern  journalism  on  (|uite  as  hi^fi  a  contActs  of  a  nc\\spAper  with  the  IocaI  q£  men  And  women  who  Are  pArt  And  pAr 


!  j. -1^.  Journal,  there  passed  into  quasi-  scientific  plane  as  is  occupied  by  any  in-  community.  He  took  the  journal 
■  ^rMiint  a  man  of  most  varied  parts —  dustry.  I  recall  how,  when  the  first  about  the  first  of  August.  1902,  froi 


retirement  a  man  -  •  ■  r  i 

,  a  man  of  personal  eccentricities,  of  de- 
I*  lightfully  raconteur  tendencies,  and  yet  of 
"  a^lutelv  masterful  business  grasp  and 
of  vast  powers  of  civic  endeavor. 

1  So  that,  in  addition  to  tlie  members 
l|  of  the  profession,  there  are  tens  of  thou- 
1'  sands  in  Oregon.  Washington  and  Idaho 
,  who  will  mourn  that  the  captaincy  of 
1;  thrir  popular  cause  was  of  necessity 
'j  given  to  another,  although  that  other  be 
‘  the  modest  but  competent  Capt.  Philip. 

No  one  at  all  grounded  in  the  history 
and  philosophy  of  journalism  will  ques¬ 
tion  that  there  have  been  two  major 
phases  in  the  evolution  of  the  profession : 

1. '  The  phase  of  personal  journalism, 
li.  The  phase  of  the  organization  of 
great  news-gathering  agencies,  and  the 
perfection  of  the  present  remarkable  me¬ 
chanical  devices. 

Nor  will  it  be  denier!  that  we  are  en¬ 
tering  the  third  phase ; 

TIk  development  of  the  ethical  side 
of  journalism. 

It  was  my  great  privilege  to  work  for 
years  under  the  able  captaincy  of  Mr. 
Jackson.  First,  in  the  editori^  depart¬ 
ment  of  the  Daily  East  Oregonian  at 
Pendleton,  for  10  years.  Later,  as  the 
first  occupant  of  the  editorial  cliair  of  the 
Oregon  Daily  Journal.  Still  later,  as 
X  correspondent  of  the  Journal  in  the  Press 
'  *“  X  Gallery  at  Washington,  the  relationship 
continued. 

Out  from  those  years  (and  I  know  I 
shall  be  buttressed  by  the  opinion  of  all 
who  have  co-labored  with  Sam  Jackson), 
one  may  extract  this  as  the  basic  truth ; 

Sam  Jackson  embcxlied  in  his  journal¬ 
istic  creative  processes  and  administra¬ 
tion  all  three  of  the  phases  of  journalism 
heretofore  set  forth.  He  was,  therefore, 
both  a  performer  of  the  moment  within 
the  limitations  of  his  chosen  profession ; 
and  a  prophet  of  that  which,  in  the  ful¬ 
ness  of  time,  should  come  to  pass. 

For  no  man  ever  sat  in  the  directing 
o&e  of  a  daily  newspaper  and  held 
higher  ctmeepts  of  the  duty  of  journalism 
towards  the  masses  of  the  people.  He 
embodied,  therefore,  that  which  might  at 
the  time  time  be  achieved,  and  that  which 
might  accomplished  by  tlie  public  press, 
when  its  third  pliase  should  have  come 
into  being. 

And  these  achievements  were  by  no 
means  attained  on  the  basis  of  fantastic 
pfoposings,  or  devices  destructive  of  the 
soaal  and  economic  values  of  the  mo- 
^t.  He  was  and  is  essentially  a  builder. 
His  understanding  of  the  rules  of  busi¬ 
ngs  was  little  short  of  marvelous.  In 
jus  counting  room,  at  his  club,  in  a  meet¬ 
ing  of  community  leaders,  Sam  Jackson 
was  always  in  the  front  rank,  his  advice 
'*'*?|**^  to-  his  assistance  sought. 

me  may  n«-er  forget  how.  in  Pendle- 
«*■  he  established  the  rule  that  his  paper 
must  always  stand  on  a  level  with  the 
?  rongest  institutions  of  the  community 
•nrespect  of  mwey  contributions  towards 
P^lar  objectives  which  met  with  his 
i^oval.  If  the  First  National  Bank, 
1  powerful  merchandising 

town  wrote  down  its  name 
or  »1,U00  so  must  the  East  Oregonian, 
n  another  respect.  Mr.  Jackson  lifted 
oowspaper  into  the  highest  realm  of 


eilition  of  the  rejuvenated  Journal  had 
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over 
from  Al¬ 
fred  Bowen,  who  had  established  it  in 
March  of  that  year,  but  whose  resources 
were  exhausted  before  the  summer  had 
ended.  It  had  in  the  interim  been  the 
chief  factor  in  the  election  to  tlie  Gov¬ 
ernorship  of  George  Earl  Chamberlain, 
later  again  Governor,  United  States  Sen¬ 
ator  two  terms,  and  a  Commissioner  of 
the  United  States  Shipping  Board. 

It  had  advocated  and  as  a  major  factor 
forwarded  the  enactment  of  the  Initia¬ 
tive  and  Referendum  law  which  became 
known  as  the  Oregon  Plan,  with  popu¬ 
lar  election  of  United  States  Senators 
also  a  feature,  before  the  Federal  amend¬ 
ment  had  been  adopted. 


A. 

pivtC' 

lat 


CharlM  Samuel  Jackion,  pioneer  In  the 
Joumallim  of  the  Northweat. 


come  from  the  new  presses,  he  had  in¬ 
vited  me  to  dine  with  him,  and  discuss 
.some  matters  of  policy. 

“How  do  you  like  the  narrow  mar¬ 
gin?”  he  asked. 

"V'ery  neat,”  I  replied.  "I  like  it." 

“Neat?”  he  went  on,  somewhat  scorn¬ 
fully.  “Do  you  know  how  much  white 
paper,  freight,  postage  and  expressage 
that  narrower  margin  will  save?” 

He  was  the  first  man — perhaps,  the 
only  one — who  could  tell  you.  on  an 
hour’s  notice,  precisely  what  it  cost  to 
proiluce  a  given  inch  of  space  in  a  given 
issue  of  the  paper.  .\  great  popular  cam¬ 
paign  was  on  one  year.  The  Journal  was 
asked  to  print  two  pages  of  reading  mat¬ 
ter  in  support  of  it.  but  the  managers  of 
the  campaign  wished  to  pay  for  the  space. 

“No,”  he  answered.  "Rut  if  you  wish 
to  get  the  space,  as  you  say,  without 
leaving  you  un<ler  monetary  obligations 
to  this  newspaper.  I  will  print  the  two 
pages,  and  you  may  pay  me” - 

He  named  the  amount. 

“That  is  exactly  what  it  will  cost  to 
produce  those  two  pages— overhead, 
materials  and  operation.” 

Whereat,  some  of  the  men  on  the  popu- 


CharlM  Samuel  7ackaon.  Jr„  cuta  his  ninth 
birthday  cake,  while  David  Smith,  Oregon 
Journal  manager,  holds  the  plate  for  "Sam” 
Jackson's  grandson. 


-And  the  Journal  came  into  Sam  Jack¬ 
son’s  hands  at  a  time,  when  to  write  with 
frankness,  the  Augean  stables  of  Oregon 
politics  mightily  needed  cleansing. 

It  would  require  columns  even  to  list 
the  civic  efforts  of  the  Oregon  Daily 
Journal,  as  captained  by  Sam  Jackson. 
They  ran  otit  into  every  major  pliase  of 
sociM  life — politics,  taxation,  expemli- 
ture  of  public  funds,  protection  against 
connivers,  encouragement  for  public  ser¬ 
vants  who  desired  and  laboreii  for  the 
good  of  the  people. 

The  dean  of  a  Western  school  of 
journalism,  when  I  asketl  him  to  comment 
on  the  Journal  under  Mr.  Jackson’s  con¬ 
trol.  said  to  me: 

“It  was  the  human  as  well  as  humane 


type  of  organization  which  Sam  Jackson 
lar  committee  marveled  at  the  economic  developed.  The  Journal  is  a  club  of  self- 
efficiency  he  displayeil.  One  of  them  respecting  co-workers  with  the  publisher. 


was  a  manufacturer,  who  had  somewhat 
scorned  some  of  the  economic  opinions 
of  Mr.  Jackson. 

“.Almost  thou  persuades!  me  to  be  a 
single  taxer,”  the  manufacturer  ex- 


There  is  loyalty  to  the  employees.  There 
is  fearlessness  in  upholding  unpopular 
causes — more,  probably,  than  in  all  but 
a  very  few  instances  anywhere.  Never, 
in  my  knowledge,  has  there  been  hesi- 


cel  of  the  civic  life  of  the  Pacific  North¬ 
west,  so  that  the  Journal  is  articulated 
to  the  social  organism  in  every  respect.” 

The  record  of  the  financing  of  the 
Journal  is,  perhaps,  unparalleled.  About 
.Aug.  1,  1W2,  the  Journal  Publishing 
Company  was  incorporated,  with  $100,000 
of  cash  capital  stock.  Mr.  Jackson  took 
SSl.CKX)  of  it,  $49,000  being  subscribed  by 
Portland  business  men  who  desired  com¬ 
petition  in  the  newspaper  field,  then 
monopolized  by  the  joint  owners  of  the 
Morning  Oregonian  and  the  Evening 
Telegram. 

He  issued  $51,000  of  gold  serial  bonds, 
sold  them  solely  on  his  reputation  for 
newspaper  management  as  evidenced  in 
Pendleton,  obtained  par  for  them,  amor¬ 
tized  them  from  the  earnings  of  the  paper, 
bought  in  additional  of  the  capital  stock 
until  he  was  virtually  a  hundreil  per  cent 
owner;  and,  within  5  or  6  years,  so  he 
told  me  one  day  in  Washington,  refused 
$1,000,000  for  the  property,  and  in  the 
afternoon  of  the  same  day  refused  an 
offer  of  $1,500,000. 

The  Journal  was  then,  so  Mr.  Jackson 
said,  netting  annually  $165,000.  But  it 
was  not  from  monetary  considerations 
that  he  rejected  these  offers. 

“I  said  to  the  gentleman  who  proffered 
the  money,  which  was  to  be  in  actual 
gold  or  in  gold  bonds,”  he  added,  “  ‘what 
in  the  world  would  I  do  with  a  million 
and  a  half  dollars?’  I  wouldn’t  know 
how  to  use  it.  .And  what  would  I  then 
do?  Start  another  paper?” 

However,  how  better  tell  the  the  as¬ 
pirations  and  history  of  this  veteran,  than 
to  quote  a  letter  “to  the  Journal  Family,” 
which  he  wrote  in  August  of  1920 : 

"On  the  17th  of  next  April,  I  will  have 
completed  40  years  since  I  first  arrived 
in  Pendleton,  Ore.  In  1811,  the  late 
L.  B.  Cox,  Esq.,  at  that  time  practicing 
law  in  Pendleton  and  editing  the  Elast 
Oregonian,  sold  me  one-quarter  interest 
in  that  paper  and  tried  his  best  to  per¬ 
suade  me  that  I  was  a  natural  born  news¬ 
paper  man.  I  never  believed  it  then  and 
do  not  fully  believe  it  at  this  time. 
Within  the  same  year  he  bought  the 
quarter  interest  back  from  me.  adding 
$250  to  the  sum  I  paid  for  it,  thus  pre¬ 
senting  a  clear  profit  to  me  of  that 
amount.  This  was  the  first  hoarding 
money,  with  the  exception  of  $100  addi¬ 
tional  save<l  from  the  $50  a  month  paid 
me  by  the  Utah,  Idaho  and  Oregon  Stage 
Company,  as  stage  agent,  I  ever  pos¬ 
sessed  at  one  time. 

“.A  little  later  in  the  Fall  Cox  came 
to  me.  and  as  a  friend,  advisor,  counselor 
and  chum,  told  me  again  that  he  be¬ 
lieved  that  1  was  a  natural  born  news¬ 
paper  man,  and  made  me  a  proposition 
to  sell  to  me  all  of  the  East  Oregonian 
for  $3,500.  That  proposition  scared  me 
to  death,  at  the  mention  of  so  much 
money.  But,  having  utmost  faith  in  Cox 
throughout  his  life,  and  utmost  faith  in 
his  brood.  I  considered  the  matter.  A 
little  later  I  joined  with  John  A.  (juyer. 


claimed,  after  the  arrangement  liad  been  tancy  to  sacrifice  financial  gains  to  brave  a  lawyer  then  of  Pendleton,  now  of  Lew- 


concluded.  “I  guess  you  can,  after  all, 
tell  us  something  on  the  line  of  eco¬ 
nomics  who  have  laughed  at  your 
theories.” 

For  40  years,  Mr.  Jackson  preached 
the  single  tax.  He  wrote  it  up  one  side. 


advocacy.  The  paper  has  a  kindly  way —  iston,  and  purchased  that  paper  for  $3,500, 
a  ‘heart.’  ■  on  a  50-50  basis,  and  entered  into  the 

“The  Jou  nal  encourages  its  repre-  active  conduct  of  that  well  ktwwn  publi- 
sentatives  to  assume  positions  of  civic  re-  cation,  retaining  my  sure-thing  position 
sponsibility.  Not  only  as  mere  joiners,  as  stage  agent  for  several  months,  relin- 
hut  as  original  sponsors  of  civic  move-  quishing  it  upon  the  coming  of  the  O.  lU 
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&  N.  Railroad  lines  through  Elastern  Ore¬ 
gon  in  1882-3. 

“Within  a  brief  period  I  purchased 
Guyer’s  interest  and  began  the  publica¬ 
tion  of  a  semi-weekly  East  Oregonian, 
still  published  on  a  steam  printing  press, 
the  steam  press  and  semi-weekly  paper 
first  in  that  Empire  of  Eastern  Oregon 
and  Eastern  Washington  of  over  100,000 
square  miles. 

“I  put  the  subscription  price  of  that 
issue  at  $3  a  year,  the  same  price  my 
predecessors  had  before  charged  for  the 
weekly.  At  that  time,  P.  B.  Johnson, 
brother  of  Grove  Johnson,  of  the  then 
Southern  Pacific  Railroad,  and  father  of 
Hiram  Johnson,  now  United  States  Sen¬ 
ator,  was  editing  and  publishing  the 
Walla  Walla  Union,  a  weekly,  now  a 
daily  in  that  flourishing  city. 

“Mr.  Johnson  at  once  wrote  an  edi¬ 
torial  paragraph  which  immediately  ap¬ 
peared  in  his  paper.  In  this  paragraph 
he  wrote  with  much  conviction  as  fol¬ 
lows  :  ‘A  young  fellow,  by  name  Sam 
Jackson,  from  Virginia,  has  bought  the 
East  Oregonian,  made  it  into  a  semi¬ 
weekly  and  is  trying  to  publish  it  at  $3 
a  year,  the  same  as  is  charged  for  the 
successful  weeklies  hereabouts.  The 
sheriff  will  get  him.’  This  comment 
again  put  ‘the  fear  of  the  Lord’  into  me 
and  I  looked  for  the  coming  of  the  sheriff 
for  days  and  weeks  and  thank  goodness 
he  never  came.  The  sheriff  did  not  get 
me  but  he  did  get  P.  B. 

“I  published  the  East  Oregonian  for 
25  years,  against  all  kinds  of  opposition. 

I  worked  for  the  public  interest  through¬ 
out  those  years,  led  on  by  the  examples 
of  such  men  as  Oliver  Cromwell  and  in 
these  later  times,  with  a  faith  made  more 
steadfast  by  the  glorious  career  of  Wood- 
row  Wilson,  the  human  thinking  ma¬ 
chine,  the  greatest  world’s  worker  for 
many  centuries.” 

Important  as  were  the  activities  and 
duties  of  Mr.  Jackson,  he  operated  on 
the  theory  that  “No  newspaper  man  is 
worth  much  who  remains  too  constantly 
in  his  office.”  Therefore,  he  worked 
with  system  and  continuity  to  the  hour 
he  set  daily  to  close  the  lid  of  his  desk. 
Then  he  fared  forth  to  mingle  with  the 
people,  and  keep  fresh  his  contacts. 

Superficially,  and  to  new  observers,  he 
was  sometimes  somewhat  brusk.  But 
beneath  there  was  a  genuine  love  for  the 
people,  a  devotion — seemingly  at  times  al¬ 
most  fanatic — to  the  public  good. 

Also,  superficially,  some  saw  the  per¬ 
sonal  eccentricities  of  the  man  as  the  out¬ 
standing  characteristics.  His  philoso- 
ifliies  of  life  and  men,  often  crudely  ex¬ 
pressed,  were  true  philosophies. 

“I  don’t  mind  my  enemies,  if  they  be 
outspoken,”  he  once  remarked  to'  me. 
“But  what  in  thunder  is  a  fellow  to  do 
with  his  dam  fool  friends !” 

Yet,  even  to  the  exhaustion  of  ordinary 
patience,  he  would  bear  with  his  friends. 
His  loyalty  to  those  who  backed  him  in 
his  beginning  days  was  most  remarkable. 
It  was  absolutely  unvarying.  No  situa¬ 
tion  might  arise  in  future  years  to  infract 
that  loyalty. 

And,  at  the  same  time,  he  lived  in  the 
vibrant  present.  It  was  not  necessary  to 
have  known  him  for  long,  to  gain  audi¬ 
ence.  Anyone  with  an  idea  might  see 
him.  and  have  respectful  attention. 

When  the  history  of  the  Pacific  North¬ 
west  shall  have  been  written,  in  the  per¬ 
spective  of  the  later  years,  inevitably  the 
tall,  angular,  rather  physically  awkward 
figure  of  Sam  Jackson,  and  the  unusual 
mind  that  animated  him,  will  bulk  large 
on  the  pages  of  the  record. 

And,  although  he  prospered,  built  up  an 
institution  of  large  resources,  and  will 
leave  to  posterity  a  property  immensely 
valuable,  none  that  does  justice  will  as¬ 
sert  that,  in  the  evolution  thereof,  there 
ever  was  truckling  to  hidden  powers, 
absence  of  courage  to  fight  for  the  com¬ 
mon  good,  or  sacrifice  of  principle  to  ap¬ 
parent  opportunities  for  monetary  profit. 


What  They  Are  Saying 


Significant  Sayings  and  U'ritings  of  Leaders  in  the  Field  of  Newspaper 
Publishing  and  Advertising  During  the  Week. 


NEWSPAPER  SUCCESS  FORMUL.4 


44rpo  be  a  business  success,  the  newspaper  must  possess  a  personal  appeal  which 
will  make  it  a  desired  commodity.  It  must  cover  the  news  field  in  a  thorough, 
accurate  and  unbiased  manner,  which  will  make  its  circulation  easy  to  maintain. 
It  must  be  well-edited,  mention  numerous  names,  and  possess  sufficient  human 
interest  to  make  it  interesting.  Mechanically  it  must  be  neat  and  up-to-date. 
The  advertisements  must  be  attractive. 

“The  accomplishment  of  these  qualifications  depends  upon  three  things,  the 
proper  management,  the  personnel  of  the  force  and  the  quality  of  mechanical 
equipment.  Get  the  t>est  in  all  three  departments.  You  will  find  it  cheap  to 
hire  high-priced  workers  who  will  be  loyal  and  use  their  heads.  Keep  a  few 
apprentices  coming  on  all  the  time  to  fill  vacancies.  Have  labor-saving  and 
up-to-date  equipment.” — Col.  Eilgar  S.  Bronson,  famous  publisher  of  the  El  Reno 
(Okla.)  .American,  in  an  interview  published  for  an  interesting  page  in  the  Daily 
Oklahoman,  Feb.  17. 


SUPPORT  LAW  BY  IGNORING  FALSE  LAW>L\KERS 


EWSPAPERS  must  move  up  to  the  firing  line  and  support  in  the  most 
courageous  and  intelligent  way  the  forces  of  law  and  order.  Editors  posing 
as  super-interpreters  of  public  thought  and  maintaining  a  certain  solitary  aloofness 
with  the  hope  of  being  acclaimed  leaders  of  the  people  are  to  the  extent  of  their 
diminishing  influence  losing  the  opportunity  of  a  century  to  create  and  sustain 
a  body  of  sane  public  opinion.  We  are  in  the  midst  of  an  upset  world,  but  let 
us  not  forget  that  this  Republic  now  occupies  a  position  of  leadership  among 
nations  of  the  earth  as  never  before  and  the  press  of  the  United  States  dare  not 
shirk  its  tremendous  responsibility.  *  •  •  If  in  some  definite  and  effective 
way  we  could  agree  to  ignore  the  lawmakers  for  a  time,  publishing  nothing  of  the 
bloc  eccentricities  or  partisan  and  group  antics,  it  is  practically  certain  that  our 
heavy  taxes  would  quickly  be  reduced  and  other  rational  measures  enacted  into  law. 
American  problems  are  not  so  complex  as  we  imagine,  but  so  long  as  the  press 
of  the  country  continues  to  play  up  men  and  things  when  they  should  be  played 
down,  we  shall  have  no  rest  from  the  maudlin  hysteria  that  afflicts  us.” — E.  J. 
Stackpole,  president  and  editor  of  the  Harrisburg  (Pa.)  Telegraph. 


THE  MODERN  AMERICAN  NEWSPAPER 


A  PERIOD  of  200  years  was  required  to  develop  the  American  newspaper.  In 
Its  progress  it  has  passed  through  many  vicissitudes.  Step  by  step  under 
direction  of  far-seeing  men  of  genius — great  journalists — the  American  newspaper 
has  reached  its  present  high  place.  It  may  be  said  of  the  modem  newspaper  that 
it  takes  off  the  roof  of  the  world  and  lets  all  mankind  look  in.  With  commerce 
it  hag  become  the  great  lever  of  the  world.  •  *  •  •  Never  before  have 

American  newspapers  published  the  news  of  the  world  with  such  accuracy  and 
completeness.  Some  critics  have  condemned  the  similarity  of  American  newspapers 
on  the  ground  that  most  of  them  look  alike  and  publish  the  same  news  dispatches. 
Facts,  however,  are  always  the  same.  Standardisation  has  the  effect  of  awakening 
the  national  consciousness  almost  in  a  single  day.” — Louis  Wiley,  Business  Man¬ 
ager,  New  York  Times. 


BUSINESS  MEN  AS  REPORTERS 


ABBOTT  SCORES  SENSATIONALISM 


N.E.A.  DELEGATES  in 
VISIT  MEXICO 


Complete  Itinenu-y  of  1924  Coaw^l 
Trip  Announced — Will  Stay  ^ 
Mexican  Capital  from 
29  to  June  4 


((^Advertising  men  owe  U  to  all  their  advertisers  to  gee  that  the  copy  has 
news  value,”  says  J.  M.  Thorson,  formerly  publisher  of  Cosmopolitan  Mag¬ 
azine,  speaking  before  the  New  York  Times  advertising  department,  Feb.  19.  “No 
business  man  has  a  right  to  exist  who  is  not  every  day  thinking  about  the  news  in 
business.  If  the  business  man  had  the  editor’s  or  reporter’s  instinct,  he  would  be 
more  successful  than  if  he  had  merely  the  seUing  or  business  instinct.  Yon  have 
to  think  of  something  new  all  the  time. 


CHILDREN,  READ  NEWSPAPERS! 


May 


Members  of  the  National  Editoraij_ 
ciation  will  be  treated  to  a  trip  to  Mqw 
City  following  their  annual  con\-^ 
next  May  at  Oklahoma  City,  Okla.  ^ 
The  editors  will  stay  in  Mexico  r,. 
from  May  29  to  June  4. 

The  announced  itinerary  follows: 


May  18,  .Sunday — Train  to  be  plated 
City  Union  station  for  occupancy  lOKK)^* 

Leave  Kans.as  City  10:30  p.  m.  via  Sanuh 
May  19,  Monday — Arrive  Ponca  Ctt  l, 
breakfast  at  8:00  a.  ra.  Guests  of  PonotJ^^~  ■- 
and  .Moller  Bros.  101  ranch.  Banquet  at  Yori 

City  in  evening.  Leave  via  Frisco  froa  Pm,  ■‘n_; 
to  Tulsa. 
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May  20,  Tuesday — Guests  of  city  id  To. 
all  day  and  that  ingbt.  ** 

May  21,  Wednesday — Leave  for  Bristo*t-j 
a.  m.  .Arrive  L'ristow  7:50.  Guests  of  Briii 
with  banquet  at  nigbt.  Leave  for  OklZ 
City  8:20  p.  ra.  .Arrive  10:30  p.  m.  viaF» 
Bristow  to  Tulsa  and  Tulsa  to  OklahoasS 

May  22,  Thursday — Stssicni  monuaj  * 
afternoon.  Leave  for  Cuthrie  4:00  p  a, , 
intcrurban  trip.  Guests  of  City  of  GsAm 
banquet  at  night.  Leave  Guthrie  for  Okb£ 
City  10:30  p.  ni. 

May  23,  Friday — Sessions  morning  acdiig 
noon,  and  night  if  desired.  Guests  of  OU^ 
City. 

May  24,  Saturday — Sessions  morning. 
for  El  Reno,  2:00  p.  tn.  via  Rock  Ish^  Gmi 
of  F.l  Reno,  banquet  at  night.  Leave  Q  1^ 
for  Lawton  via  Rock  Island  12:01  a.  m. 

May  25,  Sunday — Guests  of  Lawton  and  Ob 
hotna  Press  association  at  Lawton.  Uehw 
Park  and  Fort  Sill. 

May  26,  Monday — Leave  Lawton  IKK  a  a 
via  automobiles  for  Fort  Sill.  Guests  of  Usta 
and  United  States  army  at  Port  Sil,  ra 
gigantic  artillery  and  aviation  exhibition  is k 
greatest  artillery  school  in  the  world,  loe 
Lawton  2:00  p.  ra.  via  Rock  Island.  Aim 
Fort  Worth  7:00  p.  m.  Leave  Fort  WonkM 
p.  m.  via  M.  K.  &  T. 

May  27,  Tuesday — Arrive  San  Antnait  14 
a.  in.,  spend  day  in  San  Antonio. 

May  28,  Wednesday — Leave  San 
12:01  a.  in.  by  I.  &  G.  N.  Arrive  Landsl-J 
a.  m. 

Leave  Laredo  9:00  a.  m.  via  Mezieui  Nat 
railway. 

May  29,  Thursday — Arrive  Mexico  City  14 


Parts. 


Bxlderston  Challenged  to  Duel 

John  L.  Balderston,  chief  of  the  Lon¬ 
don  bureau  of  the  New  York  World,  was 
challenged  to  a  duel  by  Shalaby  Bey.  a 
member  of  the  Egyptian  bar,  because  the 
London  Outlook,  a  weekly,  of  which 
Balderston  is  editor,  printed  an  attack  on 
the  Egyptian  action  of  closing  Tut-ankh- 
amen’s  tomb. 


p.  ra. 


During  stay  in  Mexico  City,  from  May  g 
to  June  4,  there  will  be  severM  side  trigs  il 
of  which  will  be  optional,  and  for  which  idh 
tional  charge  will  be  made,  as  provisioa  cam 
be  made  in  the  schedule. 

June  4.  Wednesday — Leave  Mexico  Crt  J4 
a.  m.  .Arrive  Guadalajara  4:00  p.m.  via  Mea 
Nati.mal  railway.  Leave  Guadalajara  ia naa( 
June  6,  Friday — Arrive  Brownsville  is  an 
ing.  Leave  Brcwnsville  11:00  a.  m.  via  U 
Coast  line.  Arrive  Harlingen  12:00  g  a 
Guests  of  Harlingen  and  the  K.  T.  Smart  imd 
till  evening,  leaving  Harlingen  7:30  p.  an 
Gulf  Coast  lines. 

June  7,  Saturday — Arrive  Algoa  5:4Saa 
Leave  Algoa  6:00  a.  m.  via  Santa  Fa  Am 
Galveston  7 :00  a.  m.  Guests  of  city  of  Gdn 
ton.  Leave  Galveston  2:00  p.  m.  vu  Sanah 
Arrive  Houston  3:40  p.  m.  Guests  of  City 4 
Houston  till  evening.  Leave  Houston  940 pa 
June  8,  Sunday— Arrive  Oklahoma  City  24 


p.  in. 


MEXICO  WOULD  DEPORT  WRICHI 


Chargea  Chicago  Tribune  Man  He 
“Miainterpreted”  Political  Nam 


((^LE.4N  jonmaligm  will  pay;  it  is  desirable  from  a  public  standpoint,  and  I 
believe  it  is  coming  rapidly.  •  *  •  •  In  lime  it  will  be  impressed  on 

newspaper  owners  that  you  cannot  serve  Cod  and  Mammon.  •  *  •  •  Extreme 

sensationalism  is  a  menace  to  the  good  order,  morals  and  health  of  a  community. 
*  *  *  *  It  would  be  idle  to  deny  that  most  of  our  newspapers  are  published 
with  profit  first  and  public  service  second  among  their  functions.  *  •  •  •  xi,e 
newspapers  which  offend  most  against  what  I  believe  rightful  ethics  have  the 
largest  circulations.  •  •  •  •  Advertising  pages  have  grown  steadily  cleaner, 

but  news  columns  have  deteriorated.  There  is  a  crying  revolt  against  sensational 
jonmalism.  I  believe  there  will  be  a  clean-up  in  newspaper  policy.” — Willis  J. 
Abbott,  editor  Christian  Science  Monitor,  before  Commonwealth  Club,  San  Fran- 


((rpHE  child  is  entitled  to  edncational  opportunity  for  his  physical,  mental, 
moral  and  spiritual  development  to  the  full  extent  of  his  latent  possibilities, 
and  while  the  school  program  is  broad  in  scope,  the  advantages  to  be  gained  from 
reading  the  newspapers  adds  greatly  to  his  general  knowledge.  It  is  a  fact  that 
many  of  the  great  men  of  the  nation  obtained  practically  their  entire  training  out¬ 
side  of  the  school  room. 

“There  is  to  be  found  in  most  current  publications,  material  that  will  con¬ 
tribute  to  the  physical,  moral,  mental  and  spiritual  welfare  of  its  readers,  and  this 
information  should  reach  the  school  child  as  well  as  the  adult  reader.  The  fact 
that  newspapers  of  necessity  report  some  of  the  unlovely  aspects  of  human  affairs 
shonid  not  bar  them  from  pub’ic  school  nsefniness,  for  here  is  afforded  opportunity 
to  emphasize  the  triviality  of  the  momentarily  sensational  as  compared  with  the 
really  significant  events  recorded  in  the  same  colnmna.  Citizenship  training  will 
not  be  thoroughly  handled  if  the  newspaper  is  left  out  of  account” — ^Vernon  M. 
Reigel,  Ohio  ^te  Director  of  Eldueation. 


Frederick  Wright,  Mexico  Chy  W- 
respondent  of  the  Chicago  Tribune;  J* 
been  ordered  deported  from  Mexka  S 
deportation  was  demanded  in  an  exeo^ 
order  issued  Feb.  21,  through  the  Mexi* 
Secretary  of  Interior.  He  is  cha* 
with  “persistent  misinterpretatkm  ■ 
political  news,”  in  violation  of  ArtbeS 
of  the  Mexican  Constitution. 

The  Chicago  T ribune  understands  #< 
the  Secretary  issued  the  order  after  ** 
weeks  of  investigation  of  an  article  infc 
Tribune  on  Jan.  6,  regarding  distneS* 
of  the  hacienda  of  Mrs.  Rosalie  Eub 
in  the  State  of  Pueblo. 

This  story,  the  Tribune  maintains,  w 
written  under  date  of  Monterey,  Me^ 
by  Ralph  Cameron,  now  in  tlw  UnW 
States  and  has  been  confirmed  in  *1'  JT 
spects.  It  disclosed,  according  to  1* 
Tribune,  the  brutal  operations  of  Obref* 
troops  under  command  of  Gea  Abas* 
on  Mrs.  Evans’  property. 


New  Daily  for  Newark,  N.  I- 

Joseph  J.  Fisk,  promoter,  annoM^ 
this  week  he  would  shortly  comffl^ 
publication  of  the  Newark  (N. 
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'ARIS  murder  trial  reporting  a  riot  of  passion 


tcool  American  Tell*  How  French  Journalists  Covered  Trial  of  Girl  Anarchist — Torrents  of  Epithets 
or  Adulation — Superb  Contempt  of  Court — Infuriated  Reporters  Led  Tumult 


ROYAL 


striking  story,  written  for  EdiT(»  archists.  This  group  was  pitted  against  who  is  a  Deputy  ami  somewhat  of  a  “Whatever  pathway  she  may  tread  in 

Lx-  PrBJSHEK  by  L.  A.  Fcmsworih,  will  the  Royalist  and  Fascist^  group,  and  the  p«ditical  figure,  and  who  had  appeared  her  bloodthirsty  life,  she  will  continue  to 

f  jffiiericait  newspaper  men  who  whole  political  world  of  Paris  was  in-  for  the  defense :  have  the  lust  to  kill  and  to  kill  and  to 

'k  0"  the  theory  that  persons  u-ritten  volvcd.  When  the  trial  opened  it  was  a  “One  will  read  at  length  the  tragi-  try  to  kill.” 

I  C»  id  the  netvs  haie  rights  which  must  great  day  for  the  newspaper  boys,  who  comic  testimony  of  the  witnesses  for  the  Now  for  the  other  side  of  the  picture. 

- '  •  conserved  and  that  news  columns  proceeded  to  show  their  city  editors  how  (’.efense.  Some  are  too  contemptible  to  Here  there  is  more  fire  and  brimstone. 

'  y  be  free  of  personal  bias  or  opinion,  good  they  (the  reporters)  were.  deserve  a  reply.  Others,  mere  clowns  by  We  can  pass  over  the  extreme  bitter- 

Ftrnsworth  is  well  known  at  San  The  "left"  and  "right"  wing  newspapers  reason  of  their  ineptitudes,  like  that  nesses  exhibited  in  the  columns  of  the 

I » f ( Washington,  became  extremely  violent  in  their  reports  scoundrel  Judet,  who,  in  1914,  having  .\narchist  paper,  Libertaire.  They  were 

^  C  •>  was  formerly  on  the  I.  N.  S.  staff  of  the  trial,  and  those  in  the  center  grew  manipulated  certain  documents  so  as  to  similar  to  those  of  the  Royalist  paper. 

^  ~  <  t'or  two  years  was  cable  editor  of  the  quite  comical  in  trying  to  maintain  their  give  Germany  a  pretext  for  war,  accuses  And  they  were  to  be  expected.  As  for 

York  Evening  Mail.  He  is  now  in  i>oise  and  pretend  they  were  on  the  fence,  us  of  having  fomented  war  so  that  the  instance  the  banner  headline  in  one  edi- 

'  Such  papers  as  Libertaire,  representing  monarchy  might  be  re-established.  tion,  which  read ; 

the  anarchists;  TCX-uvrc,  which  speaks  “This  Deputy,  whom  a  Premier  of  FLE.\  ON  THE 

T  SUPPOSE  there  are  about  as  many  workers,  and  I'Opinion  and  France  has  characterized  as  an  ‘abom-  CO.\CH  CRUSHED!” 

I  ways  of  reporting  a  murder  I’Humanite,  with  communistic  tendencies,  inable  scoundrel.’  accused  us  of  not  hav-  There  were  noted,  too,  in  some  of  these 

Tire  are  of  divorcing  a  cat  frorn  its  hide,  led  in  the  battle  for  the  accused.  ing  been  sufficiently  parliamentary  in  our  articles  wonderfully 'fine'examples  of  per- 

I  iver  in  New  York,  do\vn  m  Dallas,  Tex.,  Papers  of  the  type  of  PEcho,  le  Figaro  attitude  toward  the  late  President  Pom-  sonal  and  narrative  description  In  this 
ird  out  in  San  Francisco  ‘here  is  only  and  le  Journal  followed,  more  or  less,  the  pard.  sort  of  thing  the  French  reporter  cer- 

e  way  that  makes  much  ot  a  hit  with  lead  of  I’.Xction  Francaise.  “And  the  president  of  the  court  and  the  tainly  does  excel  the  American  reporter, 

e  city  editors.  Thcy^  tell  their  reporters  Let  us  glance  at  the  manner  in  which  advocate  general  associated  themselves  There  might  well  be  more  of  it  in  our 

•  -  "stick  to  the  facts.  I’.Action  P'rancaise  covered  the  trial.  Its  with  this  abominable  scoundrel  when  he  .■\merican  papers.  I  have  one  particu- 

Xow,  the  Paris  newspapers  know  of  reports  represent  the  extreme  attitude  of  rendered  homage  to  Pompard.  These  l.irly  alive  and  vivid. 

.tlier  way  of  reporting  a  big  trial — or  the  right  wing.  Its  attitude  is  reflected  salaams  to  Pompard  are  mere  It  is  from  I’Eclaire: 

big  anything  else.  It  is  an  interesting  in  other  papers  of  the  right  wing  with  words !  .  .  .”  “The  lawyer  for  the  defense,  M. 

"av,  and  a  colorful  way.  Yes,  indeed,  diminishing  intensity  until  the  almost  neu-  There  was  something  mercilessly  sav-  Torres,  is  a  veritable  force  of  nature. 
,irv  colorful.  The  report  of  a  celebrated  tral  center  is  reached.  .And  from  the  al-  age  in  the  manner  in  which  I’.Action  Large,  robust,  with  a  prodigious  voice, 
...e  in  a  Paris  newspaper  reminds  me  most  neutral  center  the  color  values  once  Francaise  treated  the  defendant  herself,  he  stands  in  his  place,  a  kind  of  thun- 
i  one  of  those  modern  paintings  I  occa-  more  are  gradually  heightened  until  they  Read  this  bit  of  description :  dering  Jupiter.  He  is  a  Jupiter  who 

nillv  run  across  at  some  exhibition  in  burst  into  a  conflagration  on  the  left  “The  diagnosis  of  (jermaine  Berton  is  hurls  his  bolts  right  and  left  for  the  pur- 
<  Latin  Quarter.  » ing.  not  difficult.  She  is  a  bom  criminal.  p<,se  of  precipitating  the  combat. 

I  look  at  the  canvas  all  messed  up  Here  is  a  6-column  banner  line  in  60  .  .  .  The  _divers_  pretexts,  political  or  “He  is  a  Jupiter  who  has  searched  the 

h»ith  mountains  and  valleys  and  puddles  pcint  caps  across  the  front  page  of  Dtherwise.  with  which  she  embellishes  the  archives  and  the  journals  and  the  hearts 

1  paint  and  demand :  “What  is  it  ?”  I’.Action  Francaise,  as  wide  as  an  8-column  murder  of  a  hero  of  the  war  .  .  .  but  of  men  and  who  hurls  headlong  armies 

The  artist  who  perpetrated  it  shrugs  V'A  of  texts  as  he  precipiutes  himself  into  the 

“  u  U/xw  cVirtiti/i  h**  irtinw?  PROVOCATION  TO  MURDEIR!  kill — to  injure,  no  matter  whom,  to  kill,  fray. 

afeSing”  And  tSt  canvas  The  story  that  follows  acc^^^^  no  matter  whom-so  appar^t  ,in  this  .....  Daudet  has  glanced  at  the 

•  t-c  well,  that’s  what  happened  when  the  witnesses  of  having  sought,  in  open  perverted  nature.  .  •  -^She  is  accused  before  taking  the  oath.  What  is 

Ithe  artist  “had  a  feeling.”  court,  to  incite  assassination.  .  scum-scum  in  whose  blood  there  flows  message  in  the  glance  that  answers 

And  so  the  Paris  city  editor  sends  his  Paris  newspapers  have  no  rwpect  what-  no  red  subst^^^^^  his?  That  remains  a  secret. 

Mrter  out  to  cover  the  case.  The  re-  the  person  of  the  judge,  for  the  ’Her  face  wears  the  nask  of  an  un-  Y>»adet,  who  addresses  himself 

TW  t  v^^er  listens  awhile.  Then  a  feeling  be-  *he  jury  for  the  persons  of  paralleled  ferocity,  and  her  voice,  as-  ■  j„rns  his  back  to  me.  I  see 

to.  tins  to  creep  over  him.  The  feeling  be-  witnesses  or  of  the  layers  in  the  sumed  and  fa  sely  caressing,  is  more  fer-  ^nly  his  massive  form;  I  hear  only  hi» 

■  -^gmstoquintesce.  And  the  quintessence  They  impugn  the  ^tives  of  each  ocious,  even  than  her  mask.  /Those  few  accustomed  to  the  tribune.  He 

rars  in  the  next  issue  of  the  reporter’s  Pleasure.  Th^  dare  to  do  words  in  which  she  eiqvressed  to  t"®  hammers  out  his  words  and  measures 

^  thinp  which,  if  committed  m  America  regrrt  for  not  having  kflled  me  had  ^  their  utterance.  One  senses  that  he  is 

For  Asians  it  seems  to  work  out  *>y  Amerjfan  publishers,  yuld  promptly  taught  her,  obviously  by  her  n»>adr^  irriuted.  He  shows  that  he  is  moved. 

subject  those  publishers  to  the  severest  lawyer ;  but  the  accents,  wan  and  honeyed  thi,  mastery  of  himself  on  the  part 

By  way  of  making  a  thumb-nail  dia-  P®^h*®s.  for  contcw’Ph  whh  ^ich  ^e  uttered  them,  most  singu-  q£  Jj  ^  violent  in  his  articles, 

grai  I  will  say  that  Paris  journalism  is  to  plunge  headlong  into  bat- 


brj 


I 


nnnn  nrinrmU  Oiarlcs  Mauffas,  onc  of  thc  editors  of  izatioti  of  her  whole  person.  Hers  is  a 

Etfwevoi-  Frwichn^  has  L  owti  pku!  Francaise.  in  a  signed  article  soul  that  is  partly  a  psychological,  partly 

*  £  ITol  Sinl^waTcrrSi^^^^  Sy- 
righted,  and  all  that,  as  it  were.  And  the 


Paris  publishers  obligingly  try  to  put  out 
newspapers  that  will  meet  the  peculiar 
needs  of  those  peculiar  sets  of  feelingjs. 

The  Paris  reporter  never  writes  with 
pen  or  a  pencil.  He  always  uses  a 
paint  brush.  I’ve  never  exactly  caught 
jQjI  ^  "iin  at  it,  but  I’ve  seen  his  stories.  There 
art  journalists  among  the  Parisian  scribes 
vho  know  how  to  mix  their  colors  deftly, 
who  can  ply  their  brush  nimbly. 

So  there  are  times  when  I  pause  to 
/niire  and  am  not  compelled  to  ask, 
“What  is  it?”  But  always  I  have  the 
feeling  that  the  thing  has  been  done  with 
i  paint  brush.' 

•Ml  of  this  leads  me  up  to  my  story. 

Mjr  particular  purpose  is  to  tell  about 
-  e  trial  of  Germaine  Berton.  which  I 
■ave  just  witnessed  here  in  Paris,  and 
Vie  nunner  in  which  Paris  newspapers 
•cred  h. 

Germaine  Berton  is  a  rather  pretty  girl 
of  Miy  20,  who  thinks  she  is  an  An¬ 
archist.  The  right  wing  of  the  Paris 
prps_  ailed  her  the  Anarchists’  “Black 
The  left  wing  called  her  saint 
It  came  to  the  same  thing. 
,  One  afternoon,  jn  a  fit  of  temperament, 
irrmaine  walked  into  the  office  of  a  Paris 
•I  * -piper  and  killed  a  man.  The  victim 
Plateau,  one  of  thc  editors 
?,*,  Royalist-Fascist  newspaper, 

•  •Wwo  Francaise. 

Her  deed  had  a  special  significance  be- 
^”°fHer  assassin  had 
wiled  Jean  Jaures,  one  of  the  great  social- 
laders  of  France,  and  the  Socialists 
m  the  killing  of  Plateau  their  great 
law**  avenging  the  killing  of 


The  Soci^ists,  who  are  predominant  in 
rallied  to  the  defense  of  the  An- 


tle,  is  a  surprise  for  all. 

“  .  .  .  The  President  of  the  court 
turns  toward  the  accused  who,  today  has 
not  made  her  little  toilette  in  the  presence 
of  the  jury.  So  far  she  has  said  nothing, 
but  her  eyelashes  move  in  agitation,  as 
if  the  eyes  themselves  force  her  to  hide 
something  akin  to  emotion. 

“  ‘Germaine  Berton,  what  have  you  to 
say  to  the  witness?’ 

“She  arises,  she  straightens  herself,  she 
makes  herself  as  tall  as  possible,  and  with 
that  enigmatic  air  that  renders  her  so 
mysterious,  with  those  quasi-religious 
gestures  of  the  open  hand  she  pronounces 
those  terrible  words  which  the  whole 
courtroom  hears  in  formidable  silence: 

“  ‘Monsieur  Daudet,  I  regret  profound¬ 
ly  to  have  been  obliged  to  kill  Maurius 
Plateau — instead  of  yourself.’ 

“What  a  shudder  of  recoil  is  felt 
through  the  courtroom.  Ah!  No  one 
laughs  now,  not  even  the  lawyer  for 
Maurius  Plateau  who,  tomorrow,  perhaps, 
will  demand  the  head  of  Germaine  Bct- 
ton.” 

These  examples  of  editorialized  and  im¬ 
passioned  reporting,  as  practiced  by  both 
sides,  might  be  multiplied  almost  to  in¬ 
finity.  But  such  as  have  been  cited  ought 
to  give  a  pretty  complete  picture  of  the 
mental  stage  setting  of  the  Paris  journal¬ 
ist  when  he  starts  out  to  report  a  cele¬ 
brated  case. 

I  noticed,  too,  that  when  the  Paris 
“journalist”  gets  “a  feeling”  he  doesn’t 
content  himself  with  committing  it  to 
paper.  He  doesn’t  hesitate  to  declare 
himself  in  a  pronounced  and  personal 
way.  And  so — strange  thin^  to  relate  of 
a  newspaper  man — the  Parisian  journal¬ 
ists  were  among  the  noisiest,  the  most 
demonstrative  of  that  tumultuous  mob  as- 
WeU— BO,  It  Ua't.  Thot't  tko  Uad  of  WorcMtanUro  tlwy  Mr*o  at  Oaeoaot  Orovo,  Palm  Baaoh —  sembled  in  the  COUItroom.  'They  ran  SeC- 
to  Byd  Bmitb  and  hii  Tia-a.yia,  Adolaida  Kabia.  Daddy  of  Uit  Oampa  appoan  iatoraatad  la  ond  only  to  the  200  black-gowned  law- 
norida  aoaaary.  yers  wlio  had  come  out  to  see  the  show. 
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SECOND  SHIP  CHARTERED  AS  1,000  U.  S. 
AD  MEN  SIGN  FOR  LONDON 


Lancastria  of  Cunard  Line  Engaged — Independent  Groups 
Sailing  from  Boston  and  Canada  Will  Place 
Total  Above  2,000 


Vf(JKK  lliaii  l.tHHJ  i)cr!.i>iis  liavc  (Ici'iiiite- 
ly  signed  for  transportation  from 
Xcw  York  to  Ijondon  for  the  2()th  an¬ 
nual  conventHHi  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World,  July  13  to  18, 
Editor  &  PfBi.isni-jt  learned  this  week. 

With  apidications  still  coming  in,  I-ou 
Holland,  president  of  the  .\.  .\.  C.  . 
announced  Feb.  26,  that  more  than  306 
excess  reservations  had  already  been  re¬ 
ceived  for  the  S.  S.  Republic  of  the 
United  States  Lines,  the  first  ship  tipened 
for  the  London  trip,  and  that  the  I-an- 
castria,  formerly  the  Tyrrhenia  of  the 
Cunard  Line  has  been  chartered  by  the 
Association  as  a  second  ship  to  carry  dele¬ 
gates  overseas. 

President  Holland  estimated  1.31X)  will 
travel  to  the  convention  from  New  York. 
The  Republic  will  carry  750  and  the  l^n- 
castria  550.  The  total  figure  iiKludes  ad¬ 
vertising  men,  newspaper  men,  and  mem¬ 
bers  of  their  families.  It  does  not  include 
the  delegation  coming  from  the  .Advertis¬ 
ing  Club  of  St.  l»uis  which  plans  to  sail 
July  4,  from  a  Canadian  (xirt.  The  Can¬ 
adian  delegation  also  sails  separately. 
Three  hundTed  delegates  it  is  estimated, 
will  sail  from  lioston.  The  total  number 
of  advertising  men  leaving  from  all  p>rts 
is  exiiected  to  lx-  well  2,000. 

Hoth  the  Republic  and  the  Lancastria 
will  sail  from  New’  York  July  3,  at  noon 
and  will  arrive  at  Southampton  simul¬ 
taneously. 

.•\  third  ship  will  not  be  opened  by  the 
asswiation  became  the  British  convention 
heads  have  a.sked  that  the  delegation  from 
the  Cnited  States  and  (Janada  be  held  to 
a  limited  number. 

The  extensive  programs  planned  for 
the  Republic  will  be  duplicated  on  the 
l^iKastria.  .\  daily  newspaper  will  be 
printed  on  each  boat. 

V^arious  clubs  throughout  the  United 
States  and  Canatla  will  he  in  charge  of 
the  nightly  entertainment  programs  and 
the  newspaper  on  each  ship  will  be  in 
charge  of  a  different  club  each  day. 

Constant  communication  by  wireless 
will  be  maintained  between  the  two  ships 
while  at  sea.  News  from  the  shijis  will 
}>e  exchangc-d  and  printed  in  the  daily 
iiewspap<’rs. 

.At  A.  .A.  C.  W.  headriuarters  in  New 
York,  fear  was  expressed  thi>'  week 
that  the  Republic  had  been  ‘‘sold"  too 
well.  Officials  are  hastening  to  inform 
prospective  delegates  that  the  I-ancastria 
is  in  no  .sense  an  “over-flow”  ship.  .\n 
e(|ual  division  of  speakers  will  be  on  each 
ship. 

"The  taking  over  of  the  1-ancastria  at 
this  time  carries  out  the  program  outlined 
by  the  .Association’s  transportation  com- 
mitee,  of  which  Jesse  H.  Neal  is  chair¬ 
man.”  a  statement  issued  to  Editor  & 
Pt3i,iSHKR  by  the  association  reads. 

“It  was  the  plan  of  the  trans])ortation 
contmittee  first  to  book  the  Republican 
and  then  open  up  a  second  ship.  In  this 
way  the  confusion  of  having  two  ships 
l>erthed  at  once  was  avoided.  The  I-an- 
castria  will  in  no  way  be  an  overflow 
ship. 

“Roth  the  Republic  and  the  I-tncastria 
are  18.060  ton  oil  burners  of  the  latest 
type.  Each  is  a  new  ship  and  the  keynote 
of  each  .ship  is  luxury.  The  Lancastria 
is  the  newest  Cunarder  afloat.” 

■A  fifty-fifty  split  among  the  delegates 
from  each  club  is  Ixing  arranged  in  order 
to  give  every  club  complete  contact  dur¬ 
ing  the  9-day  trip,  it  was  jxnnted  out. 

Arrival  of  the  ships  will  be  timed. 
Roth  will  land  at  Southampton  at  the 
same  hour,  in  order  to  permit  the  British 
hosts  to  carry  out  their  extensive  wel¬ 
coming  party,  which,  according  to  Sir 
Charles  Higham,  will  be  tine  of  the  most 
impressive  features  of  the  entire  Etirn- 
pean  program. 

The  I>ird  Mavor  of  Ixtndon  and  the 
I-ord  Mayor  of  Southampton  in  full 
regalia,  with  the  complete  personnel  of 


the  l!riti.--h  reception  committee  iilan  to 
meet  the  American  delegates  on  their  ar¬ 
rival  at  .Southampton.  It  is  understcMKl 
the  ships  will  lx  met  down  the  bay  and 
escorted  to  the  piers.  Special  trains  will 
carry  the  -\mericans  from  Southampton 
to  London. 

.\<lvice.s  received  by  the  .A.  L.  C.  W. 
headquarters  this  week  from  London 
were  to  the  effect  that  frev  trips  through¬ 
out  England  will  be  furnished  the  Amer¬ 
ican  visitors  up  to  and  including  July  25. 

Every  care  is  being  taken  to  ensure 
that  newspaper  men  visiting  the  British 
dvmpire  Exhibition  at  Wembley  shall 
have  ample  facilities  for  enjoying  comfort 
in  their  spare  moments,  as  well  as  for 
carrying  out  their  daily  work. 

.A  special  balcony  oti  the  south  side  of 
the  Palace  of  Industry,  one  of  the  most 
important  sites  in  the  whole  of  the  Ex¬ 
hibition,  has  been  set  aside  for  a  Press 
Club.  It  is  immediately  over  one  of  the 
big  Exhibition  restaurants,  and  its  central 
jwsition  should  make  it  popular  with  all 
sections  of  the  press.  Outside  the  Press 
Club  is  a  broad  balcony,  twenty  feet  wide 
overlooking  the  lake  and  within  hearing 
distance  of  one  of  the  main  bandstands. 

The  Publicity  Department  have  its 
headquarters  in  the  Press  Club,  so  that 
all  pressmen  seeking  information  on  any¬ 
thing  connected  with  the  Exhibition  will 
lie  able  to  get  it  with  a  minimum  of 
trouble. 

From  France  it  has  also  been  definitely 
learned  that  .American  delegates  wi.shing 
to  remain  for  the  post -convention  in  Paris 
will  he  presented  an  extensive  3-day  pro¬ 
gram  starting  July  26.  It  is  un-officially 
stated  that  the  French  journalists  and  ad¬ 
vertising  men  sp<insoring  the  post-I>ondon 
nK-et  will  pay  all  exix'iises  of  the  visiting 
advertising  nmi  from  .America,  including 
railway  fares  and  hotels. 

Of  the  1.3<K)  .Americans  expected  to 
travel  from  New  York  to  London,  the 
geographical  distribution  was  estimated 
as  follows  : 

From  New  York  City.  200;  Chicago. 
125;  Philadelphia.  150;  (delegates  from 
women’s  clubs  incliKled). 

From  Houston.  Tex,,  100;  Los  Angeles. 
fX);  from  the  Pacific  Coast,  exclusive  of 
l>os  .Angeles,  75. 

The  remaining  numlxr  will  be  made  up 
of  groups  of  alxiut  25  or  30  from  prac¬ 
tically  every  advertising  club  in  the  As¬ 
sociation. 

James  J.  O'.Shaughncs.sy.  secretary  of 
the  .A.  A.  A.  .A.  tokl  Editor  &•  Pub- 
1, isiikr  .50  members  of  that  association 
had  definitely  signed. 

.Among  the  prominent  advertising  men 
of  the  United  States  who  have  definitely 
decide*!  to  go  to  I.ondon.  the  .A.  .A.  C.  W. 
announced  the  following: 

l.ou  E.  Holland,  president,  .A.  A.  C. 
\V..  Holland  Engraving  Company,  Kan¬ 
sas  City.  Mo. ;  Jessie  H.  Neal,  secretary- 
treasurer.  Associated  Business  Papers, 
Inc.,  New  York ;  E.  T.  Meredith,  Mere- 
<lith  Publications,  Des  Moines,  la. : 

(  harlcs  Henry  Mackintosh,  retired  pres¬ 
ident  Mackintosh  .Advertising-Selling 
Service.  Chicago ;  Miss  Katherine  H. 
Mahool.  representing  Women’s  Clubs. 
P-altimore. 

\\'.  I'rank  McClure,  chairman.  National 
Advertising  Commission.  Allx-rt  Frank  & 
Co..  Cliicago,  who  is  in  charge  of  the 
program  on  board  the  S.  S.  Republic. 

Paul  A’.  Barrett,  International  Cor- 
respemdence  Schools.  Scranton.  Pa. ;  A. 
AA'.  Neally.  Geyer-Dayton  .Advertising 
C*>mp,any.  Dayton,  O. ;  Robert  W.  Etter. 
Merchants  &  Planters  Bank,  Pine  Bluff, 
.Ark. :  D.  K.  Baldwin,  Minnesota  State 
Fair  Grounds,  St.  Paul,  Minn. ;  V’ictor 
Martin,  the  Democrat  Company.  Daven¬ 
port.  la. ;  E.  AV.  Bateman,  Bateman -Mill - 
ican  advertising  Agency,  Fort  AVorth, 
Tex.;  Don  Francisco,  I>is  .Angeles,  Cal.; 
H.  S.  A'an  Scoyoc.  Canada  Cement  Com¬ 
pany.  Ijd..  Montreal.;  John  AA'.  Powell, 


editor  and  publisher.  AA’eekly  Review  of 
the  Far  Ivast,  Shanghai,  China. 

Herbert  S.  Hou.ston,  Hou.ston  Publish¬ 
ing  Company.  New  A'ork ;  Harry  D.  Rob¬ 
bins.  New  A’ork ;  Paul  T.  Cherrington, 

I.  AV’alter  Thompson  Comitany,  New 
A'ork;  Thad  Holt,  AA'offord  Oil  Com¬ 
pany,  Birmingham.  .Ala.;  John  R.  .Alc- 
Kane.  Lineville.  .Ala.;  Lee  R.  Fleming. 
I'ort  Smith  (jarment  Com]iany.  Fort 
Smith,  .Ark.;  R.  C.  Irvine.  Bankers  Trust 
I'ompany,  Little  Rix'k.  .Ark. 

C.  H.  Sudler.  Ketterlinus  Lithograph 
Company,  Chicago;  T.  R.  Gerlach,  Ger- 
lach-Barklow  Company.  Joliet.  111.;  I’. 
R.  Colson.  U.  Rae  Colson  Gmipany, 
Paris.  Ill.;  -Mrs.  Bernice  Blackwood.  Clii- 
cago.  Ill. 

Harry  Dwight  Smith.  Fuller  &  Smith, 
Cleveland;  James  O’Shaughnessy,  New 
A'ork;  John  Benson,  Benson,  Gamble  & 
Slaten,  Chicago;  Theodore  G.  Morgan, 
Henry  Morgan  Comitany.  Ltd.,  Montreal ; 
Philip  L.  Thompson,  publicity  manager, 
AVestern  Electric  Company.  New  A'ork ; 
John  Sullivan,  secretary.  .Ass<Kiation  of 
National  .Advertisers.  New  A'ork. 

George  M.  Burbach,  St.  Louis  (Mo.) 
Post  I^spatch ;  .A.  L.  Shuman,  I'ort 
AVorth  (Tex.)  Star-Telegram;  Frank  T. 
Carroll,  president,  .Association  of  News¬ 
paper  Advertising  Executives.  Indian- 
aixilis  (Ind.)  News;  I>on  U.  Bridge,  sec¬ 
retary,  A.  'N.  .A.  E.,  Indianapolis  News. 

Charles  F.  Hatfield,  St.  Louis.  M*). ;  J . 
M.  'Mallory,  Central  of  Georgia  R.  R.. 
Savannah,  Ga. ;  Homer  J.  Buckley. 
Buckley,  Dement  &  Co..  Chicago ;  Robert 
E.  Ramsay,  James  F.  Newcomb  &  Co.. 
Chicago ;*C.  H.  Handerson,  Union  Trust 
Company,  O.;  Gaylor  S.  Morse,  State 
Bank  of  Chicago,  Chicago;  Noble  T. 
Praigg,  Chicago ;  J<flm  R.  IX^marest, 
AA^ilson  H.  Lee  Company,  New  Haven. 
Conn. ;  C.  AV.  Morrison,  Ingersoll-Rand 
Company,  New  York. 

John  H.  Logeman,  Chicago;  E.  Allan 
Frost,  Chicago;  AA'^.  P.  Strandltorg,  pres¬ 
ident,  Public  Utilities  Advertising  .Asso¬ 
ciation.  Railway  Light  &  Power  Com¬ 
pany,  Portland,  (Are. ;  Charles  AV.  Person. 
-American  Gas  Association,  New  York; 
Douglas  D.  Rothacker,  Rothacker  Film 
Manufacturing  Corporation,  (Thicago. 


NEWSPAPER  OWNERSHIPS 


Three 


Croupe  Correct 
Regarding  Their  Intereip 

Russell  R.  AA'hitman,  publisher  oi 
.New  Aork  G>mmerial.  is  no  lonireri<r 
ciated  with  the  AV'aterbury 
American  and  Republican  in 
AVilliam  J.  Pape,  publisher  of'  th 
papers  informs  Fjtrn.R  &  Publishq"’ 
correcting  a  statement  to  that  effm  * 
tho  K<‘h  1ft  * 


GAS 


Success 


the  F'eb.  16,  issue. 

.Air.  AA'hitman,  during  the  process, 
consolidating  the  AA'aterbury  nrnivJ' 
in  1922,  purchased  the  .Amer^n^ 
its  former  owners  and  served  as  [C 
ident  of  the  .American  Printing  ^ 
pany  for  several  months.  When  i 
papers  were  legally  consolidated  as 
.American-Republican,  Inc.,  in  De**^ 
1922,  .Mr.  AVhitman  terminated  his  cn. 
nection.  which  was  intended  to  be  * 
temporary. 

Paul  Block,  whose  ownership  in  5, 
AA'orcester  Telegram- Gazette  was  dow 
last  week  by  officers  of  that 
adds  his  word  to  theirs  and  also  suis 
that  he  is  not  associated,  except  as  at 
vertising  representative,  with  the  Tofci 
Blade,  as  reported.  Mr.  Block  and  ILF 
Hanson  own  the  Duluth  Herald  and » 
interested  with  Arthur  D.  Marks  in  tb 
Lancaster  New  Era  &  Examiner. 

Curtis  B.  Johnson,  who  recently  mi 
his  Knoxville  paper  will  devote  ^ » 
temtion  to  the  Charlotte  (N.  C.)  Ob 
server.  It  was  inadvertently  statoi  fc 
he  would  be  associated  with  the  Ok 
lotte  News,  which  is  owned  by  W.  (1 
Dowd,  and  his  immediate  family.  ' 

.An  addition  to  the  list  of  group  nei;. 
papers  mentioned  is  the  Northern  mios 
Group,  owned  by  ex-Congresstnan  IiaC 
Copley  and  including  the  Aurora  (li 
Beacon-News,  Elgin  (Courier  and  Jolie 
Herald-News. 


VTE.ARL 


BRISBANE  “TELLS  ’EM” 


Praine*  Florida  Opportunitiei  in  JLcb  I 
tonville  C.  of  C.  Speech 


A.  B.  C.  DIRECTORS  MEET 


Hold  Their  Sennioiu  in  New  York  City 
February  29 

Board  of  Directors  of  the  .Audit  Bu¬ 
reau  of  Circulations  were  holding  an  im¬ 
portant  meeting  at  the  Belmont  Hotel, 
New  York,  Feb.  29,  when  Ivdttor  &  Pub¬ 
lisher  went  to  press. 

Members  attending  were:  O.  C.  Harn, 
chairman.  National  I.ead  Company,  New 
A'ork;  Ernest  I.  Mitchell.  Mitchell-Faust 
.Advertising  Company,  Chicago;  F.  R. 
Davis.  General  Electric  t'omnany,  Schen 
ectady  ;  AA'alter  .A.  .^trong,  Cliicago  Daily 
News ;  E.  R.  Shaw,  Power  Plant  Eln- 
ginecring,  Chicago;  B.  H.  Bramble, 
Canadian  Chewing  Gum  Company,  Ltd., 
Toronto ;  Mason  Britton.  McGraw-Hill 
Company.  Inc.,  New  A'^ork;  John  Murray 
Giblxin,  Canadian  Pacific  Railroad ;  F.  AV. 
Stone,  .American  Review  of  Reviews ;  E. 
E.  Taylor.  Postiim  Cereal  Company;  E. 
AA’^.  Chandler,  chief  auditor  ;  AA’alter  Hine, 
Frank  Seaman.  Inc.,  New  A'ork :  L.  B. 
Jones.  Fastman  Kodak  Company,  Roches¬ 
ter,  N.  Y. ;  L.  L.  King.  Gfxidyear  Rubber 
Company;  AV.  S.  Hoffman.  New  York 
manager,  and  Stanley'  Clagiie,  managing 
director ;  S.  R.  Latsliaw,  Butterick  Pub¬ 
lishing  Company,  New  A'ork ;  Marco 
Morrow,  Capper  Farm  Press,  and  D.  B. 
Plum,  Trov  (N.  A’.)  Record. 


Jacksonville,  Ha.,  Feb.  25.-“'.^ 
Brisbane  Tells  ’Em,”  in  box-car  tyg 
was  the  head  the  Jacksonville  Journal  p 
over  the  story  when  the  New  A’ork  Job- 
nal  erlitor  this  week  came  to  the  city  a 
was  intnxluced  to  the  Chamber  of  Cob- 
merce  by  John  H.  Perry,  proprietor  ef 
the  Jacksonville  Journal. 

In  characteristic  terms  Brisbane  toil 
his  hearers  to  “hang  onto  your  land'd 
“get  every  boy  to  invest  in  shore  k 
which  will  take  care  of  gll  the  chikts 
he  will  have,”  and  “send  Bn-an  to  a 
IXmocratic  convention  as  a  delegate* 
nominate  Murphree — Bryan,  udw  ;■ 
like  better  the  more  you  disagree  itS 
him,”  and  finally  promising  his  ente 
astic  listeners  that  he  wouH  broadcast* 
his  To-day  Column  a  message  to  b* 
ness  men  to  “send  your  little  factorie* 
Jacksonville,  where  you  get  power  atlk 
rate  of  one  cent  per  horsepower  per  hw 
cheap  rent  and  excellent  rail  and  *» 
transportation  facilities — labor  at  a  * 
price.” 

Hundretls  of  men  and  tyoinen  if 
tunwd  away  because  the  hall  would  w 
seat  them. 

C'harlie  Morrison,  to  the  tune  of  “Bar 
ney  Google.”  sang  six  verses  of  “Ms 
Brisbane,  you’re  a  man  we’re  proud' 
know.” 

Brisbane  has  left  for  New  York. 


CHOSEN  FOR  SECOND  TEMI 


MICHIGAN  HOME  DAILIES  ELECT 


AV.  S.  Kennedy  of  Albion  Named 
President  at  Grand  Rapids 


AA'alter  S.  Kennedy,  ixlitor  of  the  .Al¬ 
bion  (Mich.)  Recorder,  was  elected  presi¬ 
dent  of  the  Michigan  LeamR-  of  Home 
Dailies  at  the  recent  convention  in  Grand 
Rapids.  AA’ells  I'.  Harvey,  Big  Rapids 
Pioneer,  was  chosen  vice-president ;  AVill- 
iam  H.  Shttmaktu",  Three  Rivers  Com¬ 
mercial.  secretarv  and  treasurer ;  and  F. 
M.  CTiurch.  Cadillac  News,  editor  of  the 
league  journal. 


Northwest  Daily  Press  Re-eleeti  W 
Sebilpin  President 

Fred  Schilpin,  editor  of  the  St. 
(Minn.)  Times,  was  re-elected  preadf] 
of  the  Northwest  Daily  Press  .As*® 
tion  at  the  annual  meeting  held  this^ 
at  Minneapolis.  Delegates  from 
sota,  AA’isconsin,  Nortli  and  Sooth  1» 
kota  attended. 

E.  M.  I.a  Fond,  Little  Falls  Trw^ 
was  re-elected  secretary,  and 
Braton.  Faribault  Daily  News;  L- 
AVhitcomb,  .Albert  T.ea  Tribune,  wd 
L.  Ogilvic.  South  St.  Paul 
were  named  members  of  the  exec** 
committee. 
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gas  company  relies  on  newspaper 

SPACE  TO  BOOST  COKE  SALES 

Success  of  Providence,  R.  I.,  Utility  Can  Be  Duplicated  in  Other 
Cities,  Franklin  States — Fuel  Under¬ 
sells  Anthracite 

By  HAMMOND  EDWARD  FRANKUN 

early  every  city  has  a  gas  com-  coke  scares  the  public.  Me  recommeiuis 
nany  which  produces  coke  as  a  by-  such  slogans  as  ••Burn  coke  under  a 

checked  draft  to  get  best  results"  or  ‘•Fill 
**  Coke  present  an  advertising  oppor-  tirepot  full  of  coke — check  drafts  as  re- 
tunitv  which  all  too  oBen  is  neglected,  quired”  as  short  and  easy  to  remember. 
The  next  few  weeks  provide  the  most  If  detaileil  instructions  must  Ik-  given, 
favorable  time  of  the  year  to  push  coke  they  may  be  on  a  card  which  can  be 
intelligently.  Newspaper  publishers  and  tacked  in  front  of  the  fuel  bin  by  the 
Igencv  men  are  advised  to  bring  pressure  driver. 

to  bear  on  public  utilities  to  make  more  ••service  bureau”  of  two  or  three 

pqIjj  solicitors  on  salary,  commission  or  a  com- 

\  large  gas  company  took  great  pains  bination  of  both  may  Ik-  maintained.  Two 
have  the  quality  of  its  gas  the  best,  or  three  ilays  after  the  delivery  of  coke. 

one  of  the  .solicitors  can  call  to  see  if 
projK-r  delivery  was  made  and  if  the  fuel 
is  giving  .satisfaction.  This  solicitor  can 
show  the  family  just  how  to  use  coke. 

<  )r  a  letter  can  Ik-  w  ritten.  asking  the 
user  to  let  the  company  know  if  anything 
is  wnmg. 

^  _  The  Providence  (las  Comixiny  keeps  a 

far  from  satisfactory  and  usually  made  map  of  the  city,  with  deliveries  of  coke 

recorded,  so  as  to  tell  which  sectiims  buy 
heavily,  which  lightly,  etc.  SjKcial  effort 
is  centered  on  districts  where  sales  have 
been  few.  For  part  of  the  domestic  trade, 
a  two  or  live  p«jund  pape-r  bag.  w.ith  ad¬ 
vertising  on  it,  can  be  sold  through 
grocery  stores. 

.\s  I  have  said,  this  i>  the  iK-st  season 
to  begin  efforts  to  push  coke.  This  is 
due  to  the  fact  that  the  prospective 


watching  it  hourly  for  any  changes,  but 
paid  little  heed  to  coke.  ‘‘.-Any  old  thing” 
in  coke  had  no  answer.  The  coke  was  of 
poor  quality  and  illy  prepared.  It  was 
not  offered  for  sale  in  sizes  near  to  that 
of  its  chief  competitor,  anthracite  coal, 
nor  in  attractive  form.  It  was  unadver¬ 
tised.  The  result  was  coke  sales  were 


be  used  and  you  will  have  a  community 
reading  your  story,  and  a  certain  class 
of  people  watching  to  see  if  their  names 
w-ill  appear. 

‘•Then  there  is  the  straight  newsy- 
advertisement — extreme  care  must  be 
taken  with  this  kind,  for  there  is  a  ten¬ 
dency  to  s.-ty  too  much.  Therefore,  copy- 
should  be  made  up  to  briefly-  tell  the 
merits  of  coke.  It  is  well  to  change 
the  shape  of  the  advertisements  to  get 
away-  from  the  sameness  that  is  bound 
to  creep  in.  Strong  displays  can  be  ar¬ 
ranged  in  the  show-  windows  to  tie  up 
with  the  advertising. 

••If  sales  of  coke  are  going  slowly,  no 
better  form  of  stimulation  can  be  in¬ 
jected  than  to  play-  up  in  the  newspapers 
the  feature  of  a  coupim — this  coupon 
really-  represents  a  reduction  in  price, 
but  the  reduction  is  in  effect  over  such 
periiKl  as  the  increase  of  sales  of  coke 
is  wanted.  This  can  cover  a  period  of 
t)ne  or  two  weeks,  and  can  then  be  ex- 
tendi-d  or  closed  and  the  original  price 
iK-comes  effective. 

••Continue  to  advertise  the  regular 
price  of  coke,  and  allow  the  value  of 


necessity  of  having  a  ctmpon  for  every 
ton  of  coke. 

•‘.Anything  which  will  attract  and 
create  interest  in  coke  in  the  newspapers 
will  help  materially  the  sale  of  this  fuel. 
I-'or  instance,  a  contest  in  the  form  of 
getting  the  public  to  write  limericks  or 
jingles  about  coke,  with  several  cash 
prizes  and  10  or  15  tons  of  coke  as  prizes 
goes  well,  if  the  winners  are  followed 
up  personally-  to  make  them  permanent 
customers." 

With  the  trade-mark.  Providence  Do¬ 
mestic  Coke  in  white  in  a  black  circle, 
this  advertisi-ment,  “Why  coke  should  be 
burne<l.”  one  column  wide  by  about  10 
inches  deep,  is  typical : 

"Coke  should  be  used  for  heating 
houses  bt-cause  it  is  clean  and  conven¬ 
ient  fuel. 

“It  eliminates  smoke,  reduces  the  neces¬ 
sity  of  cleaning  furnaces  and  flues,  re¬ 
quires  less  attention  than  coal  and  grives 
a  m<.)re  uniform  temperature  in  the 
house.  (Technical  paper  No.  242,  Bu¬ 
reau  of  Mines). 

"VKRY  l.ITTLF  ASH— NONE  TO 
.SIFT.  All  sizes,  $12  per  ton.  Deliv- 


each  cou)xin  to  apply  as  cash  to  each  ton  ered  Providence  and  within  the  suburbs 
of  coke  ordered.  The  couixm  should  of  Providence.” 


state  plainly  full  requirements,  as  to  tlu- 
amount  and  value  of  the  couixui  (which 
usually  represents  50  cents),  length  of 
time  ctnipons  wdl  be  accepted,  and  the 


The  advertiser  of  coke  should  qualify 
as  a  year-’riHind  user  of  space.  Hence, 
he  is  worth  some  advertising  development 
work. 


at  a  loss. 

This  condition  is  found  in  many  i«rts 
of  the  country— and  newspapers  are  los¬ 
ing  possible  lineage  accordingly.  Clean- 
ent  salesmanship  on  their  part  can 
awaken  tlK  utilities  to  a  real  sales  oppor¬ 
tunity. 

"Newspaper  advertising  is  the  best 
medium  with  which  to  merchaiulise  coke. 

conjunction  with  other  forms  of  adver¬ 


tising.  which  all  lead  up  to  one  point :  to  customer  has  a  good  chance  to  try  out  for 


himself  the  merits  of  this  fuel,  so  that  he 
may  buy  more  e.xtensively  for  the  coming 
winter.  It  gives  a  found.ation  for  sales 
of  coke  over  the  spring  and  summer 
months.  The  advertising  should  feature 
buying  coke  during  these  months  for 
•There  are  upwards  of  11,000  coke  "inter,  at  a  price  which  usually-  is  lower 
ovens  which  I  am  willing  to  venture  will  than  in  the  peak  consumption  period, 
produce  this  vear  above  30,000.000  tons  of  Usually  a  sttmmer  price  is  made  to 
coke.  You  can  see  what  I  mean  by  a  extend  from  .-April  1  to  OctolKr  1.  A  ari- 

ous  schemes  of  payment  have  been 
worked  out  by  various  gas  companies. 
Sometimes  a  Coke  Club  is  formed,  similar 
to  Christmas  Clubs.  From  $1.50  to  $3..s0 
IKr  ton  Ik-Iow  anthracite  coal  is  the  usual 
saving  in  retail  price  to  the  consumer 
who  chooses  coke. 

‘‘If  coke  produced  has  merit,  charge  a 
price  commensurate  with  its  quality,”  the 
I’rovidence  coke  sales  manager  advises, 
sold  for  domestic  purposes  should  be  in  “If  it  does  not  move  as  it  should,  main- 
sizes  near  that  of  anthracite  coal,  especial-  tain  your  price  of  merit  and  spend  some 
ly  where  hot-air  furnaces,  steam  and  hot  money  in  advertising  an<l  .soliciting.  (lood 
water  heaters  are  the  rule  rather  than  the  strong  advertising  in  conjunction  with 
old-time  hot-air  furn.-tces.  One  man  in  other  efforts  should  produce  excellent 
the  company-  should  have  charge  of  coke  results.” 

>al«  development.  Coke  should  not  be  referred  to  as  a 

by-priKluct,  but  as  a  meritorious  fuel. 
Stickers  on  monthly  bills,  letters  to  gas 
users,  hill-boards,  novelties,  etc.,  all  are 
useful,  but  the  Providence  utility  is  con¬ 
vinced  from  experience  that  the  news- 
l>aiK*r  is  the  pre-eminent  medium. 

"Care  should  be  taken  in  the  prepara - 


create  interest  on  the  part  of  the  public 
to  u>c  coke  as  a  dome.stic  fuel.”  AV'.  (i. 
Rich,  manager  of  the  coke  sales  depart¬ 
ment  of  the  Providence  (R.  I.)  Gas  Com¬ 
pany,  one  of  the  most  successful  merchan¬ 
disers  of  coke  in  the  country. 


sales  opportunity  even  more  plainly  when 
1  .say  that  the  ovens  now-  in  existence, 
operated  continuously,  could  produce 
ahove  44,0(X).0(K)  tons  a  year. 

"Tlie  first  step  for  a  gas  company  to 
take  is  to  improve  the  (piality  of  its  coke 
and  makes  sure  it  measures  up  continually 
to  a  definite  high  standard.  .-All  the  news¬ 
paper  advertising  in  the  world  will  not 
help  a  poor  product  long.  Coke  to  be 


LINEAGE  OF  AMERICAN  NEWSPAPERS 
IN  1923 

Total,  Foreign,  Local,  and  Classified  Advertising  of  News¬ 
papers  Which  Submitted  Figures  Too  Late  for  Inclusion 
in  National  Summary  Published  February  23. 

Lineage  of  daily  and  Sunday  newspapers  which  reached  Kditoh  &  PvBi.isiitJi  tex) 
late  to  Ik-  included  in  the  tabulation  which  was  presented  last  week  are  given  bekm, 
under  the  same  headings  and  with  the  same  key-letters  which  were  used  in  the  first 
article.  Those  appearing  below  have  the  following  significance:  (a),  every  morn¬ 
ing;  (b),  every  morning  except  Sunday;  (f),  every  evening.  exceiH  Sunday;  (h), 
morning  and  evening  and  Sund.-iy  inofning;  (it,  Sunday-  morning;  (ki,  evening  and 
Sunday  morning. 


The  totals  follow 


DISPLAY 


"The  company  should  Ix-ar  in  mind 
that  50  years  ago  it  took  a  lot  of 
missionary  work  to  introiluce  coal  as  a 
fuel  and  that  getting  people  to  burn  coke 
is  a  matter  of  education  which  takes  time. 
The  education  must  start  from  within. 
The  employees  and  executives  must  be 
sold  on  the  value  of  coke  and.  so  far  as 
possible,  encouraged  to  burn  it  in  their 
own  homes. 

If  employees  speak  lightly  or  care- 
lessly  of  coke  as  just  a  by-product,  how- 
can  the  public  be  blamed'  for  taking  a 
wrong  cue  on  coke?  In  Providence,  75 
ptr  cent  of  the  comjiany’s  employees  con¬ 
sume  coke  by  preference. 

TV  public  should  be  given  a  chance  to 
>ee  how  coke  is  made.  Men’s  and 
women  s  clubs  can  be  guests.  The  clerks 
wind  the  counters  can  Ik  informed  on 


tion  of  copy-  and  layout,  to  make  the 
story  of  coke  stand  out  strongly,”  Mr. 
Rich  stated.  “The  design  should  catch 
the  eye.  Select  a  name  for  the  coke — 
advertise  and  call  it  by  that  name — we 
call  ours  Providence  coke.  It  may  take 
a  little  time  to  get  customers  to  refer  to 
the  prtKluct  by  name,  but  eventually-  they- 
will  mention  it  by  name  when  the  order 
is  placed,  and  in  talking  with  their 
friends. 

"TlKre  is  a  class  of  people  in  every 


_  _  ...  _  ...  community  w-ho  like  to  know  the  value 

just  how  coke  should  he  hurnetl  and  be  of  a  commorlity  by  what  the  scientific 
advise  intelligently.  Lectures  fraternity  or  a  bureau  of  standards 
^'*“U  employees.  thinks  of  coke.  To  this  class  of  people. 

Having  won  the  co-operation  of  tliose  an  advertisement  telling  w-hat  is  thought 
wuhm  the  company,  the  man  in  charge  by  such  organizations  can  easily  be  in¬ 
serted  in  the  newspaper  and  will  become 
interesting  reading. 

“.-Another  feature  which  can  be  workesl 
out  in  newspaper  advertising  is  to  make 
a  list  of  the  remarks  made  by  customers 
about  the  merit  of  coke.  It  is  not  neces¬ 
sary  to  have  printed  the  names  of  cus¬ 
tomers.  as  they  might  object.  Therefore, 
an  assumed  name  of  catchy  origin  can 


...  ...^  wiu|uiijr,  iiic  man  in  cnarge 
sules  must  consider  how  to  get 
w  public  to  act.  Coke  is  unquestionably 
*  tuel  of  merit  which  is  growing  more 
^fh  year.  But  how  are  its  facts 
0  tK  gotten  over  to  the  man  and  woman 
kolrt”  ^*0  ‘bets’  should  Ik  over- 

It  is  tlK  experience  of  Mr.  Rich  that 
00  much  instruction  on  how  to  burn 


Citv 

Newspaper 

Total 

National 

Local 

Classitied 

Long  Beach  _ 

I’rcss  . 

(k) 

14.460.201 

903., 922 

9.651.731 

.3.844.648 

(.  'incinnati  . 

Enquirer  . 

(a) 

.Albanv . 

Knickerbocker 

Press  . 

(a) 

9.416.688 

1,357,566 

6.787,410 

1.271.712 

A  i'tvs  . 

(f) 

3.298.374 

178,472 

2.119,-5.58 

1.000.344 

Total  . 

(h) 

12.715.062 

1.536,ai8 

8.006,968 

2.272,056 

Colorado  Sjirings 

( jazette  . 

(b) 

3.671,906 

355,152 

2.270.9.54 

987.380 

/  rlcgraf<h  _ 

.(f) 

4.410.672 

711,410 

2.7(U,156 

916,342 

Sundav  ed  ... 

.(i) 

2.438.296 

193,214 

1.818.222 

423.696 

Total  . 

(h) 

10..520.874 

1,259.776 

6.793,332 

2.327,318 

.Atlantic  City  . . . . 

Press  . 

(b) 

8,779.246 

1.179,129 

5.-561,6.54 

2.038.463 

(  II  ion  . 

.(f) 

7.433..532 

1.179.129 

4215.940 

2,038.463 

A  ancouver . 

.11  orld . 

.(f) 

8.138.620 

1.4()8.726 

6.673.1.56 

1.694.322 

Fidmtinton  . 

,  louniiil  . 

.(f) 

8.079.732 

2.166,2.58 

4.727.-588 

1.185,886 

t  harleston,  W 

\’a . . 

■  •  razette . 

.(b) 

5.293,498 

1.011.192 

3.621,968 

*786.338 

Sunday  ed  . . . 

.(i) 

2.401.4.(2 

333.536 

1,893,458 

•1 74.-538 

Total  . 

.(a) 

7.(>94.930 

1.-344,728 

5.515.426 

•960,867 

*t  la-siiied  iiKludes  legal.  LV).1(4  lines  dailv;  12.922  lines  Sundav 

RiKkford . 

.  A'l-.gl.t/lT- 

itimcttt*  .  .  .  . 

.(f) 

6.718,390 

1.174.L52 

4.259.444 

1.225.784 

San  Bernardino. 

.  Sun  . 

.(b) 

6.601.042 

1.. 343.986 

.3.926,636 

•1.329,390 

♦Classifud  iDchules  4.W.788  lines  legal. 

Denver . 

.  Riwkv  Mt. 

News  . 

.(b) 

4.011.644 

842,352 

2.238.628 

*930,664 

Suiwlay  ed.  . .  . 

(i) 

2()9()..42fl 

4-59,032 

1.725.220 

•.505,998 

Total  Morn. 

.(a) 

6.702.164 

1.301,384 

3.9f>3.848 

•1.446.652 

/  iwii-.t  . 

.(f) 

4.972.380 

910.868 

2.480.996 

•L.5S0.516 

•*t  lassiiied  includes  legal.  .16.232  morning,  655.620  evening,  and  13.748  Sunday. 

(larv . 

J  ost- 1  nbunc  . 

.(f) 

6.119.736 

731.-388 

4.741,044 

674.304 

Lvnchburg  . 

.  News  . 

.(a) 

5.-544.294 

1.178,898 

4,008.660 

317,136 

.  /(/r-uii(V . 

.(f) 

5.. '98.0(12 

1.174.194 

3.914.288 

209.-580 

Meridian  . 

Shir . 

.(f) 

5  OH. .524 

L(M3..364 

.3.968,160 

Newburgh  . 

..V,tc.t  . 

.(f) 

4.783.014 

914.651 

3.-341.451 

435.912 

Eureka . 

.  Humlxildt 

Times . 

.(a) 

4.281.200 

779.828 

2.602.040 

899.332 

Muskogee . 

..  /  imes- 

Ih'iiincrat  . . 

.(f) 

4.1  92.04<. 

-524.-328 

2.660.672 

907.046 

Oklahoma  Citv  . 

..AVaW  . 

.(f) 

3..5(i6.()0‘* 

494.775 

2.441.194 

630.140 

t'osluKton  . 

.  1  rihinii'  <‘r  I'liiu's- 

. 

.(f) 

3.469.(i9(> 

689,472 

2.2.36.794 

513.730 

PluKnix . 

AiiiCt'lle  . 

.(f) 

3  169.900 

673.568 

2.600.024 

896.306 

Hannibal  . 

A  ouricr-Post  . 

..(f) 

3.122,616 

518.575 

2..537.640 

66,402 

Monmouth . 

.  .-1  this  . 

.(f) 

2.711.115 

317.184 

2213.618 

151.410 

Sheridan  . 

.  Post-Hnh'r-  • 

/Ti.te  . 

..(f) 

1.440.460 

244.6(4 

1.19.5.796 

Siimlav  ell.  . . 

..(i) 

.560.282 

77.630 

646912 

Total  . 

.(k) 

2.009.742 

.322294 

1.842.708 

MonrcK  . 

..rimes  . 

..(f) 

1.7.58.351 

247.-541 

1.4.54  761 

.56.049 
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GENERAL  STRIKE  IN  NORWAY  WILL 
AFFECT  NEWSPRINT  EXPORTS 


Industrial  Plants  Including  Pulp  and  Paper  Mills  Shut  Down 
— U.  S.  Shipments  Decline  While  German 
Sales  in  Europe  Mount 


By  F.  T.  HARRIS 


''PHK  strike  of  dockworkers  in  Norway, 
which  hcRan  Jan.  16,  has  suddenly 
resulted  in  a  general  strike,  and  as  a  re¬ 
sult  all  industrial  plants  in  Norway,  in¬ 
cluding  pulp  and  paper  mills,  are  shut 
down.  The  general  strike  was  declared 
effective  Feb.  21,  after  repeated  attempts 
to  arbitrate  the  dockmcn’s  walkout. 

To  those  who  have  been  in  clo.se  touch 
with  industrial  conditions  in  Norway,  the 
calling  of  a  general  strike  has  caused  no 


wi.)od  are  very  closely  related  to  one  an¬ 
other,  so  that  controversies  affecting  one 
arm  usually  draw  in  other  wood-using  in¬ 
dustries  before  a  settlement  is  effected. 
In  the  United  States  the  situation  in  this 
respect  is  entirely  different  and  only  a 
nation-wide  strike  would  accomplish  this. 

On  June  17  of  last  year  all  workers  in 
the  paper  and  pulp  mills  struck,  in  sym¬ 
pathy,  as  they  said,  with  the  rivermen.  It 
was  no  secret,  however,  that  this  circum- 


December,  which  was  the  smallest  amount 
received  since  September,  1922. 

Unemployment  in  Norway  is  slowly  in¬ 
creasing,  as  is  usual  at  this  season,  and 
has  reached  20,000,  compared  with  16,000 
on  Nov.  1  7.500  in  .\ugust,  and  30,000  on 
Jan.  1.  1923.  The  decline  of  unemploy¬ 
ment  in  .August  to  7,500,  the  lowest  since 
1920,  created  a  great  amount  of  optimistic 
forecasting,  and  it  was  almost  generally 
predicted  tliat  the  turn  had  come  in  the 
general  economic  situation  and  that  busi¬ 
ness  would  be  satisfactory  in  the  future. 
During  the  early  part  of  October,  how¬ 
ever, 

mism  had  been  unfounded. 

The  recently  announced  program  of  the 
Norwegian  government  shows  an  inten¬ 
tion  to  balance  the  budget  of  the  country 
and  to  carry  through  its  plan  of  economic 
reconstruction. 

There  is  nothing  fundamentally  unsound 
in  the  economic  structure  of  Norway;  the 


DOLLENMAYER  N 
STAR  RECEIVER 

Minneapolis  Daily  Will  Conlnn„f  :| 
Hcation  Under  Agency  1 

Direction — Court  Throws  0« 
Van  Lear-Thompton  Onu,, 


surprise, 
all  over 

watch  very  closely  developments  in  Nor 
way  because  of  their  immediate  effect  on 
the  paper  industry  in  that  country. 

As  recently  as  Nov.  15,  of  last  year,  a 
lockout  in  the  Norwegian  paper  industry 
was  twice  averted  by  strenuous  govern¬ 
mental  interference.  At  that  time  the 
men  in  the  .sawmills  were  out  on  strike 
and  the  paper  mill  owners  decided  to  force 
a  settle-ment  of  the  controversy  by  locking 
out  their  own  employes  until  the  work¬ 
ers  in  the  sawmills  came  to  terms. 

In  this  manner,  recent  industrial  his¬ 
tory  in  Norway  has  been  marred  by  a 
•series  of  strikes  and  liKkouts,  and  as  a 
-natural  sequence,  workers,  owners  of 
plants  and  the  public  are  paying  an  enor¬ 
mous  toll. 

During  the  year  1923,  publishers  in  the 
United  States  received  from  Norway 
33,829  tons  of  newsprint  paper,  or  17  per 
cent  of  all  the  newsprint  received  by  them 
from  overseas.  During  1922,  17,292  tons 
of  newsprint  arrived  in  the  United  States 
from  Norway,  so  that  the  imports  last 
year  represent  an  increase  of  96  per  cent 
over  1922.  Figures  for  the  month  of 
January  of  this  year  are  not  yet  available. 

The  United  States  is  Norway’s  best 
customer  for  newsprint  paper,  receiving 
over  one-third  of  the  total  export  ship¬ 
ments  of  the  Norwegian  paper  mills.  Eng¬ 
land  and  France  take  about  equal 
amounts  of  newsprint  from  Norway,  to¬ 
gether  totaling  only  as  much  as  is  sent 
to  this  country.  Australia  and  South 
America  make  up  the  bulk  of  the  balance 
of  Norway’s  foreign  trade  in  newsprint 
paper. 

The  first  newsprint  paper  received  on 
this  continent  from  Norway  arrived  in 
January,  1920,  when  427  tons  are  shown 
as  having  passed  the  customs.  During 
the  entire  year  1920,  publishers  in  the 
United  States  received  a  total  of  5,916 
tons  of  paper  from  Norway.  This  grew 
in  1921  to  20,193  tons.  1922  was  off  to 
17,292  tons,  while  during  1923,  33,829  tons 
came  in. 

The  cause  of  the  narrowly-averted 
lockout  of  last  November  is  found  as 
far  back  as  Aug.  15,  1922,  when  an  agree¬ 
ment  was  reached  between  the  owners  of 
the  paper  and  pulp  mills  and  their  em¬ 
ployes,  as  to  wages  and  working  condi¬ 
tions.  The  clause  in  the  agreement  touch¬ 
ing  on  wages,  stipulated  that  they  were 
to  be  adjusted  in  accordance  with  the  cost 
of  living  index  as  determined  by  the 
Statistical  Bureau  of  Norway. 

In  March  of  1923  the  paper  and  pulp 
mill  owners  claimed  that  as  this  index 
figure  showed  a  decline  of  5  per  cent 
from  that  obtaining  Aug.  15,  1922,  when 


(By  Telegraph  to  Editor  &  Pvimm 

Minneapolis,  Feb.  26.— Albert  I)-  ** 
mayer,  head  of  the  Dollenmaver 

g  tne  early  part  oi  ''ctortor.  li<iw-  jj,;  reeW^  1 

It  vyas  clearly  seen  that  this  opti-  Minnesota  Daily  Star  Feb.  26  > 

Judge  G.  W.  Buffington,  after  po;^,  M 
ment  of  the  case  for  several  dajs'  I  ' 
failure  of  two  factions  of  stockholdt^^v 
reach  a  compromise  on  a  receiver.  *  ■ 
On  motion  of  counsel  for  the  it  i.  ! 
ity  stockholders.  Judge  Buffingtot  t  J 
missed  action  brought  by  them  to  * 
Thomas  Van  Lear  as  president 


Pulp  and  paper  manufacturers  stance  was  merely  the  pretext  for  which  country  is  passing  through  a  severe  period  treasurer  and  John  Thompson  - 
the  world  have  been  forced  to  the  workers  bad  tieen  waiting  since  the  5  of  post-war  reconstruction.  manager.  Counsel  explained  Im  ^ 

ry  closely  developments  in  Nor-  _  _  ing  to  give  the  receiver  time  to 


ing  to  give  the  receiver  time  to 
ize  conditions  and  keep  the  paptTr^ 

J  udge  Buffington  said  he  had  talkri 
matter  over  with  Dollenmayer,  and  J 
the  latter  would  operate  the  nc?;:-;- 
on  the  principles  and  policy  laid  doit 
the  court,  which  are  in  accord  litli 
majority  stockholders  who  sought 
Lear  and  Thompson’s  removal,  and  tI 
are  said  to  be  backed  by  A.  C.  Tor 
Non-Partisan  leader.  Under  the  g- 
order  Dollenmayer  will  be  in  sok  fc-J 
of  the  paper  subject  to  the  authotiu 
the  court. 

Bond  was  fixed  at  $25,000  on  t.- 
ment  of  George  B.  Leonard,  counsc.  ;j 
the  \  an  Lear-Thompson  faction,  5 
Robert  M.  Haines,  counsel  for  the  5 
jority  stockholders.  John  Goldie : 
peared  at  the  hearing  on  behalf  o(  J 
typographical  union  and  told  the  c 
that  the  printers  were  vitally  infeiS 
•Nothing  was  said  of  the  .stoclihuFi- 
previous  proposal  to  issue  bonds  tctLr 
$270,000.  ^  _ 

Dollenmayer  is  a  veteran  Minneaja|j 
newspaper  man  and  was  at  one  tin*  ;■ 
terested  in  publication  of  the  old  Mb 
aiKilis  Times. 

BARRY  HEADS  CAPITAL 


Presidents  of  the  National  Editorial  Association  of  then  and  now.  Left  to  ri^ht,  at  i 
Columbia,  Mo.,  last  week,  the  line-up  was:  £.  W.  Stephens,  of  Columbia,  past  M.  E.  A.  I] 
president;  Wallace  Odell,  Tarrytown  (N.  T.)  News,  now  president;  and  Dean  Walter,  [; 

Williams,  Missouri  School  of  Journalism,  also  a  past  president,  1_J 


IH;r  cent  reduction  in  the  wage  schedule  in 
March.  While  this  strike  lasted  only 
three  weeks,  it  occurred  during  the  best 
season  of  the  year  for  the  paper  business 
and  the  losses  sustained  by  both  employ¬ 
ers  and  employees  were  said  to  have  been 
heavy. 

Exports  of  pulp  and  paper  are  the  back¬ 
bone  of  Norway’s  export  trade,  com¬ 
prising,  as  they  do,  nearly  one-half  of  the 
total  value  of  all  the  export  business  of 
that  country.  One  of  the  chief  concerns 
of  the  paper  trade  in  Norway  is  the  com¬ 
petition  of  Germany  in  markets  formally 
dominated  by  the  northern  country.  The 
the  agreement  was  reached,  wages  in  the  collapse  of  the  mark  in  combination  with 
mills  should  be  proportionately  reduced,  the  great  quantities  of  paper  which  Ger- 


Canada  Pulp  Exports  Gain 

Canada  Pulp  and  Paper  .Association  re¬ 
ports  January  exports  of  pulp  and  i>apcr 
u  ere  valued  at  $10,900,050,  an  increase  of 
$601,807  over  January  1923,  Compared 
with  figures  for  December,  however,  a 
decline  of  $774,138  is  shown.  Exports  of 
pulpwood  during  January  amounted  to 
79,405  cords.  The  quantity  of  pulpwood 
(Reported  in  the  12  months  ending  Janu- 
arv,  1924,  was  1,330,406  cords,  valued  at 
$13,094,207, 


'Gould  Lincoln,  Vice-PreiidenI— h| 
Harding  Tribute 

Robert  Barry  of  the  Phila4'; 
Public  Ledger  was  elected  presidat 
the  Washington  Newspaper  Golf  T: 
for  the  coming 
year  at  the 
annual  election 
last  Tuesday. 

The  other  officers 
chosen  were 
Gould  Lincoln, 

Washington  Star, 
vice-president  and 
James  D.  Pres¬ 
ton,  superindent- 
ent  of  the  Senate 
Press  Gallery, 
secretary-treasur¬ 
er,  a  job  he  has 
held  since  the 
organization  o  f 
the  golf  club  two 
years  ago.  Mr. 


Robert  Baut 


This  move  was  vigorously  protested  by 
the  workers,  but  it  was  nevertheless  put 
into  effect,  and  the  employes  expressetl 
themselves  as  being  wholly  dissatisfied 
with  the  new  scale. 

In  the  late  spring  of  1923,  twenty-one 
timber  drivers  in  the  I>rammen  River  dis¬ 
trict  engaged  in  a  dispute  with  their  em- 


man  manufacturers  have  on  their  hands 
as  a  result  of  lessened  domestic  consump¬ 
tion,  are  enabling  the  Germans  to  offer 
paper  in  competition  with  the  Norwegians 
in  quantities  and  at  prices  which  are  noth¬ 
ing  less  than  demoralizing. 

In  recent  months,  Norway  has  been 
sending  less  newsprint  paper  to  the  United 


Daily  Gives  College  Radio  Station 

The  new  radiophone  station  established 
by  the  Birmingham  News  was  formally 
oresented  to  the  .Alabama  Institute  of 
Technology  at  Auburn,  Feb.  22.  The  sta¬ 
tion  is  to  be  known  as  WM.AV  and  .start¬ 
ed  public  broadcasting  on  Feb.  21.  Vic¬ 
tor  Hanson,  publisher  of  the  Birmingham 
News  and  the  Montgomery  Advertiser, 
made  the  formal  presentation. 


Sunday  Edition  Price  Up 

Syracuse  (N.  Y.)  Herald  raised  the 
price  of  its  regular  Sunday  edition  to  10 


ployers  on  the  subject  of  working  condi-  States  than  earlier  in  1923.  During  the 

tions,  and  struck.  From  a  purely  local  last  quarter  of  1923,  the  United  States 

incident  the  controversy  almost  immedi-  received  an  average  of  1,610  tons  per 

ately  developed  into  a  dispute  involving  month,  as  against  an  average  of  3.256  tons  cents,  beginning  last  Sunday.  The  in- 

the  entire  paper  and  pulp  industry.  It  for  the  third  quarter,  2,937  tons  for  the  crease  was  made  necessary  liecause  of 

should  be  noted  in  this  connection  that  second,  and  3.473  tons  for  the  first  quarter  mounting  costs  of  newspaper  production 

the  various  industries  in  Norway  using  of  1923.  Only  1,014  tons  arrived  here  in  it  was  stated. 


„ _  .  Preston  also  is  pw 

dent  of  the  Rock  Creek  Park  Golf  0*1 
an  organization  recently  formal 
golfers  of  the  municipal  course  in  f 
Creek  Park. 

The  executive  committee  of  the  t-  , 
paper  golf  club  will  be  compo^  I 
Edgar  Markham,  St.  Paul  Pioneer  Pf  ' 
Walter  McCallum,  Washington  ; 
Henry  Litchfield  West,  Wash'-]:. 
Post;  John  Coakley,  Newark  Star-t 
and  Frank  L.  Fisher,  National 
graphic  Magazine. 

The  spring  tournament  of  the  cl» 
be  held  on  the  links  of  the  Wash''.  | 
Golf  and  Country  Club  the  first  or  «■ 
week  in  May,  the  date  to  be  detenr. 
later.  The  membership  of  the  orga^ 
tion,  assembled  for  the  first  ; 
the  death  of  President  Harding, 
a  resolution  expressing  the 
sense  of  loss  at  the  death 
president,  who  as  an  active 
the  organization  had  played  anniw 
the  club’s  tournaments. 
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Its  City  Circulation,  Alone,  Provides  a  Copy 
For  Practically  Every  Family  in  Detroit 


Here  in  the  Detroit  field  is  a  situation  made  to 
order  for  the  national  advertiser — a  rich  and 
prosperous  field  of  1,500,000 — the  highest  paid  wage 
center  in  America,  the  heart  of  the  motor  industry, 
fourth  in  population  and  fourth  in  value  of  manufac¬ 
tured  products  in  all  America  coverable  with  one  news¬ 
paper — The  Detroit  News, 

For  10  years  The  News  has  constantly  increased  in 
circulation!  Today  it  has  a  circulation  weekday  and 
Sunday  of  more  than  275,000,  showing  a  remarkable 
gain  even  since  the  last  A.  B.  C.  report  of  September 
30th. 

Examine  the  A.  B  C.  Reports  for  Detroit 
Newspapers 

The  population  of  Detroit  has  doubled  in  10  years, 
and  the  circulation  of  The  Detroit  News  has  prac¬ 
tically  doubled  within  the  same  period.  There  are 
221,000  families  in  Detroit,  and  208,000  copies  of  The 
Detroit  News  are  circulated  in  the  CITY  alone.  Ex¬ 
amine  the  A.  B.  C.  reports  for  Detroit  newspapers. 

Then  compare  the  city  circulations,  and  coverage  in 
the  local  trading  territory. 

Bear  this  fact  in  mind — The  Detroit  News  is  the 
only  medium  in  Michigan  through  which  it  is  possible 
to  reach  a  substantial  circulation  in  the  state  without 
sacrificing  the  thorough  coverage  of  Detroit  and  its 
local  trading  territory,  which  is,  of  course,  the  meat  of 
any  advertising  campaign. 

The  Detroit  News 

More  Than  275,000  Circulation  Daily;  275,000  Sunday 


A  house  to  house  survey  of  the  entire  city  in  1922 
made  by  The  News  and  verified  by  advertisers,  proved 
that  over  90%  of  the  city’s  English-speaking  fami¬ 
lies  read  The  News.  This  imusual  coverage  was 
found  both  in  the  sections  populated  with  wealthy 
American  citizens  and  those  in  which  more  recent 
immigrants  predominate. 

Covers  All  Classes 
With  Equal  Thoroughness 

A  survey  made  among  100  chief  executives  of  manu¬ 
facturing  establishments,  picked  at  random,  October, 
1923,  brought  out  the  fact  that  better  than  90%  of 
them  read  The  Detroit  News. 

The  Information  Bureau  of  the  National  Advertise¬ 
ment  Department  in  making  surveys  for  national 
advertisers,  discovered  that  95%  of  the  retail  dealers 
and  business  men  interviewed  read  The  News. 

The  remarkable  coverage  of  The  Detroit  News  as 
well  as  its  influence  is  confirmed  by  these  facts: — 

29,067,710  total  agate  lines  of  advertising  car¬ 
ried  in  1923  (being  exceeded  in  America  only  by  the 
Los  Angeles  Times). 

250  local  and  national  advertisers  used  The  News, 
alone,  to  sell  this  prosperous  market. 

Many  hundreds  of  other  advertisers  also  used  the 
bulk  of  their  appropriations  in  The  News. 

Consider  this!  No  other  American  city  of  Detroit’s 
size,  wealth,  earning  and  consuming  power  can  be  so 
thoroughly  and  economically  covered  by  one  paper  as 
Detroit  is  by  The  News. 


Editor 
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ATTACKS  STOCK  SALE 
BY  VANDERBILT 


San  Francisco  Better  Business  Bureau 
Charges  “False”  Promises  to  In¬ 
vestors — Young  Tabloid 

Editor  Hotly  Replies 


itorial  columns  of  your  newspaper.  The 
unfortunate  part  of  the  attack  is  that  this 
gentleman  is  an  accredited  officer  of  the 
San  Francisco  Advertising  Qub,  an  or¬ 
ganization  of  intelligent,  fair-minded  men 
and  women,  with  whom  the  Illustrated 
Daily  Herald  has  no  quarrel — nor  seeks 


Cornelius  Vanderbilt,  Jr.,  has  recently 
been  the  center  of  exciting  newspaper 
adventures  in  San  Francisco,  on  account 
of  his  plan  to  finance  his  tabloid  news¬ 
papers  by  selling  shares  to  the  public,  ad¬ 
vertising  the  stock  offers  in  his  own 
space. 

In  the  issue  of  Feb.  23,  San  Francisco 
Herald,  a  full-page  advertisement,  headed 
“Cornelius  Vanderbilt,  Jr.’s  Daily  Mes¬ 
sage,  Common  Sense,  The  Public  Be 
Served,”  is  an  announcement  of  the  stock 
offer,  which  is  apparently  typical  of  the 
entire  campaign,  and  on  the  first  page  of 
the  tabloid  appears  a  flashy  editorial, 
signed  by  the  editor  and  publisher,  where¬ 
in  he  “replies  to  his  accusers.” 

The  tempest  broke  when  Vanderbilt 
was  charged  by  the  Better  Business  Bu¬ 
reau  of  the  San  Francisco  Advertising 
Qub,  in  a  statement  laid  Ijefore  the  State 
Commissioner  of  Corporations,  of  hav¬ 
ing  made,  in  the  editorial  columns,  “false 
statements”  as  to  the  Herald’s  advertising 
contracts  in  connection  with  inducements 
to  the  public  to  purchase  shares. 

In  brief,  this  allegation  was  based  on  a 
Vanderbilt  editorial  which  apparently 
overestimated  the  advertising  prospect  for 
certain  weeks,  and  it  was  said  that  stock 
salesmen  had  used  these  “false”  figures 
with  the  investing  public. 

V'anderbilt  answered  the  charge  in  the 
Herald,  in  part  as  follows ; 

“Afternoon  newspapers  in  San  Fran¬ 
cisco  announced  to  the  world  in  large 
type  yesterday:  ‘Vanderbilt  Accused.’ 
This  startling  jubilation  consumed  the 
entire  width  and  considerable  depth  on 
one  front  page.  The  stories  that  followed 
contained  the  rather  uninteresting  infor¬ 
mation  that  a  certain  gentleman  had  taken 
ui)on  himself  the  cen.sorship  of  the  ed- 


"The  editorial  to  which  Mr.  Elliot 
Epsteen  takes  umbrage  was  printed  in  the 
Illustrated  Daily  Herald  over  the  sig¬ 
nature  of  the  publisher  on  the  morning  of 
Monday,  December  24,  1923.  In  this 
article  the  publisher  discussed  the  Illus¬ 
trated  Daily  Herald's  advertising  pros¬ 
pects  and  quoted,  honestly  enough,  figures 
to  show  that  they  were  gwxl.  The  prac¬ 
tice  of  discussing  advertising  figures  in 
editorial  columns  has  not  Ijecome  habit 
with  many  publishers,  but  the  Illustrated 
Daily  Herald  has  sought  from  time  to 
time  to  do  things  differently,  and  this,  in 
a  way,  may  l)e  responsible  for  the  fact 
that  the  Illustratetl  Daily  Herald,  in  less 
than  three  months,  has  acquired  second 
place  in  point  of  circulation  among  the 
six  iKiwerful  ‘cstablishe*!’  newspapers  in 
its  field. 


morning  on  Decerrtber  10,  1923,  Illustrated 
Daily  Herald  newsboys  have  been  at¬ 
tacked  and  brutally  beaten  by  hired  thugs 
of  rival  papers.  Illustrated  Daily  Herald 
employes  have  been  threatened.  Illus¬ 
trated  Daily  Herald  advertisers  have 
been  coerced.  These  things  are  all  in  the 
game — obstacles  to  be  overcome — that 
make  the  final  result  worth  while.” 


DENIES  COAST  EDITION 


I 


Chriatian  Science  Monitor  Not  R-il 
for  Pacific  Venture  I 


Vanderbilt  here  gave  credit  to  the  San 
Francisco  .Advertising  Club  for  its  efforts 
to  keep  advertising  clean  and  said : 

“Mr.  Epsteen  called  upon  the  business 
manager  of  the  Herald  some  two  weeks 
ago  an<l  demanded  an  explanation  of  cer¬ 
tain  statements  contained  in  the  editorial 
above  referred  to.  He  was  told  that  un¬ 
less  his  demands  wvre  presente<l  in  writ¬ 
ing  they  could  not  be  considered.  A  few 
days  later  the  Illustrated  Daily  Herald 
received  Mr.  Epsteen’s  communication  in 
writing.  It  was  read  and  promptly  dis- 
missecl  from  mind  for  the  good  and  suf¬ 
ficient  reason  that  the  business  manager 
did  not  feel  it  incumbent  upon  the  pub¬ 
lisher  to  explain  or  to  apologize  to  Mr. 
Epsteen  or  to  any  other  individual  for 
any  editorial  or  news  item  that  might  ap¬ 
pear  in  the  lllustrate<l  Daily  Herald  now 
or  at  any  other  time. 

“Little  more  than  two  months  ago  the 
the  lllustrati'd  Daily  Herald  made  its 
l)ow  to  San  Francisco.  Since  that  first 


Meanwhile  Vanderbilt  goes  on  selling 
stock,  which  he  labels  “a  great  investment 
in  community  life— a  safe  investment  in 
financial  return 

paragraph  in  the  advertisement 
reads:  “How  Ivasy  It  Is — $100  per  share. 
Ivach  share  is  8  per  cent  ciunulative  pre¬ 
ferred  capital  stock  of  the  Vanderbilt 
Newspapers,  Inc.,  par  value  $100  per 
share.  With  each  TWO  shares  of  Pre¬ 
ferred  stock  you  receive  ONE  of  com¬ 
mon  stock,  no  par  value.  The  stock  is 
fully  paid,  and  non-assessable.” 

There  is  a  return  coupon,  which  the 
public  is  urged  to  clip,  asking  for  more 
information  in  the  business  of  running, 
“My  Newspaper  In  Seven  Cities  of  the 
Nation  under  the  slogan,  ‘The  Public  Be 
Served.’  ”  which,  of  course,  is  a  paraphase 
of  X'andcrhilt's  grandsire’s  famous  re¬ 
mark,  “The  public  lx  damned.” 

The  stock  advertisement  concludes. 
“Kememlxr  this— The  Vanderliilt  News- 
IiapiTs,  Inc.,  intends  to  establish  news¬ 
papers  ill  seven  of  the  strategic  cities  of 
the  nation,  with  all  of  them  hewing  to 
the  policy,  ‘The  Public  Be  Served.’  Your 
investment  will  be  in  the  profits  and  bat¬ 
tles  of  all  the  newspajxrs  as  well  as  the 
big  battle  that  will  continue  to  be.  as  is 
now  being,  waged  to  give  San  Francisco 
back  to  the  pe;)]de.  Art  on  your  urge 
and  sent  the  coinion.” 

The  six  stock-selling  bureaus,  it  is 
noted,  keep  open  until  9  p.  m.  to  accom- 
mcKlate  pi-ople  who  work  by  day. 


C.  M.  Stow,  executive  editor  of  fc 
Christian  Science  Monitor,  denied  • 
week  that  his  newsiiaper  contempliv 
publication  of  a  Pacific  coast  editi* 
the  near  future.  Willis  Abbott^ 
of  the  Monitor,  was  said  to  have^ 
dieted  such  action  in  a  recent  swt 
Portland,  Ore. 


Stow’s  statement  telegraphed  to  Kim.  I 
&  Publisher  follows:  ^ 


“Periodical  rumors  arise  that  fc' 
Christian  Science  Monitor  is  aboua 
establish  an  edition  in  London,  Qnejtl 
or  on  the  Pacific  coast.  ’ 

“The  fact  that  the  editor  of  the  taw  I 
Willis  J.  Ablx>tt,  is  now  on  the 
coast,  where  he  has  been  addi^ 
many  meetings  in  the  interest  of  a  W I 
circulation,  has  started  this  rumor  ag^  I 
“It  is  authoritatively  announced  by  4 1 
trustees  of  the  Christian  Science  P4 1 
lishing  Society,  however,  that  no  (hg 
for  such  a  step  are  under  considerahot  ■ 


Coloroto  Building  Completed  I 
The  Chicago  Tribune’s  new  colotit 
building  has  bet-n  completed  and  a 
chiiiery  is  Ixing  installed.  The  new  S* 
day  rotogravure  section  is  to  take  4 
place  of  the  present  coloroto  magazbe* 
April  6.  John  Vetter,  of  the  roto  pfc 
has  hcen  placed  in  charge  of  the  nax- 
facture  of  color  rotogravure  inks,  .V. 
tual  manufacture  of  inks  is  to  start  hi 
month. 


Fox  Heads  Norristown  Times-Herald 


Frederick  S,  Fox  has  lieen  electesl  pres¬ 
ident  and  editor  of  the  Norristown  (Pa.) 
Times-Herald. 


Tribune  Underwrites  Honeynosa 

Chicago  Tribune  has  announced  tb 
hereafter  when  an  employee  is  naitiei 
he  can  have  as  a  gift  from  the  coopr 
either  a  chest  of  flat  silver,  which  te 
Ixen  given  in  the  past,  or  two  we® 
vacation  with  pay. 


FONTAINE  FOX  SUNDAY  PAGE 
ADDED  TO  DAILY  CARTOONS 


All  Controlled  Exclusively  by 


THE  BELL  SYNDICATE,  Inc. 


.  ONE  OF  FOUR  MOST  WIDELY  SOLD  AND  READ  CARTOONS 

HIS  T  CHARACTERS  WILL  APPEAR  REGULARLY,  DAILY  AND  SUNDAY 


ko?  o  o  o  _  IT 


Skipper  of  tlie  Tof»nh*rTille 
Trolley. 


Tf*mbf>y  Taylor. 


I’ttwerfnl  Katinka. 


AND  ALL  HIS  OTHER  OLD  F.UVORITES 


TERRITORIES  CLOSING 


IF  INTERESTED,  WIRE  OR  WRITE 


THE  BELL  SYNDICATE,  Inc. 


154  NASSAU  STREET 

NEW  YORK  CITY 


JOHN  N.  WHEELER,  Pro. 


Merchandise  in  Indianapolis 
with  one  Advertising  Cost 


Use  Newspapers  on  a  Three-Year 
Basis 


In  countless  others  there  are  two,  three,  or  four  news- 
p>ap>ers,  each  so  strong  that  you  must  use  them  all  to  get 
complete  coverage. 


The  px>puIation  of  Indianapolis  is  346,610.  The  home 
delivered  city  circulation  of  The  News  is  7 1 ,879.  The 
total  city  circulation  is  76,543*.  This  is  well-nigh  per¬ 
fect  coverage.  To  use  any  other  newspyajaer  is  a  luxury, 
an  expense  unwarranted  by  the  prospective  return. 


One  newspaper  in  Indianapolis  is  first  in  home  delivered 
circulation,  first  in  total  daily  circulation,  first  in  adver¬ 
tising  volume,  first  in  reader  affection  and  interest,  first 
in  proved  results  for  advertisers.  That  paper  is  The 
Indianapolis  News. 

You  can  merchandise  in  Indianapolis  with  one  advertis¬ 


ing  cost. 


TN  one  American  city  you  must  use  seventeen  daily 
newspapers,  and  spieak  some  fifty  languages  and 
dialects,  in  order  to  reach  the  reading  public  with  your 
selling  messages. 


But  in  Indianapolis  you  can  reach  practically  everybody 
— and  the  few  you  can’t  are  undesirables — with  sp>ace 
in  just  one  newspaper — ^The  Indianap>olis  News. 


* 'Oirctilatloii  flguroff  fak^n  from  to  A.  B.  C.  for  yeur 


The  Indianapolis  News 

Frank  T.  Carroll,  Advertiung  Manager 


New  York  Office: 
Dan  A.  Carroll 
110  E.  42nd  St. 


Chicago  Office: 

J.  ^  Lutz 
The  Tower  Bldg. 
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ALONZO  T.  MACDONALD 
DIES  IN  WASHINGTON 

Wa*  Fortner  Publisher  of  Washington 

Times  and  Previously  Connected 
with  Chicago,  Denver  and 
New  York  Newspapers 

Alonzo  T.  Macdonald,  55,  former  pub¬ 
lisher  of  the  Washington  Times,  and 
previously  connected  with  three  Chicago 
newspapers,  died  at  his  home  in  Wash¬ 
ington,  Feb.  23. 

Mr.  Macdonald  was  one  of  the  best 
known  newspaper  men  in  this  country. 
Born  in  Canada,  he  started  in  newspaper 
work  as  a  reporter  on  the  Stratford 
(Ont.)  Beacon.  He  came  to  this  country 
and  became  a  reporter  for  the  Chicago 
Daily  News  in  1892.  In  1893  he  went 
to  Denver,  where  he  was  first  on  the 
Rocky  Mountain  News  and  then  on  the 
Times.  He  entered  the  Hearst  organi¬ 
zation  in  1900  as  make-up  man  on  the 
Chicago  American. 

During  Frank  A.  Munsey’s  ownership, 
Macdonald  was  managing  editor  of  the 
New  York  Daily  News  and  later  was 
matiaging  editor  of  the  Louisville  Herald. 

In  1915  he  was  made  assistant  general 
manager  of  the  Toronto  News  and  he 
later  became  general  manager,  resigning 
in  June,  1917,  to  become  managing  editor 
of  the  Toronto  Globe.  During  the  same 
year  he  was  appointed  general  manager 
of  the  Washington  Herald  by  Clinton  T. 
Brainerd,  publisher.  The  Hearst  organi¬ 
zation  made  him  general  manager  of  the 
Washington  Times  in  1920. 

Mr.  Macdonald  was  one  of  the  first,  if 
not  the  first,  column  conductors  in  the 
country,  under  the  head  of  “A  Little  Bit 
of  Everything,”  on  the  front  page  of  the 
Chicago  Journal.  He  started  the  column 
in  1899. 

JAMES  M.  GILBERT 

President,  Syracuse  (N.  Y.)  Post- 

Standard  Dead  at  73 

James  M.  Gilbert,  73,  president  of  the 
Syracuse  (N.  Y.)  Post  Standard  Com¬ 
pany,  died  at  Syracuse  Feb.  21.  For 
many  years  he  was  a  leader  in  .Republican 
politics  in  New  York  State. 

Graduated  from  the  University  of  Syra¬ 
cuse  in  1875,  Mr.  Gilbert  entered  news¬ 
paper  work  and  served  as  legislative 
correspondent  for  the  Standard,  now  the 
Post-Standard.  When  Theodore  Roose¬ 
velt  was  Governor  of  New  York  State 
he  appointed  Gilbert  a  member  of  the 
State  Board  of  Mediation  and  Arbitra¬ 
tion.  He  was  elected  president  of  the 
Post-Standard  Company  in  1919. 

®bituarij 

TVORMAN  WALKER  PENFIELD, 

'  66,  owner  of  the  Asbury  Park  (N. 
.  Y.)  Press  and  for  20  years  owner  of  the 
Pictorial  News  Company  of  New  York, 
died  in  New  York  Feb.  Mr.  Penfield 
as  a  photographer  covered  many  impor¬ 
tant  assignments.  He  photographed  the 
first  flights  made  from  Albany  to  New 
York  by  Glenn  Curtiss  and  went  on  trips 


to  the  Panama  Canal  with  President  Taft 
and  also  made  several  trips  with  President 
Roosevelt. 

Ralph  E.  Wilder,  former  Chicago 
newspaper  cartoonist,  died  at  Coldwater, 
Mich.,  Feb.  20. 

Edmund  J.  Carpenter,  79,  literary  ed¬ 
itor,  Boston  (Mass.)  Transcript,  died  in 
Milton,  Mass.,  Feb.  21.  He  had  been 
connected  at  different  times  with  news¬ 
papers  in  Providence,  New  Haven  and 
Boston. 

Dayton  E.  Jones,  for  more  than  5 
years  a  reporter  on  the  Oklahoma  City 
(Okla.)  Daily  Oklahoman  and  Times, 
died  recently  in  the  state  hospital  for 
former  service  men  at  Sulphur,  Okla., 
where  he  had  been  a  patient  for  more 
than  a  year. 

David  Ruth,  53,  newspaper  mechanical 
expert  for  L.  M.  Huber,  Inc.,  printers’ 
ink  manufacturers,  died  at  his  home  in 
Ray  Ridge  Feb.  24.  He  had  been  with 
the  Huber  concern  during  the  past  5 
years.  Previously  he  was  mechanical  su¬ 
perintendent  of  the  old  New  York  Globe, 
having  been  connected  with  this  news¬ 
paper  for  about  12  years. 

H.  O.  Basford,  85,  Colorado  “59er” 
and  associate  of  John  L.  Dailey  and  W. 
N.  Byers,  who  founded  the  Rocky  Moun¬ 
tain  News,  died  recently  in  Denver. 

Rev.  George  W.  Woolsey,  72,  pastor 
of  the  Western  Avenue  Baptist  Church, 
Danville,  111.,  and  for  many  years  pub¬ 
lisher  of  the  Danville  Banner,  died  re¬ 
cently  from  a  fractured  skull  received 
when  he  was  struck  by  an  automobile. 

Philip  Hastings,  56,  veteran  publicity 
and  theatrical  agent  of  San  Francisco, 
died  suddenly  Jan.  19. 

Mrs.  Harry  G.  Bothmer,  wife  of  the 
owner  of  the  East  Side  Journal  of  St. 
Paul,  died  Feb.  21. 

Roger  Foster.  67,  lawyer  and  writer 
on  legal  topics,  died  Feb.  22  in  New  York. 
Foster  contended  he  was  the  first  man  to 
use  the  phrases  “trial  by  newspaper”  and 
“court  of  public  opinion.” 

Frederick  W.  Hunter,  proofreader  on 
the  New  York  Herald  and  the  Sun  & 
Globe,  died  Feb.  22.  He  was  a  member 
of  Typographical  Union  No.  6. 

Robert  Goldsmith,  42,  clergyman,  for 
the  last  year  editorial  writer  on  the  Phil¬ 
adelphia  Bulletin,  died  Feb.  24  in  Phila¬ 
delphia.  At  one  time  he  was  an  assistant 
editor  of  Collier’s  for  2  years,  and  was 
for  a  while  a  member  of  the  staff  of  the 
New  York  World  under  the  late  Frank 

1.  Cobb. 

Harry  E.  Whiting,  60,  New  York 
correspondent  for  the  St.  Louis  Globe- 
Democrat  for  more  than  30  years,  died 
in  New  York  Feb.  24. 

Valentine  Boos,  67,  for  several  years 
iniblisher  of  a  weekly  German  newspaper 
in  Saginaw,  Mich.,  was  killed  recently 
by  a  street  car  in  that  city. 

John  Herman,  of  the  classified  adver¬ 
tising  department  of  the  Chicago  Tribune, 
died  of  pneumonia  recently. 

Mrs.  F.  M.  Morris,  mother  of  Edgar 
L.  Morris,  publisher  and  general  manager 
of  the  Springfield  (O.)  News,  and 
Charles  E.  Morris,  in  charge  of  the 
Washington  Bureau  of  the  News  League 
of  Ohio,  died  at  Tier  home  in  Wapa- 
koneta,  O.,  Thursday,  Feb.  21. 


IBWlBgaBliHE 


1J  Furnished'full  page  matrices,  black  alone,  black 
and  -  red,  and  black  and  three  colors;  or,  as 
part  of  a  printed  comic  section. 

HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 


J.  F.  WiDMAN,  72,  head  of  the  firm  of 
J.  F.  Widman  &  Sons,  printers  and  book¬ 
binders  at  McGregor,  la.,  died  Feb.  15  at 
his  home.  He  was  a  native  of  Germany. 
He  liad  been  in  the  bookbinding  business 
45  years  and  for  many  years  published 
the  McGregor  News,  which  was  later 
combined  with  the  North  Iowa  Times. 

George  P.  Ross,  for  15  years  editor  of 
the  Honesdale  (Pa.)  Wayne  Independent, 
died  recently. 

William  W.  Shannon,  66,  former 
state  printer  of  California,  died  in  San 
Francisco  recently.  He  was  also  past 
president  of  Typographical  Union  No.  21. 

John  W.  McGrath,  34,  former  To¬ 
ronto  newspaper  man  and  private  secre¬ 
tary  to  the  late  Theodore  Roosevelt  after 
the  latter  had  retired  as  President,  died 
Feb.  18  at  his  home  in  Newtown  Centre, 
Mass. 

Mrs.  W.  F.  Muse,  wife  of  W.  F.  Muse, 
editor  of  the  Mason  City  (la.)  Globe- 
Gazette,  died  Feb.  21,  after  a  few  hours’ 
illness. 

Mrs.  Lucy  A.  Armitage,  88,  mother 
of  Charles  H.  Armitage,  Albany  corre¬ 
spondent  of  the  Buffalo  News,  died  re¬ 
cently  in  Buffalo. 

John  Arthur  Udell,  28,  formerly  of 
the  city  staff  of  the  Tonowanda  (N.  Y.) 
News,  died  at  his  home  in  Lockport  after 
a  long  illness. 

Rudolph  F.  Stur.m.  father  of  John  C. 
Sturm,  assistant  general  manager  of  the 
Buffalo  (N.  Y.)  Commercial,  died  in 
Buffalo  recently.  Mr.  Sturm  was  cred¬ 
ited  with  many  notable  achievements  in 
the  field  of  mechanical  engineering  and 
designing. 

W.  H.  Huff,  76.  at  one  time  editor  of 
the  Veedersburg  (Ind.)  Record,  died  re¬ 
cently  at  his  home  in  Monon,  Ind. 

James  Foley,  83.  father  of  Milo  R. 
Foley,  manager  of  the  Smith-Brooks 
Printing  Company,  Denver,  died  Feb.  20. 

Sir  Henry  Lucy,  79,  famous  as  “To¬ 
by,”  author  of  “The  Essence  of  Parlia¬ 
ment,”  which  appeared  for  many  years  in 
Punch,  London,  died  in  London  Feb.  21. 


Fifty-two  years  of  his  life  were  som 
active  journalism.  Too  poor  to  get^ 
than  a  primary  education,  he 
work  in  a  Liverpool  warehouse,  whenw 
wrote  poems  that  the  Liverpool  Mero^ 
published.  He  learned  shorthand  and^ 
came  a  reporter.  In  1870,  he  began  W 
long  career  as  a  Parliamentary  renotv 
first  representing  the  Pall  Mall 
and-  in  1873  forming  a  permanent  co^ 
tion  with  the  I>ondon  Daily  News? 
a  time,  in  1886,  he  was  editor  of  tb 
News.  At  one  time  he  wrote  a  series^ 
articles  for  the  New  York  Times. 

Abram  Walter  Stevens,  fonifch 
newspaj^r  editor  in  Pennsylvania  af 
Ohio,  died  recently  in  Huntington,  Lon 
Island.  For  25  years  he  was  diief 
reader  and  literary  advisor  of  the  Unj. 
versity  Press,  Cambridge,  Mass. 

Mrs.  Mary  Louise  Wilson  Wauh, 
85,  widow  of  John  R.  Walsh,  fonne 
CTiicago  publisher,  died  at  her  homo  s 
Chicago  on  Feb.  21.  She  had  lived  j 
CTiicago  for  77  years. 

George  B.  James,  former  Bosn 
newspaperman  and  recently  pronrioe: 
real  estate  dealer,  died  Feb.  23,  at  bj 
home  in  Brookline,  Mass.  He  was  dj 
founder  of  the  American  Cultivator,  ti* 
Boston  Budget  and  the  Manufacturer. 
Gazette. 

Mrs.  Bertha  M.  Phillips,  wift  «i 
Harry  P.  Phillips,  editor  of  Hide 
I.eathcr,  a  trade  publication,  Boston,  diai 
Feb.  25,  at  the  Union  hospital,  Lni. 
Mass. 

Horace  E.  Ayres,  53,  of  the  Bosw 
advertising  agency  of  Horace  E  Ayre 
&  Co.,  died  suddply  after  an  attadd 
indigestion  at  his  home  in  Mansridc. 
Mass.,  recently.  He  was  chairman  of 
the  New  Elngland  Council  of  the  .W- 
ican  Association  of  .Advertising  Age:- 
cies,  and  formerly  vice  chairman. 

Einar  Fischer  Meyer,  50,  formelT 
general  manager  of  National  News¬ 
papers,  Inc.,  and  recently  conductiflj  i 
business  of  his  own  handling  color  ad¬ 
vertising  for  the  Class  Group  nagi- 
zines,  died  at  his  home.  West  Hemp¬ 
stead.  N.  Y.,  Feb.  21. 


1924  is  a  Year  of 
Classified  Progress! 

During  the  past  two  months,  the 
following  newspapers  have  adopted  the 
Basil  L.  Smith  System  for  building 
better  classified  advertising: 

Indianapolis  (Ind.)  News 
Harrisburg  (Pa.)  Telegraph 
Montreal  (Can.)  La  Patrie 
Rockford  (Ill.)  Republic 
Portsmouth  (Ohio)  Times 
Janesville  (Wis.)  Gazette 
Jamestown  (N.  Y.)  Post 
Amsterdam  (N.  Y.)  Recorder 
Olean  (N.  Y. )  Times 
Sharon  (Pa.)  Herald 
Salisbury  (N.  C.)  Post 
Warren  (Pa.)  Times-Mirror 
Du  Bois  (Pa.)  Courier 
Marlboro  (Mass.)  Enterprise 
So.  Norwalk  (Conn.)  Sentinel 

THE  BASIL  L.  SMITH  SYSTEM,  INC. 

International  Classified  Advertising  Counsellors 

Otis  Building  Philadelphia 
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The  Erie  Daily  Times  Has 
the  Strength  ol  Gibraltar 


The  Erie  Daily  Times  offers  not  merely  its  present 
splendid  coverage  of  the  Erie  territory  but  more 
than  that — its  solid  record  for  so  many,  many  years. 
Refer  to  your  A.  B.  C.  files. 

And  the  same  years  show  the  same  constancy  in 
local  display  and  classified  and  national  advertising 
patronage. 

Thirty- six  years  ago  the  Times  was  established 
by  its  present  owner-publisher  with  $250  cash, 
and  now  the  Times  is  about  to  move  into  a 
veritable  business  palace  worth  half  a  million 
dollars. 

The  Erie  Daily  Times  stands  like  the  Rock  of 
Gibraltar. 


ERIE  DAILY  TIMES 

Established  1888 

A.  B.  C.  Member  Evenings  except  Sundap 

Representatives : 

E.  Katz  Special  Advertising  Agency 

New  York  Chicago  Atlanta  Kansas  City  San  Francisco 
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1,612,702  LINES 

The  Columbus  Dispatch  starts  another 
year  of  leadership  in  Ohio  by  publishing 
150,412  lines  paid  advertising  more  than 
the  next  Ohio  newspaper  (Cleveland). 
Dispatch  exceeded  other  Columbus 
papers  combined  during  January  by 
178,731  lines. 

Largest  Circulation  in  Central  Ohio 


Composed  entirely  on  the  Linotype  in  the  Bodoni  Series 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHiUP  SCHUYLER  _ 


papernien  aiul  keei>s  him  also  in  active 
touch  with  the  news  department.  Hi> 
delinition  of  the  editorial  is  interesting. 

“.An  editorial  should  be  anything  that 
the  man  who  writes  it  can  make  it.  pro¬ 
vided  it  is  interesting.  It  can  be  poetry 
or  prose ;  a  statement  of  fact ;  a  general¬ 
ization;  a  castigation,  persuasion,  or  an 
appeal  to  the  emotions.  In  fact  its  limita¬ 
tion  is  largely  a  matter  of  make-up.  The 
page  must  be  well  balanced  to  appeal  to 
readers  of  all  tastes.  Any  attempt  at 
limitation  denies  it  its  most  important 
function — that  of  leading  public  opinion.” 

Kaltenborn  takes  pride  in  the  title 
“working  newspaperman."  Xow  46.  he 
has  been  in  the  profession  all  his  life 
starting  at  14  as  a  reporter  for  the  Mer¬ 
rill  (Wis.)  News. 

His  life  has  been  full  of  adventure  and 
travel.  .After  .serving  in  the  Spanish- 
.American  War,  he  beat  his  way  to  France 
on  a  cattle  boat,  and  spent  3  years  in  that 
country,  where  he  learned  to  speak 
French  fluently.  Returning  he  started 
work  for  the  Fagle  in  1905  at  $8.  work¬ 
ing  up  to  $25  a  week,  when  he  decided 
to  pull  himself  out  of  the  reportorial  rut 
by  a  college  education.  He  chose  to  go 
to  Harvard.  -Although  he  was  working 
his  way  through,  he  won  many  honors, 
including  the  Phi  Beta  Kappa  key  for 


scholarship.  .After  graduation  | 

short  time  spent  as  tutor  for  * 

.\stor.  he  returned  to  the  FagU  - 

How  he  happens  today  to  spend 
time  on  the  lecture  platform  than  »  ' 
newspaper  desk  is  a  story  in  itself  *  ^ 
He  was  working  his  way  tii-  i. 

Harvard,  largely  by  acting  as  a  csr- ’ 
pondent  for  newspapers.  At  one 
becoming  interested  in  college  lif^l 
neglected  his  work,  and  a  terni  1 1 
threatened,  with  no  money  in  thetrtd  ' 
Picking  up  a  college  catalomi^  i 
searched  the  lists  of  prizes  he  miS ,, 
tempt  to  win.  Two  presented  thensd! 
at  a  date,  which,  if  he  won,  would  er  ■ ' 
him  to  meet  the  bill.  Both  were.Tp..;' 
ical.  He  had  never  thought  of  himsdi 
a  speaker  before,  although  he  admits  - 
day,  he  realized  he  had  the  "gift  of  k 
He  won  both  prizes— the  Bo-.v 
Prize  for  elocution  of  anij  • 
Oxilidge  Debating  Prize  of  $100  u 
that  the  debating  society  claimed  him  : 
he  was  destined  for  the  lecture  platfo^ 


Two  Penniylvania  Dailies  Sutpnd 


Tarentum  (Pa.)  Telegram  and  • 
Springdale  (Pa.)  Daily  Tribune  b 
suspended  publication.  Both  were  .  - 
by  the  Tarentum  Printing  and  PuMislw 
Company.  ^ 


THE  LI.NOTYPE  USER  IS  KEI*T  AHEAD  OF  THE  PROCESSION 


IJ  \  .  K.ALTKNBORN,  associate  edi- 
■*^-*-*  tor  of  the  Brwklyn  F.agle,  repre¬ 
sents  a  rather  different  and  nxxlern  type 
of  nevvsjiapcr  maker. 

His  assistaix-e  in  the  publication  of  the 
Eagle  lies  largely  i>utside  the  office  d  'or. 
in  tlie  air,  via  radio,  over  llriKiklvn.  on 
platforms  licfore  aiuliences.  at  dinners, 
luncheons,  and  in  journeys  across  the  con¬ 
tinent  an<l  overseas  to  I'.nroiK-an  capitids 
l?y  siiccches  he  gives  his  newspaper  voice 
to  proclaim  itself  to  listeners.  In  more 
effective  •.nanner,  p'.  rhaps  than  h>  the 
coldness  of  the  printeil  word,  he  makes 
the  I-Jigle  known  to  thousands. 

"W’liat  d'.es  your  title  'assiK-iate  editor' 
mean?"  Kaltenlxirn  was  bluntly  asked. 

"Fve  lieen  trying  to  lind  out  inyself.'' 
he  replied.  "It  covers.  1  know,  a  multi¬ 
tude  of  lalxirs." 

Kaltenlvirn  gestured  to  his  desk  p'led 
high  with  letters.  newspa?K'rs,  memoranda. 
He  reached  forward  for  liis  calendar  and 
showed  his  speaking  dates  ;  swung  arounel 
in  his  I'hair  to  indicate  a  filing  cabinet 
which,  he  exi>laitK-d,  contain. d  among 
other  things.  corresiHuideiice  on  the  an¬ 
nual  h'.aglc  tour  he  engineers,  and  pointed 
out  that  many  of  the  newspaiHTs  and 
documents  on  his  desk  were  printed  or 
tvfxd  in  foreign  languages. 

Detail  .  .  .  detail  .  .  .  detail 

The  man  who  controls  all  this  must  lie- 
energetic.  encyclopedic. 

The  adjectives  seem  really  to  describe 


Kaltenoorn.  (Juick  in  movement,  aim  ist 
nervous,  hut  with  a  firmness  fx'hind  each 
small  motion,  he  has  what  might  lie  called 
an  "ele'ctric"  personality.  His  enuncia¬ 
tion.  even,  lias  the  crispness  of  an  edertric 
spark. 

.•\iul  he  calls  himself  an  "unimportant 
editor." 

The  brief  survey  of  his  activities,  which 
he  permitted  from  the  swe-ep  of  his 
desk  at  tile  start  of  the  interview, 
covers  hut  a  small  part  of  his  routine, 
hhinneration  of  but  a  few  more  would 
include:  a  weekly  li-ctnre  broadcast  from 
\Vl-i.\F  on  "Current  Events";  a  weekly 
current  events  class  in  the  hiagle  aud¬ 
itorium;  direction  of  the  Eagle's  annual 
"Current  K\ents  Bee";  and  conduct  of  the 
hiagle's  animal  tour  for  the  jiiirpose  of 
dedicating  some  national  park. 

Mr.  Kaltenborn  is  the  voice  of  the 
Brooklyn  Ivagle.  By  wor<l  of  mouth  in¬ 
stead  of  printed  line  he  makes  his  news- 
liajicr  a  factor  in  the  community. 

"A  newspaper  is  an  institution,  a  civic 
force-,  which  should  be-  closely  related  to 
the  people  it  serves"  is  his  way  of  ex¬ 
pressing  it. 

"That  is  what  we  are  trying  to  do — 
make  the  Eagle  count  in  Brooklyn,  in  the 
state,  and  in  the  nation.” 

But  Kaltenborn  declares  he  would  not 
give  up  what  he  calls  his  “daily  stint  of 
exlitorial  writing.”  This,  he  explains, 
keeps  him  in  the  class  of  working  news- 


Linotype  Typography 


Every  Linotype  user  has  at  his  eoiiimand  a 
completely  planned  system  of  type  fami¬ 
lies  and  related  oniamentation  that  en¬ 


ables  him  to  produce  composition  of  the 
highest  cpiality  entirely  on  the  Linotype. 


Same  of  the  time~and~ 
money-saring  intentions 
that  hare  been  given  the 
printing  trorld  through 
Linotype  Initiative: 

The  Cireulatinir  Matrix 
The  Slug  t  Complete  Line  of 
Type) 

The  Spaeeband 
The  Power>l)riven  Keyboard 
The  Two«I.elter  Matrix 
The  Quiek'Chanxe  Mafcaxine 
The  Auxiliary  Maicazine 
The  Split  Magazine 
The  Front  Removal  of 
Magazines 

The  Multiple-Magazine 
Machine 

The  Seventy-two  Channel 
Magazine 

The  Display  Machine 
The  Text-and-Display  Machine 
The  Multiple  Di«lribulor 
The  Two-Pitch  Distributor 

The  Universal  Mold 
The  Four-Mold  Disk 
The  Recessed  Mold 
The  Automatic  Font 
Distinguisher 
The  Universal  Knife  Block 
The  Universal  Ejector 
The  Sorts  Slacker  and  Multiple 
Sorts  Stacker 

T*he  Forty-lwo-Pica  Measure 
Machine  41897) 

Linotype  Typography 


The  Text-and-Display  Machine 
with  Main  and  Auxiliary 
Magazines  Operated  from 
One  Power-Driven 
Keyboard 


The  Linotype  Company  has  in¬ 
vested  and  is  investing  time  and 
money  In  analyzing  the  needs 
of  the  printing  industry — in  re¬ 
search,  experiment  and  devel¬ 
opment — all  that  the  Linotype 
user  may  produce  better  work 
on  his  machine  and  produce  It 
at  less  cost. 


MERGENTHALER  LINOTYPE  CO.  if 

29  Ryerson  Street,  Brooklyn,  N.  F.  | 
SAN  FRANCISCO  CHICAGO  NEW  ORIiAJO  l| 
CANADIAN  LINOTY  PE  UMITED,  TORONTO  ^ 

Agencira  in  the  Principal  Citiat  of  the  W arid  ^ 


H.  V.  KALTENBORN— -  E.-.ergetic.  Encj-clopedic" 
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THE  CINCINNATI  POST 

has  the 

Largest  Circulation 

of  any  newspaper 

in  Cincinnati 


The  Post  is  a  six  day  evening  paper  and 
Cincinnati  is  an  evening  newspaper  town 


A  SCRIPPS-HOWARD  NEWSPAPER 


Represented  Nationally  by 

ALLIED  NEWSPAPERS,  Inc. 

New  York:  52  Vanderbilt  Ave.  Chicago:  5  North  Wabash  Ave. 

Cleveland  San  Francisco  Cincinnati 
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NATIONAL  ADVERTISING  A  GOLD  MINE 
STILL  UNWORKED’'— DODGE 


-By  ROSAUE  ARMISTEAD  HIGGINS- 


W  11.  Dodge 


piCTURE  in  your  mind  a  small  town 
lad  of  14,  alone  and  in  a  strange  city, 
friendless  and  without  a  job,  and  with 
$1.75  in  his 
pocket,  and  you 
will  see  how  Wil¬ 
liam  H.  Dodge, 
president  of  Al¬ 
lied  Newspapers, 

Inc.,  started  upon 
his  business 
career. 

Mr.  Dodge  was 
born  on  a  planta¬ 
tion  in  Missis¬ 
sippi.  His  parents 
moved  to  Lans¬ 
ing,  Mich.,  soon 
after  and  there 
he  spent  his  boy¬ 
hood,  working 

out  of  school  hours,  doing  odd  jobs.  He 
solicited  and  carried  the  first  independent 
route  for  the  home  town  paper — financed 
on  profits  made  from  sales  of  a  John  L. 
Sullivan-Corbett  fight  extras. 

The  Chicago  Inter-Ocean,  to  which  his 
father  was  a  subscriber,  proved  amazing¬ 
ly  fascinating  to  him,  particularly  the 
clasified  advertising  columns.  He  read 
them  day  after  day,  and  they  so  fired  his 
imagination,  that  he  decided  he  wanted  to 
learn  advertising.  His  father  had  chosen 
the  legal  profession  for  him,  but  the 
youngster  had  a  different  objective — the 
advertising  business.  He  thought  De¬ 
troit,  an  excellent  place  to  make  the  ven¬ 
ture,  and  soon  took  matters  into  his 
own  hands. 

One  of  his  cherished  possessions  was 
a  hunting  dog,  and  having  decided  to  try 
out  his  fortune,  he  sold  it  for  $2.00.  Buy¬ 
ing  an  excursion  ticket  to  Detroit  for 
25  cents,  he  started  on  his  journey. 

Arrived  in  Detroit,  he  applied  to  the 
newspaper  offices  for  work  without  suc¬ 
cess.  Where  classified  advertising  had 
first  inspired  it  now  served  again.  This 
time  in  the  race  for  sustenance.  He 
followed  the  help  wanted  column  for  days 
and  applied  for  numerous  jobs  without 
success.  A  larger  boy  or  one  with  ex¬ 
perience  landed  it.  Finally  a  very  empty- 
stomach  produced  a  winning  idea.  lie 
got  into  the  press  room  of  the  Detroit 
Free  Press  when  the  early  morning  run 
started  and  begged  a  spoiled  copy  from  a 
fly  boy.  Daylight  found  him  first  at  the 
door  of  a  “boy  wanted’’  advertiser  and 
he  got  his  initial  job. 

He  added  a  couple  of  dollars  to  this 
salary,  by  clerking  on  Saturday  evenings, 
and  by  washing  bottles  each  Sunday  in 
the  plant  of  a  patent  medicine  concern. 
He  kept  this  up  for  several  months,  but 
he  was  not  satisfied,  for  stock  boy  in  a 
hat  store  was  a  far  cry  from  being  an 
advertising  man.  Then  one  day  he  went 
to  his  “boss,”  told  him  frankly  he  wanted 
to  quit  and  why,  and  with  his  small  sav¬ 
ings  bought  a  ticket  to  Qeveland. 

Several  years  before  he  had  met  F.  W. 
Kellogg,  then  advertising  manager  of  the 
Cleveland  Press,  who  had  told  him  some 
day  he  would  make  an  advertising  man 
of  him.  The  promise  was  made  good, 
and  young  'Dodge  became  office  boy  in 
the  ^vertising  department  of  the  Press 
at  a  salary  of  $3  a  week. 

The  veritable  shadow  of  the  advertis¬ 
ing  solicitors,  young  Dodge  asked  them 
innumerable  questions  and  learned  all  he 
could  about  soliciting  advertising,  .\fter 
a  few  months  he  was  given  a  rate  card 
and  sent  out  to  sell  in  a  remote  part  of 
Cleveland,  heretofore  not  productive. 

At  17,  Dodge  became  classified  advertis¬ 
ing  manager  of  the  Cleveland  Press,  and 
was  later  promoted  to  advertising  man¬ 
ager.  In  1910,  he  went  to  Cincinnati  as 
business  manager  of  the  Cincinnati  Post, 
where  he  spent  two  years. 

Under  his  guidance  the  Qeveland 
Press  and  its  associate,  the  Cincinnati 
I^st,  nude  large  gains  in  advertising  and 
circulation  and  Dodge  was  reward^  by 
appointment  to  the  general  business  man¬ 
agement  what  were  then  Scripps-McRae 
publications. 


In  1914  he  was  elected  president  of  a 
number  of  tlie  Scripps-Howard  News¬ 
papers  including  the  Cleveland  Press,  the 
Cincinnati  Post,  the  Kentucky  Post,  the 
.\kron  Press,  the  Toledo  News-Bee,  the 
Columbus  Citizen,  the  Des  Moines  News, 
the  Oklahoma  News.  He  later  organized 
and  directed  the  business  end  of  the 
Washington  Daily  News,  Baltimore  Post 
and  a  number  of  new  Scripps-Howard 
enterprises,  in  which  he  became  director 
and  stockholder. 

Throughout  his  extended  administration 
of  the  publishing  side  Dodge’s  respon¬ 
sibilities  included  the  general  direction  of 
the  national  advertising  department  of  the 
entire  list  of  Scripps-Howard  publica¬ 
tions. 

Late  in  1922  Mr.  Dodge  resigned  his 
publishing  activities  to  organize  .\llied 
Newspapers,  Incorporated,  the  large 


town  newspaper  is  obviously  greater  than 
that  of  any  magazine  published  at  a  dis¬ 
tance.  The  dealer’s  support  and  con¬ 
fidence  and  co-operation  are  more  easily 
and  surely  obtained  through  the  home 
newspaper  which  he  reads  daily,  and  in 
which  he  himself  advertises. 

“Unlike  newspapers,  the  magazines  get 
100  per  cent  of  their  business  from  na¬ 
tional  advertisers.  They  exert  100  per 
cent  of  their  sales  energj-  on  national  ac¬ 
counts.  They  employ  high  grade  sales¬ 
men  of  training,  education,  skill  and 
personality.  They  utilize  material  of  im¬ 
posing  typographical  appearance,  surveys, 
charts,  maps,  de  luxe  booklets  in  which 
great  subtlety  of  presentation  takes  the 
place  of  common  sense  and  logic. 

“The  newspaper  has  in  the  past  em¬ 
ployed  but  10  or  15  per  cent  of  its  total 
sales  effort  among  national  advertisers. 
.\nd  the  newspaper  has  too  often  attacked 
its  newspaper  competitor  rather  than 
bring  constructive  salesmanship  and 
market  data  into  the  play.  The  result  has 
l)een  an  overwhelming  superiority  on  the 
side  of  magazine  salesmanship.  'The 
magazines  have  employed,  on  the  average. 


If  the  Copyreader  Had  Hit  Way — “Barbara  Frietchie." 

WOMAN,  90,  SHIELDS  FLAG  WITH 
HEAD  FROM  REBS’  SHOTS 

Gen.  Jackson,  C.  S.  A.,  Bids  Men  Not  to  Harm  Aged 

fit  Miss  Frietchie  on  Pain  of  Death 

Frederick,  Md.,  Sept.  13. — Waving  the  Union  flag  from  the 
third  story  window  of  her  frame  dwelling.  No.  2618  Monocacy 
Street,  Miss  Barbara  Frietchie,  a  bowed  nonagenarian,  melted 
the  heart  of  Major  Gen.  T.  J.  (“Stonewall”)  Jackson,  noted 
Confederate  commander,  here  today. 

When  Jackson’s  troops  entered  this  city  at  8:25  (daylight 
saving  time),  40  U.  S.  flags  were  waving,  but  by  noon  none 
was  evident.  Miss  Frietchie  set  a  flag,  it  having  been  hauled 
down,  in  her  w'indow.  When  General  Jackson  saw  this  he 
ordered  his  men  to  fire.  The  shots  sliivered  the  window,  and 
rent  the  banner,  but  Miss  Frietchie,  shaking  the  silken  scarf, 
bade  the  men  shoot  her  gray  head,  but  to  spare  the  flag. 

Stirred  to  the  depths.  General  Jackson  told  his  men  that 
anybody  touching  a  hair  of  the  woman’s  head  would  die 
ignominiously. 

Plans  are  being  formed  by  the  Frederick  Kiwanis  Club  to 
give  a  dinner  to  Miss  Frietchie  early  next  month. 

— From  F.  P.  A.'s  Conning  Touer,  ISew  York  World 


SAYS  $600,000  SUIT  R 
BENEFACTION 

Vanderlip  Asserts  Marion  SUr  (vl 

Has  Made  Him  a  Crusader—fcJ^ 
and  Moore  Select  Couni*L_ 
Answer  by  March  20 

Frank  A.  Vanderlip,  whose 
speech  regarding  the  Marion  0 
brought  a  $6(X),(KX)  libel  and  slander" 
against  him  by  Louis  H.  Bush  and 
D.  Moore,  proprietors  of  that  news- 
publicly  declared  this  week  that  heT 
corned  the  action  as  a  “public  beaeii 
tion,”  that  he  would  “gladly  spendS 
000  to  present  to  the  public*^*?., 
the  great  newspapers  do  not  see  fc  J 
print.” 

“The  courts  are  an  effective  meas 
bring  out  the  facts,”  said  he,  “and  h- 
I  welcome  this  proceeding.  I  hope  hT 
be  the  forerunner  of  other  courtproc- 
ings.  There  is  nothing  the  country  » 
so  much  at  the  moment  as  some  c  ■ 
proceedings  initiated  by  the  Grand  J-. 
and  pressed  by  incorruptible  prusec- 
attorneys.” 

He  then  called  attention  to  22  mc- 
delay  in  the  Teapot  Dome  inquiry 
complained  of  inaction  by  both  Gov- 
ment  and  newspapers. 

In  addition  he  said:  “Comiptioe- 
attacked  the  Government  at  its  htar' 
believe  I  am  a  patriotic  citizen  and  Ita 
pose  to  offer  the, same  service  in 
this  danger  that  a  young  man  should 
fer  in  fighting  a  military  invasion 

“I  am  really  enlisted  in  this  nutr 
Ijecausc  of  profound  conviction.  MjrJ 
titude  hides  no  motives  of  partisa.",'- 
I  have  been  a  life-long  Republican 
believe  that  the  facts  are  not  fully  r* 
sented  to  the  country,  and  even  i 
presented  are  not  being  acted  upon 
am  prepared  to  spend  quite  as  nradij 
has  been  asked  for  in  these  court 
ceedings  in  an  effort  to  make  public  >- 
of  the  news  that  the  great  newspapers 
not  see  fit  to  print.” 

Brush  and  Moore  have  engaged  as  •:-'j 
lawyers  Baldwin,  Hutchins  &  Jodd, 
New  York,  and  William  H.  Voiey 
Hast  Liverpool,  O.  Vanderlip  r. 
answer  the  summons  before  March! 


special  agency  of  which  he  is  president. 

“Our  observations  over  a  period  of 
years  have  disclosed  a  seeming  apathy  or 
misapprehension  on  the  part  of  newspaper 
publishers  and  some  representatives  as  to 
the  potentialities  in  the  development  of 
demand  for  trade-marked  merchandise 
through  the  newspaper  as  a  national  ad¬ 
vertising  medium,”  said  Mr.  Dodge. 

“-\bout  18  per  cent  of  the  advertising 
revenue  of  a  newspaper,  on  the  average, 
is  national  advertising— 82  per  cent  is 
local.  It  is  not  unreasonable  to  expect 
that  earnings  from  national  advertising 
will  ultimately  nearly  equal  earnings  from 
local  advertising. 

“Through  the  development  of  new  ad¬ 
vertisers,  through  the  development  of 
dormant  accounts  and  through  the  cor¬ 
rection  of  wasteful  and  unscientific  prac¬ 
tices  in  the  selecrtion  and  use  of  meclia,  a 
vast  gain  in  national  advertising  lineage 
in  newspapers  is  possible  and  probable. 
In  too  many  cases,  advertisers  have  been 
discouraged  and  disheartened  with  all  ad¬ 
vertising  business  because  of  unfortunate 
experi^nts  with  magazine  and  outdoor 
advertising.  'There  have  been  too  many 
advertising  failures.  It  is  the  province  of 
the  newspapers  clearly  to  point  the  way 
to  advertising  success  and  thus  keep  more 
manufacturers  advertising  continuously 
and  regularly  instead  of  having  them 
burst  into  print  occasionally. 

“‘How  can  this  be  accomplished?’  Mr. 
Dodge  was  asked. 

“There  must  be  a  lesser  degree  of  blind 
allegiance  to  empty  advertising  formulas, 
more  constructive  salesmanship  by  news¬ 
papers  at  the  source,  of  the  accounts.  The 
‘dealer  influence’  of  the  dealer’s  hor:e 


nxjrc  men  and  often  higher  grade  men  as 
an  offset  to  the  very  marked  superiority 
of  newspaper  advertising  itself.  An  in¬ 
ferior  product  which  has  superior  sales¬ 
manship  has  often  the  largest  sales  vol¬ 
ume,  for  a  time. 

“In  selling  certain  advertisers  and 
agencies  the  magazine  idea,  the  argument 
has  been  used  that  newspapers  should  be 
utilized  occasionally  merely  as  ‘support¬ 
ing’  media  whereas  an  analysis  of  the 
matter  will  show  that  magazines  them¬ 
selves,  if  used  at  all,  would  rightly  be 
secondary  or  ‘supporting’  media.  Quite 
cleverly,  too,  the  magazine  advises  hold¬ 
ing  the  advertiser’s  appropriation  to  but 
one  newspaper  in  a  town.  In  this  way 
he  aims  to  short  circuit  proper  coverage 
of  the  markets  through  newspapers. 


New  Zealand  Editor  Visits  U.  & 

George  Fenwick,  editor  of  die  Ikr; 
(New  Zealand)  Otago  Times  arrind 
San  Francisco  last  week  on  his  mj 
London.  While  in  America  he  inllls| 
ture  on  New  Zealand  industriei  h 
Fenwick  was  knighted  for  his  p 
work  carried  on  through  the  colums 
his  daily. 


“Without  the  slightest  trouble,  a  i 
could  be  made  up  of  present  day  na^j 
zine  advertisers  who  rejoice  in  thetiti 
‘national  advertiser’  when  their  di-lr'. 
tion  is  spotty  and  limited  and  .“pI 
cases  almost  non-existent.  Their  ate 
tising  appropriations  are  dissipated  Bi:ij 
scattered,  thin  coverage  of  unmerf"; 
dised  communities  where  the  o®' 
cannot  purchase  their  product  even  if 
is  ‘sold.’ 

“Newspapers  give  service  to  na.*:: 
advertisers  which  no  magazine  could  y- 
sibly  offer.” 


INTERITFC 

Standardized  and  interchangeable  typesetting  machines 
for  all  composition,  from  5-point  text  up  to  full  width 
36-point  bold,  and  60-point  bold  condensed,  on  slugs  up 
to  42  ems  wide.  See  our  full  page  next  week. 

INTERTYPE  CORPORATION 

Genearml  Officos;  805  Terminal  BniUBng, _ BreoMyt  H.  T»  I 


Editor  &  Publisher  for  March  1 ,  1924 


19 


1923  ADVERTISING  RECORD 

New  York  Morning  Newspapers 


Excess  of 

Agate  Lines  The  New  York  Times 
Agate  Lines 

The  New  York  Times.  24,101,226 

Second  newspaper . 17,370,838  6,730,338 

Third  newspaper . 12,997,964  11,103,262 

Fourth  newspaper . 11,067,210  13,034,016 

Fifth  newspaper .  9,590,400  14,510,826 


The  care  taken  to  keep  the  advertising  columns  of  The  New  York  Times  as 
truthful  as  its  news  columns  creates  confidence  and  responsiveness  among 
its  readers  greater  than  exists  in  any  other  group  of  newspaper  readers  in  the 
world. 

The  leadership  of  The  New  York  Times  is  shown  in  every  important  classifi¬ 
cation  such  as  Dry  Goods,  Financial,  Automobiles,  Men’s  Furnishings, 
Office  Appliances,  Publishers  and  Books,  Real  Estate,  Women’s  Specialty 
Shops,  Etc. 

Of  national  display  advertising  during  1923  The  New  York  Times  pub¬ 
lished  5,624,358  agate  lines,  2,211,906  lines,  or  65%  more  than  the  next  New 
York  morning  newspaper. 

Local  display  advertising  was  13,023,914  agate  lines,  5,196,960  lines,  or 
66%  more  than  the  next  morning  newspaper. 


The  net  paid  daily  sale  of  The  New  York  Times  exceeds  350,000  copies. 

The  issue  of  The  New  York  Times  of  Sunday,  February  24th,  marked  a  new  circulation  record. 
The  net  paid  sale  exceeded  600,000  copies. 
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UNITED  PRES 


WORLD  BUILDING 


♦  ♦ 


Editor  &  Publisher  for  March  1  ,  1924 


Henry  L.  Farrell,  United 
Press  Sports  Editor,  will 
cover  the  1924  Olympic 
Games  and  the  British 
National  Tennis  Cham¬ 
pionships  for  United 
Press  papers. 


Associations 


♦  ♦ 


NEW  YORK  CITY 
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CLASSIFIED  ADVERTISING 

The  New  Public  Service 


tract.  The  rate  talk  is  the  biggest  punch  NEWSPAPER  UNEAnt 

that  can  be  put  into  sales — and  it  s  a  _  "-“‘’tiftVil 

winning  punch,  in  the  bargain!  BUSINESS  BARO 


Ford  Scores  in  Libel  Suit 


— Gains  Denote  Upeu^ 
Sales  Trend 


_  _  _  Ford  Scores  in  Libel  Suit  Advertising  Slumps  Paralleled 

VlII-THE  RATE’S  THE  THING-IN  SELUNG  Henry  Ford  scored  in  the  $200,000  libel  B.b.on 

MULTIPLE  INSERTIONS  brought  against  him  by  Herman  — Gams  Denote  UpeuJ 

llernstein,  editor  of  the  New  York  Jewish  Sales  Trend 

By  BASIL  L.  SMITH  Tribune,  when,  on  Feb.  23,  Federal  Judge  _ _ 

Knox  in  New  York  vacated  the  attach-  ...  ~  TT" 

TkNE  good  ad,  like  one  good  turn,  terested  to  hear  that  she  can  get  her  ad  ment  tying  up  $115,000  of  F'ord’s  money  ,  -newspaper  advertising  U  j  , 
deserves  another.  And  another,  for  considerably  less  if  she  orders  it  for  in  the  Corn  Exchange  Bank.  The  alleged  barometer  ot  local  business  c.r; 
and  still  some  more.  a  longer  run.  And  when  the  reason  fpr  libel  was  published  in  the  Dearborn  In-  ’ir’ 

This,  of  course,  is  the  point  of  view  this  co-operative  cut  in  the  expense  is  dej^ndent  and  consisted  of  accusing  Bern-  ^*5’  ^'*1°  l(»ks  torward  to  resnb 
back  of  a  newspaper’s  efforts  to  sell  its  carefully  explained  to  her,  the  chances  stein  of  being  a  spy  for  international  held  ot  investigation  with 
classified  advertisers  three  and  seven  are  all  in  favor  of  her  taking  the  common  bankers  and  of  having  supplied  to  the  In-  ®  ' 

times  insertions.  And  the  same  idea,  on  sense  point  of  view  and  ordering  a  week’s  dependent  much  of  the  material  on  which  ,  comparing  newspaper  ad.r 
a  larger  scale,  accounts  for  its  activities  insertions.  it  based  its  attacks  on  the  Jews.  months  with  the  volume  of  kei 


to  sell  yearly  contracts  to  its  business 
advertisers. 

Here  is  a  sound  policy  of  classified 
growth.  For  the  successful  farmer  is 
not  the  one  who  increases  his  crops  by 
buying  more  and  more  land — he  is  the 
one  who  makes  the  acres  that  he  owns 
produce  to  the  very  limit  of  their  fertility. 
And  by  the  same  token,  the  successful 
classified  organization  is  not  the  one  that 
merely  wins  new  patrons,  but  the  one  that 
gets  every  bit  of  lineage  and  business 
from  the  customers  it  is  already  serving. 

Multiple  insertion  is  a  good  thing  for 
all  types  of  advertisers.  But  that  fact 
isn't  enough  to  sell  it  to  any  large  per¬ 
centage  of  them.  Advertisers,  like  most 
of  the  other  people  in  the  world,  don’t  do 
the  things  that  are  best  for  them.  And 
so,  in  this  important  matter,  they  have 


THE  REAL  BACK-BONE  OF 
CLASSIFIED  SUPPORT 

TV7  HAT  would  you  say  it  is? 

On  what  group  of  advertisers  does  the  success  of  a  classified 
medium,  in  the  final  analysis,  depend? 

Mr.  Smith  writes  about  “Contract  Customers — The  Pivot  of 
Classified  Patronage”  in  his  article  next  week.  And  in  it  he 
explains  why  these  advertisers  are  so  important  to  the  progressive 
medium,  and  how  their  patronage  may  be  won  and  held. 


so,  in  this  important  matter,  they  have  The  situation  in  selling  three-times  Aue  Reelected  Iowa  Daily  Chief  cem^r  hgures,  the  drop  forecast- 
to  be  approached  from  an  additional  insertions  can  be  handled  in  much  the  I  F  D  Aue  of  the  Burlimrton  fla  1  accl'pe  m  newspaper  lineage, 
angle  as  well.  They  must  be  sold  on  same  way.  The  talking  points  are  the  Hawk-Eye  was  re-elected  president  of  fq?? 

scaled  rates  before  they  can  be  success-  same,  though  not  so  much  emphasis  can  Iowa  Daily  Press  Association  at  a  aavertising  lineage  ai 

fully  sold  on  multiple  insertions.  be  put  on  the  reduction  in  rate  and  the  recent  meetinir  held  in  Des  Moines  S  E  ®  j  business  increased  m  Mant 

Here  is  one  of  the  strongest  selling  absolute  certainty  of  getting  satisfactory  Carrell  of  the  Keokuk  Gate  Citv  was  re-  adwrtising  turned  dowoi: 


“In  comparing  newspaper  advn 
by  months  with  the  volume  of  boi, 
ness  in  30  leading  cities  for  a  p?-, 
10  years,  my  associates  find  that 
a  distinct  connection  between  thjj 
factors.  .\n  increase  in  new;pi> 
vertising  is  paralleled  in  ainios  , 
case  by  an  increase  in  local  bud-^ 
ginning  the  same  month.  Wba  -  | 
age  of  Iwal  newspaper  advertisiigi 
and  begins  to  decline  the  iri^ 
gained  carries  the  general  busiMsH 
community  either  from  one  to  ] 
months  before  it  definitely  turns  a 
ward. 

“The  figures  on  the  city  of 
for  instance,  illustrate  this  teniai 
larger  centre.  Newspaper  adve-ij 
January,  1922,  was  9  per  cent  la 
that  carried  in  December.  G^i 
ness  in  January  increased  over  u 
cember  figures,  the  drop  forecast- 


J.  F._D.  Au«  of  .h.  Borliogfon  (U.)  > 


fully  sold  on  multiple  insertions.  be  put 

Here  is  one  of  the  strongest  selling  absolutt 
points  in  the  ad  taker’s  and  ad  solicitor’s  results. 


And  it  is  the  means  to  the  most 


.  ,  elected  secretary  and  treasurer.  The 

But  It  IS  in  selling  yearly  contracts  following  advertising  committee  was  ap-  snfirwi 


General  business  foUoid 


direct  and  natural  way  of  increasing  a  that  the  scaled  rate  really  comes  into  its  pointed:  Robert  R.  O’Brien,  chairman.  Newspaper  advertising  tunujgc 

medium’s  lineage  that  lies  within  the  own  and  becomes  by  all  odds  the  dominat-  Council  Bluffs  Nonpareil-  F.’w.  Wood-  ^a™  between  June  and  July  te 

power  of  classified  workers.  Add  to  this  ing  argument  in  getting  the  order.  The  ward,  Dubuque  Telegraph-Herald  ;  Frank  decline  m  general  business  whid 
the  fact  that  it  is  often  overlooked  in  business  advertiser  is  apt  to  remain  d.  Tltroop  Davenport  Democrat ;  Eugene  the  following  montE  Adverb’ 
both  telephone  and  street  solicitation,  and  pretty  cold  all  the  time  the  solicitor  is  Kelly  Sioux  City  Tribune  •  George  F.  t^teased  Mtween  May  and  June, 
we  see  how  important  a  point  it  is  to  talking  to  him  about  the  advantages  of  Thayer,  Marshalltown  Times-Republican  ;  turning  down  deiimtely  in  June,  .f; 

keep  in  mind  in  pushing  this  phase  of  every-day  advertising  and  establishing  his  Lafe  Young  Jr.  Des  Moines  Capital-  tising  started  up  in  Septmber  ic 

classified  promotion.  name  before  the  public.  But  when  the  h.  T.  Watts  Des  Moines  Register-  business.  It  turned  down  be 

Take  as  an  example  the  case  of  Mrs.  salesman  shifts  his  talk  to  the  advantages  Tribune  and  J.’  F.  D.  Aue.  October  and  November  and  was:;f 

Burns,  who  has  a  desirable  room  to  rent,  of  the  special  rate  that  his  newspaper  is  ’  _  by  business  activity  the  same  noc: 

She  calls  the  newspaper  and  gives  her  ad  offering  to  its  contract  advertisers,  Mr.  Erickwon  Named  N.  V.  C.  Trustee  *  both  general  tar- 

to  an  ad  taker.  It  is  a  good  ad  about  a  Business  Man  is  most  likely  to  see  the  a  Mr  17  •  i  r  .u  n-  •  1  r-  advertising  increased  in  Febniaryr 

good  proposition,  indexed  with  the  street  whole  matter  in  an  entirely  different  A.  W.  Erickson  of  the  Erickson  Com-  vertising  again  turned  downward n 

nZber^d  well  written.  So  far,  so  light.  V’  general  business  .followed  in  Jnx 


number  and  well  written.  So  far,  so 
good.  But  when  the  ad  taker  asks. 


Tribune,  and  J.  fT  D.  TuT  "  Octobe.r  and  Nov^tar  and  war  :. 
’  _  by  business  activity  the  same  moc 

Ericlcon  Named  N.  V.  C.  Truwtee 

advertising  increased  in  February 

A.  W.  Erickson  of  the  Erickson  Com-  vertising  again  turned  downward  li 
pany,  Inc.,  was  this  week  appointed  one  general  business  followed  in  Jmt  i 
of  the  5  trustees  of  the  National  Vigil-  age  increased  in  Septemta  ai 


“Stall  I  ?rdeT  this  for  fwSk^s  insert  tol^o^o^r^aT'^v^ith^orr  hi  Committee  of  the  A.  A.  C.  A.,  by  paralleled  by  the  revival  of  Mb. 

tionS”  Mrs.  Burns  steps  forward  and  making T^ss^le  to  k^Vyour  “  Ji^a^^^immenTd^ta  A  decline  of  the  Novernberfi^ 

s^ils  the  picture.  “No,”  she  answers  and  your  offers  before  the  people  of  this  ^f  the  American  SsSiation  of  A^ver  SerfalE^‘’afterTe'fiJst*dSi 

Just  run  it  once.  If  I  want  it  to  ap^ar  city  every  day  of  the  year,”  says  the  Agencies.  He  fills  the  vacancy  study  ^ 

again,  1 11  call  up  and  let  you  know.  salesman  at  this  point.  “It’s  only  right  by  the  resignation  some  time  ago  is  n^ssairVo  elitanatrs^: 

R!  “’I®  became  we  see  in  our  Kirschbaum  of  the  A.  B.  both  in  business  and  in 

with.  But,  Mrs.  Burns,  you  have  an  at-  contract  advertisers  our  best  supporters  Kirschbaum  Company,  Philadelphia.  Staf  vou  get  the  true  vartoi 

tractive  room  to  offer,  and  I  know  that  and  our  firmest  friends.  We  give  special  s 

you  want  to  make  sure  of  renting  it  as  rates  to  transient  adv^tisers,  who  use  the  piremen  Injured  in  Newspaper  BUze  °  along 

soon  as  possible.  An  unrented  room  that  three-times  or^  week  s  insertions,  as  you  ...  r  1.  i-  ^"g  . 

-  -  -  ■  -  •  -  -  Five  firemen  were  injured,  two  of  them  lines  mdicate  that  wherever  ac:: 

seriously,  in  a  $50,000  fire  which  wrecked  lineage  declines  steadily  over  a 
the  01ne>'ville  (R.  I.)  Times  building,  months,  general  business  also 


might  just  as  well  be  occupie<i  is  an  un-  know.  But  our  lowest  rate  of  all  goes  to 
necessary  expense.  I  believe  you’ll  agree  you,  as  soon  as  you  decide  to  use  our 
with  me  that  the  best  plan  is  to  order  medium  every  day.  We  realize  that  it  is 


your  ad  for  a  week’s  insertions,  with  the  not  less  expensive  from  a  mechanical  Feb.  25.  They  were  fighting  the  flames  materially  and  that 

understanding  that  as  soon  as  it  rents  point  of  view  for  us  to  carry  your  ad,  second  floor,  when  it  gave  way,  eral  cities,  the  locality  suffermg 

vour  room,  you  will  cancel  the  remaining  with  its  change  of  copy  at  least  once  a  carrying  them  crashing  to  the  street  level  est  loss  m  advertising  iinea^ 

■  -  ’  6  .  .  .  .  — ;j  u - ,i..i — ..  experiences  the  most  severe  ie 


veek,  than  it  is  to  insert  the  ads  of  the  ^mid  burning  debris. 


“In  this  way  you  will  get  the  benefit  six-time  customer.  But  we  do  take  into 

of  the  special  low  rate  we  give  on  a  consideration  the  fact  that,  once  we  have 

week’s  insertions.  We  are  able  to  offer  your  business,  one  of  our  representatives  rp  tt  iji  ■fj  t  t  ti*-  a  "i^  r-m  ^-v 

you  this  advantage,  because  after  your  ad  does  not  have  to  sell  you  all  over  again  1  U  Hi  Xl  U  ivl.  A.  lx  Li  vX  vF 

has  been  put  in  type  and  prepared  for  each  week.  You  become  a  regular  „  P  TI  R  t  L  1 

appearance  in  our  columns,  the  relative  customer,  and  we  depend  on  you.  Then,  "7  L.  U.  tSatctielor 

expense  to  us  of  carrying  it  for  ad-  too,  the  results  you  get  from  your  ads  rr  j 

ditional  insertions  is  less.  We  are  glad  are  not  of  the  same  kind  .as  those  that  Human-  n  eres  n  s  by 

to  co-operate  with  our  classified  adver-  come  to  the  transient  advertiser.  He  ad-  Leading  Newspapers  of  America,  Great 

tisers  by  giving  them  a  substantial  re-  vertises  because  he  has  one  definite  thing  Britain,  Asia,  and  South  Africa. 

duction  when  they  order  their  ads  for  a  to  accomplish,  like  selling  his  automobile  i_  1  »  ti 

week.  And  by  accepting  this  offer,  Mrs.  or  renting  a  house.  You  advertise  be-  “We  find  Batchelors  Human  Zoo 

Burns,  you  not  only  assure  yourself  of  cause  you  are  anxious  to  build  up  all  the  especially  valuable  on  account  of 

the  quickest  and  most  satisfactory  re-  business  you  can  for  yourself  and  become  t  1  tr- 

suits  from  your  ad,  but  you  rent  your  more  and  more  firmly  established  with  universal  appeal.  His  cartoons 
room  at  the  least  possible  expense.”  the  people  of  this  city  who  can  give  you  appeal  to  all  classes  and  all  ages. 

When  Mrs.  Burns  is  made  to  see  her  their  business.  You  are  making  a  long  They  are  clean  timely  and  enter¬ 
advertising  in  this  light,  when  she  re-  campaign  for  greater  success,  and  wc  are  .  : 

alizes  that  the  most  economical  way  of  more  than  willing  to  co-operate  with  you 

satisfactorily  renting  her  room  is  to  use  by  handling  your  advertising  at  the  low-  — C.  W.  DANZIGER,  Managing  Editor, 

an  ad  at  the  special  rate  until  she  gets  est  rate  that  we  can  give.”  Pittsburgh  Chronicle-Telegraph, 

results — she  is  well  sold  on  multiple  in-  There  is  the  rate  story  in  a  nutshell 


ditional  insertions  is  less.  We  are  glad  are  not  of  the  same  kind  .as  those  that 
to  co-operate  with  our  classified  adver-  come  to  the  transient  advertiser.  He  ad- 


— C.  W.  DANZIGER,  Managing  Editor, 
Pittsburgh  Chronicle-Telegraph. 


results — she  is  well  sold  on  multiple  in-  There  is  the  rate  story  in  a  nutshell 

sertion.  The  scaled  rate  is  the  trump  for  contract  advertisers.  Combined  with  fQj-  Terms  and  Samples  Wire 
card  the  solicitor  holds.  Not  to  play  it  the  right  sort  of  other  selling  arguments, 

to  its  full  advantage  is  to  throw  away  it  should  be  the  deciding  point  in  favor  _  "D 

one  of  the  strongest  assets  a  medium  of  a  newspaper.  Prospects  should  be  L 
has  in  developing  increased  business,  made  to  feel  the  real  economy  for  them  independence  square 
The  customer  is  almost  invariably  in-  in  taking  advantage  of  the  yearly  con- 


-Elmer  Zink  «t 
embilion  lo  look  like  Ike 

N  D  I  C  A 
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A  POOR  PRINTING  PLATE 
is  the  Father  of  a  hot  of  Trouble 


If  plates  are  not  true  in  curvature,  they  cannot  print 
well. 

If  they  are  inaccurate  in  thickness — or  are  sprung 
in  the  making — they  will  break  sheets  on  the  press, 
injure  press  blankets,  and  print  poorly. 

Mis-shapen  printing  plates  are  not  the  fault  of  those 
who  make  them,  but  of  the  apparatus  in  which  they  are 
made.  The  most  expert  stereotyper  cannot  turn  out  true 
plates  with  hand  apparatus. 

Even  with  the  best  hand  box  and  plate  finisher  made, 
plates  will  be  untrue  in  curvature,  inaccurate  in  thick¬ 
ness,  and  out  of  shape.  Such  plates  are  the  cause  of 
newsprint  waste,  press  delays,  and  poorly  printed 
papers. 

THE  PONY  AUTOPLATE  MACHINE  makes  plates 
accurately  in  curvature  and  thickness,  and  does  not 
spring  them.  It  enables  a  press  to  do  its  work  com¬ 
fortably,  without  unnecessary  delay  or  waste. 

It  saves  time  and  money  in  three  departments, — the 
foundry,  the  pressroom,  and  the  delivery  room. 


Wood  Newspaper  Machinery  Corporation 

501  Fifth  Avenue,  New  York  City 
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XVIII.— VICTORIA— A  Bit  of  Britain 

By  HARRY  R.  DRUMMOND 


Y^IC'TOKIA,  capital  of  British  G>lum- 
'  bia.  situated  on  the  southeastern 
extremity  of  Vancouver  Island,  is  one  of 
most  unique  cities  atiywhere. 

Victoria  is  different,  decidedly  differ¬ 
ent.  iti  practically  every  way,  from  any 
other  place  yet  visited  by  the  writer. 

\'ictoria  boasts  of  being  a  city  of 
iH-autiful  homes,  and  it  is.  Beautiful 
homes.  ix>pulated  by  what  is,  perhaps,  the 
mt>st  self-satisfied  collection  of  human 
lieings  to  be  found  anywhere. 

.Another  boast  of  Victorians  is  that 
Victoria  is  the  most  English  town  in 
North  America.  It  is  so  English  that  it 
lives  up  to  its  name — Victoria,  and  is 
decidedly  Victorian — mid-Victorian  in 
word,  thought  and  deed. 

N^ictoria’s  population  is  made  up  large¬ 
ly  of  people  who  went  to  Vancouver 
from  England,  probably  because  Victoria 
is  on  an  island  just  as  England  is. 

Most  of  these  people  had  money — not 
a  great  deal,  perhaps,  but  enough  to  en¬ 
able  them  to  live  comfortably,  and  they 
proceeded  to  make  a  city  as  closely  re¬ 
sembling  an  English  city  as  possible. 

Two  things  are  lacking,  however.  First 
\Tctoria  is  lacking  in  size  when  com¬ 
pared  to  London,  and  second  the  climate 
is  different — for  Victoria  has  a  wonder¬ 
ful  climate. 

The  best  people  in  Victoria  “toil  not, 
neither  do  they  spin.”  They  simply 
enjoy  life  in  their  own  way — which,  per¬ 
haps.  is  not  your  way,  but  it  suits  them — 
and  as  they  are  the  people  who  live  there 
they  are  the  people  to  be  suited. 

While  Victoria  is  a  tremendously  in¬ 
active  city  it  is  far  from  being  a  dead 
one,  neither  is  it  asleep,  although  it  is 
not  a  city  to  attract  particularly  favor¬ 
able  comment  from  visitors  with  a  com¬ 
mercial  tendency. 

Most  of  the  farms  lying  close  to  Vic¬ 
toria  are  not  self-sustaining.  The  so 
called  farmers  till  the  soil,  (or  have  it 
tilled  for  them)  enough  to  provide  vege¬ 
tables  for  their  own  tables,  fodder  for 
their  own  stock;  keep  enough  cows  and 
chickens  to  provide  milk,  butter  and  eggs 
for  their  own  tables,  and  use  the  rest  of 
their  farms  for  a  golf  course.  They  buy 
farms  for  golf  courses  and  for  country 
estates.  They  do  not  have  to  till  the  soil 
for  a  livelihood.  They  are  not  farmers, 
they  are  country  gentlemen. 

Being  English — mid-Victorian  English 
— and  being  well  fixed  financially,  Vic¬ 
toria  is  a  very  slow  going  sort  of  a  city, 
where  the  residents  choose  to  mingle 
one  with  another,  and  permit  the  rest  of 
the  world  to  go  by  as  it  may  see  fit. 

Being  the  capital  of  the  vast  province 
of  British  Columbia.  Victoria  takes 
politics  seriously — oh.  very  seriously — 
and  the  doings  of  Parliament  forms  the 


principal  theme  of  conversation  every¬ 
where. 

The  people  take  themselves  seriously, 
too.  They  look  serious,  they  talk  seri¬ 
ously,  they  think  seriously,  but  they  are 
supremely  self-satisfied. 

In  former  times  V^ictoria  was  the  lead¬ 
ing  city  of  British  Columbia — but  most 
of  the  manufacturing  industries  have 
moved  to  the  mainland,  helping  to  make 
Vancouver  the  city  it  is — moved  with  no 
regrets  on  either  side,  for  your  Victorian 
argues  that  factories  clutter  things  up 
messily,  and  bring  in  a  “clawss”  of  per¬ 
sons  who  are  redly  not  particularly  de¬ 
sirable,  inasmuch  as  they  must,  perforce, 
work  for  a  living. 

Of  course  there  are  “shopkeepers” — 
"persons  in  trade”  and  consequently  quite 
impossible — although  one  must  have 
some  place  where  one  may  shop. 

Despite  its  inertia  Victoria  has  spread 
out  and  grown — for  “the  right  sort  of 
people”  back  home  (meaning  England, 
of  course)  are  finding  out  what  a  de¬ 
lightful  place  Victoria  is,  and  are  moving 
westward. 

Per  capita  Victorians  have  larger  sav¬ 
ings  bank  accounts  than  have  the  citizens 
of  any  other  city,  town,  village  or  settle¬ 
ment  in  the  Dominion  of  Canada. 

The  city  itself  is  beautiful.  The 
Parliament  buildings  form  the  chief 
architectural  group,  a  splendid,  imposing 
group,  too. 

Outside  of  this  group  the  low,  close  to 
the  ground  order  of  architecture  seems 
to  be  preferred — being  more  like  London, 
perhaps.  However,  yielding  to  the  west¬ 
ern  atmosphere,  the  bungalow  type  of 
liouses  outrank  the  English  or  Colonial 
style,  which  is  to  be  regretted,  for  the 
old  English  style  of  architecture  is  much 
prettier  and  much  more  befitting  the 
general  characteristics  of  Victoria. 

Immediately  adjoining  Victoria,  just 
as  Yonkers  and  Mount  Vernon  adjoin 
New  York  City,  are  Oak  Bay,  Saanich 
and  Esquimau,  and  these  four  “cities” 
which  are  really  one  city,  commercially 
known  as  “Greater  Victoria,”  make  up  a 
community  of  some  60,CK)0  people. 

There  are  8,489  homes  in  Victoria 
proper,  1.200  in  Oak  Bay,  2,300  in 
Saanach  and  1,200  in  Esquimau. 

Douglas  street,  from  Humbolt  to  Hill¬ 
side,  a  distance  of  seventeen  blocks,  is 
the  main  retail  artery  of  the  city.  Gov¬ 
ernment  street,  Yates  street.  Fort  street 
and  Johnson  street,  five  blocks  each,  and 
.\ndora  street  for  four  blocks  are  also 
retail  thoroughfares. 

David  Spencer,  Limited,  is  the  largest 
department  store  in  the  city.  Hudson’s 
Bay  Company  is  the  second  largest  and 
the  other  department  store.  All  in  all, 
there  are  some  350  retail  establishments 


Dig  a  Fortune 

Out  of  the  Air! 

By  publishing  as  a  supplement 
A  weekly  radio  section  or  tabloid  magazine 

We  supj)!}-  in  matri.x  and  proof  form  sufficient  matter  for  a 
4,  8,  12  or  16  page  supplement. 


Our  service  guarantees  to  inclucle  advertising  con¬ 
tracts  from  manufacturers  and  advertising  to  start 
with  your  first  issue  at  your  regular  rates  without 
any  commission  to  us. 

(let  our  circular  telling  how  some  50  Newspapers  are  cashing 
in  on  this  greatest  feature  of  the  age. 
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Gotham  Bank  Building  Columbus  Circle,  N.  Y. 

Not  a  by-product  of  any  newspaper. 


of  various  kinds  in  Victoria,  about  10  per 
cent  of  them  being  run  by  Chinese  and 
Japanese. 

it  is  estimated  that  fully  80  per  cent 
of  the  population  of  V'^ictoria — that  is. 
Greater  Victoria — are  people  with  inde¬ 
pendent  incomes — ranging  upward  from 
$200  a  month — and  the  remaining  20  per 
cent  are  the  tradesmen,  servant  and  work¬ 
ing  classes  who  go  to  help  making  life 
worth  living  for  the  others. 

Be  it  understood  that  professional  peo¬ 
ple,  lawyers,  doctors,  dentists,  journalists 
and  followers  of  the  liberal  arts  and 
sciences,  while  they  work,  are  decidedly 
not  working  people,  but  professional  peo¬ 
ple,  and  as  such,  are  decidedly  “in  it”  so¬ 
cially. 

X’ictoria  has  72  miles  of  paved  streets. 
134  miles  of  sidewalks  and  65  miles  of 
boulevards  and  a  thousand  miles  of  won¬ 
derful  motor  roads  radiate  from  Victoria 
over  the  island. 

There  are  65  miles  of  electric  street 
railways  in  Victoria. 

It  might  be  interesting  to  note  that  50 
per  cent  of  Canada’s  marketable  timber 
is  in  British  Columbia,  and  50  per  cent 
of  the  marketable  timber  in  British  Co¬ 
lumbia  is  on  Vancouver  Island — which 
means  that  lumbering  forms  the  principal 
industry  of  Vancouver  Island,  and  the 
largest  export  item  from  the  city  of  \’ic- 
toria. 

During  the  last  year  188,682  cases  of 
salmon  were  packed  and  shipped  from 
Victoria,  1,200,000  baskets  of  V’ictoria 
strawberries  went  to  foreign  markets  for 
consumption. 

More  than  $1,000,000  worth  of  Port¬ 
land  cement  is  produced  in  V’ictoria  each 
year,  and  this  is  but  one-fourth  of  the 
capacity  of  the  plants  already  erected. 

It  is  estimated  that  fully  200,0(X)  tour¬ 
ists  visit  Victoria  every  season,  and  their 
contribution  means  quite  a  tidy  sum  of 
available  money  which  flows  through  the 
coffers  of  the  merchants  and  trades  peo¬ 
ple. 

Because  these  people  live  as  they  do 


live.  It  IS  not  to  be  supposed  dut  VkK 
is  not  a  good  market.  These  peori^K 
money  to  live  on,  with  a  knowU.'H 
how  to  live,  with  pretty  honest" 
cial  instincts  very  highly  develotri 
live  and  dress  and  eat  well.  JVi 
good  merchandise— not  extravja 
perhaps,  but  wisely.  ^ 

Many  of  the  people  livmg  in  y„ 
are  second  sons  or  second  genenta 
second  sons  of  English  aristocrits  a 
of  culture,  refinement  and  with" 
sharply  defined  social  lines,  likes  art! 
likes,  independent  financially,  spop 
ing,  serious  in  everything  th^  io» 
—taking  their  golf  and  their  crickn, 
ously. 

Victoria  stands  a  gateway  to  a 
tunity  with  ample  fortunes  awahitfi 
one  who  wants  to  go  after  thir^i 
are  now  lying  dormant  on  the 
Vancouver— waiting  for  someone  *■> 
incentive  to  produce. 


Chicago  Wants  A.  A.  A.  A  Mm 

Earnest  1.  Mitchell,  of  the  Mitdd 
Faust  Company,  advertising  aa 
Chicago,  will  meet  with  the  fxtc] 
board  of  the  American  .Vssociaii 
.Advertising  Agencies  next  week  tn 
that  Chicago  be  selected  as  the  site 
October  convention  of  the  asvxa 
James  O’Shaughnessy,  secretary  d 
association,  also  reports  that  Sh 
MeShane  of  New  Orleans  is  campia 
to  bring  the  convention  to  his  chr 


New  Daily  for  Spartanbuif,  S.  C 

-A.  M.  Carpenter  and  J.  T.  Fainpia 
start  publication  of  the  Spartanbo; 
C.)  Sun.  a  new  evening  daily,  ab« 
middle  of  March.  Carpenter  is  i 
editor  and  Fain  publisher.  Carpers 
now  publisher  of  the  Spartanburg  j 
lina  Citizen,  a  weekly,  which  he  ;iia 
continue  as  a  Sunday  newspaper.  Es 
ment  is  now  being  installed  for  tie  i 
newspaper. 


A  WHITE  ELEPHANT 

ON  OUR  HANDS 


We  had  to  buy  a  larger  press  to 
take  care  of  our  requirements, 
and  on  account  of  buying  from 
another  newspaper,  we  did  not 
trade  in  our  "Hoe  Double  Sup¬ 
plement."  It’s  therefore  on  our 
hands — in  our  way,  and  is  a  real 
bargain  to  the  newspaper  that 
needs  a  24  page  press.  It  is  in 
excellent  condition,  thoroughly 
overhauled  last  year.  Now 
erected  on  our  floor.  Will  sell  as 
is  or  F.  O.  B.  Cars,  Columbus, 
Ga. 


Some  Publisher  Needs  It  —  We  Don’t 


Better  wire  u>  at  once. 

The  Columbus  Ledger 

Columbus,  Ga. 


How  Result  Getting  Advertisers 

Sell  Chicago 


Selling  goods  in  Chicago,  as  experienced  and  successful  adver¬ 
tisers  know,  is  simply  a  matter  of  reaching  the  buyers  through  the 
medium  to  which  they  are  accustomed  to  look  for  buying  information 

That  medium  is  The  Chicago  Daily  News. 

This  fact  is  proved  by  The  Daily  News’  year-after-year  leadership 
in  the  majority  of  major  classifications  of  display  advertising,  as 
well  as  by  its  sustained  leadership  in  the  number  of  classified 
‘‘want-ads”  printed. 

Here  are  the  figures  showing  the  distribution  of  major  classifica¬ 
tions  of  advertising  for  the  year  1923: 


AUTOMOBILES 

The  Daily  News  First . 595,204  lines 

The  Post  next . 513,328  lines 

BOOKS  • 

The  Daily  News  First . 176,859  lines 

The  Daily  Tribune  next . 127,429  lines 

CHURCHES 

The  Daily  News  First . 76,230  lines 

The  Daily  Tribune  next . 20,779  lines 

DEPARTMENT  STORES 

The  Daily  News  First . 6,102,642  lines 

The  American  next . 2,687,257  lines 

EDUCATIONAL 

The  Daily  News  First . 105,107  lines 

The  Daily  Tribune  next .  90,369  lines 

“OUT  OF  THE  LOOP”  STORES 

The  Daily  News  First . 1,429,455  lines 

The  American  next .  531,923  lines 


FOODSTUFFS 

The  Daily  News  First . 710,301  lines 

The  American  next . 676,970  lines 

FURNITURE 

The  Daily  News  First . 998,956  lines 

The  American  next . 689,049  lines 

HOUSEHOLD  UTIUTIES 

The  Daily  News  First . 177,388  lines 

The  American  next .  98,440  lines 

REAL  ESTATE 

The  Daily  News  First . 120,103  lines 

The  American  next . 115,412  lines 

TOTAL  DISPLAY  ADVERTISING 

The  Daily  News  First . 14,931,464  lines 

The  Daily  Tribune  next. ..  11,492,547  lines 

CLASSIFIED  ADVERTISING 

The  Daily  News  First . 1,023,154  ads. 

The  Daily  Tribune  next .  888,903  ads. 


Thus,  year  in  and  year  out,  the  judgment  of  advertising  experts 
in  the  Chicago  field  confirms  with  increasing  emphasis 

THE  CHICAGO  DAILY  NEWS 


First  in  Chicago 
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NEW  YORK  PUBLISHERS 
HGHT  “CENSORSHIP’ 


Object  to  Claute  in  Pending  Minimum 
Wage  Bill  Compelling  Newspapers 
to  Publish  Findings — Wil¬ 
liams  Defines  Attitude 


New  York  State  publishers  this  week 
apparently  defeated  an  attempt  to  en¬ 
danger  freedom  of  the  press  by  State 
law. 

Representatives  of  four  publishers’  as¬ 
sociations  in  the  State  were  given  a  hear¬ 
ing  before  the  State  Legislature  in 
Allany,  Feb.  26.  and  objected  to  a  clause 
in  the  Reiburn-Hamill  Bill  which  would 
compell  newspapers  to  publish  findings 
of  the  Minimum  Wage  Board. 

On  Feb.  27,  after  considering  the  pub¬ 
lishers’  objections,  Bernard  L.  Shientag, 
State  Industrial  Commissioner,  announced 
he  had  recommended  that  the  bill  be 
reported  with  the  provision  eliminated. 

The  clause  in  the  bill  to  which  the  pub¬ 
lishers  objected  follows: 

“Any  newspaper  refusing  or  neglecting 
to  publish  the  findings,  determinations  or 
recommendations  of  the  board  at  its 
regular  rates  for  space  taken  shall  ujwn 
conviction  thereof  be  punished  by  a  fine 
of  not  less  than  one  hundred  dollars  for 
each  offense.” 

S.  M.  Williams,  chairman  of  the  Com¬ 
mittee  on  Legislation  of  the  Publishers’ 
-Association  of  New  York  City,  speaking 
on  behalf  of  the  publishers,  expressed  re¬ 
gret  that  the  publishers  were  forced  to 
take  a  stand  against  a  humanitarian  bill, 
but  pointed  out  its  purport  would  not  be 
affected  by  elimination  of  the  one  ob¬ 
jectionable  clause. 

“If  the  State  be  given  power  to  compel 
publication,  it  also  implies  that  power  is 
given  to  compel  omission,”  he  contended. 
“We  feel  it  is  our  duty  to  fight  at  the 
slightest  invasion  of  the  freedom  of  the 
press.” 

The  Minimum  Wage  Bill  gives  power 
to  a  board  to  investigate  and  report  on 
wages  being  paid  women  and  minors  in 
the  State.  It  is  a  duplicate  of  a  bill 
which  was  passed  in  Massachusetts  some 
years  ago.  The  case  of  the  Boston 
Transcript,  testing  out  the  constitu¬ 
tionality  of  the  Massachusetts  act,  is  now 
pending  before  the  supreme  judicial 
court  of  Massachusetts. 

Commenting  on  the  stand  of  the  New 
York  State  publishers,  Mr.  Williams  de¬ 
clared  to  Editor  &  Publisher: 

“It  is  important  that  publishers 
throughout  the  United  States  be  .watchful 
against  the  small  beginnings  of  censor¬ 
ship  over  the  press.  Many  legislative 
bills  contain  some  form  of  invasion  of 
liberty  of  the  press. 

“The  publishers  of  New  York  State 
last  year  made  an  issue  of  the  so-called 
“Clean-Books  Bill”  before  the  legisla¬ 
ture — not  that  they  opposed  suppression 
of  immoral  and  unclean  literature,  but 
because  the  measure  proposed  a  form  of 
censorship. 

“This  year  the  publishers  have  been 
obliged  to  oppose  the  pending  minimum 
wage  measure,  because  it  carries  a  pro- 


Advertising  Salesman 

ten  years*  experience 

at  present  employed  as 
advertising  manager  morn¬ 
ing  newspaper  in  town  of 
eighty-five  thousand  desires 
to  make  change.  Prefers 
second  paper  in  town  of  one 
hundred  thousand  or  more 
where  opportunity  affords 
for  building  paper  to  domi¬ 
nate  position.  Would  con¬ 
sider  connection  where  there 
is  possibility  of  buying  small 
interest.  Box  A-W9  Editor 
&  Publisher. 


vision  for  compulsory  publication  of  re¬ 
ports  of  M.inimum  Wage  Boards.” 

The  following  publishers’  associations 
were  represented  at  the  hearing;  Pub¬ 
lishers’  -Association  of  New  York  City, 
S.  M.  Williams;  New  York  State  Pub¬ 
lishers’  Association,  -A-  B.  Parker,  pub¬ 
lisher  of  the  Watertown  Standard;  New 
York  Associated  Dailies,  F.  H.  Keffe, 
Newburgh  Daily  News ;  and  the  New 
York  Press  Association,  Jay  W-  Shaw, 
secretary. 


BILL  TO  ABOLISH  ZONE  RATES 


Provides  for  a  Flat  Rate  of  2^  Cents 
a  Pound  on  Second  Class  Mail 

Representative  F.  H.  LaGuardia  of 
New  York  City  has  introduced  in  the 
House  of  Representatives  a  bill  pro¬ 
viding  for  a  flat  rate  of  2*73  cents  a 
pound  on  second  class  mail,  which  is 
now  charged  at  zone  rates. 

The  bill  would  abolish  the  zone  rates 
and  establish  in  their  place  a  flat  rate 
of  2Y2  cents  a  pound  without  regard 
to  the  proportion  of  advertising  or  the 
distance  carried. 

The  National  Publishers’  .Association 
has  announced  its  opposition  to  the 
measure. 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  has  written  La¬ 
Guardia  to  the  effect  that  the  bill  in¬ 
creases  rather  than  relieves  the  burden 
of  the  newspapers. 


R.  V.  Oulahan  Honored 

Richard  V.  Oulahan,  chief  of  the 
Washington  bureau  of  the  New  York 
Times,  was  guest  of  honor  at  a  din¬ 
ner  given  Feb.  26  by  the  .Alfalfa  Club 
of  Washington-  In  a  speech  Oulahan 
defended  the  reputation  of  the  Wash¬ 
ington  correspondents  upon  whom 
Frank  A.  Vanderlip  recently  cast  re¬ 
flection  when  he  charged  that  they  did 
not  send  all  the  news  of  the  national 
Capitol. 


VERMONT  EDITORS  MEET 


Extend  Sympathy  to  Senator  Greene — 
Elect  Parker  Precident 

More  than  35  editors,  members  of  the 
X'ermont  Press  -Association  met  in  Bur¬ 
lington.  Feb.  22  and  23  for  their  annual 
meeting. 

Resolutions  were  adopted  extending 
sympathy  to  Senator  and  Mrs.  Frank 
L.  Greene  of  Vermont  on  the  serious 
illness  of  Mr.  Greene  following  his  ac¬ 
cidental  shooting  in  Washington  re¬ 
cently.  Senator  Greene  has  been  a 
member  of  the  Vermont  Press  Associa¬ 
tion  for  many  years  and  is  a  former 
phesident. 

Oiflkers  for  the  ensuing  year  were 
elccteo'  as  follows :  President,  FYank  T. 
Parsons,'  editor,  Northfield  News;  sec- 
retary-treai.'iurer.  Miss  Mary  Priest, 
Randolph  l^erald;  vice-presidents  (one 
from  each  eountyj,  -Addison  County, 
William  H.  VV'Meeler,  Vergennes  bbiter- 
prise  and  Vtyrmonter;  Beimington 
county,  G.  S.  Bennett,  Manchester 
Journal;  Caledonia  county,  J.  E.  .Ap- 
polt,  Hardwick  Gazette ;  (Chittenden 
county,  E.  J.  Morin,  Burlington  News; 
Essex  county,  Harry  W.  Osborne,  Island 
Pond  Herald;  Franklin  counCv,  J.  H. 
Tomson,  Swanton  Courier;  i-amoille 
county,  Arthur  B.  Limoge,  Morrisville 
Messenger;  Orange  county,  Sarah'  -A. 
Parker,  Bradford  Opinion;  Orleans 
county,  E.  F.  Humphrey,  Newport  Ex-- 
press  and  Standard ;  Rutland  county ,•> 
George  ’  L.  Kirk,  Rutland  Herald ; 
Washington  county,  Dean  H.  Perry, 
Barre  Times ;  Windham  county,  Paul 
Belknap,  Bellows  Falls  Times;  Wind¬ 
sor  county,  W.  H.  Moore,  Woodstock 
Standard. 

A  committee  to  provide  for  the  an¬ 
nual  summer  outing,  which  will  be  held 
at  Rutland,  it  is  expected,  was  ap¬ 
pointed  as  follows :  Howard  L.  Hindley 
of  the  Rutland  Herald,  President  Par¬ 
sons  and  Miss  Priest,  the  secretarj'- 
treasurer. 


call  a  special  meeting  to  ratify  W 
the  decision  of  the  stockholders  to  u 
E.  J.  Brown,  mayor  of  Seattle,  presS 
of  the  company  and  associate  edit,*' 
the  Sun. 


DEMANDS  THE  NATION  RETRacJ 


Magee,  Albuquerque  PublUber,  Tlir^ 
en»  Weekly  with  Libel 

Carl  C.  Magee,  publisher  of  j 
-Albuquerque  (N.  M.)  Nev»  M;,:; 
State  Tribune  on  Thursday  threat-- 
the  Nation,  liberal  weekly,  with  a 
suit  if  it  did  not  retract  an  edi^ 
printed  in  this  week’s  issue,  wV. 
Magee  declares,  referred  tohiina? 
“illustration  of  the  venality  ot 
press.” 

In  a  telegram  sent  to  the  NewY-i 
Times  and  to  the  Nation  he  chtd  ■ 
length  the  aid  he  gave  in  bringing -i 
Teapot  Dome  scandal  to  light, 
hotly  denied  he  sold  his  .Mbuqjf-j 
Journal  to  the  Standard  Oil  Compa 

Mr.  Magee  characterized  the  ec-. 
rial  as  a  “wanton  libel”  and  a  "r- 
less  perversion  of  truth,”  and  ; 
manded  full  and  immediate  rctrar  • 


Spokane  Typos  Get  Wage  Incni* 

Increase  in  wages  of  25  cents  a  a 
retroactive  to  Jan.  4,  was  granted  m 
paper  members  of  Spokane  Falls  T- 
graphical  Union  No.  193  under  err^; 
signed  Jan.  4,  1923,  upon  announers 
of  government  cost  of  living  index  n 
December  last.  The  new  scale  gives  3 
c»n  day  work  $43.50  a  week  and  on  r: 
vi.-ork  $46.50  a  week  and  remains  efe-- 
until  Jan.  4,  1925,  when  it  will  agaii; 
adjusted  according  to  cost  of  living.  7i 
coirtract  expires  Jan.  4,  1926.  It  pr;  3 
for  .  graduated  increases  or  decreases : 
the  basis  of  December  index  fi.eures  1 
newfspapers  affected  are  the  Spnke.-J 
Rev.’.ew,  the  Chronicle  and  the  Pre- 


Montreal  Star  Adds  Edition 


Inter-State  Circulation  to  Meet 

Inter-state  Circulation  Managers 
.Association  will  hold  a  convention  at 
Harrisburg,  Pa.,  March  4  and  5.  New 
angles  on  the  problem  of  getting  and 
keeping  subscribers  w’ill  be  discussed 
by  spe^ers. 


Wenatchee  Sun  Increase*  Stock 

Stockholders  of  the  North  Central 
Publishing  Company,  publishers  of  We¬ 
natchee  (Wash.)  Sun,  have  authorized 
an  increase  in  the  capital  stock  of  the 
company  from  $15,0(X)  to  $50,000.  Trus¬ 
tees  of  the  company  were  instructed  to 


Moi’treal  Star  has  added  a  fomt!;  3 
tion  to  its  previous  3  daily  issues,  tk  n 
edition  now  appearing  on  the  stmii 
6:15  p.\ni.  The  Montreal  Gazette  i 
also  started  a  new  edition,  for  7.A 
purposes  .only,  coming  off  the  press . 
p.  m.  dai  ly. 


New  Ludlow  No.  ll-L  Series 


\ 


CLEarness 


HER  Charm 


BEAUTIFUL  STYLES  IN 
Latest  Creations,  Becoming 

ie  POINT 

THE  MOST  beautiful  AND 

Artistic  Yet  Found  I’redominates 

14  POINT  ) 


THE  Beauty  of 

MOST  Attractive 

30  POINT 

THE  SUN  SHOWN 
Bright  and  Clear  This 


ONCE  UPON  A  TIME  THERE  WAS 
And  TTrere  Still  May  Be  Scr  entists  Inform 

12  POINT 

THERE  ARE  SOME  INDIVI  DUALS  WHO 
Are  Still  of  the  Opinion  That  -Vlovable  Typ« 

10  POINT  I 

THE  BEAUTY  OF  LETTERS  CONi  5ISTS  IN  THEIR 
Regularity,  in  Their  Clearness,  and  ir  i  Their  Uniform 

e  POINT 

MODERN  PRINTERS  WHO  KNOW  THE  LUi;?LOW  DECLA^ 
That  It  Givea  Them  Unlimited  Resource*  for  .Wider  Ranit. 


LUDLDW  TYPOGRAPH  COMPANY 


San  Franciaco:  Hearat 


2032  Clybourn  Avenue,  Chicago 


New  York:  Wo^l5lJW^ 


This  scriet  is  based  on  the  beautiful  Goudy  Oldstyle  of 


the  American  Type  Founders  Company 
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THE  SOUTH  WANTS  TO  BUY 
AS  WELL  AS  SELL 


The  South  is  a  big  territory,  big  in 
area,  big  in  buying  centers,  big  in 
any  way  you  look  at  it.  It  is  a  ter¬ 
ritory  of  thriving,  growing  cities, 
rich  rural  sections  surrounding,  and 
each  city  the  center  of  big  purchas¬ 
ing  power. 


The  wide  diversity  of  products  that 
come  from  the  South,  and  the  large 
percentage  of  the  country’s  supply, 
clearly  shows  that  the  South  already 
occupies  a  position  at  the  very 
center  of  the  nation’s  industrial  and 
commercial  life. 


An  Expanding  Market 

The  amazing  increase  in  agricultural  production,  lumber, 
minerals,  stock  raising  and  various  manufacturing  activities, 
has  opened  a  most  fertile  field  and  profitable  one  for  advertis¬ 
ers  of  every  class. 

A  corresponding  increase  in  purchasing  power  has  come  with 
this  great  increase  in  industrial  and  agricultural  production 
to  both  merchant  and  consumer. 

No  broad  visioned  business  man  can  know  these  facts  with¬ 
out  realizing  that  the  South  has  established  herself  as  a  great 
growing  and  permanent  market. 

THE  WAY  TO  REACH  THIS  MARKET  IS  BY  ADVERTIS- 
ING  IN  THIS  UST  OF  SOUTHERN  DAILY  NEWSPAPERS 
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.06 

MobiU  Hefitter  . . 

21.264 

.27 

.07 

**Ralaicb  Nawa  and  Obaarrar . 

....(8) 

20,942 

.06 

.06 

XobiU  Rerist«r  . 

. <B) 

22.712 

.025 

.022 

**Wlntton-8alain  Santinal  . 

....(E) 

12.240 

.05 

.05 

“Montgomery  Journal  . 

. (E) 

12.516 

.06 

.06 

SOUTH  CAROLINA 

**Oalvmbla  8tata  . 

....(X) 

22.222 

.22 

.02 

“Colamhia  Btate  . 

- (8) 

24.222 

.22 

.22 

FLORIDA 

Oraanwood  Indax  Journal  . 

. .  (EAS) 

4.367 

.025 

.025 

Spartanburir  Journal  . 

....(E) 

4.165) 

“Florida  Timei-TTnloa,  JaektoBTllle. .(KM) 

26.129 

.02(.12B) 

.22(.12B) 

Bpartanbnrg  Herald  . (X)  5586.... (8) 

7.152  ( 

PtBsaooU  Neirt  . 

4.750 

.02 

.02 

tft.  Petenbnrc  Zsdep^ndMt  .. 

2.422 

.22 

.22 

TENNZ88XZ 

“Tampa  Timet  . 

. (E) 

14.459 

.OS 

.05 

“Chattanooga  Tlmea  . 

....(X) 

24.052 

.07 

.27 

“Tampa  Tribune . 

. (MA8) 

21.214 

.07(.02B) 

.06(.078) 

“Chattanooga  Tlmea  . 

. (8) 

24.145 

.07 

.27 

ttVaabTllla  Banaar  . 

....(E) 

47,732 

.12 

.12 

ttVaabrilla  Bannar  . . 

. (8) 

47,722 

.11 

.11 

OEOROIA 

viRonriA 

ttAngnata  Herald  . 

ttAaguata  Herald  . 

“Maeoa  Telegraph  . 

“Maeon  Telegraph  . 

“Barannah  Kor^ag  Hewa  (K) 

. (*) 

. {•) 

. (K) 

. (•) 

to.tn..(8) 

12.«2 

12.W2 

22.422 

26.252 

22.427 

.05  * 

.22 

.07 

.07 

.00(.078) 

.25 

.08 

.27 

.07 

.06(.07B) 

*Alaxaadrla  Oasatta  . 

“Briatol  Herald  Oonriar . 

“Banrllla  Raglater  and  Bee . 

Vawport  Haws  Tlmaa-Harald  eeee. 

Vawpart  Hava  Dally  Fraaa . . 

“Reanolu  Timaa  A  World-Ntwt . . . . 

..(XAS) 

.(XAX) 

. (E) 

..(BAX) 

.(XAZ) 

2,800 
2.714 
1S,2U 
9.041  ) 
0,251  ( 
n,224 

.025 

.04 

.05 

.05 

.27 

.022 

.24 

.M 

.25 

.22 

**BaaBoka  Timaa  . 

. (8) 

12.872 

.27 

.22 

“Staunton  Newa-Laader  (M),  Leader... (El 

6,870 

.02 

.08 

KEMTUCKT 

•  A.  a.  0.  SUUmeat.  April  1. 

1222. 

“Lealagtoa  Leader  . 

17.761 

.05 

.05 

t  Oeeommant  Stataaaaat.  April  1.  1222. 

**L«zliiCton  Leader  . . 

. (8) 

17.227 

.25 

.H 

“  •  R.  0.  Btatemaat,  Bapt.  22, 

1282. 

ttPMuoah  Bun  . 

7.222 

.02 

.22 

■ant,  Bapt.  22.  1222. 
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$ 


2^73573,000 


MORE 


TO  SPEND 


pROM  figures  recently  released  by  the 
government,  the  wealth  of  West 
Virginia  shows  an  increase  of  $2,27 3,573,- 
000  or  a  total  of  $4,677,919,000,  an 
increase  of  94.6  per  cent. 


All  classes  of  property  have  made  big 
increases.  When  West  Virginia  was 
organized  in  1 863  her  valuation  was 
$92,500,000.  Today  her  assessed  valu¬ 
ation  is  $3,019,133,000. 


The  per  capita  values  show  an  increase 
in  the  last  ten  years  of  61.8  per  cent  or 
from  $1,879  to  $3,040. 


Here  is  a  rich  market  all  by  itself. 


West  Virginia  people  have  money  to 
spend  and  National  Advertisers  should 
use  extensively  the  dailies  listed  below,  to 
show  these  people  how  their  dollars  can 
bring  the  best  returns. 


Bluefield 

**Telecraph  .  (M) 

Qiarietton 

**Gazette  . (M) 

•*Ga*ette  .  (S) 

Clarluburc 

**£xpanent  ....  (MAS) 

••TelefrMn  . (E) 

"TeUftmm  . .  (S) 

Fairmont 

"Tima*  . . (M) 

Huntington 

t  +  Aidv»rtiaer  . (E) 

**Heral<i-DispatclL.  (M) 
‘'HeraM-DiapatcIt. .  _  (S) 
Martinaburc 

**Journal  . (E) 


Rato 

for 

Circu-  5,(M 
lation  lima 


I*.«»7  M 
24,135  M 


8,188  .« 
18,418  M 
U,1S8  .845 


Rate 

for 

Ctreu-  S,M 
lation  lines 

Parkersburg 

ttNew*  . . 

.  (M) 

7427 

.825 

ttNews  . 

..  (S) 

8,»1» 

.825 

**S«linel  _ _ 

...(E) 

7,488 

.83 

Wheelmg 

**lntelligencer 

....(M) 

12431 

.•32S 

"New*  . 

...(E) 

U,788 

.85 

"New*  . 

. (S) 

18.784 

.87 

184*8  .835 
13,58*  .035 
13,458  .84 


**A.  B.  C.  Statement,  Sept.  30,  1923. 
ttCjovemment  Statement,  Sept.  30,  1923. 


By  JAMES  MELVIN  LEE 


A  FTER  a  day  spent  in  glancing  through  ca'e-.  His  success  solv<d  the  edit:- 
_  the  various  Sunday  papers  of  New  ^*"*^®*  Taylor  s  lasting 
York  I  picked  up  in  the  evening  “Charles  M^y  other  things  that  helje; 
H.  Taylor,  builder  of  the  Boston  Globe”  Globe  are  told  in  such  an; 
by  James  Morgan.  I  intended  simply  to  a  perusal  of  the  boj 

turn  over  a  few  pages  to  get  the  general  ^  “***  helpful  to  ^y  maker « 
trend  of  the  volume  but  I  kept  on  reading  paper.  But  most  important  of 
long  after  I  should  have  been  asleep,  editorial  axis  around  which  ■ 


1*  rom  the  time  I  began  to  read  about  I'cvolves. 


Taylor’s  first  job  on  the  Christian  ,  'G  aim  has  been  to  make  Th* 
Roister  and  how  he  pied  its  type  I  did  en.er*'Jhrrome“"i  rk"n,«y7& 
not  put  down  the  volume  until  I  had  the  family.  My  temperament^ 
finished  Uncle  Dudley’s  editorial  “Arc  "?*  t®  dwell  on  the  virtues  of  na  j 
You  a  Leader  or  a  I.eaner’’  which  !'■“"*  up«o  their  fank,' 

(General  Taylor  outlined  on  his  last  day  up"?afher’'thaTto'j^i^“L*tMrtii 
at  the  Globe  office  and  revised  at  home  i'teal  for  The  Glolx  has  alwaj, 


the  morning  after  he  was  morully  1 

•  a— iA'71  ,  j*a  I  some  of  the  sunshine  of  life  tobciJ 

stricken  in  June.  Iv.l.  This  editorial,  and  happier  b^use  of  The  Qofct 


by  the  way.  shows  how  well  he  knew  jhe  book  is.  of  course,  ill,.- 
I,  .  u-  .U  r  .•  ,  portraits  of  General  Taylor* 

^  l4^'"\f  rounds  of  his  ladder  of  -uc 

Taylor.  Mr.  Morgw  has  produced  a  others,  however,  deserve  swei 
volume  that  recalls  the  days  when  news-  ()nc  is  a  facsimile  of  the  fiVT 
paper  work  had  inore  romance  and  more  Garfield  Memorial  Number  ■ 
adventure  than  obtain  t^ay.  Working  This  page  was  given  overe¬ 
at  one  time  on  tte  Traveller  young  the  tributes  of  a  galaxy  of 

poets  of  whom  Oliver  VV’endd 
of  the  New  York  Tribune.  The  only  headed  the  list  and  \\T 
black  mark  against  him  as  its  correspond-  brought  up  the  rear.  The  - 
ent  was  when  he  was  beaten  in  covering  iiiustratit.n  shows  ti* 

inaugural  exercises  of  a  new  president  of  calendar  that  hung  on  T 
name  of  Lhot.  wiien  a  son  once  proposed  to 
Flut  for  being  scoped  in  this  matter  should  be  replacetl  with  a  sihtt 
Taylor  was  not  to  blatne.  He  went  up  to  i;^,„,ral  Tavlor  strenuous!, 
Cambridge  to  get  an  advance  copy  of  the  ^sith  tin-  words.  “No  vou  wi- 
inaugural  address  but  Dr  Kliot  insistcl  ,,,1,,^;  j  have  got  left 

upon  mailing  it  dir«t  to  the  editor  of  the  started  with.”  In  the  office  of 
Iribune.  Several  days  later  this  address.  ^  ,hat  this  oWti 

in  a  one  cent  wrapi^r,  was  found  among  ^^11  ever  lie  a  memorial  to 
a  lot  of  old  papers  in  the  exc  lange  room  builder  of  the  Globe-Charles  E 
of  the  1  ribune.  It  was  addressed  to 

“William  Reed.”  *  *  * 


How  Taylor  became  connected  with  the  A  NEAT  little  booklet  enthlk 
Globe  and  how  he  struggled  to  meet  the  sjKmdents’  Style  Book," 

weekly  payroll  is  told  in  considerable  de-  suggestions  for  news  writen, 
tail.  In  later  years  when  prosperity  had  Ixen  published  by  tlie  .^;t  • 
come,  a  friend  made  some  remark  to  (Wis.)  Journal.  It  is  primed 
indicate  surprise  that  (jeneral  Taylor  was  u.se  of  its  rural  correspondenti 
still  on  the  Globe.  His  reply  harkened  whom  have  had  no  previous- 
back  to  his  struggling  days,  “Yes,  and  it  in  newspaper  work.  As  a  n:;-, 
is  much  better  to  be  on  the  Globe  than  to  the  Jouriutl  has  something  like 
have  the  G!f>be  on  me.”  This  witty  re-  trict  schwl  teachers  wlx)  cote 
ply  dramatizes  the  truth  expressed  in  the  trihuting  territory, 
title  of  the  book.  “Builder  of  the  Globe.”  *  *  * 

Taylor  knew  well  the  secret  of  success  uknRY  JOHN  BR<  >•  Kx.' 
in  journalism.  The  following  paragraph  n 
indicates  certain  elements  that  go  to  make  ,  *?.d 

a  good  reporter-and  some  that  don’t:  V’*-' 

”  •  Journalism  (Press  Guild,  Inc 

Charles  If.  Taylor  held  that  the  real  test  of  course  consists  of  six  pamphltti 
a  rein  rter  or  an  editor  docs  not  come  in  the  i  •  u  *  i  I'/r  * 

routine  of  meeting  the  obvious  tasks,  but  only  "hich  takes  tip  a  diiiCrent  piUSf 
in  the  face  of  sudden  surprise.  “Then,”  he  paptT  work.  The  author, 
said,  “a  man  must  rise  to  the  emergency  and  long  experience  on  the  copv  Ct 
cave  it  in.”  Naturally  he  did  not  confer  a  v- \Xr\r  Kvpninu  Poet  sham 
medal  on  a  short-lived  Globe  man  who  saw,  on  f^OSt.  Sl^ 

his  wav  to  the  office,  a  workman  fall  from  a  IxHikIctS  hlS  knowledge  of  the ' 
io4)f  ot  a  building,  but  who  omitted  to  report  business  with  the  young  chap  « 
the  incident  l>ecause  he  “hadn’t  been  assigned  Kr#>'4L'  intn  tlin  nf»ivs:jianer 


to  it!”  He  used  to  tell  a  similar  story  of  a  man 
on  another  pa(>er  who  was  detailed  to  cover  a 


to  break  into  the  newspaper  ■z'd. 
sibly,  special  mention  should  be 


big  church  wedding,  but  who  did  not  turn  in  a  l)00klet  number  V,  which  UlttS 
line  on  it  because  “the  (troom  failed  to  show  organization  of  a  ncw.spaper  in 


’  '  ning  field.  Boi^klet  VI  is  c>p« 

Mention  of  Uncle  Dudley  raises  the  uable  for  the  copy  desk,  as  it  s 
question  as  to  when  this  substitution  for  hints  for  headline  writers, 
the  old  type  of  editorial  first  appeartd.  *  *  * 

It  was  about  1890  that  Taylor  invited  his  rnur-  z-uDrcT-t  wt  cnirvi'c 
Uncle  Dudley  to  sit  in  the  editorial  chair  ^  t 

of  the  Sunday  Globe  but  it  was  more  than  TOR  for  Feb.  13,  prints  a.. 
20  years  later  before  “he”  found  a  regular  n«ds  of  negro  journalisia 
place  in  the  columns  of  the  daily.  The  ’’’ 

thought  of  making  Uncle  Dudley  a  daily  accumulated  _  154  newspa^rs,  * 
feature  came  t,o  General  Taylor  just  as  with  practiMlly 

he  was  recovering  from  an  attack  of  .  These  papers  are  divided  ^ 
pneumonia.  He  was  so  provoked  that  he  classes:  the  publishers 
had  not  thought  of  it  before  that  in  spite  P^'et,  the  po.itici^  s  shert, 
of  his  threatening  temperature  chart  he  "  ®  organ,  and  the  secular  ■ 
insisted  upon  starting  it  at  once.  The  suggestion  is  offered  , 

,  ,  ,  ,,  .  ,  negro  has  discovered  jounu 

time  is  now  ripe  to  begin  pu^' 
Uncle  Dudley.  dailv  paper  in  one  of  the  large' 

Without  the  airs  that  went  with  the  royal 
“we,”  Uncle  Dudley  has  none  of  the  Olympian  ♦  ♦  ♦ 

aloofness  of  the  old  type  of  editorial.  His  atti-  rintJF  AMERICAN  TYPE  ' 
tude  is  the  opposite  of  that  which  Whistler  ^  A  MV  Te 

struck,  when  he  said  to  someone  who  questioned 

a  dictum  of  his:  “My  dear  fellow,  I  am  not  has  juSt  published  itS 

arguing  with  you;  I  am  telling  you."  Uncle  ratalotnie”  for  192i 

Dudley  conceives  himself  an  adviser  rather  than 

a  dictator;  more  an  interpreter  than  an  advo-  said  tor  practical  printers. 
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The  Greatest  Market  Area 


47,651  square  miles 

10,385.227  people 

217.9  density  of 
population 

82.7  urban  population 


Supreme  in  Business.  Commerce 
and  as  Producer 

New  York  is  an  Empire  State 
in  more  than  name.  In  buying 
power,  industrial  supremacy 
and  the  returns  to  her  popula¬ 
tion,  New  York  is  an  Empire 
that  ranks  first  in  America. 


Total  Wealth, 
$36,986,638,000 

Total  Bank  Deposits, 
$11,072,859,000 

Per  Capita  Values, 
$3,431 

Per  Capita  Deposits, 
$1,066 


The  State  of  New  York  offers  selling  possibilities 
together  with  transportation  and  distribution  facili¬ 
ties  unequalled  in  this  or  any  other  country. 

In  this  State  you  have  over  ten  million  people,  the 
kind  of  people  you  want  to  reach  because  they  use 
the  kind  of  merchandise  you  have  to  sell. 

New  York  State  with  a  total  wealth  of  nearly  $37,000,- 
000,000  and  her  people  compose  the  wealthiest  com¬ 
munity  in  the  world. 

For  results.  National  Ad\ertisers  should  tell  their 
stories  in  the  wealthiest  and  most  congested  com¬ 
munity  in  America,  the  state  where  there  are  more 
earners  and  more  independently  rich  than  can  he 
found  in  any  other  part  of  the  country. 


’’Albany  ET.ninc  Mewi  . (E) 

’’Albany  Xniekerbookar  Eieu  . (K) 

’’Albany  Knickerbocker  Pres>  . (B) 

ttAabuii  OitlMa  . (E) 

’’BaUrla  DaUy  Howi  . (I) 

’’Brooklyn  Dally  EacU  . (Z) 

**Brooklyii  Dally  EacU  . (S) 

’’Buffalo  Courier  and  Enquirer . (XAE) 

’’Buffalo  Courier  . (B) 

’’Buffalo  Evening  Kewt  . (E) 

ttBnffalo  Eronlns  TImaa  . (E) 

ttBnffalo  Bunday  Tlmea  . (B) 

•’Oomlnc  Eyaolnff  Leader  . (E) 

’’Elmira  Btar-Oaietto  . (E) 

”Oaaayn  DaUy  TImaa  . (E) 

’’Oleni  FaUi  Post-Star . (K) 

ttOloyoraeilla  Leader  Bapnbllean . (E) 

’’GloTeriville  Koming  Herald  . (M) 

**Ithaea  Jonmal-Bawa  . (Z) 

”7amaatewn  Homing  Poet  . (H) 

’’IQddlatavn  Tlmaa-Preaa  . (E) 

**Kanat  Vernon  Daily  Argus . (E) 

ttBawbuigli  Daily  Vowa  . (E) 


New  Rochelle  Standard-Star  . (Z) 

’’The  Hew  York  Herald  . (H) 

’•The  New  York  Herald  . (S) 

tttTha  Sun  and  The  Olobe,  Now  York ....  (E) 

ttNew  York  Times  . (H) 

ttNew  York  Times  . (8) 

’’New  York  Tribune  . <M) 

’’New  York  Tribune  . (S) 

ttNew  York  World  . (H) 

ttNew  York  World  . (B) 

ttNew  York  Evening  World . (Z) 

ttNlagara  Pella  Oasette  . (Z) 

ttPort  Chester  Item  . (E) 

’’Poughkeepsie  Star  and  Enterprise . (E) 

ttRoehaster  Tlmea-Vnlon  . (X) 

’’Syracuse  Journal  . (Z) 

’’Troy  Reoord  . (HAZ) 


•*  A.  B.  C.  Statement,  Bapt.  SO,  1B8S. 
tt  OoTsmmant  Btatemant,  Bapt.  SO,  ISSS. 
ttt  The  Sun  and  The  Globa  merged  June  4.  Fignrea  are  S  months  an  The 
Sun  and  4  months  The  Bun  and  The  Globe. 
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These  facts  Show 

That  Y ou  Can’t 
Pass  Up  Illinois 

This  state  is  a  center  of  mighty  railroads, 
vast  grain  and  packing  industries,  the  dom¬ 
inating  commercial  core  of  the  progressive 
West. 

It  is  third  in  Population 

First  in  Packing  Industry 

Third  in  value  of  Mineral  Products 

Has  a  farm  land  value  of  $3,905,321,075 

Value  of  Farm  Products,  $1,000,000,000 

Third  in  Manufactures 

Value  of  Manufactured  Products  $3,705,379,662 
Salaries  and  Wages  paid  over  $1,000,000,000 
Bank  Deposits  $2,371,283,000 
Number  of  Automobiles  682,250 

To  reach  the  buying  millions  of  Illinois 
with  certainty,  Illinois  newspapers  are  abso¬ 
lutely  necessary.  To  get  full  advertising 
value  you  MUST  use  these  Illinois  daily 
newspapers. 


Rates  for 

Rates  for 

2,590 

19.009 

Circulation 

Lines 

Lines 

•  *  Aurora  Beacon-News . 

.(E) 

16,351 

.055 

.055 

Bloomington  Pantagraph . 

.(M) 

17,841 

.05 

.05 

tfCliitraigo  Herald  &  Examiner. 

.(M) 

335,270 

.55 

.55 

tfChicago  Herald  &  Examiner.  . 

.(S) 

932,415 

1.00 

1.00 

Chicago  Daily  Journal . 

.(E) 

117,483 

.26 

.24 

tfChicago  Tribune  . 

.(M) 

567,628 

.80 

.80 

tfChicago  Tribune . 

.(S) 

877,467 

1.15 

1.15 

**La  Salle  Tribune . 

.(E) 

3,041 

.025 

.025 

**  Moline  Dispatch  . 

.(E) 

10,148 

.045 

.045 

**Peoria  Journal-Transcript.  ..(M&E) 

32,609 

.11 

.11 

•  *Peoria  Star . 

.(E) 

27,083 

.075 

.06 

tfRock  Island  Argus . 

(E) 

10,405 

.045 

.045 

**Sterling  Gazette . 

.(E) 

5,755 

.03 

.03 

**A.  B.  C.  Statement,  Sept.  30,  1923. 
ttGovernmettt  Statement,  Sept.  30,  1923. 


TIPS  FOR  AD  MANAGERS 


Aitkin-Kynett  Company,  1328  Walnut  street, 
Philadelphia.  Making  l»000-line  contracts  for 
G.  il.  P.  Cigar  Company  (El  Producto 
Cigars).  Making  1,000-ltne  contracts  for 
Frank  H.  Fleer  Corporation. 

Alfred  Austin  Agency,  116  West  32nd  street, 
New  York.  Placing  account  for  the  New  York 
Knitting  Mills,  manufacturers  of  Nynit 
sweaters. 

N,  W.  Ayer  &  Son,  300  Chestnut  street, 
Philadelphia.  Using  10  inches,  105  times  for 
Kellogg  Company  (Com  Flakes). 

Earle  S.  Barber,  Wrigley  Bldg.,  Chicago. 
Using  660  lines,  3  times  for  Charles  Kaufman 
Brothers. 

George  Batten  Company,  383  Madison  ave> 
nue.  New  York.  Making  1,000-line  contracts 
for  the  Ocean  Steamship  Company.  Making 
5,376-linc  contracts  for  Florence  Stove  Com* 
pany. 


Hanff'Metzger,  9^  m  .. 

Ntw  York.  MakinK  5.000  1^^^“’ 
Cameo  Record  Corporation. 

street.  Chicago. 
salesmen  in  Wisconsin  Md 
Mineral  Company  (stock  foodl™**  ^ 
salesmen  are  obtained  this 
a  newspaper  campaign  with 

Henri,  Hurst  A  McI>oBaM_«  p  I 
ington  street,  Oiicago.  Preoa™.  1 
^Jdoyd  Baby  Carriage 

Hicks  Advertising  Agency  o  v 

a^renue.  New  York.  Placing 
Green wald,  Friedman  &  Ca  Inr 
“Flcurelle’*  dresses.  New  York  city"^  ~ 

H.  W,  Kastor  &  Sons  Coodm* 
JacksoTt  Boiilevard.  Chicago.  sS" 
towns  in  w^hich  druggists  take  ur?- 
Hygienic  I..aI)oratnries  (K.ilorbaVl  ■ 
contracts  on  Foot  Remedy  CompM,,  r:; 

Kirtland-Engel  Company,  646  Noni " 
gan  avenue,  Chicago.  Using  nesrir*’ 
m  advertising  Household  Journal 


Blackett  A  Saunple,  58  East  Washington 
street,  Chicago.  Sending  copy  to  Canadi.an 
papers  on  Van  Ess  Laboratories. 

Brandt  Advertising  Company,  7  South  Dear¬ 
born  street,  CHiicago.  Sending  copy  on  George 
Ehrat  &  Co.  (grated  cheese)  to  towns  where 
this  company  obtains  jobbers.  Will  handle 
campaign  in  southern  Illinois  for  Mentho- 
Kremo  (cough  syrup),  Qinton,  III.  Using 
some  Middle  Western  newspapers  on  Kiddie 
(tough  Syrup. 

Brooke,  Smith  A  French,  John  &  Elliott 
streets,  Detroit.  Planning  campaign  for  the 
Monarch  Ckivemor  Ompany,  Detroit,  Mich. 

Nelson  Chesman  Company,  500  North  Dear¬ 
born  street,  Chicago.  Sending  orders  to  roto 
and  magazine  sections  on  John  Morrow  Drug 
(tompany,  Springfield,  O. 


the  Pepsodent  Ctompany.  To  md  . 
of  8,000  to  36,000  lines  on  Union  OJ 
ta  a  number  of  western  newspapn, 
be  expecting  additional  apprepriatio, 
vertising  of  Ollucotton  Products  C 
(Chicago. 

Lyddon  A  Hanford  Company,  42 
nue,  Rochester,  N.  Y.  Making  Ijm™ 
tracts  for  Kathleen  Mary  (^inlaa. 

Matos  Advertising  Company,  BnlWti, 
^iladelphia.  Making  yearly  ewu,, 
Eckman  Laboratories. 


Mitchell-Faust  A  Ca,  7  South  uj 
street,  Oiicago.  Preparing  list  on  .(r^ 


CoUins-Kirk,  Inc.,  400  North  Michigan  ave¬ 
nue,  Chicago.  Making  4,000-line  contracts  for 
John  F.  Jelke  Ctompany. 

Critchfield  A  Ca,  Brooks  Bldg.,  Chicago. 
Using  one  full  page,  one  time  for  Firestone 
Tire  &  Rubber  Company.  Sending  copy  to 
small  Eastern  papers  on  Widlar  Company. 
Planning  newspaper  campaign  in  Southern 
cities  on  Roszell  (^dy  Company,  Peoria,  HI. 

Donisvan-Armstrong,  1211  (Thestnut  street, 
Philadelphia.  Making  yearly  contracts  for 
Otto  Ksenlohr  &  Bros. 

George  L,.  Dyer  Company,  42  Broadway, 
New  York.  Making  lO.OOO-Iine  contracts  for 
Edison  Electrical  Appliances. 

Freeman  Advertising  Agency,  Mutual  Bldg., 
Richmond,  Va.  Using  Southern  farm  publi¬ 
cations  for  the  Armour  Fertilizer  Works;  using 
farm  journals  for  the  Job  P.  Wyatt  &  Sons 
C'ompany  (seeds)  Raleigh,  N.  C.;  using 
Southern  newspapers  for  the  Astyptodyne 
Chemical  Company,  Wilmington,  N.  C. 

Charles  H.  Fuller  Company,  623  South  Wa¬ 
bash  avenue,  Chicago.  Making  5,000-line  con¬ 
tracts  for  E.  Lawrence  &  Ca 


Osten  Advertishig  Corporatha,  25  !«•, 
son  Boulevard,  Chicago.  Using  itfe-J 
of  towns  on  new  product  of  DeSeh  ia 
tories,  Chicago,  called  Kiss- Proof  lig  Se 

George  H.  Phelps,  110  Rownu  ittw 
troit.  Making  1,000-line  cooliacti  fa 
Brothers.  • 

Potts-Tumbull  Company,  6  North  X-i 
avenue,  Chicaga  Preparing  list  on  A" 
Beauty  Macaroni  Company,  Kansas  On 
Sending  out  copy  to  (jhlo  papen  a  .(i- 
Wrisley  Company. 

William  H.  Rankin  Company,  180  Kart 
hash  avenue,  Chicago.  Making  contm 
B.  F.  Goodrich  Rubber  C^puy. ' 

Rogers  A  Smith,  326  West  Madisa  n 
Chicaga  Sending  copy  on  G.  L  Contj] 
pany,  Qeveland,  O.  (poultry  tonic). 

Irwin  Jordan  Rose,  116  West  Sti  c 
New  York.  Making  1.000-line  cmBEt 
Manhattan  Rome  Company. 

Ruthrauff  A  Ryan,  4(M  4tfa  arcan 
York.  Making  1,400'line  contracts  fa  1 
fadden  Publications. 


Greenleaf  Company,  41  Mt.  Vernon  street, 
Boston,  Mass.  Placing  account  for  Coss  & 
Young  (Company,  Boston,  Mass.;  using  front 
pages  of  Boston  papers  for  Marston’s  restau¬ 
rants. 

Cuenther-Bradford  A  Ca,  7  South  Dearborn 
street.  Chicago.  Making  yearly  contracts  for 
Dr.  Newman. 

Gundlach  Advertising  Company,  Wrigley 
Bldg.,  Chicago.  Has  obtained  accounts  of 
Flossy  Dental  Ctompany,  and  of  Lure  Im¬ 
porters. 

J.  R-  Hamilton  Advertising  Company,  326 

West  Madison  street,  Chicaga  Sending 
schedules  to  Middle  Western  papers  on  Puhl 
Webb  Cto.,  Chicago. 


Ruthrauff  A  Ryan,  225  North  Ukliici 
nue,  Chicago.  Sending  orders  to  Sad 
papers  on  Pioneer  Soap  Ctompany. 

E.  T.  SaaOer  Company,  6C6  Sooth 
street.  Chicago.  Sending  out  copy  tiS 
Western  papers  on  Hawkeye  Oil  Corr 

Sehl  Advertising  Agency,  Hd 

Bldg.,  Chicago.  Making  2.800-liiie 
lor  D.  B.  Scully  Syrup  Company, 

Van  Patten,  Inc.,  50  East  42hd  inr.l 
York.  Making  l,OQO-line  contractint 
Miller  &  Co. 

C.  C.  Wbiningham,  10  Peterhoro  KV 
troit,  Mich.  Making  lO.OOO-line  cocr,; 
Hudson-Essex  Motors. 


Directory  of  Leading  Featud 


FOR  DAILY,  STTICDAT  AlTD  WEEKLY  NEWSPAPERS. 


Cartoons 


Fiction 


DOWS  THE  ROAD,  by  Frank  Beck, 
is  a  4-co1iiinn  hnmorous  automobile  cartoon, 
issued  once  a  week. 

A  bright  feature  for  your  motor  section. 
HETROFOLITAN  NEW8P.  8V8.,  150  Nassau  St. 


WORLD'S  FAMOUS  AFTHflSl 
Unexcelled  selection,  serials,  noi'tlillB  , 
Service  for  Authors,  S3  W.  4H  (LW 


TALES 

Lewis  Wilson  Applstos.  fa> 
19SS  East  FacUo  St,  Phils.  R 


Comic  Strips 


Photo  News  Serria 


“BRIKGIMO  UP  BILL”— “HAKK  A  PETE” 
»-col.  strips — bitting  on  all  cylinders. 
Columbia  Newspaper  Seivioe,  799  B’wsy,  N.  Y. 


SEND  US  YOUR  NEWS  ABB  IW 
pictures.  We  pay  33  and  33  for  nd  !■ 


Ksdel  A  Hsrbert, 
IBS  East  48d  St..  New  Tort 


Feature  News 

Editors  desiring  a  novel  and  ‘‘different’'  service 
are  taking  Sorippt-Faine  Sarvloa. 

SAN  DIEOO,  CALIF. 


Religious  Featurei 


A  “DIFFERENT”  SUNDAY - ^  ^ 

The  Standard  Religious  Featnia  dm 
Newapnperdom.  Twenty-flTe  jetif 

publication.  Non-Coo troverslaI,^^*2^j 


The  ElUs  Serrioe.  SwarOatf^I 


Address: 
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BRITAIN’S  NATIONAL 
NEWSPAPER 


Penetntei  erery  day  ihroughoot 
the  length  and  breadth  of  the 
Britiah  lalei. 

Iti  nation-wide  influence  it  in- 
diqMnaable  to  the  American 
Salesman  planning  to  create  a 
demand  in  Britain. 

DAILY  MAIL 

New  York  Officea 
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ims  WITH  BRITAIN. 

STRATFORD-ON-AVON 

William  Shakespeare 

Harvard  Houiie  was  the 
birthplace  of  Katharine 
Rogers,  who  in  1605  married 
ROBERT  HARVARD  of 

Southwark,  and  became  the 
mother  of  the  founder  of 
Haivard  I  niversity.  Thi» 
old  house  now  helonjis  to  the 
famous  American  University, 
which  keeps  it  “free  to  all 
tisiting  sons  of  Harvard,  and 
open  also  as  a  general  ren¬ 
dezvous  for  all  visiting  Amer¬ 
icans.” 

The  house  orcupying  the  site 
of  that  in  which  WILLI  .\M 
SH.AKESPE.ARE  was  horn  is  be¬ 
lieved  to  embody  a  portion  of  the 
KUial  house  itself.  The  founda- 
lioDS  remain  of  the  house  in  which 
the  poet  spent  his  married  life 
and  in  which  he  died.  His  tomb 
it  within  the  chancel  of  Holy 
Trinity  Church.  A  pleasant  walk 
through  the  fields  from  the  town 
leads  to  ANNE  HATHAWAY’S 
Cottage,  the  early  home  of 
Shakespeare’s  wife. 

London  &  North  Eastern 

Railway  from  Marylebone 
Station,  London. 


ter  Free  Travel  Guide  and  all  informasion 

ASK  KETCHAM 

Central  Agent, 

London  &  North  Ea>tem  RIy., 

Rl,  Fifth  Avenue  (at  Thirty-Sceond  St.) 
New  York 


Remember! 

IT  REQUIRES 

^  the  use  of  only 
t-ine  medium  at 
one  lou-  advertis¬ 
ing  cost  to  thor¬ 
oughly  cover  the 
hch  -Milwaukec- 
iH'oasin  market. 
1  iuu  medium  is — 

JTJv  N^lwaukee 

OURNAL 

FiRST*  by  Merit 


Some  itema  from  London,  England,  that  will  show  how  the  Adyertiaing  and  Pnhliahing 
Men  of  Great  Britain  are  preparing  and  bnilding  for  the  Great  Advertiiing  ConTcntian 
in  London,  in  July,  1924. 

By  HERBERT  C.  RIDOUT 

{London  Editor,  EniToa  &  Publishsb) 

London  Office — Hastinga  Houie,  10,  Norfolk  Street.  Strand,  W.  C.  2 


Tuesday  Luncheon  Habit  Growing: 
— The  Tuesday  Advertising  Convention 
Luncheon,  Feb.  12,  with  W.  S.  Crawford 
as  chairman,  attracted  more  than  150 
interested  men  and  women.  This  was  the 
biggest  gathering  yet. 

Mr.  Crawford  announced  new  sub¬ 
scriptions  to  the  Convention  Hospitality 
I'und  of  £500  from  the  proprietors  of  the 
Glasgow  Herald  (this  in  addition  to  the 
fl.ixio  pounds  previously  subscribed)  ;  300 
guineas  from  George  Cadbury  (of 
Cadbury’s  cocoa)  ;  and  100  guineas  from 
the  Hampshsire  Advertiser  and  Elcho. 

The  chief  speaker  was  Sir  Lawrence 
W'eaver,  director  of  the  United  Kii^dom 
Exhibit  of  the  British  Empire  Exhibition 
at  Wembley.  He  told  the  story  of  the 
construction  of  the  vast  Palace  of  Indus¬ 
try  now  taking  shape  and  indicated  that 
it  would  lx*  the  scene  of  the  greatest  artis¬ 
tic  display  ever  seen  at  an  exposition.  He 
told  of  the  difficulties  in  co-ordinating  the 
interests  of  competitive  exhibitors  and 
pointed  the  difference  between  making  an 
artistic  setting  for  commercial  and  pro¬ 
prietary  goods,  and  the  bold  unadorned 
simplicity  of  the  display  of  machinery 
and  engineering. 

Clegg  of  Cleveland  a  London  Vis¬ 
itor: — .An  .American  visitor  is  always 
made  welcome  at  the  Tuesday  Luncheon, 
and  -A.  H.  Gegg,  of  the  Cleveland  Adver¬ 
tising  Oub,  found  himself  on  his  feet  with 
a  little  speech  of  congratulation  upon  the 
enthusiasm  being  shown  in  the  Conven¬ 
tion  by  the  presence  of  so  large  a  gather¬ 
ing.  He  said  he  felt  the  .Americans  had 
much  to  learn  from  us.  As  an  instance; 
the  memlxrs  of  the  Cleveland  .Advertis¬ 
ing  Gub  had  asked  him  to  find  out  what 
the  British  Empire  Exposition  was  likely 
to  amount  to.  Thanks  to  what  Sir  Law¬ 
rence  Weaver  had  said,  he  would  be  able 
to  give  them  an  interesting  story  of  the 
engineering  exhibits  and  there  would 
probably  lx;  a  strong  contingent  of  visitors 
in  consequence. 

Two  Irish  Parties  Will  Co-Operate: 
— .At  the  last  Council  meeting  of  the  Pub¬ 
licity  Club  of  Ireland  in  I>ublin,  a  letter 
was  read  from  the  secretary  of  the  .Ad¬ 
vertising  Club  of  Ulster  accepting  the 
invitation  to  appoint  delegates  to  a  meet¬ 
ing  in  Dublin  to  discuss  the  possibility  of 
a  joint  arrangement  for  welcoming  the 
-Vmerican  Convention  delegates  to  Ireland 
next  July. 

Scottish  Advertising  Agents  Inter¬ 
ested: — The  Publicity  Club  of  Glas¬ 
gow  has  appointed  to  its  special  Publicity 
Committee  the  following  advertising 
agents  of  that  city;  William  Meiklejohn, 
of  McMurtie’s  Advertising  Agency;  John 
D.  Mitchell  of  Mitchell’s  .Advertising 
.Agency;  R.  H.  Jack  of  R.  G.  Brown’s 
Advertising  Agency,  and  Donald  Howat 
of  the  Howat  Advertising  Service,  Ltd. 

Leeds  Club  150  Membership: — The 
Publicity  Gnb  of  Leeds  now  numbers 
more  than  150  members.  The  executive 
committee  is  formed  of  Yorkshire  adver¬ 
tisers,  the  members  of  the  committee 
being  iMessrs.  C.  P.  C.  Hitchens  (M.  C. 
Hitchen  &  Sons,  Ltd.)  ;  Fraser  Johnson 
(Hardy’s,  Ltd.)  ;  Stuart  Fraser  Johnson 
(Hardy’s.  Ltd.);  Francis  E.  Cox  (auto¬ 
mobile  engineer);  Stuart  Hirst  (C.  E. 
Fulford,  Ltd.) ;  J.  Perkin  (Goodall,  Back¬ 
house  &  Co.);  H.  S.  Bbyd ;  Frank 
Bloomer  (Leeds  Fireclay  Company. 
Ltd.)  ;  E.  Keen  (Time  Recorders,  Leeds, 
Ltd.)  ;  G.  I-ambert  (W.  B.  Cartwright. 
Ltd.)  ;  H.  .A.  Pearce  (Public  Benefit  Boot 
Company.  Ltd.) ;  VV.  Fielding  (W.  T. 
'Field  &  Sons.  Ltd.)  ;  J.  M.  Facey,  hon¬ 
orary  secretary.  At  the  next  nseeting  a 
prop(^al  for  a  Leeds  Shopping  Week  will 
be  discussed.  .Arthur  Grime  (Yorkshire 


Post)  presiding,  and  Sydney  Walton,  C. 

B.  E.,  will  speak. 

Sheffield  Also  Wants  Delegation: — 
Yorkshire  is  making  a  bold  bid  for  a 
visit  from  the  Advertising  Delegates  in 
July.  Bradford’s  great  work  for  the 
Convention  is  already  known,  Leeds  has 
followed  suit,  and  now  Sheffield,  the  steel 
center,  seeks  the  presence  of  Convention 
visitors.  The  Convention  National  Sight- 
Seeing  Committee  reports  that  the  Lord 
Mayor  of  Sheffield  would  be  glad  to  give 
the  delegates  a  civic  welcome. 

Our  “Atlantic  City”  Invitation: — 
The  corporation  of  Brighton,  the  popular 
South  Coast  of  England  holiday  resort, 
will,  it  is  understood,  receive  250  of  the 
Convention  delegates  from  overseas  in 
July.  .A  civic  banquet  will  be  given  in  the 
Pavilion  in  the  Old  Room  of  CJeorge  IV. 

Newspaper  Association  Absorption: 
— 'The  two  British  associations  known  as 
the  Weekly  Newspaper  and  Periodical 
Proprietors  Association  and  the  British 
.Association  of  Trade  and  Technical 
Journals  have  amalgamated  under  the 
title  of  the  Periodical,  Trade  Press  and 
Weekly  Newspaper  Proprietors’  -Asso¬ 
ciation,  Ltd.  The  combined  organizations 
represent  practically  all  the  leading 
periodicals,  magazines,  illustrated  week¬ 
lies,  and  trade  and  technical  papers  of  the 
country. 

The  Scots’  “Threepence”:  —  An 
amusing  incident  is  reported  from  Edin¬ 
burgh.  At  a  meeting  of  the  Edinburgh 
Town  Council  the  Lord  Provost’s  Com¬ 
mittee  recommended  tliat  a  reception 
should  be  given  to  representatives  of  the 
International  Advertising  Convention  in 
E'dinburgh  in  July,  the  suggestion  eman¬ 
ating  from  the  L.  N.  E.  Railway  Com¬ 
pany.  One  of  the  councilors  suggested 
that  the  council  should  only  entertain 
them  if  the  railway  companies  would  re¬ 
move  the  threepenny  charge  for  admission 
to  railway  platforms !  He  wished  to 
know  who  these  visitors  were. 

The  Lord  Provost:  “Mostly ‘Amer¬ 
icans.” 

.And  that  fact  apparently  proved  migh¬ 
tier  than  the  Scot’s  threepence,  for  it  was 
agreed  to  entertain  the  delegates  during 
their  stay. 

Yorkshire  Observer  Prints  Speeches: 
— The  Yorkshire  Observer  has  published 
a  Ixxiket  under  the  title  “The  Value  of 
.Advertising,”  containing  speeches  made 
by  Lord  Burnham,  Sir  Philip  Lloyd- 
Grcame,  Harold  Vernon  and  others  at  the 
recent  banquet  at  the  Savoy  Hotel. 

Church  Advertising  to  Be  Discus¬ 
sed: — Perhaps  the  most  interested  in¬ 
dividual  in  the  British  Delegation  at  At¬ 
lantic  City  was  Frederick  El.  Potter,  head 
of  the  Frederick  E.  Potter  .Agency,  Lon¬ 
don,  who  as  an  ardent  chinch  worker 
himself,  was  fascinated  by  this  important 
aspect  of  publicity.  It  was  only  fitting, 
therefore,  that  Mr.  Potter  should  be  ap¬ 
pointed  chairman  of  the  Church  Advertis¬ 
ing  Committee  of  the  Wembley  Conven¬ 
tion,  and  very  actively  is  he  engaging  in 
the  work  of  arranging  addresses  and  su^ 
jects  for  discussion.  These,  of  necessity, 
as  it  would  appear,  are  in  the  main  likely 
to  be  elementary  in  character,  since  the 
movement  here  is  in  con>parative  infancy. 

The  members  of  the  Clhurch  Advertis¬ 
ing  Committee  are;  Sir  Charles  Starmer, 
M.P.,  .Arnold  Rowntree,  Sir  Arthur 
Yapp,  the  Rev.  Tom  Sykes,  L.  G.  Sloan, 
Afessrs.  .A.  E.  Wiseman,  W.  J.  Bcrrill, 
Frank  Derry,  T.  J.  Pringle,  Philip  Smith, 
Herbert  Garke,  J.  Crowle-Smith,  E.  W, 
Carter,  J.  D.  Mugford,  W.  T.  Moss  and 
B.  Whitworth  Hird. 


A  National 
Campaign  in 
Itself.” 


The  Names 
you  see  in 

JOHN  BULL 

\^EEK  by  week  promi- 
nent  public  men  and 
women  contribute  to  the 
columns  of  “JOHN  BULL” 
articles  on  subjects  of 
National  or  world-wide  im¬ 
portance.  Following  are  the 
names  (familiar  on  both 
sides  of  the  Atlantic)  of 
those  who  during  the  past 
six  months  have  thus  used 
this  great  medium  as  a 
means  of  reaching  and  in¬ 
fluencing  the  British  Public — 
H.  H.  Asquith 
Arnold  Bennett 
Lord  Birkenhead 
Rev.  Dr.  Campbell 
Clemence  Dane 
Sir  L.  Worthington  Evans 
A.  G.  Gardiner 
Sir  John  Foster  Fraser 
“Gentleman  with  a 
Duster” 

D.  W.  Griffiths 
Earl  Haig 

Sir  Gilbert  Parker,  Bt. 
Philip  Snowdon,  M.P. 

J.  St.  Loe  Strachey 
etc.,  etc. 

Publicists  use  the  pages  of 
“JOHN  BULL”  to  reach  the 
thinking  people  of  all  classes  in 
Great  Britain,  because  they 
know  there  is  not  another  paper 
in  the  country  that  is  so  closely 
read  by  the  “worth-while”  pub¬ 
lic.  For  precisely  the  self-same 
reason  Advertisers  appealing  to 
all  classes  use  “JOHN  BULL.” 
If  covers  the  whole  country — 
and  it  covers  it  effectively. 

JohnRpll 

BRITAINS  DOMINANT  WEEKLY 


NOTE — "John  Bull’s"  great 
circulation  *  is  flue  to  eflitorial 
merit  atone.  This  paper  runs 
no  free  competitions.  Coupon 
Schemes,  or  other  fake  circula¬ 
tion-boosting  campaigns. 

'Net  Sales  exceed  800,006. 

Rate  based  on  600,000, 

Ear  Note  Card,  Spaeimon  Copy 
mstd  fall  pmrticulmrs  terito;— 

PHIUP  EMANUEL.  AflreitiMMt  Hau««. 

ODHAMS  PRESS  LTD. 

S7-59,  Loag  Acre,  LaiadoB.  WXJS.  Eag. 
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YOUR  HUGE  INDUSTRY 


You  learned  tlirough  these  columns  last  week 
something  of  the  economic  length  and  breadth 
of  the  newsjaper  industry,  expressed  in  the 
terms  of  the  statistician  and  analyst. 

The  grand  total  of  advertising  revenue  of  the  daily 
press  in  this  country  was  soundly  calculated  as 
$628,848,4b6,  in  1923.  Our  experts  found  this  figure 
after  weeks  of  fact  delving,  and  many  hundreds  of 
communications  with  the  managements  of  the  news- 
paiK-rs  The  total  of  published  agate  lines  of  paid 
space  was  11,032,252,800. 

.\dd  to  total  advertising  revenues  the  revenues  from 
circulation  and  we  have  a  Billion  Dollar  Industry 
among  the  2,500-odd  daily  and  Sunday  newspapers  of 
our  great  nation,  sprung  from  the  idea  of  John 
Campbell,  Boston  Postmaster,  who  established  the 
Bo.ston  News-Letter  as  the  first  successful  American 
newspaixtr,  just  220  years  ago  this  month. 

In  this  issue  of  Editor  &  Publisher  you  read  in 
mene  c<.>mprehensive  terms  how  this  huge  volume  of 
advertising  is  distributed  among  the  various  branches 
of  indu.stry  and  commerce.  It  is  all  well  worth  the 
careful  study  of  every  new.spaper  and  advertising 
man.  not,  perhaps,  so  much  for  what  has  been  as 
for  what  these  stupendous  totals  portend. 

Lineage  grews  steadily  larger,  newspapers  grow 
constantly  bigger,  circulation  saturation  is  intensified, 
costs  increase  and  rates  are  moved  upward.  Are 
these  peak  years?  Can  newspapers  become  much 
greater  in  size?  The  newspaper  has  simply  out¬ 
distanced  every  other  form  of  publicity.  It  is  the 
most  elTective  form  of  advertising.  How'  far  can  it 
go  in  volume  l>efore  it  loses  effectiveness  and  becomes 
a  ph.'  sical  burden  to  the  reader? 

The.se  and  a  thousand  such  questions  arise  in  the 
mind  as  one  reviews  the  facts  and  Editor  &  PuB- 
i.iSHhk  would  thoroughly  enjoy  hearing  from  adver¬ 
tising  men  and  publishers  who  have  ideas  on  the 
subject. 

A  Billion  Dollar  Industry  is  not  created  except 
up<  n  granite  foundations  of  public  need,  confidence, 
satisfactorj  service  rendered.  The  newspaper  has 
become  the  hand-maiden  of  all  industry  and  trade. 
Through  physical  reiineinents  and  the  devoted  energy 
of  many  earnest  men  and  women  it  is  progressively 
meriting  its  place  in  the  conlidence  and  service  of  the 
trading  public. 

The  American  newspaper  has  something  of  in¬ 
estimable  value  to  sell  to  the  advertising  public.  This 
product  is  space,  clearly  marked  for  what  it  is — the 
offering  of  a  commodity  for  a  price.  The  newspaper 
has  its  copies  for  sale,  at  the  price  printed  under  the 
title.  Nothing  else  in  the  .American  newspaper  is 
for  sale. 

.A  Billion  Dollar  Industry,  built  and  sustained  by 
newspapers  which  have  not  .sacrificed  their  inde¬ 
pendence,  nor  sold  their  influence,  nor  exploited  their 
reailers,  nor  prostituted  their  original  ideals,  is  some- 
thiiig  to  shout  to  the  wiirld  !  With  all  its  admitted 
imperfections,  the  American  press  is  the  model  of  the 
world's  journalism,  and  in  it  men  may  prosper  without 
moral  compromise. 


UNDESERVED  SLUR 

WII.LI.AM  A.  BR.ADY,  theatrical  producer,  is 
often  quick  on  the  trigger  in  defense  of  the 
theatre,  and  not  always  right,  but  we  feel  he 
was  justified  in  protesting  against  the  act  of  certain 
New  York  newspapers  in  classifying  as  an  “actress” 
an  unfortunate  woman  of  the  underworld  who  was 
mysteriously  murdered.  The  woman  had,  once  for  a 
few  weeks,  been  a  chorus  girl  on  the  minor  stage,  but 
certainly  had  never  earned  the  title  of  actress.  The 
characterization  was  a  thoughtless  slur  on  professional 
women  of  the  stage. 


POLICE  NEWS 


MAN'HE  the  New  York  Police  Department  is 
good,  maybe  it  is  liad.  Commissioner  Enright’s 
persistent  censor.ship  of  news  leaves  it  an  open 
question.  Now  Enright  and  his  associates  will  pub¬ 
lish  a  magazine.  Advertising  Is  at  $125  per  page.  All 
sorts  of  corporations  and  individuals  are  being 
solicited.  Of  course,  this  magazine  can  be  depended 
on  to  treat  the  news  of  the  department  with  absolute 
independence  and  candid  disinterestedness. 


RIAL 


FEAR  NOT! 

Isaiah.  Chapter  XLI:  10 
Jj^E.AR  thou  not;  for  I  am  with  thee:  be  not 
dismaved;  for  I  am  thy  God:  I  will 
strengthen  thee;  yea,  I  will  help  thee;  yea,  I 
will  uphold  thee  with  the  right  hand  of  my 
righteousness. 


VANDERBILT 


V'olunie  56,  No.  40 


March  1,  1924 

EDITOR  Sr  PUBLISHER 
Published  Weekly  by 
The  Editor  &  Publisher  Co., 

1115  World  Building  63  Park  Row,  New  York 


Marten  E.  Pew,  Editor. 

Arthur  T,  Robb,  Jr.,  Managing  Editor. 
Associate  Editors. 

If'arren  L.  Bassett  Philip  N.  Schuyler 

Rosalie  Armistead  Higgins. 


James  Wright  Brown,  Publisher. 

J.  B.  Keeney,  Business  and  Advertising  Manager. 
Fenton  Dowling,  Promotion  Maruiger. 

George  Strate,  Circulation  Manager. 


H'ashington:  Sam  Bell.  26  Jackson  Place. 

St.  Liuis:  Roy  M.  Edmonds,  1638  Arcade  Building. 

Chicago:  L.  B.  Giltrun-e,  30  North  Dearborn  Street. 

London  Editor:  Herbert  C.  Ridout;  Special  Commis¬ 
sioner,  H.  Rea  Fitch,  Hastings  House,  10,  Nor¬ 
folk  Street,  Strand,  W.  C.  2. 

Paris:  G.  Langelaan,  34,  rue  Thiers,  Boulogne-sur-Scine 
(Seine). 

Tokyo:  John  R.  Morris,  Japan  Advertiser, 

Tortnto:  W.  A.  Craick,  60  Lympstone  Avenue,  Law¬ 
rence  Park. 

10  cents  a  copy;  $4  a  year;  foreign  $5;  Canadian  $4.50 


YOUNG  AND  GAY 

RE.AT  is  he  who  keeps  young  and  frtshJ 


r'P 


The  tone  of  the  advertising  that  is  appearing  in 
the  San  I-'rancisco  “Illustrated  Daily  Herald” 
to  .sell  to  the  public  stock  in  Cornelius  Vander¬ 
bilt,  Jr.’s  propised  chain  of  seven  tabloid  newspapers 
in  “the  stragetic  cities  of  the  nation,”  may  be  good 
stock  propaganda,  may  bring  in  the  checks,  but  it  is 
an  odd  exhibit  in  miHlern  newspaper  practice. 

\Ve  p;irticu!arly  note  a  line  which  tells  the  reader- 
inve.stor  that  his  "investment  will  lx;  in  the  profits 
and  battles  of  all’’  the  projiosed  seven  tabloid  papers. 

“How  easy  it  is— $1(K)  per  share,”  with  a  share  of 
common  thrown  in  free  with  every  two  shares  of  pre¬ 
ferred  subscribed  for,  is  another  line,  and  the  public 
is  told  in  liold  type  to.  “.Act  on  Your  Urge  and  Send 
the  CotiiKin !” 

The  average  ncwsiiaiicr  man,  grown  old  at  the  trade, 
considers  that  there  is  at  least  an  element  of  specula¬ 
tion  in  new  ventures,  and  biting  off  seven  at  a  time 
with  cock-sureness  is  a  Vanderbilt  stunt  to  make  the 
gray-beards  shake  their  heads.  Even  such  an  amaz¬ 
ingly  clever  old  man  as  E.  \V.  Scriiips  has  admitted 
a  percentage  of  failures  in  his  lifetime  of  newspaper 
building,  and  while  Mr.  Hearst,  whose  genius  no  one 
denies,  has  iTever  admitted  a  failure,  he  has  swallow'ed 
some  bitter  financial  losses  IxTore  getting  some  of  his 
properties  across  the  line  to  profit. 

Of  course,  also,  Mr.  Vanderbilt  has  given  full  con¬ 
sideration  to  the  fact  that  his  family  name  is  a  great 
allurement  to  the  rank  and  file  of  common  investing 
citizens.  How  much  the  Vanderbilt  family  fortune  is 
backing  the  venture,  we  do  not  know. 

If  this  daring  yxning  publisher  carries  his  “co-part¬ 
ners,’’  as  he  calls  the  investors,  up  the  hill  and  into 
the  palace,  his  present  critics  will  seem  stupid,  indeed. 
If  he  fails,  the  tone  of  his  stock  advertising  will  re¬ 
main  as  a  taunt.  Stock  salesmen  are  ordinarily  not 
the  gentlest  creatures  known  to  civilization  when  com¬ 
missions  are  in  prospect,  and  we  hope  as  a  profes¬ 
sional  matter  that  young  .Mr.  Vanderbilt  is  well-ad¬ 
vised. 


_  many  years  of  service,  who  can  har  tb 
story  rt'told  in  new  language,  who  hj, 
grace  to  be  patient  with  and  intcrested'in  the 
and  the  strivings  of  the  boys  and  girls  just  J 
the  exciting  game,  who  continues  to  listen  and 
and,  particularly,  who  is  big  enough  to  concede 
things  are  done  be-tter  today  than  yesterday 
There  are  .such  men.  They  continue  to  grow 
and  Ixnter  till  the  end.  There  are  many  othen^ 
put  themselves  out  of  commission  by  peevish’ 
liyixrcritical.  conceited  attitudes,  making  theh  ' 
net  discreditable  in  the  eyes  of  the  reading  « 
which  enjoys  the  action,  buoyancy,  hopefulness 
bright  spirit  expressed  by  youth,  no  matter  how  - 
it  may  stagger  and  stumble  to  reach  its  objectna 
'I'he  .American  press  has  many  wonderful  exac 
of  splendidly  youthful  old  nmi.  Offliand,  we  •- 
of  Brislxine.  He’ll  kick  like  a  steer  at  being  u 
old,  even  as  we  put  it.  but  he  was  born  December 
1864.  and  that's  “old"  to  the  vast  majority  of  r 
paper  workers.  Does  his  stuff  show  age?  ) 
bit!  Just  as  light  and  interesting  as  ever,  and . 
careful  and  accurate  than  ten  years  ago.  Seeing 
w  riting  every  day,  columns  ami  columns  of  stuff, 
a  sense  of  humor  and  a  marvelous  understandiij 
the  interests  of  the  average  newspaper  reader,, 
gesting  cartoons,  telling  managing  editors  how, ' 
iiig  an  occasional  paper  for  his  chief,  reporting; 
game  or  a  convention,  making  a  speech,  tradini, 
real  estate  on  his  own  accoiuit,  eating  his  Imcl 
the  Dutchman’s  sawdust  kitchen  under  Br 
Brid.ge,  or  at  Sherry’s,  Brisbane  seems  at  the  peak 
his  productive  life. 

Hearst  himself  is  61,  but  there  is  no  sign  of 
in  his  work,  Dow  n  at  a  l-lorida  resort  he  finds 
this  winter  to  write  for  his  new  spapers  in  the : 
old  familiar  vein.  The  amount  of  business  that  He: 
irets  through  in  a  week  is  simply  unlxlievable  v 
re-counted.  And  the  man  says  of  himself  that  be 
“naturally  lazy.”  The  real  Hearst,  when  you  ga 
him,  is  a  hustler  of  the  first  class,  a  big  boy  at  r.a.- 
alive  to  many  of  the  most  interesting  things  in  lik 
Frank  A.  Munsey  is  70.  and  Cyrus  H.  K.  Caitb 
74,  and  certainly  metroixditan  journalism  knows- 
this  team  of  youngsters  is  hot  on  the  job.  M; 
works  like  a  steam  engine.  V\’e  sec  him  often  at 
at  the  Hardware  Club.  Fie  is  talking  business, 
excitedly,  but  earnestly.  AVe  Ixlieve  Curtis  takes ■ 
leisure,  but  that  his  hand  is  guiding  no  one  dodc. 

Out  on  the  Pacific  Coast  “Bob”  Paine,  ediv": 
genius  of  the  Scripps  Organization  since 
ganization  of  the  Qeveland  Press,  the  back;: 
of  the  United  Press  .Associations  a 
and 
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Newspaix-r  Fdnterprise  Association. 
knf>w  s  how  many  newspaper  careers,  is  now  at 
in  his  f)8th  year,  creating  a  new  feature-news 
carrying  editorials  with  “teeth”  in  ’em,  stuff  " 
tyiiical  of  the  Scripps  idea  through  more  than  a  : 
ter  of  a  century.  “Bob”  Paine  is  just  a  kid  « 
writing,  and  hundreds  of  editorial  mep  bathe  "t 
larly  at  his  inspirational  fount. 

No  one  can  say  that  Adolph  Ochs  has  relaied 
66,  or  that  Rollo  Ogden  at  68  fails  to  keep  abreas 
life’s  important  interests. 

Frank  Crane,  in  his  63rd  year,  has  just  1 
his  editorial  productivity,  and  in  his  new  assevT 
with  Clinton  T.  Brainard,  himself  on  the  edge  «i 
has  many  times  manifolded  his  reading  audience 
In  the  South  we  think  of  Major  Edward  B. 
man,  born  in  September,  1843,  and  today  the  c*- 
spirit  of  the  Nashville  Banner,  a  national  joura 
influence  and  an  expert  as  well  in  railroad  affaiu 
John  Alden,  at  64,  writes  Brooklyn  Eagle  editc"J 
and  poetry,  which  breathe  youth  and  vigor. 

Nothing  antique  about  young  Michel  H.  EkV 
75,  who  carries  on  the  business  of  the  San 
Chronicle  with  an  enthusiasm  that  would  do 
to  a  man  in  his  forties,  daily  touching  every 
ment  and  wielding  national  influence. 

Such  a  galaxy  of  sprightly,  gay,  nimble  pres 
tires,  between  the  ages  of  60  and  70,  crowd  the 
that  this  statement  threatens  to  take  the  form 
Who’s  Who  in  America.  They  keep  young  who 
in  the  terms  of  youth,  and  the  newspaper  pace  * 
fast,  tlie  spirit  of  America  too  hot  and 
permit  of  control  by  tired,  irritable  or  cynical  oH 
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— — — —  j  ^lorency,  forinerly  with  the  Chi-  — 

cago  ortice  of  the  N’ew  York  World,  has 

PERSONAL  joined  the  Chicago  advertising  staff  of  FOLKS  WORTH  KNOWING 

*  the  Xew  York  Journal. 

- - - - John  fieorge  Mulder,  who  has  been  for 

.ciVFTTF  YOUNG,  JR.,  general  the  last  4  years  on  the  advertising  staff  ''PHIRTY-SIX  years  ago 
r  Des  Moines  (la.)  Capital  I’rtnsa.  New  \ork  Spanish  daily  A  i  .onj;  was  a  carrier 

'  ^,?Voumr  will  start  April  20  on  a  Wichita  (Kan.)  Eagle. 

'  't  taliS  and  other  Pacific  Coast  Daily  News.  _  busin 

r  pioe  Young  was  graduated  from  Howard  W.  Robins,  formerly  merchan- 
’'''\nireles  public  schools  and  plans  to  dising  manager  of  the  New  York  Ameri- 
"  ,^r«iintances  of  20  vears  ago.  can,  has  been  appointed  general  manager 
Td  ?  Bickel  president  of  the  United  of  Barnsdall  'Ijipoli  Products  Cor- 
Wiation  «ill  be  one  of  the  poration.  New  \  ork. 

r’  at  the  annual  lournalism  Week  Noah  G.  Stiles,  for  the  last  8  years  with 
‘X  University  of  Missouri.  Mav  13.  William  T.  Mullally,  Inc.,  New  York,  has 
"l^iis  Wiley,  business  manager.  New  ioined  the  financial  advertising  de^rt- 
(v-for-  students  of  meiit  of  the  New  \ork  Evening  Post. 


„rk  Times,  spoke  before  students  of 
U-aai'e  University.  Feb.  22.  on  The 
felv  Newspaper.”  On  Feb.  23,  he  ad- 


IN  THE  EDITORIAL  ROOMS 


ie-ed  the  Temple  Oub  of  Rochester,  TTTILLIAM  BULOW,  for  fifteen  years 
t  Y.  on  "Some  Newspaper  Impressions.  W  ^  member  of  the  art  staff  of  the 
!  Frank  G.  Huntress,  president  of  the  San  Chicago  Herald  and  Examiner,  l^t  week 
kntonio  (Tex.)  Express,  was  presented  was  granted  a  license  to  practice  law. 
L  jjmousine  by  the  board  of  directors  of  Mr.  Bulow  says  he  took  up  the  study  of 


Sidney  D.  Long 


the  reportorial  staff  of  the  Philadelphia 
Record. 

KNOWING  Mrs.  Olive  Slade,  editor  Seattle 

(Wash.)  Duwamish  Valley  News,  has 
recovered  from  an  illness  of  several 
ago  Sidney  D.  weeks. 

•ier  boy  on  the  Morris  Scott.  J.  Howard  Johnson  and 
le.  He  is  now  Allen  O.  Brophy,  of  the  editorial  staff  of 

business  manager  the  Rockford  (Ill.)  Register -Gazette, 
of  that  news-  have  been  cormnissioned  lieutenants  in 
I»per,  knows  his  the  army  reserve  corps.  Arthur  Parlee, 
j  o  b  thoroughly,  classified  solicitor,  has  also  lieen  com- 
and  each  day  missioned  a  lieutenant, 

giv-es  it  his  best  Mrs.  W.  D.  Bedilion  is  a  new  member 
,  "^f  ff'c  reportorial  staff  of  the  Marietta 

a  half  years,  (o.)  Times. 

as°ca^rie*r°"*'Then  reporter  on  the  Phila- 

Via  nittc  it  ha  <Iclphia  North  .American  has  b«n  made 
ri.,- elitor. 

become  a  teacher  U.  .A.  Moynihan,  editor  of  the  Maren- 
and  went  to  SI"  Republican,  is  recovering  from 

South  Columbus.  »  recent  operation  for  appendicitis. 

Ind..  where  he  Thomas  .Alexander  Boyd,  former  lit- 
taught  normal  erary  editor  of  the  St.  Paul  Daily  News 

school  for  a  year,  and  author  of  the  novel  “Through  the 


hf  Express  Publishing  Company  on  law  only  as  a  diversion  and  will  continue  While  there  he  received  a  telegram  from  Wheat.”  has  returned  to  St.  Paul  from 

PcS  24.  his  birthday.  Huntress  has  been  work  as  an  artist.  the  Eagle  management,  asking  him  to  re-  France  and  is  writing  short  stories.  4  of 

^Tinefted  with  the  Express  for  40  years.  j^y  Ffouse.  columnist  of  the  Philadel-  turn  to  their  employ.  He  accepted  and  wrhich  will  appear  in  Scribner’s. 

Mr.  and  Mrs.  William  Randolph  ph’ia' Public  Ledger  and  New  York  Post,  entered  the  city  circulation  department.  Miss  Lillian  S.  .Ainsworth,  associate 
Hear'!,  have  returned  from  Palm  was  given  a  dinner  and  party  in  the  Belle-  Just  after  the  Spanish-American  war,  of  tj,g  Concord  (N  H  )  Monitor 

Beach.  Fla.,  where  they  have  been  for  vue- Stratford  Hotel.  Philadelphia,  last  he  was  appointed  city  circulation  man-  Ua-  resismed  to  become  aisoriate  editor 

several  weeks.  Mr.  Hearst  has  pur-  week  bv  contributors  to  his  column.  ager.  Subscribers  who  had  bought  the  of  the  Granite  Monthly  a  magazine  pt*- 

ci-ased  a  residence  lot  on  the  two  imle  John  B.  Stoll.  80.  for  years  a  promi-  Bagle  to  get  the  war  news  began  to  give  h.hed  in  that  city.  Miss  Ainsworth,  be- 
Ifccan  frontage  of  the  Richard  Croker  Democratic  editor  of  Indiana,  is  ^  I^ng  thought  coming  to  Q)ncord,  was  society 

[;ri>perty,  and  will  build  a  permanent  conducting  a  column  ‘‘Observed  and  surely  he  \vould  Ic^e  his  job.  But  en-  editor  of  the  Manchester  (X.  H.)  Mirror. 

•  ^  Voted”  in  the  South  Bend  find.)  Tri-  ^is  ^rt  swn  brought 

=  Hewillbe  Sl  Marehl3.  bac^  old  subscribers  and  added  many  new  ^ 


'biiae  there.  Noted”  in  the  South  Bend  find.)  Tri- 

;  Walter  Sammis.  New  York  Times,  ad-  bune.  He  will  be  81  March  13. 
r;-f>.fd  the  Publicity  Club  of  Holyoke,  Genevieve  Harris,  motion  picture  critic 
Mass..  Feb.  25.  ^  ^  for  the  Chicago  Evening  Post,  is  making 

George  Parker,  editorial  chief  of  the  an  extensive  tour  of  Europe.  She  ex- 
Srripps-Howard  newspapers  is  in  New  pects  to  return  in  the  spring. 

P^.irk  this  week  on  business.  Charles  S  Cantwell  has  resiimed  as 


iienevieve  narns.  motion  picture  critic  Marcellus  Murdock,  now  pub- 

for  the  Chicago  Evening  Post,  is  makmg 


back  old  subscribers  and  added  many  new  ®  V  ernon 

ones.  'V-  *  •?  -Argus  spent  the  last  'week  end 

When  Marcellus  Murdock,  now  pub-  j'V  He 

lisher  of  the  Eagle,  became  business  man-  u  ^  Every  Evening,  with 

ager,  he  immediately  named  Long  his  "^^s  formerly  connected, 

circulation  manager.  This  was  in  1907.  Miss  Geraldine  Blume.  society  editor 


yr  pi^jro»-.u  .xcw  pects  to  return  in  tne  spring.  circulation  manager.  This  was  in  1907.  Miss  Geraldine  Blume.  society  editor 

■  iirk  t  s  wee  .  Cliarles  S_.  Cantwell  has  resigned  as  Five  years  later.  Long  was  appointed  on  the  Marietta  (O.)  Times,  is  back  to 

GarroII  Shaffer,  gene^l  manager  of  telegraph  editor  of  the  Ogdensburg  fN.  jo  his  present  position  of  business  man-  work  after  being  at^ent  for  two  weeks 
the  (Thicago  Evening  Post,  has  been  Y .)  Republican- Journal  to  join  the  Belle-  ager.  That  same  year  he  was  elected  because  of  the  illness  of  her  mother. 

chairman  of  a  committee  repre-  ville  (Ill.)  News-D^ocrat.  Clarence  president  of  the  International  Circulation  Miss  Muriel  DeVacchis  a  member  of 

'"ini;  the  Indiana  Society  of  ^icago  Housman.  sporting  editor  of  Republican-  Managers’  Association.  the  local  staff  of  the  Wilmimrton  (Del ) 

^4“a"^e‘Lr"'"  Journal,  will  succ^dMr^(^twelU  - 7-  - = 

f*  AC  II*  1.  K.  B.  Broivn,  editor.  Auburn  (Wash.)  John  W.  Nagle,  for  the  last  14  years  recently  at  the  Delaware  Hospital. 

Forwr  Senator  GiIwrt  M  Hitchcock.  Globe-Republican,  has  returned  from  an  engaged  in  newspaper  work  in  Duluth  as  Thomas  C  Hill  a  memht^r  nf  th#*  Uwal 

i!.,cr  of  the  Cht«ha  Neb.)  VVorld-  extemled  trip  to  the  Hawaiian  Islands,  re^rter.  editoriM  writer,  and  managing  .taff^T  the  VV  min^rfDen  Toumal 
H  accompanied  him  on  editor  of  the  News  Tribune,  and  in  St.  wif  iniuJed  r^enT  when  Wt  ^ 

b^^ile  Dealers  Frohe  at  the  the  cruise,  will  not  return  for  several  Paul  as  legislative  writer  for  the  Pioneer  ^as  injured  recently  when  hit  by  an  auto- 

|.'0te!  Fontenell^  Fe^  23,  held  in  con-  weeks.  Press,  has  gone  to  (Thicago,  where  he  will  4*  r*  •  i.  *  *  .•  r  i 

Mion  with  the  Omaha  Automobile  Ge^irge  Schcrck  has  left  the  sports  take  up  publicity  and  advertising  work.  x  4.*  ^^raph  editor  of  the 

Tu  D  t.1- u  r  G  r-  Staff.  Seattle  (Wash.)  Post-Intelligencer,  Haro*  Hansen,  literary  editor  of  the  aftYrTtppW? 

I  ^  Evan-  to  join  the  C.  B.  Bitting  Advertising  Chicago  Daily  News,  last  week  started  a 


Er,r:tion  with  the  Omaha 


Koa  (111.)  News-Index  is  rapidly  recov- 
enns  from  an  operation. 


.  Seattle  (Wash.)  Post-Intelligencer,  Haro*  Hansen,  literary  editor  of  the  affpVTtpiw.?  resumed  work 

ioin  the  C.  B._  Bitting  .Advertising  Chicago  Daily  News,  last  week  started  a 


.Agency.  Haas  Building.  Los  .Angeles.  Cal.  series  of  weekly  radio  talks  on  books  and 
Frank  Willard,  who  draws  the  comic  author.s  from  the  I^ily  News  radio  sta- 
strip.  “Moon  Mullins.”  for  the  Chicago  tion  WMAQ. 


Fred  L.  Bagby,  editorial  department 
Salt  Lake  City  'Telegram  and  former 
editor,  Utah  Labor  News,  and  Mrs.  Bag- 


IN  THE  BUSINESS  OFRCE  Tribune,  with  Mrs.  Willard  and  their  Thomas  O’Halloran,  who  has  been  in  parents  of  a  son. 

IT'ILTER  E  DOUCI  AS  rtass'fied  vacationing  in  Florida.  the  music  business  for  several  years  since  Mrs.  Marie  Conger  has  resigned  her 

f  lu  •  w  t  Rev.  Ciardner  .A.  MaeWhorter,  former-  giving  up  newspaper  work,  is  back  on  the  position  as  assbtant  society  editor  of  the., 
advertising  meager  of  the  W^-  religious  editor  of  the  Chicago  Tri-  Philadelphia  Public  I^ger  as  re-write  Evanston  (111.)  News  Index. 

i  ^'^1  classified  advertisin'if  manager  o'}  ''as  recently  appointed  to  the  Epis-  man.  John  Scott,  managing  editor  of  Mon- 


toltimore  (Md.)  News.  Herbert  W. 
K'mk  formerly  classified  manager  of  the 
(Pa.)  Telegraph,  will  be  as- 
•  -sr;!  manager. 

L  0.  Huckle,  advertising  manager  of 
‘s  Ipsilanti  (Mich.)  Press,  is  spending 


copal  city  missions  staff  of  (Thicago.  William  Wilson,  who  resigned  a  posi-  tr^  Gazette,  returned  recently  from  a 

Keith  Preston,  conductor  of  the  “Hit  tion  in  the  City  Solicitor’s  office  with  the  visit  to  London  where  he  went  to  arrange 
or  Miss”  column  of  the  Chicago  Daily  change  in  administration  has  returned  to  improved  news  service.  He  expects  to 
News,  made  a  6-word  speech  at  a  recent 


T.  0.  Huckle.  advertising  manager  of  ‘:""‘"buto'-s 

Ipsilanti  (Mich.)  Press,  is  spending  Herman  Devries,  music  critic  of  the 
;  Wfk  in  Cliicago  after  attending  the  Chicago  Evening  .Xmerican.  recently  pre- 
of  the  Michigan  league  of  rented  for  the  first  time  his  composition 
-  Dailies  in  Grand  Rapids  “Suite  D’Oient”  at  the  Chicago  Theater. 

John  Muehling.  treasurer  and  b.isi-  orchestra  of  40 

'J  manager  of  the  Manchester  (N.  H.)  P'^'^'’^- 

nion  and  Leader,  is  spendinj?  a  month’s  Ned  C.  Record  has  been  made  sporting 
at  winter  resorts  in  the  South  editor  of  the  Fort  Worth  (Tex.)  Star- 
Paul  Howard,  advertising  representa-  Telegram.  He  has  been  city  hall  re- 
in  N’ew  York  of  the  (Thicago  Journal  P”*’*'*’ 

'  •  Commerce,  has  recovered  from  a  seri-  Glenn  Griswold,  managing  editor.  Uhi- 
attack  of  pneumonia  caRi'  lonmal  of  Commerce,  was  in  Wash- 

Hilary  Harrison  has  rejoined  the  trip. 

;  department  of  the  San  .Antonio  Becker.  e<litor  of  “Woods  and 

Waters”  of  The  Chicago  Tribune,  has 

I  M.  S.  Lunn  has  been  appointed  circu-  ‘i-'P  Elorida. 

'  manager  of  the  Boston  American.  Mi'*  Margaret  Norris,  formerly  feature 
^F.  Willi,  Gould,  formerly  with  the  Evening  Journal. 

(Wash.)  News  Tribune  and 

i  with  the  Andrew  Tnne  Advertisincr  '  OrlC. 


j-jr  with  the  .Andrew  Cone  Advertising 
■g-nc>-  in  New  York,  has  been  made 


Ralph  Pinkerton,  a  graduate  of  the 


and  bu.siness  manager  of  the  T  niversity  of  W^a.shington  Sichool  of 
Jicoma  Dailv  Ijedger.  Mr.  Oiuld  was  Journalism,  has  joined  the  staff  of  the 
;T*  nnploye^  by  the  News  Tribune  in  Blaine  (Wash.)  Journal,  with  w-hich  the 
*  Blaine  Press  was  recently  consolidated. 

Join  H.  Black,  formerly  advertising  ^Ess  Leona  Fay.  society  reporter  on 
of  the  Milwaukee  Sunday  Tele-  f^ie  Scranton  (Pa.)  Times  is  ill  at  her 
‘  im.  has  been  appointed  advertising  di-  borne. 

•  XT  newspaper  and  of  the  Wis-  Nathaniel  TVidge.  cartoonist  with  the 
Mr.  Black  at  one  time  was  Manchester  (N.  H.)  Leader  is  in  (Thicago 
rf.  of  the  Ford  Car  Trade  where  he  attended  the  first  national  meet- 

ing  of  the  alumni  of  Dartmouth  College. 


I  “I  believe  our  clientele  will  use  (be  I  I 
Haskin  Service  more  an<d  more  as  | 

1^:  (Ke  mon(Ks  go  on,  especially)  if  you  | 

keep  up  (Ke  good  service  ^Kick  y)ou  P 

ika^e  keen  rendering  in  (Ke  past.”  j  | 

*  C,  F.  GLADFELTER  j  \ 

General  Manager  |  | 

3  Gtie  Louisville  Herald  I  E 
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return  to  Kngland  in  a  few  months  to 
complete  arrangements. 

I>ouis  F.  IJow,  editorial  writer  of  the 
Burlington  (Vt.)  News,  is  ill  at  his 
home. 

J.  L.  Southwick,  editor  of  the  Burling¬ 
ton  (Vt.)  Free  Press,  has  discontinued 
work  for  a  time,  owing  to  illness.  He 
has  been  on  the  staff  of  the  Free  Press 
for  28  years,  during  the  greater  part  of 
which  he  has  been  chief  editorial  writer. 

Ed  Cunningham,  Boston  Herald,  Ted 
Murphy,  Telegram.  Jack  Malaney,  Post, 
and  Fred  Lane,  American,  are  Boston 
sporting  writers  with  the  Boston  Amer¬ 
ican  league  team  in  Spring  training  at 
San  .\ntonio,  Tex.  Mel  Webb  of  the 
Boston  Globe  will  arrive  at  San  -Vn- 
tonio,  March  1. 

John  Beckwith,  cartoonist  on  the  Lynn 
(Mass.)  Item,  has  been  selected  as  in¬ 
structor  for  a  class  in  cartoon  drawing 
at  the  Lynn  Young  Men’s  Christian  As¬ 
sociation. 

Alan  Dale,  dramatic  critic.  New  York 
American  underwent  an  operation,  Feb. 
26,  in  Roosevelt  Hospital,  New  York. 

Will  Hollingsworth,  former  art  critic 
of  the  Chicago  Evening  American,  is  ex¬ 
hibiting  a  collection  of  his  paintings  at 
a  Chicago  art  gallery. 

Luther  Harrison,  former  editor  of 
weekly  and  daily  newspapers  in  Wewoka, 
Ada  and  Holdenville,  Okla.,  is  now  an 
editorial  writer  on  the  Oklahoma  City 
Oklahoman. 

Clarence  R.  Mooney,  city  editor, 
Salina  (Kan.)  Journal  is  the  new  editor 
and  manager  of  a  Democratic  weekly 
paper  to  be  started  in  Salina  this  month. 

William  E.  Johnston,  cartoonist  on  the 
Boston  Telegram,  has  resumed  his  duties 
after  a  two  weeks’  illness. 

Arthur  G.  Staples,  editor,  Lewiston 
(Me.)  Evening  Journal,  is  the  author  of 
a  new  book  recently  published,  “The 
Inner  Man.”  It  contains  biographical 
sketches  of  men  active  in  Maine  affairs. 

Floyd  McCracken,  city  editor  of  the 
Tacoma  (Wash.)  Ledger,  has  resigned 
to  go  to  Los  Angeles,  Cal.,  where  he 
will  enter  the  laundry  business. 


HOLDING  NEW  POSTS 


MARRIED 


F.  HILL,  editor  and  publisher 
”  *  of  the  Westmoreland  (Kan.) 
Recorder,  who  was  a  short  while  hgo 
m  o  u  s  1  V 


general  manager  of  the  Torrington  Com¬ 
pany  of  Delaware,  electric  vacuum  cleaner 
manufacturer,  with  headquarters  at  New 
York.  'Mr.  Rohde  was  recently  vice- 
president  and  general  manager  of  the 
\\'ire  Wheel  Corporation  of  .\merica  at 
Buffalo,  N.  Y. 


Go..  Inc.,  New  \ork.  He  was 
with  Doremus  &  Co. 


TTARL  SCHRIFTGIESSER,  from 
staff,  Boston  Post,  to  Boston  Tran¬ 
script  as  feature  writer  for  the  magazine 
section. 

Richard  O.  Shaffer,  from  sporting  edi¬ 
tor,  Hagerstown  (Md.)  Herald,  to  city 
hall  reporter,  Baltimore  American. 

John  Watt,  from  Lima  (O.)  N^s,  to 
police  reporter,  Springfield  (O.)  News. 

Clyde  Timblin,  from  city  hall  reporter. 
Marietta  (O.)  Times,  to  Huntington 
(W.  Va.)  Advertiser  staff. 

Elizabeth  Hobart,  from  reference  room, 
Chicago  Herald  and  Examiner,  to  Chi¬ 
cago  Evening  Post. 

George  H.  Blake,  from  Ogle  County 
(Ill.)  Republican,  to  editorial  staff,  Rock¬ 
ford  (Ill.)  Register-Gazette. 


W.  F.  Hill 


chased  the  Westmoreland  Signal  and  con¬ 
solidated  it  with  the  Recorder  and  now 
has  the  only  newspaper  published  at  the 
county  seat. 

In  1918,  Hill  was  elected  on  the  Repub¬ 
lican  ticket  to  represent  his  county  in  the 
legislature  and  has  been  returned  at  each 
election  since  that  time. 


James  Brittle  Piland,  .Associated  Press 
operator  for  the  Bozeman  (Mont.) 
Chronicle,  to  Miss  Mildred  McConville 
of  Bozeman. 


WITH  THE  ADVERTISERS 


A  RTHUR  FAGEN  one  of  the  publish- 
ers  of  the  Hoboken  (N.  J.)  Jersey 
Observer,  to  Miss  Elizabeth  Malone  of 
Louisville,  Ky.,  in  New  York  Feb.  16. 

William  P.  Young,  connected  with  the 
Poster  Advertising  Service,  Chicago,  to 
Miss  Jessie  Reed  of  the  Ziegfeld  Follies, 
in  Waukegan,  Ill.,  Feb.  24.  Mr.  Young 
was  at  one  time  on  the  staff  of  the  Brook¬ 
lyn  Eagle. 

George  Scherck,  formerly  assistant 
sports  editor  of  the  Seattle  Post-Intelli¬ 
gencer,  now  with  a  Los  .Angeles  advertis¬ 
ing  agency,  to  Miss  Grace  Cowan,  news¬ 
paper  woman  of  Seattle. 

William  M.  Mahoney,  pressman  on  the 
Boston  Globe  to  Miss  Mary  Elizabeth 
Craffey,  Feb.  17. 

Joseph  T.  Labrum,  sports  writer  on  the 
Philadelphia  Public  Ledger,  to  Miss  Jane 
Schwab.  Feb.  21,  at  St.  Bede’s  Chapel, 
University  of  Pennsylvania.  They  will 
spend  their  honeymoon  in  the  South 
where  I^brum  will  accompany  the  Phil¬ 
lies  on  their  spring  training  trip. 


u  n  a  n 
for  1924  of  the 
Kansas  Editorial 
Association,  pur¬ 
chased  his  news¬ 
paper  in  189f*  and 
has  been  actively 
engaged  in  its 
publication  ever 
since.  The  Re¬ 
corder  has  always 
been  the  principal 
county  newspaper 
in  Pottawatomie, 
a  northeastern 
county. 

Six  years  ago, 
Mr.  Hill  pur- 


IN  THE  AGENCY  HELD 


WILLIAM  S.  CLIFFORD,  formerly 
”  with  the  J.  Walter  Thompson  Com¬ 
pany,  Inc.,  New  York,  has  joined  the 
copy  staff  of  Louis  H.  Frohman,  New 
York. 

-Albert  J.  Slomanson  has  been  appointed 
manager  of  tlie  rate  department  of  the 
Dorland  .Agency,  Inc.,  New  York. 

James  M.  S<*gl,  formerly  associated 
with  the  advertising  department  of  the 
R.  M  Hollingshead  Company,  Camden, 
N.  J.,  has  joined  the  Commercial  .Adver¬ 
tising  Service  of  Philadelphia. 

.Allen  L.  Billingsley,  former  president 
of  the  American  Chamber  of  Economics, 
has  joined  Fuller  &  Smith.  Oeveland. 

Walter  Goodnow,  formerly  with  the 
Chicago  office  of  Green,  Fulton  &  Cun¬ 
ningham,  and  more  recently  advertising 
director  of  the  Orange  Crush  Company, 
Chicago,  has  joined  Fuller  &  Smith. 
Cleveland. 

Leon  Kelley  has  joined  the  staff  of 
Hewitt,  Gannon  &  Co.,  Inc.,  New  York. 

Albert  W.  Barker,  who  has  been  en¬ 
gaged  in  free  lance  copy  work,  has  in¬ 
corporated  under  the  name  of  Barker,  In¬ 
corporated,  with  offices  in  Chicago.  He 
was  formerly  with  the  copy  staff  of  the 
Mejunkin  Advertising  Company,  Chicago. 

Paul  Harold  has  been  placed  in  charge 
of  the  Boston  office  of  Albert  Frank  & 


George  W.  Scott,  formerly  head  nf 
automobile  section  of  the  Newark  fV  i 
I^ger,  has  joined  the  sales  proW 
department  of  the  John  G  kV.' 
.Agency,  Newark.  ’ 

S.  B.  Picken  formerly  eastern 
ager  for  the  Norris  Patterson  .Ah^i 
tising  .Agency  at  Montreal,  has  left  .J 
position  to  take  over  new  duties  .^1 
the  Canadian  Advertising  .Agenc)-  ' 


WITH  THE  SPECIALS 


A  LCORN-SEYMOUR  COMP.a 
has  been  appointed  national 
iiig  representative  for  the  La  p  I 
(Ind).  Herald.  ' 


.Associated  Business  Papers,  Inc, 
noiince  the  election  to  member^ 
Metal  Industry,  99  John  street, 

H.  I^ngdon,  publisher. 


PREMIER  COMPANY,  of  Cleveland. 

recently  elected  Benjamin  H.  Noyes, 
formerly  connected  with  the  advertising 
department  of  the  National  Cash  Register 
Company,  Dayton,  O.,  president.  Asso¬ 
ciated  with  the  company  in  its  re¬ 
organization  are  James  W.  O’Meara,  for¬ 
merly  of  the  William  H.  Rankin  Com¬ 
pany;  George  W.  Kinzel,  formerly  ad¬ 
vertising  manager  and  assistant  sales 
manager  for  the  Cleveland  Products 
Company,  and  more  recently  connected 
with  the  .Applied  Direct  .Advertising  Di¬ 
vision  of  the  Caxton  Company;  J.  Dean 
Halliday,  of  the  promotion  department  of 
the  Newspaper  Enterprise  Association, 
and  formerly  advertising  manager  of  the 
Japan  Advertiser,  Tokyo,  and  now  serv¬ 
ice  director  of  the  Premier  Press.  Mr. 
Noyes  was  at  one  time  special  field  rep¬ 
resentative  of  the  United  Typothetae  of 
America. 

Professor  Earl  Jay  Glade,  of  the  busi¬ 
ness  department  of  the  University  of 
LTah.  Salt  Lake  City,  has  joined  the  staff 
of  the  L.  S.  Gillham  Company,  of  Salt 
I^ake  City,  as  manager  of  the  firm’s  di¬ 
rect  advertising  department.  Professor 
Glade  is  editor  and  publisher  of  the  Inter- 
Mountain  Retailer. 

Frederick  O.  Schubert,  formerly  on  the 
promotion  staff  of  the  American  News 
Company.  New  York,  and  more  recently 
with  Doubleday,  Page  &  Company.  New 
York,  has  joined  the  advertising  denart- 
ment  of  the  Public  Service  Cup  Com¬ 
pany,  Brooklyn,  manufacturer  of  Lily 
Cups. 

G.  C.  Jefferson  has  joined  the  Mans¬ 
field  Tire  &  Rubber  Company,  Mansfield. 
O.,  as  advertising  manager,  effective 
March  1.  Mr.  Jefferson  was  formerly 
space  buyer  at  the  South  Bend.  Ind..  of¬ 
fice  of  Dorrance.  Sullivan  &  Co.,  and  was 
transferred  to  that  agency’s  New  York 
office,  when  the  South  Bend  office  was 
closed. 

Harold  F.  Grundy,  formerly  with  the 
Philadelphia  North  American,  and  the 
New  York  office  of  the  Thomas  Cusack 
Comnanv,  has  joined  the  sales  force  of 
the  Philadelnhia  office  of  the  Reuben  H. 
Donnelley  Corporation. 

Charles  A.  Stinson,  president  of 
Gatchel  &  Manning,  photo-engravers. 
Philadelphia,  was  honored  at  a  dinner 
given  on  the  occasion  of  his  50th  birth¬ 
day  by  the  Poor  Richard  Gub  of  Phila¬ 
delphia.  Mr.  Stinson  was  president  of 
the  club  last  year. 

O.  J.  Rohde  has  become  president  and 


Easter  Is 
April  20 


It  is  not  a  bit  too  early  for  advertising  man¬ 
agers  to  plan  for  special  church  copy  for  the 
Saturday  before  Easter.  Best  results  will  be 
obtained  both  for  the  publisher  and  the  ad¬ 
vertiser  if  definite  plans  are  made  to  help  the 
churches  get  largest  results  from  the  space 
they  are  asked  to  buy.  Constructive  display 
advertisements  instead  of  mere  advertisements 
of  the  time  of  service  will  help  reach  the 
millions  of  men  who  go  to  no  church,  even  on 
Easter. 


Why  not  be  the  paper  in  your  town  to  start 
a  “Go-to-church”  campaign  heading  up  at 
Easter?  It  would  be  a  good  thing  for  the 
town — and  a  good  thing  for  your  paper. 

If  you  care  to  buy  copy,  Series  No.  3  is  a 
group  of  fifty-two  ads  of  250  words  each,  that 
can  be  used  by  one  church  or  a  group  of 
churches.  Proofs  on  request  to  Herbert  H. 
Smith,  518  Witherspoon  Bldg.,  Philadelphia, 
Pa. 


CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 
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FE 
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Thomas  F.  Clark  Company,  publiske- 1 
rcprisentative,  has  been  appointed  s.| 
ticnal  advertising  representative  {« r,l 
Pierre  (S.  D.)  Dakotan.  * 


Ralph  \y.  Mitchell  has  been  app^^- 
representative  in  the  Kansas  Crty;t-| 
tnry  for  the  Sioux  City  (la.)  Trft 
and'  the  Sioux  Falls  (S.  D.)  Press. 


Tiie  UIId 

Hoi 

W. 


Charles  D.  Chapman,  II,  has  joined 
New  York  soliciting  force  of  Powj  . 
Stone,  Inc.  He  has  been  connected  »-■ 
the  Westinghouse  Electric  Company,  Xn 
York,  and  acted  in  the  capacity  of  r- 
p.'esident  and  advertising  manager  of  - 
Equinox  Mountain  Spring,  Inc.,  and  ■ 
Equinox  Products  Company  of  New  Y  - 
and  Vermont. 
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I  The  Big  Things  in 
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Write  for  specimens 

The  Ullman  Feature  Service 

Home  Life  Building 
Washington,  D.  C. 
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WORLD  TRAVELS 
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EVENING  TIMES 
MORNING  SUN 
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ROtERT  E.  WARD.  INC. 
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CHANGES  OF  OWNERSHIP 


^  REER  (S.  C.)  Citizen,  a  weekly,  pub- 
lished  by  P.  W.  Smith,  has  been  sold 
to  J.  T.  Fain,  publisher  of  the  Sun  and 
Citizen  at  Spartanburg.  J.  N.  Benton, 
for  10  years  managing  editor  of  the  Eve¬ 
ning  Herald  at  Rock  Hill,  will  be  in  ac¬ 
tive  charge  of  the  Greer  paper,  as  editor 
and  manager. 

Claude  Kruzan,  former  publisher  of 
the  Tower  Hill  (Ind.)  Times,  and  Le 
Roy  Kurtz,  former  Shelby ville.  Ill.,  lino¬ 
type  operator,  have  purchased  the  Rens¬ 
selaer  (Ind.)  Democrat.  Charles  E. 
Lohr  is  associated  with  them  in  the  ven¬ 
ture. 

Jedd  P.  Fuller,  former  publisher.  Pa¬ 
cific  Builder  and  Engineer,  Seattle,  Wash., 
has  bought  the  Bremerton  (Wash.) 
American  from  Dave  B.  Pyle,  and  has 
changed  the  name  of  the  publication  to 
Kitsap  -American,  in  order  to  locate  it 
geographically  atid  to  identify  the  Ameri¬ 
can  with  the  entire  county.  Jessie  Wat¬ 
son  has  been  made  news  editor  and  Henry 
Lyon  business  manager. 

T.  J.  Cullen  has  sold  the  Centralia 
(Wash.)  Sunday  Tribune  to  Douglas 
Klul  larky,  former  owner  and  publisher, 
Redmond  (Ore.)  Spokesman. 

Ashton  (la.)  Leader,  after  being  sus¬ 
pended  for  several  weeks,  has  again  made 
its  appearance,  with  the  name  of  C.  D. 
Tresenriter  on  the  masthead.  Moses  W. 
Porter  sold  out  on  account  of  failing 
health. 

Lou  E.  Wenham  has  sold  Vashon 
Island  (Wash.)  News-Record  to  Herbert 
S.  and  Winifred  B.  Baker. 

William  Roderick  Arkoll,  co-owner  of 
the  Okeechobee  (Miss.)  News,  has  pur¬ 
chased  the  Inverness  (Fla.)  Citrus  Coun¬ 
ty  Chronicle. 

Mrs.  Elizabeth  J.  (joodsell  has  taken 
the  place  of  her  husband,  the  late  C.  E. 
Goodsell,  as  publisher  and  business  mana¬ 
ger,  Chelan  (Wash.)  Leader.  Henry  S. 
Hurd  has  b^  made  managing  editor 
and  Miss  Rose  St.  Luise,  reporter. 

Dr.  J.  G.  Sandidge,  of  Mulberry,  Kan., 
has  purchased  at  receiver’s  sale  Mulberry 
Independent,  which  was  sold  when  C.  E. 
Hill,  publisher,  went  into  bankruptcy. 
The  price  was  announced  as  $6,790. 

Mack  Stanton,  former  editor  and  own¬ 
er  of  the  Mound  Valley  (Kan.)  Journal, 
and  later  publisher  of  a  Lathrop,  Mo., 
newspaper,  has  purchased  a  half-interest 
in  the  Baxter  Springs  (Kan.)  Citizen. 
W.  H.  Woodhouse  former  owner  of  half¬ 
interest  with  A.  E.  Pfemmer,  sold  his 
interest  to  Mr.  Stanton. 

Thomas  Daniel,  veteran  Missouri  pub¬ 
lisher,  has  sold  the  Montrose  (Mo.) 
Tidings  to  Arthur  F.  Drake,  who  sev¬ 
eral  months  ago  sold  his  Jasper  (Mo.) 
News  to  C.  K.  Kennedy.  Mr.  Daniel, 
who  also  owned  the  Rockville  (Mo.) 
News  will  retain  that  paper. 


NEW  PLANTS  AND  EQUIPMENT 

TGNACIO  E.  LOZANO,  publisher  of 
La  Prensa,  morning  Spanish  language 
daily  at  San  Antonio,  Tex.,  has  taken 
out  a  $15,000  building  permit  for  re¬ 
modeling  and  enlargement  of  his  plant. 
The  present  two-story  building  will  be 
increased  to  three.  La  Prensa  on  Feb.  13 
observed  its  11th  anniversary. 

Linographs  have  been  installed  recently 
by  Dorr  Tressler,  of  the  Wilsonville 
(Neb.)  Review,  and  H.  H.  Mc(3oy,  of 
the  Orleans  (Neb.)  Chronicle. 

Westwood  (N.  J.)  News  has  moved  to 
new  offices  at  14  Madison  avCTue,  West- 
wood. 

Greenville  (Tex.)  Messenger  is  now 
housed  in  its  own  building,  a  2-story 
brick  structure,  near  the  heart  of  the 
business  district.  J.  A.  Phillips  is  editor 
and  owner  of  the  paper,  which  was  estab¬ 
lished  25  years  ago. 

Middleport  (N.  Y.)  Niagara  Herald 
has  moved  into  its  new  home  at  Main  and 
Mill  streets,  occupying  the  entire  building. 


SUSPENSIONS 

Rapid  city  (S.  D.)  Evening  Guide. 
Yarmouth  (N.  S.)  Times. 

Scranton  (N.  D.)  Herald. 


WEEK’S  CLEVER  PRESS  FLASHES 


An  astronomer  says  that  6  moons  re¬ 
volve  around  the  earth.  Before  prohibi¬ 
tion,  only  two  moons  rose  o’er  the  city. 
— Birmingham  Age-Hcrald. 

Rather  than  have  polar  exploration  suf¬ 
fer  a  setback,  why  shouldn’t  the  generous 
Mr.  Doheny  come  forward  and  finance 
that  naval  expedition?  They  says  there’s 
oil  up  there,  anyway. — Tuscaloosa  (Ala.) 
Nm-s. 

Bad  grammar  don’t  sound  very  good, 
but  it  don’t  seem  t’  hold  anybuddy  back. 
Say  it  any  ole  way  ’cept  with  onions. — 
Abe  Martin,  Indumapolis  News. 

They  may  not  “quit  under  fire,’’  and 
yet,  some  may  find  the  place  “too  hot  to 
hold  them.” — Atlanta  Constitution. 

Some  women  neither  love  nor  fear 
their  husbands,  and  others  dress  sensibly. 
— San  Francisco  Chronicle. 

Somebody  announces  that  “whiskers 
threaten  to  come  back.”  They  make  that 
threat  eternally,  and  if  it  wasn’t  for 
razors  they’d  make  good. — Cleveland  Plain 
Dealer. 

Next  to  being  a  Doheny  or  a  Sinclair, 
what’s  the  matter  with  publishing  a  news¬ 
paper  in  Denver? — New  York  IV  or  Id. 

She  had  it  bobbed  and  thinks  it  great. 

It  made  an  awful  change  in  Kate; 

She  says  the  shingle  feels  so  swell. 

But  just  the  same  it  looks  likell. 

— C.  M.  K.,  in  Chicago  Tribune. 
Little  did  Calvin  Coolidge  think  when 
he  was  sworn  into  office  by  the  light  of 

an  oil  lamp - . — New  York  IV or  Id. 

Germany’s  Government  has  appointed 
an  official  teller  of  fairy  stories. 

We  don’t  appoint  them  here.  We  elect 
them. — Toledo  (O.)  Blade. 

German  (jovemraent  must  pay  $1,000,- 
000  to  settle  Lusitania  claims,  but  they 
needn’t  issue  any  medals  commemorating 
the  event  if  they  don’t  want  to. — Brook¬ 
lyn  Eagle. 

Still  there  is  no  lady’s  hat  in  the  Presi¬ 
dential  ring.  Probably  they  are  all  wait¬ 
ing  for  the  new  spring  styles. — New  York 
American. 

How  blatant  hush  money  becomes  when 
it  stops  hushing. — Detroit  News. 

Taking  off  the  lid  these  days  seems  to 
stir  up  turmoil  and  tumult,  whether  it  be 
Tut’s  or  Teapot’s. — Birmingham  (Ala.) 
Age-Hcrald. 

“The  truth  about  oil.”  “The  truth 
about  prohibition.”  “The  truth  about 
coffee.”  “The  truth  about  Doheny.” 
“'The  truth  about  Spiritualism.”  “The 
truth  about  measles.”  Poor  old  lie,  with 
so  much  truth  to  catch  up  with ! — Boston 
Transcript. 

The  passing  of  the  corkscrew  left  us 
plenty  of  substitute  synonyms  for  crook¬ 
edness. — San  Francisco  Chronicle. 

A  splendid  way  to  raise  revenue  would 
be  to  tax  all  anecdotes  over  21  years  old. 
— Baton  Rouge  (La.)  News. 

Back  in  the  old  days  they  made  hide¬ 
ously  garish  things,  but  they  didn’t  have 
wit  enough  to  call  them  sport  models. — 
Baltimore  Evening  Sun. 

Jim  Quimby  was  talking  to  the  editor 
about  the  big  tree  of  Wheatland  and  told 
the  editor  “To  think  of  the  mighty  oak — 
it  was  once  a  little  nut  like  you.” — 
Queenstown  News. 

Democracy  has  its  faults,  of  course, 
but,  on  the  whole,  it  seems  preferable  to 
an  oiligarchy. — St.  Louis  Post-Despatch. 
He  gets  my  goat, 

Dws  Jerry  King; 

He  always  says, 

“How’s  everything?” 

— Cleveland  Plain  Dealer. 
The  story  is  told  of  a  rich  oil  operator 
who  got  mad  at  a  Kansas  newspaper  man 
and  paid  him  $26,000  for  his  newspaper 
just  to  get  him  out  of  business  and  to 
run  the  paper  the  way  he  wanted  it  run. 
"If  there  is  anyone  else  like  that  we’d 
like  the  job  of  making  him  mad,”  offers 
Lou  Valentine  in  the  Clay  Center  Times. 
“We’ll  guarantee  to  do  a  good  job.” — 
Kansas  City  Star. 


Get  the  1 923  popu¬ 
lation  figures  for 
Detroit — then  you’ll 
know  why  the 

DETROIT  TIMES 

is  over  200,000  daily 
and  over  2 1 0,000  j 
Sunday. 

1920  census  figures 
are  “moth-eaten.”  I 


170 

Pages 

Every  department  store  in  Des 
Moines,  individually  and  collect¬ 
ively,  used  more  space  in  The 
Des  Moines  Capital  in  1923  than 
was  used  in  any  other  Des 
Moines  newspaper.  The  excess 
in  favor  of  the  Capital  amounted 
to  170  pages. 

THE  DES  MOINES  CAPITAL 

Lafayette  Young,  Publishar 
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AVERAGE  NET  PAID 
CIRCULATION 

OF 

The  Baltimore  News 

For  January  1924 

107,126 

The  BALTIMORE  NEWS 

Baltimore’s  Oldest  Evening  Newspaper 

J.  THOMAS  LYONS 
Vice-Pres.,  Gen.  Mgr. 


Ahead  on 
its  Merits 

Circulation  and  lineage 
increasing  by  leapt  and 
bounds — news  satisfac¬ 
tion  —  advertising  re¬ 
sults.  These  merit  the 
growth  of  newspapers. 

It’s  the  answer  for  the 
continued  great  growth 
of 

The  Mt.  Vernon,  N.  Y. 
Daily  Argus 

AND 

The  New  Rochelle,  N.  Y. 
Standard  Star 

Write  for  information,  how  to  cover 
this  rich  field. 

WESTCHESTER  NEWSPAPERS,  Idc. 

T.  Harold  Forbes  New  Rodiella 


The  New  York  World 
Detroit  News 
Boston  Globe 
San  Francisco  Chronicle 

Head  the  list  of  Sixty  of 
America’s  Leading  Papers 
That  Publish  the  Weekly 
Feature  Interviews 
of  the 

U.P.OEWS  SERVICE,  INC. 

A  Feature  Endorsed  By  Such 
Newspapers  Has  Proved  Its 
Value 

Edward  F.  Roberts,  Editorial  Director 
ZAi  West  JSth  St.,  New  York 


riHST  l.\  FLUUC  sURVICS 


The  World  and  the  Eve¬ 
ning  World  have  a  ootn- 
bin^  circulation  daily,  of 
650,000  for  $1.20  per  agate 
line  gross,  subject  to  con¬ 
tract  discounts.  They  carry 
more  high  class  dry  goods 
sdvertising;  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailer#;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ised  tlum  any  other  met¬ 
ing  and  evening  cosnbinatimi. 

Advrrtist  m  Ntwttmfrrt 
by  tht  Ytmr 

(Ett  mmifi 

fun  tier  Biddhig,  New  Yorti 
MalWr's  BoHdhig,  Fori  Blddhig, 

Chicago  Datroll 


ASSOCIATIONS 

VT’HITE  HOUSE  CORRESPOND- 
^  ENTS  ASSOCIATION  at  their 
annual  meeting  recently,  elected  the  fol- 
Wiwing  orticers;  Isaac  Gregg,  Xew  York 
Sun,  president;  (ieorge  E.  Durno,  Inter¬ 
national  News  Service,  vice-president; 
l•'.rncst  .■\.  Knorr,  Central  News,  secre¬ 
tary-treasurer  ;  E.  Ross  Bartley,  Associ¬ 
ated  Press,  and  James  Ring,  of  the  Wash¬ 
ington  Times,  memlters  of  tlie  board. 
Homer  Johnson,  International  News  Reel, 
was  sclecti'd  official  photographer.  The 
annual  banquet  will  be  held  on  March  12. 

New  York  Business  Publishers 
Association  and  the  Associated  Busi¬ 
ness  Papers  announces  the  start  of  a 
new  class  in  Industrial  Publishing  March 

I.  extending  over  a  period  of  30  weeks. 
The  first  lialf  will  be  covered  during  the 
spring  and  the  second  half  during  the 
fall.  Meetings  will  lie  held  once  a  week 
fr<xn  4.30  to  .s.30  o'clock,  P'ridays,  at 
one  of  the  mid-town  ptiblishing  clubs. 

Legislative  Correspondents  Asso¬ 
ciation,  .-Mbany,  N.  V.,  gave  a  dinner 
I'eli.  22  in  honor  of  Frederick  Wose,  po¬ 
litical  writer  and  legislative  correspondent 
at  -Mbany  for  30  years.  Wose  began 
newspaper  work  on  the  .Syracuse  (\.  Y.) 
Post,  hilt  soon  came  to  .Mbany  and  has 
been  connected  with  the  New  York 
World.  He  retired  from  newsjiaper  work 
this  year  and  has  charge  of  the  compila¬ 
tion  of  the  legislative  index  and  record. 

Junior  Advertising  Club  of  New 
York  was  addressed  Feb.  21,  by 
Huber  Hoge,  of  Huber  Hoge,  Inc.,  on 
“Selling  Class  to  the  Mass.” 

Texas  Daily  Press  League,  meeting 
at  Dallas,  Tex.,  Feb.  20,  selected  Ama¬ 
rillo,  Tex.,  as  the  next  meeting  place, 
June  16,  17  and  IX,  and  appointed  Lowry 
Martin  of  the  Corsicana  Sun  as  the 
league’s  delegate  to  the  l.ondon  advertis¬ 
ing  convention.  Resolutions  adopted  in¬ 
cluded:  indorsement  of  the  Texas  Cen¬ 
tennial  movement  and  appreciation  of  the 
action  of  the  Pcstofficc  Department  of 
elevating  certain  newsj'aper  mail  to  first 
class.  On  moticn  of  C.  E.  Palmer  of  the 
Texarkana  Four  States  Press,  president 
of  the  league.  meinl>crs  went  on  record  as 
pledging  sujKport  to  W.  C.  Edwards  of 
the  Denton  Record-Chronicle,  who  is  a 
candidate  for  Lieutenant  (jovernor  of  the 
State.  Those  at  the  meeting  included: 
Harry  Warner  of  the  Paris  News,  Sher¬ 
wood  Spotts  of  the  Bonham  Favorite,  D. 
W.  Campbell  of  the  Millsboro  Mirror. 
Hugh  Lane  of  the  Marshall  News.  Otis 
Poole  of  the  Cleburne  Review,  C.  W. 
Wilson  of  the  Mineral  Wells  Index,  W. 
C.  Mwards  of  the  Denton  Record- 
nironiclc.  C.  E,  Palmer  of  the  Texarkana 
Four  States  Press,  S.  W.  Papert,  Dallas, 
manager  of  the  advertising  bureau ;  Hous¬ 
ton  Hart  of  the  San  Angelo  Standard, 
Lindsey  Nunn  of  the  Amarillo  News, 
Walter  Murray  of  the  Ranger  Times. 
M.  B.  Hanks  of  the  ,\bilene  Reporter. 
K.  K.  Hooper  of  the  Sherman  Democrat. 

J.  L.  Greer  of  the  Denison  Herald  and 
I.owry  Martin  of  the  Corsicana  Sun. 

Baltimore  (Md.)  Advertising  Club 
was  addressed  by  W.  Russell  Green,  sales 
manager.  Oiarlcs  E.  Hires  Company, 
Philadelphia,  at  the  luncheon  meeting 
iFeb.  27.  A  meeting  of  the  Direct  Mail 
Advertising  Department  will  be  held  at 
the  club  March  4. 

Woman’s  Press  Club  of  New  York 
entertained  650  guests  at  luncheon.  Hotel 
.\5tor.  New  York.  Feb.  23.  celebrating 
its  35th  anniversary.  Miss  Amv  Wren  is 
president  of  the  cluh.  Mrs.  Mary  Ellen 
Wilson  was  chairman  of  the  luncheon. 

Medill  Journalists,  a  club  of  Medill 
School  of  Journalism  students  and  active 
newspaper  workers,  elected  Ollie  Crouch- 
cr.  reporter  on  the  Evanston  fill.)  News- 
Index.  president  succeeding  Oscar  N. 
Taylor,  retired,  at  a  dinner  he’d  recently. 
Richard  Henry  Little,  conductor  of  “A 
Line  o’  Tyjte  or  Two’’  of  the  Chicago 
Trihnne,  was  the  principal  speaker. 
Other  speakers  were  Miss  Antoinette 
Donnelly,  beauty  editor  of  the  Tribune: 
Miss  Mary  King.  Sunday  editor  of  the 
Tril>une:  and  Paul  Watkins,  city  editor 
of  the  Evanston  News-Index. 

New  York  State  Circulation  Man¬ 
agers  Association  is  already  arranging 
for  its  spring  meeting  which  will  be  held 


in  Rochester  .\pril  15  and  16.  Frank  A. 
Roberts,  Rochester  Times  Union,  is  chair¬ 
man  of  the  program  committee.  Charles 
H.  Congdon,  of  the  Waterton  Times,  is 
president  of  the  association,  and  Alfred 
W.  Cockerill,  Utica  i’rcss,  secretary. 

Kansas  Press  Association,  follow¬ 
ing  instructions  of  its  executive  commit¬ 
tee,  will  i>ul>1ish  a  rate  book  April  1,  con¬ 
taining  lineage  rates  of  all  member  news¬ 
papers.  O.  W.  Little,  secretary  of  the 
association,  is  in  charge. 

Pilgrim  Publicity  Association  of 
Boston  has  launched  a  campaign  of 
erlucation  along  publicity  lines,  including 
all  phases  of  church  advertising. 

Kansas  Democratic  Press  Associa¬ 
tion,  meeting  at  Topeka,  Feb.  22,  voted 
to  join  the  Kansas  Press  Association,  and 
elected  the  following  officers  for  1924: 
R.  E.  Nye,  president,  Newton  (Kan.) 
Journal,  president;  A.  F.  Hatton,  West¬ 
phalia,  vice-president ;  and  C.  R.  Church¬ 
ill.  Olathe,  secretary  and  treasurer. 

Denver  Advertising  Club  has  ap¬ 
pointed  a  committee  under  the  chairman¬ 
ship  of  A.  U.  Mayfield  to  determine  pub¬ 
licity  metluxls  by  which  Denver’s  advan¬ 
tage  as  a  jobbing  center  may  be  stressed 
throughout  the  city’s  trade  territory. 

Spokane  Advertising  Club  to  date 
has  signed  4  memliers  for  the  trip  to 
Ixindon  next  July.  G.  W.  Roche,  adver¬ 
tising  manager  of  the  Spokane  Chronicle, 
beads  the  delegation.  Other  memtiers 
are:  H.  H.  Hebert  of  Kemp  &  Hebert 
department  store,  W.  B.  Hoffman  of 
Hoffman-V'aji  Ausdalc  Piano  Company, 
and  R.  J.  Danson,  attorney. 

Des  Moines  Press  Club  has  taken  to 
honoring  the  police  force.  Patrolman 
A1  Wieland  recently  was  presented 
with  a  gold  medal,  offered  by  the  club 
for  the  most  meritorious  service  in  the 
police  department  during  the  past  two 
years.  Wieland,  during  1923,  rescued 
a  7-year  old  boy  from  drowning,  cap¬ 
tured  a  yegg  single  handed  and  ar¬ 
rested  a  gunman. 

Des  Moines  Advertising  Club  lis¬ 
tened  to  an  address  delivered  by  L. 
R.  F’airall  of  the  Fairall-Battenfield 
advertising  agency  at  the  noon  lun¬ 
cheon,  Feb.  13. 

Portland  (Ore.)  Advertising  Club 
has  added  50  new  members  since  Jan. 
1.  Membership  now  totals  492. 

St.  Paul  Town  Criers’  Club  gave  a 
costume  dance  and  party  Feb.  18. 
Members  were  attired  in  costumes 
representing  advertised  products  and 
prizes  were  awarded  for  good,  bad 
and  indifferent  display  advertising. 

Birmingham  (Ala.)  Press  Club  was 
reorganized  at  a  meeting  held  Sunday 
afternoon,  Feb.  24.  committee  was  ap¬ 
pointed  to  find  permanent  quarters  for 
the  association.  The  following  officers 
were  elected  :  I-ewey  Robinson,  Birming¬ 
ham  Post,  president ;  Lane  Carter.  Bir¬ 
mingham  News,  vice-president;  Vincent 
Townsend,  Birmingham  News,  secretary 
and  treasurer.  Memtiers  present  unani- 
niousaly  elected  Leon  W.  Friedman,  in¬ 
dustrial  reporter  of  the  Birmingham 
News,  adviser  of  the  various  committees. 

Birmingham  (Ala.)  Advertising 
Club  is  making  preparations  to  estab¬ 
lish  a  Better  Business  Bureau  in  Birming¬ 
ham,  co-operating  with  the  national  or¬ 
ganization. 

Medill  Building  and  Loan  Associa¬ 
tion,  maintained  by'  employees  of  the 
Chicago  Trihune.  recently  paid  hack  to 
the  Tribune  all  of  the  $59,()00  of  the  class 
D  stock  advanced  by  the  Tribune  Com¬ 
pany  to  start  the  association. 

Scranton  (Pa.)  Advertising  Club  is 
assisting  in  tlie  organization  of  a  Better 
Business  Bureau  in  that  city.  It  is  also 
hacking  a  Truth  in  Advertising  campaign. 

Seattle  Advertising  Club  has  com¬ 
menced  a  drive  to  bring  its  membership 
up  to  1,000. 

Employing  Printers  Association  of 
New  York  at  a  dinner.  Hotel  Astor, 
Feb.  25,  adopted  a  resolution  commending 
the  reforms  and  economies  effected  in  the 
Government  Printing  Office  in  Washing¬ 
ton,  and  approved  the  apprentice  system 
for  training  employes  as  organized  by  the 

Public  Printer,  George  H.  Charter. 
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A  Food  Medium 


A  recent  reader  survey  indicia 
that  among  the  housewiw,  d 
the  city  our  Thursday  Fooj 
Feature  Department— 
four  pages  devoted  to  foid 
recipes  and  news  and  food  li 
vertising  — is  the  best  ftat* 
carried  by  the  Times 
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ODAY— 

(MARCH  1ST) 

is  the  half-way  point  of  the 
tremendously  successful  cir¬ 
culation  building  campaign 
^  are  now  conducting  for 

the  KANSAS  CITY 
JOURNAL  POST 

g  rau  an  at  all  intamtad  in  dr- 
fakia  wire  or  wrila  ua  care 
^  The  Journal  Poat  for  a  datailed 
itelemer*  of  the  big  reaulta  we  ara 
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Pittsburgh  Press 
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***tea  Adeartiilnit  RetireaentatiTea 
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pOLLA^ 

/Idvertijing  and  circulatign  managert  ar«  always  on  tka  lookout  for  now 
idroj  that  will  tarreore  advtrtising  roctifts  and  win  now  circulation.  Yonr 
ulea  for  increasing  advertising  or  ctreuktiion  may  not  appeal  to  yonr  manager, 
but  it  may  be  just  the  thing  that  tome  other  manager  wants.  Eoiioa  &  Poa- 
LISHEB  naJi  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
lAr  M/ro  w  now  bang  used  m  yonr  city  dots  not  bar  it  from  the  department. 

Address  your  comrrmnicattcn  to  the  i*«»  ' »»  Puixia  Editob.  (PAra  they 
appear  cUp  them  and  mail  them  in  attd  receive  payment.  Unavailable  ideas 
■anil  not  be  returned, 

J(^ACH  ^  wedding  anniversary,  ac-  has  proven  almost  impregnable  to  your 
cording  to  custom,  should  bring  gifts  circulation  men?  TTie  F^ort  Wayne  News- 
manufactured  from  different  materials.  Sentinel  made  a  vigorous  effort  to  get  the 
One  year  it  is  paper,  another  year  it  is  circulation  it  deserved  in  suA  a  town 
wood,  another  year  it  is  tin,  until  finally  by  waging  a  well  planned  campaign  that 
in  the_  later  years  it  becom«  of  more  employed  both  newsprint  and  solicitors, 
intrinsic  worth  such  as  gold,  silver  and  Every  time  you  are  planning  to  start  a 
even  diamonds.  Build  an  explanatory  new  daily  serial  choose  one  of  your  towns 


/  daily  droilation 

-in  lineage 
-in  reader  interest 
-in  proved  results 

^  Indianapolis 

NEWS 


Sfpui  ISaupn 
ifpgtatpr 

u  New  Haven’s 
Dominant  Paper 

Circulation  over  38,000  Average 
Bonilit  ceay  night  by  More  New 
Him  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 

!I»ui  Bautn  Segteter 

Tk#  Julius  Mathews  Special  Agency 
Boston  —  New  York  —  Detroit — C hicago 


The  Deseret  News 

SALT  LAKE  CITY,  UTAH 

newspaper  of  the  majority  of 
dtiitns  of  Utah.  Great  influence 
with  its  readers. 

Fereiga  Repmentatlvce 
CONE.  HUNTON  A  WOODMAN 
New  Yoth  CUcago  Detroit 

Kneaa  Qty  St.  Uouia  AUaata 

Fadfic  Coast  Represantatives 
CONGER  A  JOHNSTtm 
Ln  Aaftleo  Saa  Frandace 


even  (iiamonas.  tsuiid  an  explanatory  new  daily  serial  choose  one  of  your  towns 
feature  story  around  this  and  then  go  in  which  to  center  your  efforts.  Then  in 
after  advertising  space  contracts  for  ap-  addition  to  your  ads  in  your  own  paper, 
propriate  gifts  tor  wedding  anniversaries,  use  plenty  of  space  with  convincing  copy 
Perhaps,  instead,  one  of  your  large  de-  in  the  local  paper  in  the  town  you  are 
partment  stores  would  be  willing  to  take  after.  While  the  campaign  is  on,  run  a 
an  extra  page  to  utilize  this  feature  story  number  of  feature  stories  about  the  town, 
as  copy  for  its  own  wares. — 'David  Res-  Turn  your  whole  corps  of  solicitors 
nick,  St.  Louis  Times.  loose  in  the  place  at  once  and  n^e  an 

_ _  intensive  house  to  house  canvass.  The 

The  problem  of  100  per  cent  delivery  ‘he  prospects  are  ^r^y 

on  city  and  suburban  routes  is  being  of  the  sto^  you  are  about  to 

solved  by  the  Spokane  Chronicle  by  gi^  i"  a  buying  frame  of  mnA  You 

ing  each  “100  per  cent”  carrier  a  $10  mayjmkc  them  eight  or  10  week  su^ 
gold  piece  as  a  reward  for  his  faithful- 
ness.  When  the  boys  get  into  the  100  ‘’’T 

per  cent  class  they  are  also  given  a  short  '1  deserve  Oiot  in  the  fcst  place, 

write-up  with  their  picture.— A.  N  Scattershot  solicitation  will  be  found 


(FOR  SALE— .AlN  ELEPHANT)  Robert  L.  1 
“Captured  in  the  wilds  of  Africa.  Waj-ne,  Ind. 
trained  by  an  experienced  trainer;  easy, 
to  keep,  eats  only  breakfast  foods  and'  . 
sour  milk.  Very  fond  of  diildren  and  ,  *’* 


far  less  effective  than  this  idea  of  “doing 
niie  town  at  a  time,  and  doing  it  well.” — 
Robert  L.  Beard,  News-Sentinel,  Fort 


A  new  presentation  of  an  old  arg;u- 


Ruaranteed  to  keep  agents  away  from  the  prov^  eff«tive  for  an  I^ana 

door.  Will  push  the  baby  carriage  on  "c«si»Per  which  informs  its  prospective 
c;..rwtave  ^  advciTtisers  that  a  page  advertisement  can 


Sundays  and  the  vacuum  cleaner  on  Fri¬ 
days.  Price  reasonable.” 


advertisers  that  a  page  advertisement  can 
be  presented  to  its  19,0(X)  readers  at  a 


This  was  the  way  in  which  the  Hutch- 

inson  I^nsas  News  began  one  of  their  against  a  postal  bill  alone  of  one-cent 
own  ads  recently  in  advertising  their  ad-  JP;’’  for  ordinary  cnrculars  ^t 

vertising  columns.  It  can  be  readily  seen  counting  ‘Ji®  Pi7"‘* 

that  this  ad  attracted  attention. — B.  F.  disregarding  the  f^  that 

Clark,  101  West  15th  street.  Hutchinson.  toss  envelopes  beanng^one- 

cent  stamps  into  the  waste  paper  basket 


Our  Features:  | 

Samuel  G.  Blythe 
Irvin  S.  Cobb 
R.  L.  Goldberg 
Ed  Hughes 
O.  O.  McIntyre 
Penrod  and  Sam 
Will  Rogers 
H.  J.  TuthiU 
Albert  Pay  son  Terbune 
and  others 

The  McNaaght  Syidialc,  he. 

Timca  Building,  New  York 


In  Planninsr  Yonr  New 
Boilding — 

You  can  now  have  the 
assistance  of  an  organiza¬ 
tion  which  has  developed 
and  is  developing  plans 
for  several  nujor  news¬ 
paper  buildings. 

This  organization  it 
concerned  solely  with 
newspaper,  publishing  and 
printing  buildings  and 
includes  the  services  of 
engineering  specialists  co¬ 
ordinated  under  the  direc-  , 
tion  of  a  trained  news¬ 
paper  man. 

S.  P.  WESTON 

Nawspapar  BoSShaa 

Mactnaical  Lajroata 

Productloa,  OpWmtirm 
120  Weak  42nd  St.  N«w  York  ' 


disregard^  t^  f^  that  I  I^^wpatoanoot.  now  .or.  | 

Clark,  101  West  15th  street.  Hutchinson.  persons  toss  envelopes  bearing  one-  . . 

cent  stamps  into  the  waste  paper  basket  .11  «  1.— — 

_ _  without  opening.  The  rate  is  figured  on  -  mm 

.yenb,  p™  to  ,h.  4,500,000  MEN 

.^1?'=  J-ck  box  295.  SpringfieW.  Ohio.  .  -.Wn  cn  of 


of  Elks,  an  upstate  daily  issued  a  supple¬ 
ment.  called  “The  Ellks’  Booster  Eklition,” 
together  with  the  regular  edition  of  the 


Recently  the  Pine  Bluff  (Ark.)  Corn- 


paper.  The  supplement  was  made  up  of  mercial  got  up  a  clever  ad  for  a  bank  in 
four  pages,  the  last  three  containing  ad-  that  the  bank  published  the  names  of 
vertising  matter  and  the  first  page  being  their  inactive  accounts,  which  were  two 
set  aside  to  tell  the  whys  and  wherefors  years  or  more  old.  The  bank  made  the 
of  the  minstrel  show.  The  ads  were  pro-  statement  that  it  violated  the  custom 
cured  by  the  lodgemen.  the  latter  being  among  banks  of  not  revealing  the  names 


aided  by  the  newspapermen.  The  “Boos¬ 
ter  Edition”  attract^  no  little  attention. 
In  fact  the  idea  was  so  novel  that  al- 


of  their  customers  because  they  believed 
they  were  rendering  a  service  by  calling 
their  customers’  attention  to  forgotten 


live  within  50  miles  of  5th 
Ave.  This  paper  carries 
more  men’s  wear  advertia^ 
ing  than  any  two  evening 
papers  in  the  City. 

NEW  YORK 
EVENING  JOURNAL 


ready  other  fraternal  organizations  are  and  inactive  accounts.  People  were  in¬ 
discussing  the  stunt  as  applicable  for  vited  to  come  get  their  balance,  or  renew 

their  own  use. — Richard  C.  Bolton,  Jr.,  their  accounts.  Some  interesting  facts 

315  West  97th  street.  New  York.  brought  out  were  that  George  Washing- 

-  ton  and  other  notables  were  on  the  books. 

Looking  through  a  sheaf  of  recent  tail-  and  that  several  customers  had  forgotten 
oring  ads  from  here,  there  and  every-  ^*4  an  account  with  that  ,bank. 

where  the  writer  ran  across  the  following  M^y  ^rsons  were  the  ^iner  by  cents 
little  ideas  that  may  help  yon  land  some  dollars,  and  the  bank  noDced  a  re- 
extra  space  from  your  local  needle-  vival  in  its  trade.  Fay  Bond  Scott,  Pine 
wielders:  Bluff.  Ark. 

Free  Cleaning  and  Pressing  for  One  Year  - 

_ A  .western  tailoring  company  says;  .r,.  ,  W 


There  are  a  lot  of  country  editors  who 


“Until  (insert  date)  any  suit  or  over-  ^  ^ 

coat  ordered  of  me  will  cleaned  and  back  subscriptions  John  J.  Webblr,  i 
Dressed  for  one  vear.  Among  the  rea-  ,  ,  ri. 


Z  Fernwood.  Pa.,  has  solved  his 


pressed  for  one  year.”  Among  the  rea¬ 
sons  given  for  this  offer  the  company 
includes  “To  keep  my  big  force  of  tailors 
employed,  and  there^  do  my  bit  toward 
relieving  business  depression.” 

.4  $2.50  Cap  Tmlored-to-Ordcr  Free 
lYith  Yoitr  Suit  or  Overcoat 
.\  Washington,  D.  C,  tailor  offered  in 


Dear  Sir: 

Here  is  a  pin. 

It's  not  an  ordinary  pin — not  the  kind  yonr 
wife  pins  her  dress  with  or  anything  of  that 
kind — it’s  really  a  magic  pin. 

We  are  going  to  let  you  use  it  for  a  few 


an  ad.  “A  cap  wo^  at  least  $2.50  tail-  r^"“^'S7e‘?2at“w"e  ‘ge^'u  S:ck"*“’  " 

nred-to-order  just  like  your  suit  or  over-  ft -is  going  to  serves  wonderful  purpoM.  It 
coat  without  cost  to  you.”  Strikes  me  as  .is  going  fo  get  a  la*  of  matters  cleaned  up  that 
a  good  way  to  line  up  the  young  fellow^  X  and  the  real 

tailoring  trade.  Lan  you  nna  a  son  qm  you  are  to  use  it  for,  is  to  pin  yonr  check 
spot  for  any  of  these  tailoring  ideas  in  to- the  attached  statement  and  return  it  to  ua 

Inirg  (N.  Y.)  Republican- Journal.  ’  Very  sincerely, 

_  _•  .  JoBn  J.  WaiBEa, 

P  S. — Don’t  forget  to  return  the  pin  at  once 
Is  there  a  town- in -your  territevy  that - ethers  sec  waiting  to  aac  it.  — 
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NEWSPAPERS  DEFINED 
BY  POSTAL  CHIEF 

N«w  D*clar«t  Only  Publication*  Di«- 
•ominntinc  Timely  News  Are  to 
Benefit  by  Recent  Speed  Order 
— Trade  Organs  Barred 


masters  arc  still  in  doubt,  they  will  refer 
cases  to  the  department  for  decision. 

Publisher  Back*  Tuberculosis  Fight 
Charles  P.  Taft,  publisher  of  the  Cin¬ 
cinnati  Times-Star,  and  brother  of  Wil¬ 
liam  Howard  Taft,  Chief  Justice  of  the 
United  States,  is  supporting  the  plans  for 


establishing  a  department  of  heliotherapy, 
for  the  treatment  of  tuberculosis  with  the 
sun’s  rays,  in  the  University  of  Cincin¬ 
nati.  He  has  provided  funds  for  estab¬ 
lishing  and  maintaining  the  department 
for  3  years.  If  it  proves  a  success  after 
3  years’  trial  Mr.  Taft  and  Mrs.  Taft 
will  endow  the  department. 


McGill  to  Give  Lorinsr 

George  Horace  Lorimer,  editor 
Saturday  Evening  Post,  will  receb. 
honorary  degree  of  LLD.  fro^ 
University,  Montreal,  next  sprin*. ? 
been  announced.  The  honor  is  toh 
ferred  on  him  in  recognition  of  hii 
as  a  journalist  and  author.  " 


Washington,  D.  C.,  Feb.  27. — Recent 
decisiOT  of  the  Post  Office  E)epartment  to 
expedite  the  delivery  of  newspapers  has 
brought  from  Postmaster  General  New 
an  explanation  of  what  is  meant  by  a 
newspaper.  The  department’s  definition  *" 
has  been  expanded  for  the  benefit  of  post-  - 
masters  and  explicit  instructions  issued 
direct  to  postmasters  to  confine  the  new 
speed  methods  strictly  to  that  form  of 
j^lication.  Postmaster  General  New’s 
instructions  to  postmasters  follows: 

To  PostrAasters : 

Your  attention  is  particularly  invited  to 
the  order  of  the  Postmaster  General 
dated  January  30,  1924,  being  Order  No. 

99,  with  reference  to  the  handling  of 
newspapers,  which  contains  the  following : 

“Newspapers  as  interpreted  by  this  or¬ 
der  are  publications  which  are  commonly 
and  popularly  understood  to  be  news¬ 
papers,  of  which  the  leading  and  major 
feature  is  the  dissemination  of  timely 
news  of  interest  to  the  general  public, 
whether  published  daily  or  weekly.’’ 

From  the  number  of  requests  made  by 
postmasters  upon  the  department  for  rul¬ 
ings  as  to  whether  the  publications  in 
question  are  newspapers  or  not,  we  are 
led  to  the  conclusion  that  the  above- 
quoted  language  has  not  been  carefully 
studied  by  them  or  at  least  that  it  has 
not  been  sufficiently  definite. 

The  definition  above  quoted  was  framed 
with  great  care  and  must  be  followed  as 
written  and  intended. 

What  is  a  newspaper  in  the  popular 
and  commonly  understood  meaning  of  the 
word  is  the  question  to  be  answer^.  The 
words  commonly  and  popularly  were  in¬ 
serted  in  the  order  deliberately.  A  news¬ 
paper  is  what  people  generally  think  of 
as  a  newspaper.  The  definition  does  not 
comprehend  trade  papers,  periodicals,  pa- 
pCTS  devoted  to  certain  classes,  orders,  or 
directed  to  specific  ends.  The  order  was 
t  intended  to  define  a  newspaper  as  one  of 
which  the  leading  and  major  feature  is 
the  dissemination  of  timely  news  or  in¬ 
terest  to  the  general  public.  The  words 
leading  and  major  feature  were  used  de¬ 
liberately  to  describe  the  principal  object 
of  the  publication. 

Of  course,  a  newspaper  may  contain 
as  a  minor  feature  some  reading  matter 
wdiich  is  not  news  in  the  popular  sense, 
while  on  the  other  hand,  a  publication 
which  is  not  a  newspaper  may  contain  a 
minor  portion  of  matter  which  might  be 
called  news,  but  which  does  not  in  fact 
constitute  it  a  newspaper.  A  newspaper, 
under  the  definition  which  we  are  obliged 
to  follow,  is  what  people  in  general  are 
accustomed  to  call  a  newspaper. 

It  is  to  be  understood  by  postmasters 
that  publications  which  are  not  in  reality 
newspapers  are  to  be  given  quite  as  good 
service  and  treatment  as  heretofore  and 
in  some  cases  we  may  be  able  to  improve 
the  service  which  they  have  had,  but  the 
only  way  that  this  important  progress 
was  physically  possible  under  present  con¬ 
ditions  was  to  limit  it  strictly  to  news¬ 
papers.  To  include  other  publications 
would  make  the  carrying  out  of  this  or¬ 
der  an  absolute  impossibility.  The 
service  would  have  been  literally 
swamped.  There  would  not  be  space  in 
railway  postal  cars  to  handle  all  this  mat¬ 
ter,  and  to  have  put  on  cars  sufficient  to 
accommodate  it  would  be  utterly  impos¬ 
sible  from  the  standpoint  of  cost. 

All  publishers,  as  well  as  postmasters, 
are  asked  to  adopt  the  department’s  un¬ 
derstanding  of  the  term  newspaper  and 
enable  the  service  to  make  this  great  ad¬ 
vance  at  this  time.  To  attempt  to  include 
all  publications  that  would  like  the  service 
would  simply  be  to  defeat  the  depart¬ 
ment’s  purpose  to  do  something  for  the 
newspapers  and  the  publfc  served  by 
them. 

Postmasters  should  have  no  difficulty  in 
■  understanding  exactly  what  is  intended, 
but  if  in  spite  of  this  explanation  post- 


SUPPLIES  and  EQUIPMENT 

For  Newspaper  Making 


N.Y.  DAILY  NEWS 

HALF-TONES 
Boat  in  thm  Wnrld 
Madm  by 

POWERS 

NEW  PROCESS 


Newspaper  Presses 
Ready  for  You 

Goss  and  Scott  24  Page  Presses. 
Goss.  Hoe  and  Scott  Quadruple 
Presses. 

Hoe  and  Scott  Sextuple  Ma¬ 
chines. 

Scott  Octuple  Machines. 

Walter  Scott  &  Co. 

Plaihfiilo,  Niw  Jeuct 
CHICAGO  NEW  YORK 

1441  Monadnock  Block  457  Broadway 


Satisfied 

Subscribers 

is  the  result  all  Circulation 
Departments  strive  after. 

This  result  is  certain,  and  easy 
to  effect,  when  The  Multi- 
Mailer  System  is  used  in  the  up¬ 
keep  and  addressing  of  the  mail 
list. 


^  Compan'i 

^Ng*ACTk*«.S*« 

THE  MULTI ->\A1LER  SYSTEM 

•17*686  WASHINGTOM  PWOi 

CHICAGO 


Speed;  Economy 

This  combination  is  worth 
more  to  newspapers  than  almost 
any  other  business. 

VVe  are  the  only  makers  of  ad¬ 
dressing  and  mailing*  machinery 
that  can  give  you  l>oth  at  less 
cost. 

It  costs  you  nothing  to  learn 
just  what  we  mean. 

Write  for  list  of  users  and 
give  us  the  size  of  your  list  and 
let  us  furnish  vou  an  estimate. 


POLLARD-ALLING  MFG.  CO. 

Addreasine  and  Mailinr  Machine* 
22a-2M  W.  mil  St.  Naw  York  Qty 


Prliitara*  OutBttai* 

Printing  Plant*  and  bnainea*  bought  and 
•old.  American  Typeioundera’  product*,  print¬ 
ers’  and  bookbinders’  machinery  of  every  de¬ 
scription.  Conner,  Fendler  ft  C^,  96  Beekman 
St.,  New  York  City. 


R.  HOE  &  CO. 


Far  One  Hnnftwd  Yaaiu  Ihn  lasadkg 
Deatgaara  and  Maanfactaarara  of  Noam, 
papar  Prasiw  and  PrhtMg  Maihlwy 
al  AB  KMda 

Quality  First — 
Progress  Always 

Wa  always  carry  a  fall  Una  of  press 
and  Stores- mom  soppiic*,  indoding 
blanket*  of  all  kinds,  knives,  rabbera, 
cheek  woads,  matrix  Mper,  imported 
and  domestic  tisane,  brushes,  chem- 
kals,  counters,  pap^  roll  trucks,  ota. 
all  at  the  lowest  prices  consistent  with 
Hoe  high  quality. 

504-620  GRAND  STREET 
NEW  YORK  CITY 

No.  T  Water  Straat  Trihima  flidldhig 


Cliae-Westinghauae  Dnubla  Motnr-Difva 
with  fiiU  aiitomaric  push  battao  cootroL 

USED  BY  THE 

San  Francisco  Chronicle 

San  Francisco,  Calif. 

We  refer  you  to  them  for  their 
opinion. 


DUPLEX  TUBULAR  PU, 
PRESS  FOR  SALE-Priji, ; 
pages,  8  columns.  Full  ster«j 
equipment.  Can  be  seen 
Urey  Woodson,  Messenger,  0»a 
boro,  Ky. 


REBUILT  UNOTin 
AND  INTERnm 
FOR  SAU 

Write  US  for  infomutiii 
and  prices  on  Rebuilt  Li» 
types  and  Intertypes.  Thai 
are  machines  traded  in  a 
new  and  more  versadi 
Linographs  and  are  soli 
with  our  guarantee.  Be  sn 
to  state  model  wanted  who 
writing. 

THE  LINOGRAPH  COIPU 

DAVENPORT,  iOWALlL 


A/ 

A/CLfNEN»x 

/WELECTRICV 

/WMANFlO.CO\ 

CHr  CMicA** 


UAig  omes 
niher  Banant 
34S  8.  Dnrtnm  a. 
CHICAOO 


EASTEBN  oma 

HaiMdlt  BuUdlof 
Bnadvaj  at  84Ui  St. 
NKW  TWK 


PRESSES 


IT  IS  UNNECESSARY 
TO  “RACE"  A  GOSS 
PRESS  IN  ORDER  TO 
MAKE  IT  TURN  OUT 
AS  MANY  PAPERS  PER 
HOUR  AS  EXPECTED 

THE  GOSS  PRINTING  PRESS  CO., 
1S33  South  Paulina  Street,  Chicago 


TbU  department  will  sell  your 
product  quicldy  and  cheaply. 


POWDER 
for  mailing  roam 


Si^fsQUia 

To  have  every  mailing  fi 
wrapped  securely  and  neatly,! 
in  the  mail  a  little  ahead  ofs 
— use  Quick  Stick,  th^ 
powder  made  from  pure  vegf* 
gum. 

Leading  publishers  everyth 
Stick  to  Quick  Stick — ^it’s  woW 
If  your  supply  house  hasal 
write  directly  to  us. 

WON’T  M 

THE  COMMERCIAL  PASTE  COBi 
Columbus,  Ohio 

Manufacturers  of  the  largest 

hesives  in  the  United  Side 


Editor  &  P  uhli$hmr  for  March  1,  1924 


situations  wanted 

t  Cmk  with  mOm.  Far 


SITUATIONS  WANTED 


Editorial  aid  Faatura  Writer, 
sellinx  articles  to  standard  magatines  and 
New  York  newspapers,  wants  steady  position 
South  or  West.  Address  Box  173,  A  vend, 
N.  J. 


6c 


HELP  WANTED 


A  WORD  for  advsrtlasassnte  atebr  this 
Cash  srith  ardar. 


Advertishig  Man 

Wanted  by  a  New  York  Special  Agency,  repre¬ 
senting  daily  and  weekly  papers,  a  high-^ade 
solicitor;  one  who  knows  well  the  advertising 
agent  and  the  advertiser.  The  man  for  this  po¬ 
sition  must  be  a  good  analyzer.  Write  full  par- 


— Mt  mi  Executive.  - 

J6  years  old  and  for  the  past  18  years  General  Repos  ter.  Feature  Writer 
^  l^dlmg  MwspapeTe  w^ntmg^^n  and  colum^t  i^o  has  been  quoted  in  Judge.  must  oe  a  gooo  anaiyzer.  « rue  .u*.  par- 

I  of  **^*^**.  anil  am  now  the  Business  immediate  tictilars  as  to  age,  experience,  references  and 

d  a  ,;ip?r  fa  pHter'"*'  -'d<l-ssSox‘A.«68,  ’  Editor  4  Pub- 

^  (trading  population  7D.W)  but  desire  - ^ - ''’h"- 

hik  into  the  big  city  field.  A  X  ref- 
,SL  Box  A-651,  EdStor  &  PubUsher. 

Room  Foreman,  employed  as  reporter;  able  deliver  the  goods. 

Ll^iec^ve,  getting  maximum  production  Seek  editorial  position  trade  paper  or  m^ium- 
ClS.,rt  friction,  expert  makeup,  ad  man,  and  sized  city  daily.  Satisfactory  references.  Fancy 

Address  Box  A-664, 


I  Am  ThorougUy  Experienced 

in  trade  paper  editorial  or  small  city  journal¬ 
ism.  fluent  writer,  industrious,  married;  now 


M(nBS«at  friction,  expert  . 

,itb  many  years  experience  on  large  salary  not  expected, 
dailies,  who  is  able  to  relieve  you  of  Editor  4  Publisher. 
fwKi^ility  and  brine  editions  out  promptly, 

'^***’^Sile^at  once.  Union,  locate  anywhere. 

t  B.  Landfear,  594  Franklin  Ave., 

New  Jersey.  _ 


fPBl 

ES 


:  Man* 


years’  experience,  copy  writer,  coo- 
STgetter,  feature  pages.  29  years 
K  uage  of  career.  jEmplpyed.  Mamed. 

record,  etc.  Box  A -650,  Editor  4 
ijibbslier.  _ 


Mechanical  Superfatendont 

First  class,  wide  exoCTience  Web  presses,  stereo¬ 
typing;  expert  on  Linotype,  Intertype,  Ludlow, 
Elrod.  Best  composing  room  methods;  worker 
and  executive  with  education  and  business  abil¬ 
ity.  Take  entire  mechanical  department  off 
mind  of  publisher  and  get  results.  Those  con¬ 
templating  improvements  can  have  benefit  of  my 
ability  to  make  efficient  layout  and  keep  down 
cost.  Can  make  investment  if  agreeable.  Noth 


Wanted. 

Kepiirter  to  handle  local  news  on  daily  in 
small  city — town  of  13.000.  Paper  specializes 
in  local  news — "personals”  and  items  about 
local  people — and  wants  man.  or  girl,  who  can 
pick  up  this  class  of  news  with  success.  B. 
W.  Bradfute,  The  Daily  Telephone,  Blooming¬ 
ton,  Indiana. 


BUSINESS  OPPORTUNITIES 

A  WORD  for  ndvartlseiaante  tadar  this 
^  cfaaaiftcntiesi.  Cash  srith  ardar. 


^^l^^d^th’  morning,  evening  and  Iress  Box  A-669,"Editor  4  Publ'isher. 
Cd,,  paper,  in  city  of  300  000,  it  desirous  of  Nesvspaper  Couple. 


A  Ssnall  Daily  Nesrspapar 
in  Massachusetts  for  sale.  Only  year  old  but 
ing  less  than  $100  per  week,  but  will  probabW  making  money.  _  Alone  in  its  field;  no  com 


cost  you  nothing.  Must  be  permanent.  Ad- 


Ckiii  'new  connection.  18  years'  expert 
^  ^Thoroughly  familiar  with  national  ad- 
--  Proven  ability  as  an  executive  and 
A*®  Married.  A-660,  Editor  4 
•sUiiben _ 


Wants  one  or  two  jobs — reporting,  features, 
photography.  Address,  care  E.  IL  T.,  3lh 
North  Fifteenth.  Muskogee.  Oklahoma. _ 

Position  Wanted 

By  circulation  manager  with  20  years’  practical 
experience  in  circulation  work,  reference.  Ad- 


petitor.  Splendid  opportunity  to  own  your 
own  newspaper  without  heavy  burden  of  debt. 
(5,000  cash  required.  A-634,  Editor  4  Publisher. 

Nawmapar  Ra4Bo  Broadcasting  Statten 
complete  with  tubes,  generator,  all  eouipment. 
fully  tested,  for  sale  at  very  attractive  price 
owing  to  combination  newspapers  Address 
Radio  A-S88,  Editor  4  Publisher. 

One  cl  the  Fastest  Crowing  Weeklies 
in  South  Florida  has  an  opening  for  a  first 
class  advertising  solicitor.  After  applicant 


IPU! 

LL 


fciiatiiliir  Manager  _ _  _ _ _  ...^.. 

i  tterouSly  experiraced  newspaper  «ecut>»e  Bo,  ^  Publisher. 

Ciik  lea  years  experience  in  successfully  build- - 

third  and  fourth  newspapers  in  cities  up  to  Publisher  or  Managhsg  Editor.  _  .,. 

■  Billion  population  will  soon  be  available.  I  Canadian.  38.  married  with  family.  Twenty  has  proven  his  abilitpr,  etc.,  and  deades  he 
riD  ID  into  any  size  city  where  the  job  requires  years’  experience  all  departments  improving  likes  us,  he  will  be  given  opportunity  of  pur- 
I  au  with  proven  ability,  initiative  and  enthu-  newspapers  and  reducing  costs.  Prefers  Can-  chasing  interest  fa  business.  This  is  an  ex- 
^  10  get  under  a  hard  proposition  and  put  it  ada  hut  will  go  anywhere  to  good  evening  ceptional  offer  and  only  ambitious,  capable 
art.  At  present  advertising  manager  in  city  proposition  to  make  permanent  home.  Avail-  men  should  apply.  Box  A-655,  Editor  4  Pub- 
rf sver  1  half  million.  Write  today  for  my  rec-  able  September  first  after  European  tour,  lisher. 

xd  prior  to  a  personal  interview.  Address  Box  Strictly  confidential.  Box  A-661.  Editor  4  ......  ,  _ _  .  _ _ 

Editor  4  Publisher. _  Publisher. 


tamd  Newspaper  Man  Telegraph  Editor 

W.III11  manager  in  adv.  dept,  of  Eastern  daily  Broad  experience,  desires  change.  Afternoon 
d  over  200,OW  circulation  wants  to  locate  m  paper.  Married.  A-6S9,  Editor  4  Publisher. 
Sg^vesL  Experienced  salesman,  copy  and 


Wanted. 

Situation  on  Republican  or  Independent  daily 
newspaper.  Experienced  tdegr^h  editor  and 
editorial  writer;  west.  A-642,  Editor  4  Pub- 
lisher. _ 

Wanted. 

Oood  opportunity  to  learn  advertising  from 
bottom  up  thoroughly.  Preferably  town  of 

a«  I,  _ _  _  _ _  lOO.fTO  or  less.  Have  bad  experience  on  the 

poitive  producer  under  any  circumstances.  '**^fa8  morning  paper.  A-653. 

h’^^rly  strong  fa  advertising  and  bust-  Editor  4  Publisher . _ 

naaagement.  Provincial  and  Metropoli 


_ Alto  small  country,  house  organ 

I  big  city  Vitoria!  experience.  35  and  mar- 
i  Hiriiest  references.  Can  help  “put  over” 
il  My  or  like  proposition.  Address  Box 
Editor  4  Publisher. _ 

_ Eascutive 

nceptional  ability  and  sterling  character 
apbting  change.  Long  successful  ex- 
in  management,  a  resourceful  leader 


BOOKS,  ETC 

A  WORD  for  silvsrtlasiBaiits  umdsr  this 
ctesaiflcatioii.  Cash  wHh  ardar. 

Brealring  Into  tha  Magaxiaaa 
is  easy  if  yro  let  ’The  Writer’s  Digest, 
America’s  leading  magazine  for  writers,  tell 
you  how.  Filled  with  brass-tack  articles  on 
writing  and  selling  photoplays,  stories,  poems, 
tongs,  feature  articles,  etc.,  by  America’s 
fnremoat  writers.  Write  today  for  free  sam¬ 
ple  <^y.  Writer’s  Digest.  820  Butler  Build¬ 
ing,  Cincinnati,  Ohio. 


eiperience.  Now  in  complete  charge  of 
Bzt  Eastern  paper.  Salary  and  bonus 
iim  preferred.  Age  36,  married.  Ad- 
1-654.  Editor  4  Publisher. _ 

Manager. 

employed  fa  West,  desires  to  locate 
Will  furnish  high  grade  credentials 
successful  record.  If  interested  send 
Write  A-656,  Editor  and 


Wonsan  Repsa-ter 

.All  round  news  writer,  particularly  successful 
creating  features  editing  woman’s  page.  Ex¬ 
perience  on  dailies,  also  magazine  work.  Want 
job  near  New  York  or  in  New  England.  -Ad¬ 
dress  Box  A-666,  Editor  4  Publisher. 


FEATURE  ARTICLES 


DAILY  FOUGHT  OIL  FRAUDS 


U.  S.  Attorney  Praises  Work  of  Fort 
Worth  Press 

"The  Fort  Worth  Press  and  its  editor, 
I-eon  M.  Siler,  did  more  toward  exposing 
the  fraudulent  oil  promoters  in  that  city, 
and  obtaining  their  successful  prosecu¬ 
tion.  than  any  other  agency,  except  the 


~  Publi«bT»  Attentioo! 

Manafw*,  We  furnish  M5iS  on  all  subjects  by  competent  1^*1  j** 

years’  experience  on  momitijr  and  authors.  Will  take  advertising  in  exchange  AmcrtlSing  CluD,  John  5.  Pratt, 

paprs.  Metropolitan  and  smaller  for  all  or  part  of  our  service.  Rea.sonab1e  Special  assistant  tO  the  Attorney  General 

t^e  united  state*  in  the  prosecution 
of  the  Texas  oil  fraud  cases,  declared  at 
~  a  luncheon  of  the  Toledo  Advertising 


btiflii,  also  promotion  work.  A.  B.  C  Pub.  Dept.  MOji  Hannibal,  Mo. 

Is,  etc.  Employed  at_present.  Would  re- _ 

reuonable  notice. 


.  are  Editor  4  Publisher. 


References  furnished. 


Road  Man 

man,  27  years  of  age,  desires  a  coonec- 


HIT  “CURBSTONE”  SALESMAN 


I  «itb  a  fast  growing  newspaper  where  there  Colorado  Editors  Campaigning  Against 

Ilia  oteBrtunity  for  advancement  through  con- 
■teatwa  efforts.  Can  furnish  best  of  refer- 
oct.  Address  Box  A-662,  Editor  4  Publisher. 

Omifi  BuOte  Circuhtkm. 


Gub  recently. 

While  other  Fort  Worth  newspapers 
carried  advertisements  of  the  oil  promot¬ 
ers.  the  Fort  Worth  Press,  under  the  edi¬ 
torial  direction  of  Leon  Siler,  waged  a 


iWOltll 


>01 
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“Rake-Off”  Ad  Propositions 

“Curbstone”  advertising  salesmen,  who  flcteirmned  ^usade  against  the  fraudulent 

,  .  -r - — -  .  are  going  from  town  to  town  in  Colorado 

.  providing  small  papers  with  illustrated  The  Fort  Worth  A.  A.  C.  W.  Gub  was 

Ft  on  a  pa^*  where ’the  re*al  ^ue'  of'"^t  Jmpplements  without  charge  in  return  for  when  he  told  how  pub- 

»  known.  I  am  married,  30  years  of  age  a  “rakc-ofF*  on  the  advertising  the>'  so-  ”City^  had  been  depended  on  by  the  State 
**"l  **1*™”“  »»  licit  for  these  supplements,  are  the  sub-  t'*  the  fahe  promoters. 

the  IlLt  fi^  yMrs’^SJt  WUI  a  strenuous  tampaip  bein^  iwshed  - 

snyooe  that  I  know  the  classified  the  Colorado  Editorial'  Association.  t  met 

I  have  facreased  volume  and  rev-  The  association  claims  these  advertis-  LtlAKUIkS  UBEL 

««-P«l?’^4i‘*l'ir“7a?rbuSaS^e'  ’"8  P«thods  divert  legitimate  "  . 

Jf  temohoo  idea,  of  the  highest.  My  total  'ertismg  from  the  regular  issues  of  the  Bnnga  $150,000  Suit  Agunat  Spraeuae 
}»  »r  ira  on  collections  was  54  of  1  percent,  newspapers  and  eventually  mean  the  death  fM  v  A  Talawnn, 

business  better  of  local  advertising.  A  warning  has  been 

M».w»dTam’^^teg‘-to  broadcast  to  the  business  men  of  Den-  ,  E  Marie  Wilson.  22,  a  nurse  in 

opportunity  is  there  ai^  the  true^worth  ver  and  Colorado  against  the  “rurb-  '"barge  of  the  operating  rocRn  of  the 

N  iwmfitefi  u  -ami;-.^  i  »»  e  .  - 


i>  realized.  I  am  a  good  execu- 
organizer  and  in  the  past  year 
^  ™  employe.  AU  I  seek  is  tn 
3i  ^  convince  yon  that  I  can  and 

j _ yonr  classified  and  give  you  a 

^taat.fliat  will  be  a  credit  to  your  nesvs 
^  Wnte  Box  A-646.  Editor  4  Pubilsher. 
w  Gaacral  Executive 


Sales- 


Appraisals 


FfKTSPAPBB 

PIOPSSTIBS 


Palmer,  DeWitt 
&  Palmer 

FmeifU  ComM  Kegrssselertes 

M.  C.  MOORE  SU  CeaM  Drive 

B.T.rly  HUU.  Caltf. 


Unusual  OpitiHiities 

Daily  A  Waakly 
NEWSPAPER! 
TRADE  PAPERS 

HARWELL  &  CANNON 

Nmetpaptr  mtd  Magmlam 
Propartim 

Time*  Building,  Naw  York 

BtmbUshtd  1»14 


1  WE  CONNECT  THE  WIRES! 


MONEY  MAKING  RE- 
PUBUCAN  DAILY  fa 
Eastern  small  city  can  be 
bought  for  $75,0Ca  Manage¬ 
ment  cleared  over  $20,000  last 
year.  That’s  a  go^  deal 
better  than  Vanderlip’i  12% 
basis  for  newspaper  ap- 
praisall  If  you  can  ba^ 
your  offer  with  cash,  aak 
about  our  No.  6302-8. 


Fernald’s  Exchange. Inc 

Thibo  nat'l  B\o6„  Spbin<]fi«i.o.  Mass. 


“The  African  World” 

AND 

“Cape-to-Cairo  Express' 


Editoste  to  Call  Unity  Meet 

Washington  edtlors  of  Cowlitz  and 


House  of  the  Good  Samaritan,  Water- 
town.  \.  Y.,  has  brought  an  action 
against  the  Syractise  Evening  Tdegram 
to  recover  $1'50,000  damages  for  alleged 
libel.  She  charges  the  Syracuse  news- 


Published  every  Sntnrdny  !■ 
London 


Canadian  Daily  Sued  for  $25,000 

libel  suit  for  $25,000  has  been  insti¬ 
tuted  against  the  Fredericton  (IN.  B.) 
flleaner  by  R,  B.  Hanson,  an  at¬ 
torney  and  a  member  of  the  Canadian 
House  of  Commons.  Hanson  alleges 
the  Gleaner  had  accused  him  of  improper 
legal  practices.  The  suit  was  filed  wnen 
the  newspaper  failed  to  retract  its  state¬ 
ments  regarding  the  attorney  widiin  a 
•48  hour  period  set  by  him.  Both  sides 
have  retained  counsel  but  the  case  is  not 
expected  to  come  up  for  trial  until  early 
in  May.  J.  H.  Crocket  managing  direc¬ 
tor  of  the  Gleaner,  has  denied  in  a  foqpal 
statement  that  the  attacks  on  Hanson 
were  made  because  of  the  latter’s  refusal 
to  advance  cash,  and  accept  drafts  ss 
charged  by  Hanson. 


Wahkiakum  counties,  meeting  in  Long-  paper  published  articles  recently  saving 

_  view.  Wash.,  recently,  decided  to  sponsor  she  had  eloped  with  a  physician  who  was 

a  Southwest  Washington  Unity  Meeting  already  married.  The  complainant  de- 
imninct.  Longview  some  time  in  April.  Repre-  dares  the  articles  were  false  in  every 

|2Jjw»s,W  record.  For  fatimate  details  tentative  merchants,  bakers,  farmers,  and  particular  and  that  her  good  name  and 
A-M8.  Editor  4  PubUiber.  - "  '  ‘  - •  .  .  ... 


city  and  state  officials  will  be  mvited.  reputation  have  been  greatly  damaged. 


Hageritown  Dailies  Honor  Exocnthm 

Board  of  directors  of  the  Hanrstoiten 
('Md.)  Herald-Mail  Publishing  Company 
entertained  General  Manager  S.  Edgir 
Phillips,  Editor  J.  Albert  Hateken,  of  the 
Mail,  and  Editor  C.  Neill  Baylor,  of 
Herald,  at  a  dinner  at  the  Caaodw- 
cheague  Club,  Hageratown.  recently. 
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hunches 


Are  You  Keeping  Up 

With 

the  Latest  in  Laughter? 


Managing  editors  and  city  editors  are  aiways  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  loeaOy,  Editor  &  Publishir  wul^  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  bexisg 
worked  successfully  in  your  city  does  not  bar  il  from  this  dePartmorU.  Address 
your  contributions  to  tne  Huhcr  Editor.  When  they  appear,  cHf  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  he  returned. 


They  are 
Sure  Builders 


Sunday  Circulation 

We  wUl  print  them  for  y, 
or 

Furnish  mats  for  your  pHoi^ 

Let  us  send  sample# 
and  quote  pricei 

The  McClnre  Newspaper  Syifci 


Y^HAT  do  the  physicians,  hospital  A  large  city  daily  uses  a  rather  novel 
"  superintendents  and  musicians  in  n^hod  of  daily  recording  deaths  in  the 
your  territory  think  about  the  possibility  city  from  the  three  main  causes.  Under 
of  music  replacing  chloroform  or  ether  as  the  caption  “Hands  of  _  Death,”  appears 
an  anesthetic  for  operations?  In  Chicago,  a  three-handed  clock,  with  numbers  run- 
not  long  ago,  a  surgeon  performed  a  uing  from  one  ^to^  200.  ^The  h^ds  are 
delicate  operation,  using  no  other  anes-  labeled  “Autos,”  “Gtms,”  and  “Booze, 
thetic  than  violin  music.  Reputable  idiy-  The  records  are  changed  dmly  according 
sicians  in  Toledo  admitted  that  they  had  to  the  report  of  the  local  Medical  E*®™' 
heard  of  cases  similar  to  that  in  Chicago  iner’s  oAkc. — Richard  C.  Balton,  Jr.,  315 
and  that  the  power  of  music  may  some  West  97th  street,  iNew  York. 

day  be  put  to  more  general  use  in  treat-  - —  . 

ing  illness  and  the  alleviation  of  surgical  Chattel  mortgages  carried  on  automo- 
pains. — Max  Hahn,  Blade,  Toledo,  Ohio,  biles — new  and  used — ^purchased  in  Dav¬ 
enport  in  1923  totaled  approximately 
three  millions  of  dollars,  according  to 
Many  editors  are  overlooking  some  good  estimates  made  by  the  automobile  de- 
human  interest  features  by  not  following  partment  of  the  Democrat.  * 
up  stories  on  exhibits,  conventions,  fairs  By  actual  figures  available,  it  was  found 
and  Ae  like.  One  town  had  an  exhibition  that  during  the  first  three  months  of 
of  bird  houses  built  by  Boy  Scouts  and  1923,  chattel  mortgages  on  automobiles 
newspapers  carried  stories  of  the  display,  purchased  reached  the  total  value  of 
However,  they  failed  to  follow  up  for  $399,952:12. 

stories  on  how  long  it  took  some  of  the  The  office  of  the  county  recorder  can 
boys  to  build  them,  where  some  got  their  supply  figures  on  the  number  of  time 
lumber  and  how  they  earned  their  money  down  payment  plan  auto  purchases, 
to  buy  paint  for  them.  Another  town  Merchants  will  tell  the  reporter  about 
overlooked  some  stories  at  a  poultry  falling  off  in  sales  of  clothes  as  a  result, 
show.  How  so-and-so  got  started  in  the  Where  usable  it  makes  a  whirlwind  fea- 
biusiness.  how  much  another  person  made  ture. — L.  J.  Jellison,  Times  Journal,  Du- 
oti  his  flock  and  what  others  expected  to  buque,  la. 

do  later.  .At  fairs,  much  time  and  trouble  - - 

is  taken  to  prepare  an  exhibit.  A  crate  Intimate  views  public  life,  as  seen 
of  apples  might  have  caused  some  farmer  by  the  oldest  mail  carrier,  trolley  car 
to  set  up  past  midnight,  selecting  the  conductor,  store  keeper  or  other  indi¬ 
beauties  for  display.  Many  editors  are  vidual  who  comes  in  daily  touch  with  a 
indeed  overlooking  some  good  material,  large  number  of  people,  is  a  good  fea- 
— Abe  Smith,  120  S.  4th  street.  Marietta,  ture  that  has  been  tried  with  success 
Ohio.  here.  Peculiarities  and  eccentricities  of 
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Every  day  some  local  man,  sometimes  brought  out. — E.  C.  Lutz,  Harrisburg 
a  prominent  man,  oftentimes  not,  is  called  Telegraph,  Harrisburg,  Pa. 

by  a  Racine  JoumaDNews  reporter  for  - - 

a  little  three  or  four  sentence  statement.  Can  young  couple  marry  and  live  on 
This  is  headed  JOHN  SMITH  S.AYS;  man’s  salap^  of  ^0  a  week?  is  a  story 
and  run  in  a  fixed  position  in  a  front  subject  which  should  bring  some  interest- 
page  box.  Items  of  wisdom,  humor  and  ing  answers  from  those  interviewed  and 
popular  opinion  on  current  matters  are  provide  good  reading.  Ask  a  minister,  a 
thus  stated.  The  readers  have  testified  policeman,  a  young  woman  or  man  think- 

to  their  interest  in  this  feature. — H.  B.  ing  of  getting  married,  or  virtually  any 

Fellows,  Racine  Journal  News.  resident  for  views  on  the  topic.  Added 

_  queries  could  be  made  on  the  following 

questions :  Should  a  young  wife  remain 
Soon  interest  will  center  about  the  in  her  former  business  or  profession  after 
graduating  class  of  the  high  school,  marriage?  Is  it  advisable  to  take  a 

Parents  and  friends  will  be  keen  about  roomer  into  the  home  to  increase  the 
every  line  which  ap^ars  in  the  local  family  budget?  Should  the  bride  or 

paper.  They  were  just  as  keen  about  bridegroom’s  mother  live  with  the  cou- 
the  class  of  1904  or  the  one  25  years  pie?  A  comparison  of  the  living  condi- 
ago,  and  doubtless  friends  are  still  inter-  tions  and  financial  opportunities  of  this 
ested.  A  feature  covering  members  of  and  former  generations  weave  into  these 
the  class  any  number  of  years  ago,  telling  tales.— E.  C.  Lutz,  Harrisburg  Telegraph, 
briefly  of  the  career  and  present  occupa-  Harrisburg,  Pa. 

tion  of  each  person  would  create  a  lot  of  - 

talk.  I  am  sure  of  this  because  i^  .Nearly  every  circulation  list  has  some 
wife,  who  was  graduated  in  this  city  20  foreign  subscribers.  Pick  a  few  of  the 
years  ago.  threatened  me  with  drastic  farthest,  try  and  find  out  why  your  paper 
punishment  if  I  wrote  the  story  of  her  is  taken  by  them,  the  number  of  miles  it 
class,  as  I  have  said  I  intend  to  do.—  travels  by  rail,  boat,  team,  truck,  etc., 

Ralph  A,  Patton,  Mason  City  (la.)  and  actual  pictures  of  its  destination  and 

Globe-Gazette.  the  subscriber.  This  should  make  an  in- 

_  teresting  story  and  possibly  bring  to  light 

-  some  former  resident  engaged  in  mis- 

“Unfinished  Stories  from  Everyday  •  sionary  work,  foreign  representation,  etc. 
Life”  has  proven  a  good  front-page  fea-  — T-  B- 

ture  for  the  Baltimore  Post.  Good  - 

human  interest  stories,  with  an  unusual  My*tM7  in  Agency  Man’*  Death 
twist,  are  clipped  from  the  local  columns  • ‘  „ 

of  exchange  newspapers.  Under  the  ■- '''arren  Gajloway,  23,  a  m^ber  of  the 
standing  h^d  «Verv  day,  a  story  is  car-  I^ease  ..Ady^ising  Agency,  Chicago,  was 
ried  Aip  to  -the  elicit.  Then  the  reader  acad  nn^  mysterious  arcum- 

is  allowed  to  figure 'out  the  solution.  The  stances  on  Feb.  The  coroners  report 
answer  is  carried  the  dav  following. —  attribute  his  death  to  morphine 

poisoning,  taken  with  .suicidal  intent. 
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-  .New  Alabama  Daily  Launched 

Ideas  of  prominent  women  and  men  on  ,  Huntsville  lAla.)  Star,  a  new  morn- 
leap  year  proposals  are  providing  an  in-  -  ing  daily,  made  its-  initial  appearance  Feb. 
teresting  series  of  feature  stories  for  the  17,  with  a -16-page  edition.  The  paper  is 
Spokane  Qironicle.  .  'The  feature  can  be  owned -bj-  Edward  Doty,  formerly  of  the 
adapted  to  any  cominuifily- and.-is  Lafayette , (-Ala.)  Sun.- -  W.  R.  Jordan  is 
ductive  of  widely  different"  views  on  'leap  managing  mitbr  and  T.  J.  Bryson,  city 
year  love. — A.  N.  editor. 
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You  Need  This  Book! 

if  you’re  planning  to  sell  merchandise  in  “The  Cleveland  Market” 
without  experiment  or  lost  motion.  With  over  200,000  circulation 
the  CLEVELAND  PRESS  has  42,000  more  “City  Delivery”  cir¬ 
culation  than  the  Evening  News  and  43,000  more  than  the  Daily 
Plain  Dealer.  There  are  10  Presses  to  every  13  families  in  this 
Cleveland  HOME-territory.  Get  /?// the  “Cleveland  Market”  facts. 

Send  for  this  book  I 


A  SCRIPPS- HOWARD  NGWSPAPBR 

Including  the  Scripps-McRae  League 
The  Cleveland  Press  is  represented  nationally  by 
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52  Vanderbilt  Ave.,  New  York.  5  No.  Wabash  Ave.,  Chicago 

Cleveland  —  Cincinnati  —  San  Francisco 
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Have  you  any  competition  in 

Philadelphia 

Do  most  of  the  half  a  million  families  in  and  around  Philadelphia  go  to  the  store  and 
ask  for  your  coffee  or  tea,  your  catsup  or  macaroni,  your  breakfast  food  or  meat  products? 

Do  many  of  the  million  or  more  smokers  ask  for  your  brand  of  cigars,  cigarettes  or 
tobacco? 

Do  the  million  or  more  young  ladies  and  women  ask  for  your  brand  of  cologne,  hair 
tonic,  cold  cure,  underwear  or  shoes? 

How  many  of  the  three  million  and  a  half  people  in  the  Philadelphia  district  know  as 
much  about  your  products  as  they  ought  to? 

Are  you  neglecting  to  educate  them  and  leaving  this  third  largest  market  in  America  to 
your  competitors? 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly  every 
body”  reads — 

3xAklin 

PHILADELPHIA’S  NEWSPAPER 


r  “In 
Philadelplua 

nearly  eveiybody  reads 

JheBuUetmli 


Net  paid  circulation  for  the  year  1923 — 505,035  copies  a  day. 

The  circulation  of  The  Philadelphia  Bulletin  is  larger  than 
that  of  any  other  daily  or  Sunday  newspaper  published  in 
Pennsylvania,  and  is  one  of  the  largest  in  the  United  States. 
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